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5 Grammy Whammy 
Alejandro Sanz was the big 
winner at the fifth annual 
Latin Grammy awards with 
four trophies. 




9 Fall Bounty 

A slate of upcoming releases 
by such artists as Eminem 
have retailers optimistic 
about fourth-quarter sales. 



9 Double Oi.iji.. 

Vanessa Williams signs 
with Lava Records for 
two themed albums. 
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Nelly, 
Twice 

Separate Albums 
Showcase Artist's 
Different Sides 



BY RASHAUN HAU 

Make no mistake about it: Nelly i 
is not releasing a double album ' 
like his fellow hip-hoppers Out-i 
Kast and Jay-Z. 

Instead, the St. I^uis native isi 
going the way of Bruce Spring-, 
steen and Guns N' Roses byl 
releasing two separate albums 
simultaneously. 

Due Sept. 14, "S\\«at" and "Suit" 
(Fo' Reel/Univer.sal) showcase 




Microsoft 
Takes On 
iTunes 

Low-Key Launch 
For Online Store 



BY BRIAN GARRITY 
and scon BANERJEE 

Microsoft once again i.s look- 
ing to eat the lunch of longtime 
rival .Apple Computer, IhLs time 
in the digila! mu.sic arena. 

Some predict thai Microsoft'.s 
new MSN Mu.sic download .store 
will prevail, hased on pa.sl Microsoft- 
j\pple hattles. But no one is expect- 
ing an overnight victor\'. 

Microsoft is not planning a 
splashy iPod/iTune.s-style multi- 
niedia advertising campaign to 
herald the launch of MSN Music. 
Instead, it will focus on market- 
ing to users of its MSN online 
franchise. 

Microsoft also must deal with a 
primary obstacle facing everv' 
(Continued on page 61) 




Warner Eyes Indie Biz 
With 'Incubator' Labels 



BY ED CHRISTMAN 

NEW YORK— Warner Music Croup 
is expanding its footprint in the inde- 
pendent realm with two new labels. 

The labels — one lor rock and one 
lor hip-hop — will offer incubator 
ser\'ices to baby bands on indie labels 



(jrwithin the WMC. label family. The 
rap and hip-hop (>peration, which 
will go through \\'E.\. has revived the 
.A.sylum name. Todd .Moscowitz. a 
partner in \'iolator .Management, and 
\VE.\ senior VP Ron Spaulding. w\\\ 
head the new .Vsylum. 

(Continued on page 60) 




ALLEN: IT WIU HEU" UPSTREAMINC' 





"I saw in Sabrina so line ifiinguteBVisBecia I 
so eager to sing, and puttirigfs(5lmuc|^p^ssion in what she 
does, that I felt encouraged working in this project 

Rudy Perez 

In stores September 1 4*^ 2004 
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present 



Television lias its Upfront. 

Now music does too... 



UPFRONT 



Learn how to harness the power of music and media 

The inaugural Inside the Music Upfront will help marketers reach their target consumers through the 
language of music. Adweek IVIagazines and Billboard, in conjunction with Alliance and Blue Flame 
Marketing + Advertising, present this forum for senior-level marketing, agency and media executives 
to explore how they can harmonize, strategize, and collaborate with the music industry. 

This full-day program will include: 

• First ever major record labels' presentations of upcoming initiatives and programs with 
marketing/sponsorship opportunities 

• Presentations by brand leaders currently working with major labels 

• Breakfast, lunch and cocktail reception 

• PLUS, special surprise performances by top recording artists 
Scheduled presenters include: 







Sean Combs 

CEO, Bad Boy 
Entertainment 



Kenneth Hertz 

Senior Partner, 
Goldring Hertz & 
Lichtenstein LLP 



H. Mitchell Kanner 

Partner, 
The Firm 



Anne Martin 

VR Global 
Cosmetics and 
Marketing, 
P&G Cosnrietics 



Peter Weedfald 

Senior VR 
Samsung 
Electronics, Inc. 



Join us on September 14th at Carolines on Broadway 8:30 am - 6:00 p.m. 



Cost: $395 



WHO SHOULD ATTEND? 
Senior-level advertising agency management, brand managers, 
Record label executives, senior creative directors, media buying professionals. 



For more information, visit www.insidethemusicupfrontcom 
or call 888.536.8536 
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m" Billboard NO. 1 ON THE CHARTS 



ALBUM PAGE 



TIM McGRAW 



Live Like You Were Dying 



ALISON KRAUSS ♦ UNION STATION Live 



SWITCHFOOT 



Ttie Beautiful Letdown 



TIM McGRAW 



Live Like You Were Dying 



SCISSOR SISTERS 



Scissor Sisters 



DEITRICK HADDON 



Hopes And Fears 



PITBULL M LA.M.I. (Money Is A Major Issue) 



TIM McGRAW 



Live Like Yau Were Dying 



THE NOTORIOUS B.I.G. 



Ready To Pie 



GRUPO CLIMAX 



Happy PeoplejU Saved Me 



KEVIN LYTTLE 



Kevin Lyttle 



The Princess Diaries 2: Royal Engagemenl 



TWELVE GIRLS BAND 



Eastern Energy 




ARTIST 


ALBUM 


YO YO MA 


Vivaldi s Cello 


JOSH GROBAN 


Closet 


DIANA KRAU 


The Girl In The Other Room 


NORAH JONES 


Come Away With Me 


KIDZ BOP KIDS 


Kidz Bop 6 


JIM BRICKMAN 


Greatest Hits 



Bi bMiil 
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Top of the News 

5 Universal launches New Door 
Records to market catalog and 
new releases by established 
acts like Tears for Fears. 

6 lapan's FalrTrade Commission 
Investigates several lapanese 
record companies and a mobile- 
phone mastertones provider. 

Music 

«» Thp Rpat- I ava Rprnrrf^ 

signs Vanessa Williams to a 
two-album deal, planning a 
Christmas set and a collection 
of '70s love songs. 
1 n Mnvip< S, MiKir- Fnrmpr 
members of the Runaways offer 
candid perspectives on the group 
in the documentary "Edgeplay." 
now on DVD. 

lO In The Spirit: Martha 
Munizzi's second set hits the Top 
Gospel Album chart, thanks to 
the work of her own label. 
1 y riattlral Sfnrg' A Innk 
at five of this fall's most com- 
pelling titles, including sets 
from Renee Fleming and 
Itzhak Perlman. 
17 Touring: The second 











THE RUNAWAYS 





Nintendo Fusion tour features 
headliner Story of the Year. 
19 R&B: A recap of the BMI 
2004 Urban Awards, where R. 
Kelly took home two trophies. 
21 BeaU& Rhymes: All 
Shaheed Muhammad of ATribe 
Called Quest makes a deal with 
Penalty and Ryko and prepares 
his solo debut. 

?1 IMIn Nntat- llniui<inn 
Movil, a joint venture of AC 
Interactive and Univision, will 
provide bilingual wireless 
downloads for mobile phones. 
26 Btat Box: Dl Tiesto. 
fresh from performing at the 
Olympics' opening ceremony in 
Athens, will lake part in the Ilth 
annual Dance Music Summit. 
28 Country: The issue of 
paid spins creates static for 
country radio stations and 
broadcasting groups. 



MARTHA MUNIZZI 



36 Words & Music; Brad 
Paisley distills Bill Anderson and 
Ion Randall's "Whiskey Lullaby" 
into a chart-topper. 
36 Studio Monitor: Solid 
State Logic and Digidesign 
will each show off a new DAW 
controller at the AES convention. 



Retail 



37 Music brands like Rolling 
Stone and Vibe look to reach 
consumers — and profits — via 
mobile-phone decks. 
lO BrtallTrark Thp 7004 
NARM convention changed the 
minds of some naysayers, who 
found plenty of business in 
San Diego. 

M Hom> Villon- rnnrprt 
fllm"Wattstax''is making its 
DVD and TV debuts, bringing 
legendary soul artists to a new 
generation of fans. 



Global 

43 Recording under the name 
Boy, singer/guitarist Stephen 
Kozmeniuk has caught the 
attention of Canada's record- 
industry tastemakers. 

as Global PuI»b: The first EP 
from singer/songwriter Missy 
HIggins debuts at No. 1 on the 
Australian Record Industry 
Assn. chart. 

Programming 

42 Tuned In: Radio: Rockers 
Tom Morello and Serj Tankian 
get political behind the mic at 
WXRK (K-Rock) New York. 

Features 

m Boxsforf 

32 Billboard Plcl«s 

34 Thf Billboard BacltBeat 

34 Fxprutivp Tumlahip 

44 Hits of the World 
47 Classifipds 

40 fhartt 

4«» Chart Rfat 

49 Market Watch 

62 The last Word 



QUOTE OF THE WEEK 

6 The time has come for U.S. radio stations to join 
the rest of the industalalized world and compensate 
artists for using their works on the air.9 
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P>g<S 
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(SIGNIFICANT MENTIONS IN THE NEWS) 
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Van Helsing's Curse 17 
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Avex Croup Holdings 


6, 46 


Best Buy Co. Inc 


37,39 


Rrnadrast Muslr Inr 


19 


Digidesign Inc 


36 
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Garden Seeker Produrtions 


71 
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26 


Image Entertainment Inc 
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37 


Most Records 


43 


National Assn. of Recording Merchandisers Inc 39 


Next Plateau Fntertainment 


67 


Nintendo Co. Ltd 


17 


SCI Ticketing 
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23 


Stflx Records 


40 


llniuisinn Movil 


73 


Verizon Wireless 
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led martial 



DEC: THE DIGITAL ENTERTAINMENT GROUP 



FONDLY REMEMIURS 1 IS lOUNDER AND CHAIRMAN 



EMIEL N. PETRONE 




The family requests that donations be made to 

T.J. Martell Foundation in memory of Emiel N. Petrone 

www.tjmartellfoundation.org 



'99 Problems' 
help Jay-Z 
win four 
MTV Video 
Music Awards 



Upfronf 




Warner Home 
Video is 
banking on 
Plant and 
Page for great 
DVD sales 



TOP OF THE NEWS 



iulietaVenegas won the Latin Grammy 
Award for best solo vocal album. 




The Latin 
Grammys 

Familiar Faces Hold ' 
The Spotlight; 
Sanz Wins Four 

BY LEIU COBO 

LOS ANGEI.ES — Lesser-known alterna 
live acts may have dominated the 
nominations for the fifth annua 
Latin Grammy awards, but famil- 
iar names ultimately took 
home the trophies. The Sept 
1 awards show aired on 
CBS live from the Shrine 
.Auditorium. 

.\lejando Sanz. a perenni- 
al Latin Grammy fav- 
orite, ivas the top win- 
ner with lour awards. 
"No lis lo Mismo" IVVam 
er) won Sanz best albuin 
and best male pop 
album of the year. 
The tune of the same 
name snared the song 
and record of the year 
awards. 

The project was also 
named best engineered al 
hum. with the award going 
to Mick Guzauski. Rafa 
Sardina and Pepo Sherman. 

Sanz. who now has 1 1 
awards, has captured more 
Uitin Grammys in its brief his 
tory than any other artist. 

Because he is on tour in Spain. 
Sanz wasn't there to pick up his 
awards. But he later told liillhoard that 
he wa.s gratified that the artistic risks he took 
on "No Es lo Mismo" have paid off. 

"It was a different gamble, and that was my 
fear and my encouragement." Sanz said, 
speaking from Spain. "These Grammys 
give me encouragement to continue down 
this path." 

Other multiple winners were 86- 
year-old Cuban pianist Bebo Valdes, 
Brazilian newcomer Maria Rita and 
(Continued on page 591 



High Stakes 
In November 

Hatch To Pass Judiciary Baton 



This is the first in a series on 
the potential effects of the upcom- 
ing U.S. elections on the music 
industry. 

BY BILL HOLLAND 

WASHINGTON, D.C.— 
With the Presidential 
candidates for both par- 
ties now formally nomi- 
nated, public attention 
between now and elec- 
tion day will be focused 
mainly on the race for 
the White House. 

But political opera- 
tives of both parties and 
private-sector industries 
will also continue to 
work to win state races, with an eye 
on the balance of power in Congress. 

In the Senate, the Republicans hold 
a slim one-seat margin, meaning they 



HATCH: GIVING UP 
JUDICIARY CHAIR 



get committee chairmanship. 

The Senate races involving Judi- 
ciary Committee members are among 
the most important for those in the 
music business. Judiciary oversees 
copyright-related 
issues. 

This cycle, one big 
change on the Judicia- 
ry Committee is al- 
ready in the works. 
Orrin G. Hatch, R- 
Utah, the activist chair- 
man, must step down 
under Republican rules 
limiting committee 
chairmanships to six- 
year terms. 

There is talk that 
Hatch may try to con- 
vince the leadership to re-institute an 
Intellectual Property subcommittee 
within Judiciary. That way he could 
/Continue J an page 61) 




Tears For Fears 
Try New Door 



BY MARCO WHITMIRE 

The return of British new wave duo 

Tears for Fears also mar1(s 

the launch of Universal 
Music Enterprises im- 
print New Door Records. 
The label will release the 
act's first album in 15 
years, "Everybody Loves a 
Happy Ending," Sept. 14. 

UME head Bruce Res- 
nikoff will oversee New 
Door. He says the label 
was created as a vehicle 
to cross-promote new 
material by artists with 
existing UME catalog. 

"In our efforts to 
market catalog, UME 
started putting out a number of 
releases that were a blend — hit 
compilations with new songs on 
them," he says. "This transitioned 



us into marketing new music in a 
way that took a lot of the nontradi- 
tional approaches for catalog but 
brought us an opportu- 
nity to highlight artists 
^^^^H and songs without the 
^^^H traditional MTV way of 
^^^1 marketing music. " 
^ga^Kk >n the case of TPF, 
l^'^BI Resnikoff says New 
A Door is employing 

many of the marketing 
.f K strategies of a tradl- 
^ ' tional label, but also 
will create a direct- 
response TV marketing 
campaign. 

"By the band getting 
back together and us 
getting involved in this 
new record, we have an opportuni- 
ty to not only take a great record to 
the marketplace, but it's the first 
(Continued on page 60) 
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OutKast, Jay-Z Top 2004 VMA Awards 




OUTKAST: HEYYA!' PICKED UPA QUARTET Of MOONMEN 



BY CARLA HAY 

ML\MI — With four awards each. OutKast s "Hey Ya!" and Jay- 
Z's "99 Problems" were the top v^nners at the 2004 MTV Video 
Music Awards, presented here Aug. 29 at the American Air- 
lines Arena. 

"Hey Yal" won for best video of the year, best hip-hop video, 
best special effects in a video and best art direction in a video. 
"99 Problems." which led the overall contender list with six 
nominations, took the awards for best rap video, best direc- 
tion in a video, best editing in a video and best cinematogra- 
phy in a video. 

Other multiple vrinners were Usher's "Yeah!" (best male video, 
best dance video) and No Doubt's 'It's My Life," which won for best 
group video and best pop video. 

Accepting the award for best rap video, Jay-Z said he was "try- 
ing to push the envelope" with the "99 Problems" video and its 
visually arresting black-and-white images. 

It was a year of firsts for the MTV Vl^lAs. This was the first 
year the event was held in a city other than New York or Los 
(Conlinued on pane 481 





Teen 
Confab 
Returns 

Experts To Discuss 
Branding, Media 



LOS /VNGELES— Artist manager 
and brand builder Joe Simpson 
will be among the featured speak- 
ers at the second annual What 
Teens Want, a two-day conference 
for top-level brand-marketing 
executives in the entertainment, 
media and advertising industries. 

The conference is being pre- 
sented by Billboard and fellow 
VNU Business Media publications 
Adweek. Brandweek. Mediaweek 
and The Hollwood Reporter. It 
will take place Oct. 26-27 at the 
Regent Beverly Wilshire here. 

Simpson — who manages his 
multimedia star daughters Jes- 
sica and Ashlee Simpson and 
breaking artist Ryan Cabrera — is 
also executive producer of MTVs 
(Contimmt on rope 59) 



Japan's FTC Raids Labels 



BY STEVE McaURE 

TOKYO— The relationship between 
Japanese record labels and the coun- 
try's largest ringtones provider has 
come under close scrutiny. 

Following a series of raids on 
record company offices Aug. 26-27 
by officials of the government's Fair 
Trade Commission, the main Japan- 
ese labels are having to explain the 
nature of their dealings with Label 
Mobile. The Tokyo-based company 
supplies ringtones and master- 
recording-derived mastertoncs for 
mobile phones. 

An FTC spokesman would not 
comment directly on the raids. 
However, it is understood that the 
commission suspects the labels of 
violating Japan's Anti-Monopoly Law 
by refusing to allow other compa- 
nies to license their repertoire for 



use as mastertones. 

Among the 20 record companies 
whose offices were raided were the 
local affiliates of the international 
majors, as well as such Japanese 
labels as Avex, Victor Entertainment 
and Columbia Entertainment. 

Officials also searched the Tokyo 
offices of Label Mobile, which is 
jointly owned by Avex Network (an 
Avex subsidiary), Sony Music Enter- 
tainment (Japan), Victor Entertain- 
ment, Toshiba-EMI and Universal 
Music K.K. Twelve other Japanese 
labels sell mastertones through 
Label Mobile. 

The FTC would not say whether 
any charges will be brought in con- 
nection with the raids. 

While confirming that the raids 
occurred, the labels deny any wrong- 
doing. 

Universal Music K.K. released a 



A LOOK AHEAD! 



statement that said it will "fully 
cooperate with the Fair Trade Com- 
mission in its investigation of music 
Imastertone] services. " 

The company added that it "is 
confident that it has acted in accor- 
dance with all relevant laws and that 
the investigation will so conclude." 

Other labels made similar state- 
ments. Meanwhile, Label Mobile 
president Mike Ueda commented, 
"The company has never engaged in 
a monopoly." 

Label Mobile has some 20.000 
song clips available for download as 
mastertones. It takes 15 to 60 sec- 
onds to download a 30-second song 
clip, most of which are priced at 100 
yen (95 cents) each. 

There are more than 150 master- 
tone distribution companies in 
Japan. Ueda estimates that Label 
(Continued on pane 59) 



McGraw To Extend No. 1 Stand 



BY GEOFF MAYHELD 

LOS i\.NGELES-Three albums are poised to enter The 
Billboard 200 ne.xt week with opening weeks of more than 
lOfl.nOO copies. Still, neither a I lot Shot Debut for LL Cool 
J nor career-be.st Nielsen SoundScaii weeks by Jill Scott 
and the late Ray Charles will threaten Tim McCraw's lead. 

First-day numbers cited by chains have chart specu- 
lators projecting LL's "DEFinition" (Def Jam) at 
170.000-175.000. Scott's "Beautifully Human: Words & 
Sounds Vol. 2" (Epic) is predicted to fall in the range of 
165.000-170.000. 

Of the six albums that I.L Cool J has released since 
.SoundScan began tracking sales, the only one that hit a 
higher sum than what lias been predicted for this one was 



his 2000 album "COAT Featuring James T Smith: The 
Greatest of All Time." which opened at 209.000 copies. 

Scott's high was scored by her first album in 2001. 
when exposure from the Grammy .Awards telecast 
built "Who Is Jill Scott? Words and Sounds Vol. 1 " to 
apeak of 71.000. 

Charles' posthumous duets set, "Genius Loves Com- 
pany, " is harder to peg, but it will absolutely notch his 
highe.st Billboard 2(K) rank in 40 years. 

Concord had an initial U.S. shipment exceeding 
700.000, including those sent to Starbucks stores. Chart 
hawks have it pegged anywhere from a low of 1 10,000 to 
a high-end estimate of 14.5,000. 

Charles' last top 10 album was "Sweet & Sour Tears " 
(/\BC Paramount), which reached No. 9 in 1964. 



CHRISMAN: RECORDING FOR HIMSELF 



4HIM's 
Chrisman 
Preps Solo 

Debut 

BY DEBORAH EVANS PRICE 

NASHMLLE— Andy Chrisman, a 
member of Dove .Award-winning 
Christian group 4HIM, is launching 
a nevv label and prepping the release 
of a solo project. Billboard has 
e.xclusively learned. 

Chrisman and business partner 
Scott Pierre have formed W' 
Squared Records. The label will bow 
Nov. 9 with Chrisman's "One." It is 
the first solo album to be released 
by a member of 4HIM. 

The Word Records group has 
won the Ctospel .Music .Assn.'s group 
of the year Dove Award three times 
in its 15-year career. 4IIIM's last 
release was 20O3's "Visible." Chris- 
man will continue to tour and 
record with the band. 

W.'Squared. which stands for 
"win-win." will be based near 
iCuntinued on page fiOl 
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THE WEEK IN BRIEF 



Fpnnef Wamer Music Cro u p dialmian/CEO Rooef Ames is ending his rela- 
tionship with the company. Ames — who has been semng in a consulting 
role for the major since Time Warner sold it to a private investor group led 
by current WMC boss Bdgar Bronfman Jr. — is moving on to serve as a con- 
sultant to former employer Time Warner. 

In a staff memo, Bronfman praised i\nies for orchestrating the restruc- 
turing of the company ahead of its sale, seaing a critical role in the transi- 
tion of ovvnership and offering important backing in the industry's support 
of ilbnes and other digital music ser\'ices. 

What's next for Ames remains to he seen. Published reports have sug- 
gested that he could end up in a top role at the new Sony BMC. 

Ames was not available for comment. BRIAN CARRITY 

Hairah's Las Vegas Casino & Hotel will build a tliemed bar, restaurant and 
entertainment venue with country singer Toby Keith. The company says 
the $9 million project will be ttie first of three. 

The l>as Vegas Strip resort will he called Toby Keith's I l^ve This Bar, 
named for the popular song by the DreamWorks artist It is slated to open 
in summer 2005. Similar concepts are being developed at Harrah's North 
Kansas City, Mo., and at Louisiana IJowns in the Shreveport/Bossier City. 
La., market Keith is a partner in all three projects. RAY WADDELL 

The Dtqilal Media Assn. and SoundExdianqe , which collects digital perform- 
ance royalties for recording companies and artists, jointly proposed to the 
U.S. Copyright Office .Aug, 30 tliat Internet radio sound-recording royalties 
remain the same for the next year or two. During that time. Congress will 
consider a bill to revamp the arbitration process that determines royalties 
for all statutory copyright licenses. Both parties issued statements saying 
the proposed settlement will avoid costly arbitration. 

The settlement wx)uld maintain existing royalty rates through tlie end of 
2006. Howewr. if Congress extends the standard roj'alty term from two 
years to five years — as called for in the House-approved Copyright Royalty 
Distribution and Reform Act. H.R. 1417. which still needs Senate 
approval — the settlement would terminate at the end of 2005. 

The current royalty' is calculated in one of three ways, as selected by each 
Internet radio service. Webcast companies can choose to pay a set amount 
per song/per listener (0.0762 cents) or a set amount per listener hour (1.17 
cents). A subscription service can pay 10.9% of subscriber revenue (with a 
minimum monthly payment of 27 cents per subscriber). 

If Congress changes the current law. the parties would renegotiate rates 
for the five-ytuT period that begins in 2006. BILL HOLLAND 

Nashvlle-based promoter /producer Maide Aden Caidwdl has formed .MAC 
Presents, an independent talent buyer and event sponsorship firm. Earlier 
this month, Cardwell resigned as president of live-event producer Mj\D 
Booking & Events, the company she founded in Nashville five years ago 
lbillboard,biz, .Aug. 9). MAC IVesents will focus on college booking, tour 
sponsorships and talent buys for festivals and special events, RAV WADOELL 

The RoBIng Stones' Four Flicks" and '"The Lord of the Rings: The TWo Towers 
Extended Edition " were the big award v\nnners at the Entertainment Media 
Expo, held Aug. 30-Scpt 1 at the Renaissance Hollywood Hotel in Los Ange- 
les. ' Four Flicks" (TGA DTO) won for best additional features, best concert 
video and best in .show at EMX's Surround Music Awards .Aug. ."51. 

"Concert for George" (Warner Bros.) was named best broadcast multi- 
channel live performance and best .standard resolution title. Beck was named 
surround artist of the year, and his "Sea Change " from Universal/IGA/Geffen 
won the award for most adventurous mix. Other awards were given to Her- 
bie Hancock (surround pioneer). Tomliason Holman (.surround trailblazer), 
B,T, (surround maverick) and Peter Frampton (surround visionary). 

New Line Home Entertainment's "Two Towers" won best in show, best 
blockbuster theatrical DVD. best authoring design, best menu design, best 
audio presentation and best PC support (for HOH features) at the DVD 
Entertainment Awards Aug, 30, 

Best major theatrical DVD was "Master and Commander: The Far Side of 
the World" (T\ventieth Century Fox Home Entertainment), and best inde- 
pendent theatrical DVD was "American Splendor" (HBO Home Video), Fox 
al-so won be.st multidi,sc collection for "Alien Quadrilogy," Other award win- 
ners included "The Simpsons — The Complete Fourth Season" (Fox) for best 
TV series on DVD and 'The Lion King V/<" (Buena Vista Home Entertain- 
ment) for best direct-to-disc DVD, Jia KIPNIS 

For the latest breaking news, go to billboard.biz. 
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Ages 13-29 



Buzz For 
MW/VMA 
Nominees 



BY BOB SMITH 

This month's Buzz chart displays 
the eftecl of nontraditional media on 
arti,st popularit>'. 

The top of the chart remains rela- 
tively unchanged, with Usher still 
lopping 13-29 and MarcxinS still No. 
1 with the broader 13-50 demo. The 
movement below is where the real 
stor>' lies. 

We have seen the effect of award 
shows on the Buzz chart before. This 
chart, compiled before the .MTV 
Video Music .'Wards, reflects build- 
ing awareness around the event — 
especially on the 13-29 chart. 

TVventy of the artists in the top 25 
were nominated for VM\s. I lalfof tliose 
(Cimtimteii on page .VI I 
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Page, Plant Back On DVD 

Wo Quarter" Reunion Gets Bonus Treatment 



BY ED CHRISTMAN 

NEW YORK— Jimmy Page and Robert Plant are 
hoping to duplicate the success of last year's "Led 
Zeppelin DVD " by releasing "No Quarter: Jimmy Page 
and Robert Plant Unledded" on n\T) for the fir.sl lime. 

The disc is due Oct. 26, marking 10 
years almost to the day since 
the duo's reunion perform- 
ance first aired on MTV. In 
that set. Page and Plant were 
bactccd by a symphony orches ' 
tra and a group of Egyptian 
musicians. 

The "Led Zeppelin DVD," rc- 
lea.sed last summer along with a 
three-disc live album, "How thi 
West Was Won," broke sale 
records for the music OVD format. 

Paul DeCooyer, VP of Wariu i 
Strategic Marketing Home Vide 
says the "Led Zeppelin DVD" li.i 
shipped 900,000 units in the I'nil 
ed States and should top the million 
mark by early 2005. 

"The Led Zeppelin DVD' was Iht 
one that put music DVDs on the 
map," says Lew Garrett, president uf 
Musicland Purchasing, "All iiidica 
tions are that this one should be a 
pretty good-selling piece." 




The concert was released as a video back in 1995. but 
Garrett says he doesn't expect that to slow sales of the 
DVD. Sources expect the initial .shipment of the "No 
Quarter" DVD to top 100.000 units. 

The DVD will come with a bonus per- 
fiiriiiance of "Black Dog," a video for 
.Mijst High" and a 13-minule interview, 
.\tlanlic Records will also re-release the 
urn "No Quarter: Jimmy Page and 
Hohurt Plant Unledded" with bonus 
Iriiclis of "The Rain Song" and "Wah 
W.ih." The CI) will carry an $18.98 list 
price, and the DVD will carry a 
9.98 list. 

I )eCiX)yer .says the DVD has been 
tJiven loving care by Jimmy Page 
and Kevin Shirley," who prepared 
the video for rerelease. The art- 
work and packaging have also 
been upgraded. 

To promote the releases, WMG 
Strategic Marketing plans a TV 
campaign of 30- and 60-second 
commercials on targeted cable 
programs, DeCooyer says. There 
will also be a healthy print cam- 
paign and what is shaping up to 
he a good press campaign, he adds. The 
company plans to hold exclusive preview screenings of 
the video at Regal Cinemas in 35 or 40 markets the day 
before the release date. 
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Induce Act, Performance Right Deserve Support 

A Matter Of Respect 



The National Academy of Recording 
Arts and Sciences on Sept. 8 will present 
Grammys on the Hill, its annual Wash- 
ington, D.C., awards dinner The eimit will 
honor Natalie Cole: Sen. Hillary Clinton, 
D-N.V; and Rep. Mary Bono, R-Calif. The 
following is adapted from NAR.AS presi- 
dent Neil Portnow 's planned remarks at 
the ei>ent, which outline the academy s 
advocacy agenda. 

For the Recording Academy, it has 
been a particularly busy year. One 
year ago. at this very event. 1 
announced the formation of our Grammy 
Cultural Policy Initiative, designed to 
advance the rights of the music communi- 
ty through advocac>'. education and dia- 
logue. I'm pleased to report significant 
progress in the initiative's first year. 

Our off-the-record Grammy Industry 
Roundtables serve as a unique setting for 
productive dialogue between sectors of our 
industry that don't often interact. Round- 
table participants have included artists 
such as Dave Matthews and Jimmy Jam. 
industry trade group executives from the 
Recording Industry Assn. of America and 
National ;\ssn. of Recording Merchandis- 
ers, record label and music publishing 
executives and legal experts. 

Public forums, such as our Grammy 
Town Halls, bring key legislators, Grammy- 
winning artists and the public together to 
discuss important issues — such as broad- 
cast decency, media consolidation and file 
sharing — while our "VVhat's the Download " 
Ipublic service announcement] campaign 
and Web site have given hundreds of thou- 
sands of consumers valuable information 
about the legal and ethical issues involved 
in downloading. 

Through hands-on action in Wash- 
ington. D.C.. we help our legislators 
understand the importance of sound 
cultural and intellectual property poli- 
cies. Recording Academy executives and 
artists from around the country are fre- 
quent visitors to the Hill as part of our 
Cultural Policy Initiative. 

To further ad\'ance artists' rights in Wash- 
ington, the academy worked closely with 
our finends Rep. Steny Hoj'er |D-Md.| and 
Rep. Maty Bono to help them launch the 
Recording Arts and Sciences Congressional 
Caucus, a body designed to ad\'ance artists' 
rights in the 1 louse of Representatives. 

We are pleased with the progress of the 
first year of our Grammy Cultural Policy 
Initiative. But there is much more work to 
be done. 

As I travel around the country' to our 12 
Recording Academy chapters. I have the 
opportunity to speak to thousands of 



music professionals. It's a diverse group, 
representing many genres and cultures, 
young and old. male and female. I speak to 
arti.sts who have achieved platinum sales 
success and those hoping for their first big 
break. When we discuss the complex legal 
and economic issues facing artists today, I 
hear many differing views. I hear about 
decreased CD sales, barriers to radio air- 
play and other challenges that they face. 
But the one word 1 hear most often may 
surprise you. That word is "respect. " 

Musicians want their works respected. 
They want to decide how their music will 
be distributed. They want to decide when 
their new work will be released. i\nd they 
want to control the quality of those 
recordings. 



Taking 
Stock 

By Neil Portnow 



Allow me to focus on this all-important 
concept of "respect " and specifically 
address two areas of serious concern. 

File sharing is one such issue. Tracks 
are often uploaded on peer-to-peer Web 
sites before their release dates. Quality is 
often poor. Songs are "traded" like a com- 
modity without consent from the owner or 
creator. Yes. we know file-sharing services 
cause damage to our industry. Yes. we 
know they hamper legitimate ser\'ices 
from fully blossoming. But let us never 
forget an equally grievous outcome: These 
services disrespect artists. 

How do we address this problem? The 
most significant response and deterrent 
available to the industry so far has been 
to sue individual computer users. Many 
in our community would appreciate an 
alternative. Well, thanks to some forward- 
looking senators, including our honoree, 
Hillary Clinton, there may in fact be 
another option. That is why the Record- 
ing Academy supports the Induce Act. 

Co-sponsored by senators Alexander. 
Boxer, Clinton. Daschle, Frist, Graham, 
I latch, Leahy, Sarbanes and Stabenow, 
this bipartisan act would put responsibili- 
ty where it belongs: at the feet of those 
companies whose sole service is to induce 
others to violate copyright laws. 

In a recent Billboard commentary, the 
Consumer Electronics Assn. claimed 



that "aside from the [Motion Picture 
Assn. of America] and RIAA, the (Induce] 
bill has no public supporters." Frankly, 
the supporters are many: .^SCVP, BMI 
and SESAC: the American Federation of 
.Musicians and American Federation of 
Television and Radio Artists; and the 
Recording Artists' Coalition, the Song- 
writers Guild, the Nashville Songwriters 
Assn.. the Music Managers' Forum and 
others all join the Recording Academy in 
supporting the Induce Act. 

So to our friends in the technology 
community, please understand that our 
organizations, together representing 
hundreds of thousands of creative profes- 
sionals, are all I'ery public supporters of 
this bill. We want to work with you. We 
urge you to work with us. as well as with 
these visionar>' senators. Together we can 
help to pass a fair bill that protects legiti- 
mate technologies, prevents illegal file 
duplication and respects the backbone of 
our industry, the creative artists. 

Finally, on the subject of respecting 
artists and the music the>' create, there is 
one area the academy is determined to 
address. The time has come for U.S. radio 
stations to join the rest of the industrial- 
ized world and compensate artists for 
using their works on the air. 

.'\ performance right for artists is long 
overdue. I lundreds of millions of dollars 
that rightly belong to copyright owners 
and creators go unpaid without this right, 
and we call on Congress to correct this 
historic inequity as soon as possible. 

We cannot allow the diiscussion to turn 
into a debate about radio's so-called pro- 
motional benefits. To appreciate the 
absurdity of that argument, imagine this: 
A movie studio tells a novelist he will not 
be compensated for the rights to his book 
because the movie version will promote 
his book sales. Such a concept would 
never be accepted in any other industry. 
But it sadly is a standard practice in ours. 

And we also must not allow the discus- 
sion to turn into a zero-sum game pitting 
artist against songwTiter. Current song- 
writer royalties should and will be protected. 
A new performance royalty for artists must 
be in addition to royalties paid to wTiters. 

This goal is not without its challenges, 
and our efforts will not be without oppo- 
sition. But through the combined efforts 
of our music coalitions, and with the 
help of a Congress that understands the 
importance of music to our economy and 
certainly to our quality of life, we will see 
a future that provides fair compensation 
to creators and gives artists the support 
they deserve to keep creating. Now that's 
true respect. 
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Retailers Optimistic 
About Fall Releases 



BY MARCO WHITMRE 

"We are going to kick some ass," Cari Mello. music 
huyer for Boston-based retail chain Newbur>' Comics, 
says when assessing this year's holiday sales potential. 

Pourlh-quartcr releases from U2. Eminem. Alan 
Jackson, CkkxI Charlotte, Ludacris, Fabolous and Gwen 
Stefani are fueling excitement among retailers as the 
industr>' heads into its key selling season. 

Mello is singing a far different tune from this time last 
yean as retailers — discouraged by ovx-rall slumping !iale.s — 
were skeptical of the traditional fourth-quarter power. 
I lowewr, tlie year ended on an up note with 230.5 mil- 
lion albums sold in 20O3's fourth quarter, an improve- 
ment from the 221 million sold during the same time 
period in 2002. 

Fourtli-quartcr sales accounted for 35.1% of total album 
.sales in 2003. up from 32.4')(i over fourtli-quarter 2002. 

This year. .Minneapolis-based Musicland Group 
spokeswoman Laurie Bauer says she expects the num- 
ber of big releases to "help drive that positive trend for 
the industry." 

Roxanne Patterson, music buyer for Amoeba Records' 
(Crmliniii'd nn paiic Hi 




Vanessa's Back, 
Lava's Got Her 



Lava Records has signed Vanessa 
Williams to a two-album deal. 

liolh are theme records. A 
Christmas album. "Silver iS 
Gold." is due Oct. 12. and il will 
be followed in February w'ith an 
album of classic love songs from 
the '"Os. 

' The themed projects were 

important parts of the 

deal." says Lava 
founder and president 
Jason Flom. who is 
also chairman/CKO of 
Atlantic Records. We 
didn't just want to go 
into this with. 'Let's 
just try to get a lot of 
airplay and promote it 
the traditional way.' 
Vanessa has another 

life: she can't be on 

the road 3.W days a 
year promoting a record in the 
way that you have to promote your 
normal pop or hot AC record. " 

It was that understanding that 
appealed to Williams. 

"1 had been looking for the 
right deal lor a few years." Wil- 
liams tells liillboard. "That meant 
being allowed to do all the things 



that I do and being appreciated for 
it. 1 don't live and breathe only in 
the music world, and thankfully 
|.so|. becau.se it's gone through 
some tremendous ups and downs, 
and I 'm 4 1 . You can't have 
longevity all that time." 

Williams has focused on Broad- 
way and movies since "Next." her 



Beat 



By Melinda Newman 

mnewman@blllboard.com 



last Mercury Records studio set 
in H197. "Next" has sold 220.000 
copies, according to Nielsen 
SoundScan. 

It was also crucial to Williams 
thai she continue to work with 
Rob Mathes. who has produced, 
arranged and conducted her 

(Continued on page 12) 
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Runaways Tell Their Story In 'Edgepla/ Doc 



Child exploitation, band infight- 
ing and broken dreams are all 
explored in the documentary "Edge- 
play. A Film About the Runaways. " 

Much has been said about pio- 
neering all-female rock band the 
Runaways, but "Edgeplay " is the 
first time the group's story, told 
from the perspective of former 
members, has been caught on film. 

"Edgeplay" was screened at sever- 
al festivals this year, including the 
London Film Festival and the Don't 
Knock the Rock Film & Music Festi- 
val (Movies & Music, Rilllxxird, Aug. 
14). There are no theatrical release 
plans for "Edgeplay, " but Image 
Entertainment will release the 
movie on DVI) in January 2005. 

"This was the toughest thing I've 
ever done in my life," says director/ 



writer/producer/editor Victory Tis- 
chler-Blue, also known as Vidd 
Blue, the name she ased as a bass 
player in the Runaways. "I felt I 
needed to protect my bandmates but 
also hold people accountable for 
their actions." 

"Edgeplay" Is Tischler-Blue's 
feature-film directorial debut, and 
it takes an unflinching look at the 
dark side of the music business. 
The movie candidly tells the Run- 
aways' story from the band s 1975 
origins to 1979 breakup, as well 
as its members' po.st-hreakup 
experiences. 

During their heyday, the Run- 
aways were teenagers, and their 
music was often marketed as "jail 
bait rock." "Edgeplay" chillingly 
details the band members' experi- 
ences with exploitation, abuse and 
their long-term effects. 

"This is a heavy, dark film." 
Tischler-Blue says. "Each girl's story 
is different. But [former Runaways 
drummer) Sandy West's stor>' is 
probably the toughest out of all of 
them. People seem to react to her 
story the most because it's so raw 
and heartfelt. " 

"Edgeplay " is from Tischler- 
Blue's production company. Sacred 
Dogs Entertainment, whose 
upcoming projects include two 



Suzi Quatro films: documentary 
"Naked Under Leather" and concert 
DVD "Leather Forever." 

Jadde Fuchs, also known as for- 
mer Runaways bassist Jackie Fox, 
was an e.\ecutive producer of "Edge- 
play," along with 



Runaways' songs, also did not 
grant permission to use the band's 
music in the film. As a result, the 
Runaways performance footage in 
the movie shows them playing 
only covers. 



Dwina Murphy- 
Gibbiwifeofthe 
Bee Gees' Robin 
Gibb) and P. 
Arden Brotman. 

Fuchs says, 
"Vicki's choices 
for this film 
probably aren't 
what other peo- 
ple in the band 
may have made. 
Vicki joined the 

band at a ver>' dark time. She didn't 
get to experience the times that 
were more fiin." 

Although former Runaways 
members Lita Ford, Cherie Currie, 
West. Kari Krome and Fox all 
agreed to be interviewed for the 
movie, the most famous ex-member, 
Joan Jett, refused to take part. 

Tischler-Blue says. "It was disap- 
pointing that Joan chose not to 
participate, but she typically hasn't 
liked talking about the Runaways 
in interviews. " 

Jett, who co-wrote most of the 
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Fortunately, the ""Edgeplay" 
companion album (released Aug. 
24 on Hip-0 Records/UMG Sound- 
tracks) consists mostly of Run- 
aways music, including "Cherry 
Bomb, " "Holliwood " and live ver- 
sions of "Secrets" and ""Rock- 
'N'Roll." Fuchs and Tischler-Blue 
executive-produced the set. 

The album also includes previ- 
ously unreleased tracks from Ford 
and Quatro, who appears in the 
film. Quatro's new song ""Back to the 
Drive," heard in the film's opening 
scene, is a standout cut. 



Fuchs says, "The [Runaways] 
songs on the Edgeplay' album 
aren't necessarily all my favorites. 
I would've included 'Is It Day or 
Night?' and American Nights.' But 
we chose the songs based on 
which ones best told the story for 
the film." 

Fuchs is now an entertainment 
attorney, and she says the Run- 
aways' bad experiences in the music 
business probably influenced her 
decision to become a lawyer. 

Kim Fowley, the notorious for- 
mer manager of the Runaways, 
"treated us badly," Fuchs says, 
"but 1 think all of us were a little 
bit damaged before we joined the 
Runaways." 

Tischler-Blue adds, ""Kim Fowley 
wasn't the only villain. There were 
a lot of people who took advantage 
of us." Fowley could not be reached 
for comment. 

The director says her goal with 
"'Edgeplay'" is "to tell the real story 
of this band and to get the message 
across that it's so important for kids 
to have a .solid foundation. 

"It took me six years to do this 
film, " Tischler-Blue says. ""There 
were so many times I wanted to give 
up, but I persevered and I'm grateful 
to all the people who encouraged 
me to keep going." 




THE RUNAWAYS: IN "HEAVY. DARK FILM' 



Martha Munizzi: Doing 'Best' On Her Own 



Martha Munizzi is living proof 
that ym don't have to be on a major 
label to have a successful career. 

Her current album, "The Best Is 
Yet to Come," bowed at No. 12 on the 
Billboard Top Gospel Albums chart 
in January and has remained in the 
top 20 ever since. It has logged 12 
weeks in the top 10 and jumped up 
to No. 2 in the Aug. 28 issue. 

"The Be.st Is Yet to Come" is 
Munizzi's second album, following 
2001 's "Say the 



""Don"t despise small beginnings, 
because you never know," she says, 
"Every single place we've been some- 
thing good has come out of iL 
Another door has opened. " 

Distribution is another key. They 
haw high praise for Nashville-based 
Central South Distribution. "They 
are doing such a great job," Dan says. 

Martha adds, ""Staying on our mm 
has really been the best thing for us. 
Every time we started to sign, it 



Name." Both 
were released by 
Martha Munizzi 
Music Group, the 

label Munizzi 
operates with her 
husband, Dan. 

"Artistic con- 
trol is the big 
reason, and 
monetary rea- 
sons," Dan says 
when asked why 

he and Martha launched their own 
label. "'Being on your own, you don't 
have to split up so much of the poL" 

The Munizzis launched their 
business by passing out fliers and 
booking gigs at small churches. 
That led to dates at bigger church- 
es, and Martha now does about 
150 concerts per year. 




By Deborah Evans Price 

dprlce@blllboard.com 



never felt right. People told us to stay 
on our own and we'd be amazed at 
what we could do. It's amazing how 
all that has been true," 

Martha honed her musical gifts at 
Faith World, pastor Clint Brown's 
church in Orlando, Fla. "1 recorded a 
lot of other albums and had done a 
lot of background music with the 



pastor at Faith World, so 1 had a lot 
of experience." says Martha, whose 
father was a pastor and Dove Award- 
winning songwriter "My mom was a 
singer, so we grew up singing." 

She and Dan met while perform- 
ing in a group. The otlier members 
c|uit, and they ended up together 
onstage and off. ""We ju.st knew that 
God called us to do something musi- 
cally together," Martha says. "So we 
kept going and started a band, made 
a litUe tape and traveled just in Flori- 
da for a couple of years. The band 
was called Testament" 

They wound up working for 
Brown at Faith World, where their 
choir grew to more than 200 people 
in six years. In 2001 they decided to 
take a leap of faith and try some- 
thing new. ""It's been the hardest 
thing we've ever done, but it's been 
the best thing we've ever done," 
Martha says. 

That leap paid off. "The Best Is 
Yet to Come"' has scanned 8.'?,000 
units, according to Nielsen Sound- 
Scan, A live performance DVD of 
the same title has sold 8,000. 

Martlia describes her masic as 
""veo" high-energy, very positi\'e, wry 
inspirational, very uplifting and 
encouraging. 1 think it's what the 
nation needs right nmi. We need to 
be encouraged and reminded that 



everything is going to be OK." 

Many who hear Martha are sur- 
prised that she is white because of 
her soulful voice. One fan told her 
that when she went to bu>' Martha's 
CD and the clerk handed it to her, 
she .said, "'No wayl It's not her. It's a 
black artist. It can't be her." 

"The lady told me: "1 don't mean to 
offend you, but 1 can't beliew you are 
white,' " Martha sa>'S. "1 hear that all 
the time, but 1 can"t think of a better 
compliment. 1 wouldn't want them 
to say, "Boy, you sure sound white.' " 

Martha isfi her vocal style was 
shaped by listening to Donnie 
McClurfcin, Fred Hammond, Kiik 
Franklin and John P. Kee. "Y'ou have 
to sing it from the heart," she says. 
"'That's what people hear more than 
licks or talent — the>' hear heart." 

Dan says most of Martha's dates 
are in African-American churches, 
and they don't get complaints about 
her appearing on the gospel chart. 
'"That's a positive mes,sage that the 
colored line is a little blurred," he 
says. ""1 like that. " 

Martha attributes her acceptance 
to the fact that she does worship 
masic. '"Prai.se and worship is an 
eclectic blend of music, and it repre- 
sents the body of Christ as a whole," 
she says. "Praise and worship isn't a 
white sound, a black sound; it's 



heawn sound. In the gospel commu- 
nitv", I haw found if you can bring it, 
they will buy iL" 

Martha will tour this fall with 
Israel Houghton and plans to head to 
London in December to record her 
ne.\t album. 

For other independent acts look- 
ing to further their music ministry, 
Martha has this advice: "Whatever 
wu haw in yom hand, use it to the 
best of your abilit\' and get behind it 
and pursue it and push it and believe 
in it. People that make it are people 
who don't take no for an answer 
They are out there, kicking and mov- 
ing and working. We just beliew in 
what Cod put in our hearts to do." 
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Los Angeles branch, agrees: "We're 
already selling a lot of music (going 
into the fourth quarter], so it seems 
prett>' strong to us right now." 

Indeed, the end of August saw very 
strong sales, with Tim McGraw's 
"Live Like You Were Dying" setting a 
career high for the artist this issue 
as it bows with sales of 766.000 in 
the United States, according to 
Nielsen SoundScan. 

Like last year — which yielded new 
releases by Jay-2. OutKast and Nappy 
Roots in the fourth quarter — retailers 
are banking on a jam-packed urban 
release schedule to make up the 
majority of holiday sales. 

Led by the aforementioned 
Kminem. (whose album will arrive 
Nov. 16 on Slim Shady/Interscope), 



Surprising 
'Garden 
State' 



One of the strongest sellers 
during the fourth quarter may 
be a dark horse title. 

Sony's soundtrack to indie 
film "Garden State," starring 
Zach Braff and Natalie Port- 
man, continues to blow out of 
stores. The album includes 
tracks from the Shins. Frou 
Frou, Simon & Carfunkel, 
Coldplay and Nick Drake. It 
debuted at No. 12.5 two issues 
ago, leapt to No. 71 last issue 
and shoots to No. 25 this week 
for a 90% gain. 

"I think the 'Garden State' 
soundtrack was mind-blowing." 
Newbury Comics music buyer 
Carl Mello says. "That came out 
of nowhere and sold like crazy. 
Obviously we all thought it was 
going to be big. but 1 don't 
think anyone really knew it was 
going to do what it did." 

Roxanne Patterson, music 
buyer for Amoeba Records' Los 
Angeles branch agrees, adding 
that it is Amoeba's top title 
right now. "I think it's selling 
everywhere like crazy." 

The album's sales seem to be 
propelled solely by the movie's 
success, as no tracks from the 
soundtrack are receiving signif- 
icant airplay. The only song 
showing a bounce is Frou Frou's 
"Let Go," which is featured in TV 
commercials for the movie. It 
moves 44-,34 on the Billboard 
Hot Digital Tracks chart. 

MARCO WHtTMIRE 
and KEITH CAULFIELO 



and Ludacris (due in October from 
Def Jam South), other big urban 
titles include P. Diddy (Bad Boy/Uni- 
versal). Destiny's Child (Sony 
Urbanl. Nellv (Fo' Reel/Univer.sall, 
Lil Jon & the East Side Boyz (BME/ 
TVTjand Chingy (Capitol I. 

Sony Urban will also release new 
studio efforts from rappers Xzibit and 
Nas, while Island Def Jam will bow 
projects by Redman, Ja Rule, Musiq 
and j\shanti. 

Capitol has multiple titles coming, 
including Slum Village. Dilated Peo- 



ples and 1-20. as does .Atlantic, with sets 
by Fat Joe. Trick Daddy, and T.l. 

Other strongly anticipated urban 
sets coming by year's end are 
releases from Talib Kweli (Geffen). 
Guerilla Black (Virgin), Babyface 
(Arista), and Mario (J). 

On the rock side, retailers are bet- 
ling on No Doubt frontwoman Ste- 
fani's first solo turn on Interscope to 
be big during the fourth quarter. 
Also, for the first time in almost 20 
years, the original Duran Duran line- 
up is releasing an album, ".Astronaut" 



(Epic), due Oct. 12. A new set is also 
due from Beck (Geffen). 

Warner Bros, will bow anticipated 
releases by Green Day and R.E.M. Also 
on the horizon are Fountains of 
Wayne (S-Curve), the Donnas 
(Atlantic), Cake (Columbia), Sum 41 
(Island) and a mini-album from Mod- 
est Mouse (Epic). 

Plus, sets are coming from pop 
singers Mariah Carey (Island Def Jam) 
and Vanes.sa Carlton (A&M/Interscope) 
and soul singer Jo.ss Stone (S-Cun-e). 

This year's fourth quarter also sees 



the traditional onslaught of greatest- 
hits sets continuing. 

"In the last couple of years people 
are building more products and more 
options, so when the fourth quarter 
comes around, if somebody doesn't 
have a new album ready, they are prob- 
ably going to build a greatest hits for 
them whether they want it or not," 
Mello says. "It's kind of good as long as 
people are buying them." 

Greatest-hits sets are e.\pected from 
Britney .Spears (Jiw) and Mandy Moore 
(Continued on pa</e 12) 




Jonathan 
Adelstein 



■ </ ■ 

Kevin 
Martin 



Thursday / October 7 
NAB Marconi Radio Awards 
Reception, Dinner & Show 
Hosted by. ^^T! 

Bob & Tom r..^ 



Charlie Cook 




Friday / October 8 

Radio Luncheon 

NAB National Radio 
Award Recipient 

Clarke Brown 

Jeffmon Pilot Communkations 



October 6-8. 200M 

Manchester Grand Hyatt. San Diego. CA 
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UURA BRANIGAN 



Laura 
Branigan 
Dies 



BY CHUCK TAYLOR 

l^ura Branigan is being remem- 
hered as a leading pop songstress of 
the 1980s, whose soaring soprano 
commandeered such hits as "Glo- 
ria," "Self Control" and "Solitaire." 

The singer died Aug. 2fi of a hrain 
aneurv'sni in her sleep at home in 
Kast Quogue. N.Y. She was 47. 

Mer touring Europe as a backup 
Wjcalist for Leonard Cohen. Brani- 
gan signed to .Atlantic r<ecords in 
UIS2. Her second single. "Gloria." 
an English ^-ersion of a 1979 Italian 
|xjp hit. peaked at No. 2 on The Bill- 
board Hot 100. It al.so garnered her 
the first of four Grammy Award 
nominations. 

"I consider Laura Branigan to be 
one of the best signings I ever 
made." says .Vhmet Ertegun, found- 
ing chairman of Atlantic Records. 
"She had a gloriously powerful 
voice, and her recordings of Self 
Control' and 'Gloria' are perform- 
ances that will he remembered for 
many years to come. Her untimely 
death is a great shock to me and to 
es-eryone who was involved with her 
career at .Atlantic Records." 

In all. Branigan scored seven top 
40 hits, including the power ballad 
"H<M Am I Supposed to Liw With- 
out You. " co-written by the then- 
unknown .Michael Bolton. That 
.songaLso hit No. 1 on the AC cliarts. 

.■\side from "Gloria." her biggest 
hits were ".Self Control" (No. 41 in 
19X4 and ".Solitaire " (No. 7) in 19a3. 
Elex^en of Branigan's singles scored 
on the AC charts: eight were hits on 
the I lot Dance/Club Play chart. 

Branigan released seven al- 
bums, all on Atlantic. She also 
dabbled in acting, earning re- 
spectable reviews playing Janis 
Joplin in the .Mew York stage musi- 
cal "Love. Janis" in 2002. 

The singer devoted a significant 
portion of the past decade to caring 
for her ill husband. Lawrence 
Kruteck. who died in 1996. 

Branigan reportedly had been 
working on material for a new 
album for some time. 



New Lieberson, Young Perlman This Fall 



September is a great time to 
survey some of the highly antici- 
pated and exciting recordings 
being released this fall. Here are 
five albums to watch. In the ne.xt 
Classical Score, we'll look at 
another five of the season's most 
compelling titles. 

EAGER FOR LIEBERSON: j\fter the 
mezzo-soprano's album of Bach 
cantatas for the Nonesuch label 
became the sleeper hit of 2003- 
2004. Lorraine Hunt Lieberson's 
recording of Handel arias for Avie 
(released Aug. 3| is being met with 
great critical eagerness. 

"She manages to fly under the 
radar, probably due to less-than- 
aggressive publicity and her 
appearance on smaller labels," 
observes Andrew Druckenbrod, 
classical music critic at The Pitts- 
burgh Post-Gazette. "And she isn't 
concerned with flashiness. But if 
this Handel recording follows the 
path of the Bach. Lieberson will 
soon be dear to every music lover " 

REDISCOVERING PERLMAN: New 
from Itzhak Perlman is "Itzhak 
Perlman Rediscovered" IBMC 
Classics), which bowed Aug. 10. 
The disc of unreleased recordings 
from 1965 features the then-20- 
year-old violinist just as he was 
embarking on his career. 

Originally planned as the violin- 
ist's debut (but set aside in favor of 
a showier concerto disc), this 



recital of 
Paganini. Ben- 
Haim, Sarasate. 
Handel. Hin- 
demith. Leclair. 
Bloch. de Falla 
and Bazzini is a 
delight. 

Daniel Guss. 
BMC senior 
director of cata- 
log development 
notes. "What I 

hear in his playing is real joie de 
vivre, youth, energy, humor — all 
the things that Perlman eventually 
became known for All those quali- 
ties were there, in full bloom, when 
he was 20." 



Classical 
Score 



By Anastasia Tsioulcas 
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FLEISHER: A PHOENIX RISES 



FLEISHER'S BACK: After 35 years of 
suffering from a neurological ill- 
ness called dystonia that severely 
impaired his right hand, legendary 
pianist Leon Fleisher is back, 
thanks to Botox treatments. 
Kleisher is celebrating his return 
with "'T\vo Hands," released Aug. 
24 by Artemis Classics. The set 
features Schubert's monumental 
Piano Sonata D. 960 as well as 
Bach, Chopin and Debussy. 

Already featured in The New 
Yorker, USA Today and The Wash- 
ington Post, Fleisher will undoubt- 
edly gain more attention this fall. 
"What we are witnessing with this 
disc is the rise of the phoenix," 
says Limor Tomer, curator of 
music at New York's Symphony 
Space, which will present a series 
of Fleisher events in October. 

AWHOLf LOHA LEIF: Pianist Uif 
Ove Andsnes will be represented 
by three discs between now and 
March 2005, beginning with the 



Sept. 7 release of Schubert's "Die 
Winterreise " (EMI Classics) with 
distinguished tenor Ian Bostridge. 

Andsnes will have a heavy U.S. 
presence this year, including seven 
dates in a Carnegie Hall "Perspec- 
tive" series. He is also scheduled to 
appear in this month's issue of 
American Express' Departures 
Magazine and in an upcoming 
issue of Vanity Fair. 

"He is one of the most thought- 
ful and naturally communicative 
artists today." says Ara Guzelimian, 
artistic adviser/senior director at 
Carnegie Hall. 

OMNIPRESENT FLEMING: Celebrat- 
ed soprano Renee Fleming will be 
omnipresent this fall, starting with 
the Sept. 14 bow of a Handel arias 
disc for Philips. She will appear 
Sept. 27 on "Good Morning Ameri- 
ca" and will perform at the season 
openers of four major venues: the 
San Francisco Opera, the Philadel- 
phia Orchestra. Carnegie Hall and 
the Lyric Opera of Chicago. 

Fleming's first book, " The Inner 
Voice: The Making of a Singer," is 
due Nov. 8 from Viking Press and 
will be promoted with an eight- 
city tour. Cross-promotions with 
Fleming's music also are envi- 
sioned. " We will feature the album 
widely, with upfront store promo- 
tion as well as cross-promotions 
of her book," says Mike Lee. clas- 
sical music buyer for Borders 
Books & Music. 
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(Epic). Best-ofs from Macy Cray and 
Kom (both on Epic), Everclear (Capi- 
tol), Phil Collins (Atlantic), Def Lep- 
pard IIDJ), and Seal (Warner Bros.) will 
al-st) be on shelves. 

Though boxed sets are expected 
from Al Green and the Rat Pack (both 
from EMI Music), as well as Bon Jovi 
(Island/Mercury) and Ozzy Osbourne 
(Sony legacy), retailers are buzzing 
about the limited-edition vinyl box 
from Metallica (Elektra/Rhino Vinyl) 
and Nirvana's three-CD/one-DVl) set 
on Universal Music Enterprises. 

Mello has high hopes for the Nir- 
vana compilation, which includes 
1987 footage of the band playing at a 
house party. 

"From what I saw at the [National 
Assn. of Recording Merchandisers 
conference] — which was amazing — 
1 think it's going to blow everyone 
away," he says. "'It really will out-per- 
form any expectations that cus- 
tomers may have — even if their 
expectations are huge." 

Country veterans Shania Twain 
(Mercury), Toby Keith (Dream- 



Works Nashville) and George Strait 
(MCA) are releasing compilations 
for the holidays. 

There will also be new studio albums 
from Alan Jackson (.Arista), Rascal 
Flatts (Lyric Street), Keith Urban (Capi- 
tol) and Le/\nn Rimes (Curb). 

"American Idol" winner Ruben 
Studdard is taking his turn at gospel 



this season with a J Records release. 
New material from EMI CMC's Steven 
Curtis Chapman, Toby Mac and Smok- 
ie Norful; Sony Urban's BeBe Winans; 
Word's Point of Grace: and Reunion's 
Michael W. Smith are also slated. 

Universal Classics will release an 
album by opera soprano Renee Flem- 
ing as well as Andrea Boccelli's first 



turn at pop. Sony will release a new Yo 
Yo Ma collection. 

Rereleases of their current albums 
with new material added will come 
from Usher, Norah Jones, Alicia Keys 
and TU'ista by end of the year 

Additional reporting by Perrie Briskin 
in Los Angeles. 
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material since her first Christmas 
collection in 1996. 

In fact, she laughs when she 
recalls how her early albums 
were made. '"In the past, it was a 
producer"s medium. "Can you get 
R. Kelly, Jimmy Jam'^" That s 
why everything was so expensive 
back in the day, those producer- 
friendly days when they made 
lots of money and cost the artists 
a fortune and the artists didn"t 
make any money at all." 

Instead, Williams told Lava 
that she and Mathes would deli- 
ver the Christmas record on a 



budget less than one-tenth of 
previous ones, but that still 
allowed them to cut the strings 
at Abbey Road Studios. 

Williams will promote the 
album with a Sept. 14 perform- 
ance on QVC. She will also have a 
seven-show Broadway run at the 
Palace Theater Dec. 1-5. 

Lava is servicing songs from the 
album to AC, urban AC, jazz and 
smooth Jazz radio. 

Lava is also looking at tie-ins with 
Radio Shack, for which Williams 
has appeared in commercials. Flom 
.says. "We're in discussions with 
them at the highest levels and hope 
to make an announcement in the 
not-too-distant future." 

KIWI CROSSING: We wandered 
over to the Hotel Cafe the 



other night to catch Greg 
Johnson, a New Zealand 
singer/songwriter we've had 
our eye on since he moved to 
Los Angeles two years ago. We 
continue to be impressed by his 
smart, melodic adult pop and 
surprised that he hasn't found 
a publishing deal here, much 
less a label home, given how 
tailor-made his songs are for 
the triplc-A format or for 
movie, TV and ad placement. 

In New Zealand, where he's 
signed to EMI, he has been 
nominated for best songwriter 
and best male solo artist in the 
Vodaphone New Zealand Music 
Awards. Winners will be an- 
nounced Sept. 22. Johnson can be 
reached through his manager at 
michellebakkermgmt@earthlink.neL 



12 



www.blilboard.coin • www.blIlboard.blz 



BILLBOARD SEPTEMBER 11, 2004 



Classical 



A BILLBOARD SPECIAL REPORT 



Seeking 
A Broader 
Audience 



BYANASTASIATSIOULCAS 

With increasingly limited marketing resources in a tough business 
climate, classical labels today are exploring every avenue to gain 
exposure for their artists. 

Some are relying on tried-and-true methods — heaw press expo 
sure, public W, major-market ad buys and retail placement— while 
others are benefiting from innovative press, promotional and 
marketing strategies. 

One proven and perennial media partner is the Public Broad 
casting Service, which remains as important as ever for the genre. 

I PLEDGING SUPPORT 

During their autumn pledge drives. PBS stations will air a num 
ber of classical programs. They include "Tuscany," featuring Denon 
violinist Andre Rieu's "Tuscany." which will be followed Sept. 21 by 
an album of the .same name: a December special by Deccas teenage 
voca!i.st Hayley VVestenra; and a December program featuring Rliino 
Records' Australian cro.ssover newcomers the Ten Tenor<;. 

This latest batch of tenors, whose debut arrives Sept. 21, will 
receive pop-style promotion. The Ten Tenors will begin touring the 
United States this fall. 

"The Ten Tenors are alread\' stars in their native Australia and in 
Europe." says Adam Crane, manager of classics and jazz lor Warner 

(Continued on page 14) 
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Continued from page 13 

Strategic Marketing Group. "They'll 
be promoted via Idirect response] TV 
spots and Warner's sports marl<eting 
and promotions department, which 
will book the group for appearances 
at athletic events." 

TV appearances were the gateway to 
a recording career lor the .5 Browns, a 
quintet of piano-playing brothers and 



sisters. After appearing at the Olympic 
Games in Salt Lake City in 2002 and on 
"The Oprah Winfrey Show " and "60 
Minutes II." Uie twent>'something sib- 
ling.s. all of whom studied at the Juilliard 
School, were signed to BMG Classics. 

"This group has such a unique pro- 
file." says Gilbert Hetherwick. VP/GM 
of BMG Classics. He cites the act s 
youth, clean-cut looks and w^hole.some 
background as part of its appeal. 
(j\lready, much of the press is treating 
the family's Mormon religion as a nov- 
elty attraction.) 



"In terms of marketing, we'll be put- 
ting them forward in pop positioning," 
notes Hetherwick, adding that the 
group will make its recording debut in 
spring 200.5. 

A "Good Morning .America" profile 
and another "60 Minutes M" appear- 
ance are already in the works, accord- 
ing to Doreen D'Agostino, director of 
publicity at BMG Classics. She adds 
that the label will l<«)k for pre.ss cowr- 
age from women's and general enter- 
tainment magazines. 

In one of the most highly anticipated 
crossover events of the year. Italian 
crooner Andrea Bocclli will bring his 
talents to a new arena Dec. 18. when 
NBC televises "Andrea Bocelli Tribute 
on Ice. " The x-ocalist's new pop album, 
".Andrea," will arrive Nov. 9 on the 
I'hilips/Sugar label. 

Meanwhile, singer Josh Groban's 
rapidly developing career received a 
major b(H)st with his first "Great Per- 
formances " I'BS program. 2002's "Jash 
Groban in Concert." For December's 
pledge season, "Great Performances" 
will air another Groban special. 

"We re taping it at Los .Angeles' 
Greek Theatre." confirms David I loni. 
the program's producer, who is ba.sed 
at WNET/Channel 13 in New York. 
"Now that Josh is one of the [genre'sl 
premier recording and touring artists, 
we are tracing his artistic development 
and maturity. Some of the repertoire 
comes from the new album 'Closer,' 
but he also reaches into the classical 
world and the cla.ssic pop realm." 

THE BIG PICTURE 

According to Groban's manager. 
Brian Avnet, the singer's reach is 
increiusingly broad. Groban just con- 
cluded a major U.S. summer lour and 
is gearing up for his first European tour 
(set for November and December), and 
he is also branching out into acting. 

"He got his start on 'Ally McBeal.' " 
Avnet notes, "so moving toward film is 
a natural step. He's up for a couple of 
roles right now." 



Gniban isn't the only singer stepping 
into film. The critically acclaimed 
soprano Anna Netrebko. who made 
waves with her debut solo recital on 
Deutsche Grammophon last year, sings 
and plays herself in Disney's "The 
I'rincess Diaries 2: Koyal Engagement." 
Her second album. "Sempre Libera." 
was released Aug. 10. and a "60 Min- 
utes" profile is .slated to air this fall. 

Elsewhere on the film front, Sony 
Classical hopes to repeat 1997s Titan- 
ic" achievement by releasing the 




GROBAN: RETURNSTO PBS 



soundtrack to the movie version of 
Andrew LloN-d Webber's 'The Phantom 
of the Opera. " The soundtrack hits 
stores Nov. 23. while the film opens 
Christmas Day 

"We expect both the film and the 
soundtrack to be huge successes." says 
Peter Gelb. president of Sony Classical. 
"Our marketing will follow the mar- 
keting of the movie.'" 

Gelb also notes that the soundtrack 
will be tailored for foreign markets. "'In 
countries such as Germany. Prance and 
Spain, the film will be dubbed," he 
oKserxts. " For those markets, we'll offer 
the soundtrack in the local language." 

Another top priority for Sony will 
be Vangelis' score to the bio-epic 
"Alexander." The album will be 
released Oct. 19. 

Playing upon the shared Greek her- 
itage of Vangelis. Alexander the Great 
and the Olmpic Games. NBC's 'Today" 



will do a profile on Vangelis, who 
penned scores for "Chariots of Fire" 
and "Blade Runner." 

"Because it has been more than a 
decade since Vangelis wrote a film 
score. Alexander' will stand out even 
more," Gelb says. 

OTHER AVENUES 

In cro.ss-genre efforts, Warner Cla.s- 
sics' San Francisco-based male vocal 
ensemble Chanticleer will be heavily 
promoted to a variety of demograph- 
ics. Crane says. 

" Chanticleer's new album. "How 
Sweet the Sound." Ls a recording of spir- 
ituals and traditional gospel featuring 
I fiishopl Yvette Plunder." Crane notes. 
It's the first time Chanticleer has done 
this kind of collaboration, so there's 
broad crossover appeal. " Warner's 
Christian label. Word, will co-market 
and promote the title. 

A 28-city U.S. tour is also scheduled. 

"We also have a strong marketing 
relationship with .American Express 
Blue. " Crane continues. " The group 
will be appearing at Passport events 
in San Francisco and Los Angeles 
that are co-presented by American 
Express and Macy's. We're also plan- 
ning NPR underwriting spots, and 
we are exploring ad buys at both 
Christian and classical radio. We 
may also add [direct response TV 
adsl after the initial rollout. 

""The key to success with this title is 
jast getting it heard," Crane concludes. 
"Bishop Plunder's voice is so powerful." 

Matt Haimovitz. first hailed as a 
teenage prodigy with an exclusive 
Deutsche Grammophon contract, 
has transformed himself in recent 
years into a new-music darling. The 
now-33-year-old artist's recent .50- 
state tour promoting his album 
"Anthem" (Oxingale/Artemis Clas- 
sics) took the cellist from honky-tonk 
bars to punk clubs. 

Haimovitz s advenlurousness has 
attracted widespread press attention, 
(Continued on pane 16) 



LEGAL 
NOTICE 



As the result of recent court decisions in both the United States' 
and C'.crinany'. if you are exploiting certain ctassieni music 
sound recordings^ by virhic of a license or assignment from any 
of the following parties: .Alfred Sehol/, Miisikfoerclernng 
Ltd., L\t;i Prodiietions, Klaus Kramer. Cascade Media, 
.Andre Ulman, Classic World Productions, Pilz Media 
Cjroup, Pilz C^ompaef Disc, Pilz japan, Mazur .Media, 
Vicnnasound Studios, Brisa CnnbH »e urge vou eontaet 
Point Classics, I.I.C. Music Stpiare West,' Ste. lOOB 
Nasln ille. I N s72()?. in order tti determine if vour existing 
lieen.se w ith any of the al>o\ e parlies is valid and. if necessary , 
to work out the terms of a legitimate license for the classical 
music soinul recordings previousK licensed from an\' of the 
al«» e parties. Please eontaet Teresa Cay, Chief Manager, at 
the above address or by telephone at 61 ^-242-4452 \26 or 
e-mail at teresalPonemusic.com. 

.Any continued unauthorized use or exploitation of classical 
music sound recordings previousK licensed from any of the 
above parties, without a proper license agreement from Point 
C'lassics, 1 .1 ,C, may result in legal proceedings against you and 
your company for copyright infringement. 




POINT 
CLASSICS. 



Point Clavsits 1.1 .C:, Music S»|iMrc Wcsl. Stc. KHIB 
Nashville. TN rZOV 615-242-4452 ext. 26 
w-\\-vv.PoinK'!;ivsits.ci>ni. infof" |K)inli'liissif.s.t (im. 



1 I'Uitinum I nieiiaimnrtii, Inv. i: Poim VUi!L\in, UV - llnlicil Suics Pi%rtkt <'iiuti I'ot ihi- Mi.tillt- 
Disiriel of Tcnnnxr Civil Action No.: 1-01-140 

2 ntint Oasyin. UC r. KJhms Kmrmcr - RrKional Court tii ItatnliufR. Otrmany Case No. JOa (» II JAM. 

3 The I'la'isiciil nimk' viund tn'(>ntin|(\ wm*. Uii ihe inii\l pan, nx'urdnl In l)u- ntil itt lair ISIROt 
in liaMrm Ktiuipr (in l\r,i I'liMlui'tloiis unilc-r iIm- (liifi tliin ttf Airml Stliut/ ;inil Klatu Knrmrr. 
PoinI Cla»ics, ll.C can provi<k vou wtrh a liilr liM of ihi' ila\Mi''aI muw yiunil rrcordings al 
issue upon miuvsi. 



Radio A Trusty Sales Tool 



Despite the decreasing number of public and com- 
mercial radio stations programming classical music, 
radio tie-ins continue to play an important role in the 
genre's success. 

Commercial ad buys and public radio underivriting 
spots remain an important sales tool in major markets. 
But some labels are explicitly tying new releases to public 
radio programs. 

One of the most notable efforts is an 1 1-part series 
of hourlong programs called "Leonard Bernstein: An 
American Life." 

Produced for Chicago"s WF.MT Radio Network and 
narrated by Susan Sarandon. the series airs national- 
ly and internationally in October. Universal Classics' 
Deutsche Grammophon will offer a tie-in compilation 
CI) of the same name. 

This past spring, independent Canadian label Analekta 
scored big success with its relea.se "Infernal Violins," fea- 
turing the all-female easemble \ji Pieta. which is led by 
violinist Angele Duheau. The album, which was spun off 



into a PBS special, will be followed-up Nov. 18 by the 
group's .second iliic. ""Passion." 

In addition, this liill. WF.MT is producing an "Infernal 
Violins'" radio show for national distribution. 

Meanwhile, for more than 10 j-ears. composer Rob Kapi- 
low has found success with his "What Makes It Great?" 
shows, which he presents as a touring live event and 
through appearances on NPR's "Performance Today." 

Kapilow's fun and engaging "crash courses" in great 
works from the classical music canon recently reached 
retailers' shelves. On July 27. Artemis Classics debuted two 
Mozart-themed "What Makes It Greats" albums, featuring 
Fine kleine Nachtmusik and Symphony No. 40, ""Jupiter." 

""Not only do these discs launch the Kapilow series." 
says Greg Barbero, president of Artemis Classics, "but 
they also represent the relaunch of a beloved brand. 
Vanguard Everyman Classics. " 

.Mong with his radio appearances, Kapilow will contin- 
ue touring the United States through the winter. 

ANASTASIATSIOULCAS 
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EVCENY KISSIN 
Schubert: Sonata In B-Flat 
Liszt: Mephisto WalU No. 1 

82876-58420-2 

"Kissrn has perhaps 
never t>een so daring, 
or so profound." 

— PHILADELPHIA INQUIRER 



NIKOLAUS HARNONCOURT 
Mozart: Requiem 

82876- 5870S-2 

'The performance not 
only generates the sounds 
of the 1 8th century; 
it inspires the kind of shocit 
and awe that must have 
been felt by the music's 
first audiences." 
— THE WASHINGTON POST 

Gramophone - Editor'^ Choice 



SEQUENTIA 
Lost Songs of a 
Rhineland Harper 
82876-S8939-2 

"Sequentia ranks among 
the noblest and most active 
of the very-early-music 
performing groups. 
Their work trumpets the 
belief that oldness doesn't 
have to mean dullness." 

- u WEEKLY 



SIMONE KERMES 
SARA MINCARDO 
SONIA PRINA 
HILARY SUIViriflERS 
STEVE DAVISUM 
VITO PRIANTE 
II Complesso Barocco 
AWN CURTIS 
Handel: Lotarlo 
82876-58797-2 2 CDs 

Worid premiere recording 
of the complete opera 





THE S BROWNS 

One family, 5 pianos 
and 50 fingers! 

As seen on Oprah! 
and 60 Minutes II and 
featured in The New York 
Times and People, 
this Spring look for their 
debut CD and appearances 
on Good Morning America, 
a return to 60 Mlinutes II, 
and other major media hits. 





CLASSICS 



Classical 



Classical 
Chart-Toppers 

The chart recaps for the Classical 
Music Spotlight are year-to-date 
from the Dec. 6. 2003. issue (the 
beginning of the 2004 chart year) 
through the Aug. 14, 2004, issue. 

Recaps for Top Classical Albums 
and Top Classical Crossover 
Albums are based on point-of-sale 
information compiled by Nielsen 
SoundScan. Although the charts 
appear in Billboard on a biweekly 
basis, they are compiled weekly and 
are available each week through 
Nielsen SoundScan. billboard. biz, 
billboard.com and the Billboard 
Information Network. Titles 
receive credit for sales accumulated 
during each week they appear on 
the pertinent chart including weeks 
when the chart docs not publish in 
the magazine. 

This recap was compiled by rock 
charts manager Anthony Colombo 
with assistance from classical charts 
manager Ricardo Companioni. 



Top Classical Crossover 
Artists 



Pos. Aimsr (Ha. ofOyaited Ule) tmumt/Ldbel 

1 JOSH GROBAN (2) 

143/Reprise/Warner Bros. 

2 YO-YO MA (3) Sony Classical/Sony 
Musk 

3 AMia FOREVER (1) RCA Victor 

4 SARAH BRIGHTMAN (1) Nemo 
Studio/Anget 

(1) Really Useful/Decca Broad- 
way/Universal Ctossics Group 

5 BOND (3) HBO/Decca/Unwersal 
Classics Group 



Top Classical Crossover Dis- 
trlbutors 



Poi. DlSrmBUTOIl (No. of Charted Titlu) 

1 WEAp; 

2 UNIVERSAL 

3 BMG (5) 

4 SONYCS; 

5 EMM (3) 

6 INDEPENDENTS ('4; 



Top Classical Crossover 
Imprints 



Pos. IMPRINT (No. of Charted Titles) 

Tl REPRISE f^; 

Tl 143 (2) 

3 DECCA (10) 

4 SONY CLASSICAL (7) 

5 NEMO STUDIO (^1; 




Top Classical Crossover 
Labels 



Pos. UBiL (No. of Chart ed Jittes) 

1 WARNER BROS. (2) 

2 UNIVERSAL CLASSICS GROUP 

(W 

3 SONY MUSIC (■»; 

4 ANGEL (3) 

5 RAZORS TIE 



Top Classical Crossover 
Albums 



Pos. tvm— Artist— Irrtprint/label 

1 CLOSER— Jos/i Grolran— 
143/Reprise/Wamer Bros. 

2 THE OPERA BAND— /(mid Forev- 
er—RCA Victor 

3 OBRIGADO BRAZIL— Vo-yo Ma— 
Sorry Classical/Sony Music 

4 HAREM — Sorati Brightman—Nemo 
Studio/Angel 

5 JOSH GROBAN IN CONCERT— 
Josh Groban — 143/Reprise/Warrier 
Bros. 

6 rUK—Hayley Westertra— 
Decca/Universal Classics Group 

7 WE THREE KINGS— rhe Irish 
Tenors — Razor & Tie 

8 CLASSinED— Sonrf- 
MBO/Decca/Universal Classics 
Group 

9 OBRIGADO BRAZIL: LIVE IN CON- 
CERT— /o-to t^a—Sony 
Classical/Sony Music 

10 Tl ADORO— iuoono Pavarotti— 
Decca/Universal Classics Group 



Top Classical Artists 



Pos. AKTIST (No, of Charted Tillei) Imfriitt/Latxt 

1 JOSHUA BELL fi; Sony 
Classical/Sony Music 

(1) Decca/Universal Classics Group 

2 ANDREA BOCELLI (2) Philips/Uni- 
versal Classics Group 

(1) Decca/Universal Classics Group 

3 ANONYMOUS 4 (2) Harmonio 
Mundi 

4 YO-YO MA (1) Sony Classical/Sony 

Music 

5 ANDRE RIEU (1) Denon 



Top Classical Distributors 



Pos. DISTRIBUTOR (No. of Charted Titles) 

1 UNIVERSAL f^o; 

2 som (6) 

3 INDEPENDENTS (U) 

4 EMM (5) 

5 WEA^S; 

6 BMG (1) 



Crossovers 

Continued froin pige 14 

which has created more unusual 
opportunities. One company that really 
took notice was mtvU, MTVs digital 
channel that reaches more than 700 
campuses nationwide. 

"In May. I read an article about 
Matt in The New York Times." mtvU 
CM Stephen Friedman says. "We 
reached out to him to do a promo 
segment, which was launched at the 
end of August and will air through- 
out the fall semester. 

"Matt's an amazing musician," Fried- 
man adds. "It's wonderful to work with 
a young performer who's also a com- 
poser. Our audience has really eclectic 



Top Classical Imprints 



Pos. IMPRINT (No. of Charted Titles) 

1 SONY CLASSICAL W 

2 DECCA (8) 

3 PHILIPS (2) 

4 HARMONIA MUNDI (2) 

5 DG cs; 



Top Classical Labels 



Pos. LABEL (No. of Charted Titles) 

1 UNIVERSAL CLASSICS GROUP 

(19) 

2 SONY MUSIC (6) 

3 HARMONIA MUNDI (2) 

4 DENON (1) 

5 ATLANnC GROUP (6) 



Top Classical Albums 



Po s. Jnn— Artist— Imprint/Label 

1 ROMANCE OF THE VIOLIN— 

Joshua Bell— Sony Classical/Sony 
Music 

2 MASTER AND COMMANDER— 

Soundtrack — Decca/Universal Clas- 
sics Group 

3 VIVALDI'S CELLO— to-yo Ma With 
The Amsterdam Baroque Orchestra 
& Ton Koopman — Sony 
Classical/Sony Music 

4 AMERICAN ANGELS— /tnonymous 
4 — Harmonia Mundi 

5 SENnMENTO— /Inrfreo Bocelli— 
Philips/Universal Classics Group 

6 LIVE IN DUBLIN— /(firfre Rieu— 
Denon 

7 SACRED ARIAS: SPECIAL 
EDmON— Xnrfreo Bocelli— 
Philips/Universal Classics Group 

8 BY REQUEST— fence Fleming— 
Decca/Universal Classics Group 

9 THE SALIERI ALBUM— Cedho Bar- 
toli — Decca/Universal Classics 
Group 

10 BACH: CANTATAS BWV 82 AND 

199 — Lorraine Hunt iieberson — 
Nonesuch/AG 



tastes, so Matt's a great fit This promo 
is a way for us to start a relationship 
with Matt — ttiere will probably be mor« 
opportunities to work together down 
the line — and it's also a wonderful 
opportunity to share classical music 
with the college kids we serve." 

Haimovitz's newest recording — a 
more standard album of Haydn cello 
concertos and the Mozart oboe con- 
certo, arranged for cello — is sched- 
uled for release Sept. 7 on Oxingale/ 
.Artemis Classics. 

But in another genre-busting oppor- 
tunity, Haimovitz will be featured on 
the Ropeadope label's New Music Sem- 
inar tour, which will visit 1 1 cities dur- 
ing November. The cellist will be play- 
ing on the same bill as the Charlie 
Hunter THo, Sex Mob, the Bad Plus and 
Christian McBride. 
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Nintendo Rocks With Fusion Treic 



BY JILL KIPNIS and RENEE ORD 

LOS ANGELES— The hottest rock 
acts and videogame technology arc 
coming together for the second Nin- 
tendo Fusion tour. 

The 37-date outing — ^which kicks 
off Sept. 20 in Odessa. Texas — features 
headliners Story of the Year, plus lost- 
prophets. My Chemical Romance, 
Letter Kills, Anberlin and Autopilot 
Off. Tickets will be less than $20 at 
most stops. 

The lobby of each venue will have 
kiosks featuring previews of upcoming 
Nintendo GameCube games and the 
new wireless, hand-held videogame 
system Nintendo DS. 

The tour is "about a fusion of 
gaming, music and lifestyle," says 
Rob Matthews, senior consumer 
marketing director for Nintendo. 
"We had such a great success last 
year that we wanted to do it even 
bigger and better this year. We have 
high expectations." 

The tour is produced by Clear Chan- 
nel Entertainment and booked by the 
Agency Group, which both teamed 
with Nintendo for last year's inaugural 
Fusion outing. 

Best Buy, Yahoo's music destination 
Launch and music magazine Blender 
are sponsors. 

Executives involved in this year's 



tour believe it will be a success 
because of the overlap in the audi- 
ences for rock and videogames. 

The 2003 tour featured headliner 
Evane-scence along with Cold, Revis, 
Cauterize and Finger Eleven. 

"Nintendo Fusion is all about 
gaming and music, and these are the 
kinds of bands that are progressive 
and appeal to people who enjoy gam- 
ing," says Rich Levy, VP of artist 
booking for Clear Channel Proper- 
ties. "Last year was a tremendous 
success on a number of levels. 
Evanescence had success beyond 
our imagination, and Nintendo 
thought there was enough value in 
it to say, 'This is good for us. Let's do 
it again.' " 

The low ticket price was also a big 
driver for the tour's organizers. 

"We felt very strongly that we 
wanted to keep the ticket price very 
affordable so we could attract as 
many kids as possible and not be a 
deterrent," says Ken Fermaglich of 
the .Agency Group, which is Story of 
the Year's exclusive booking agent. 
"We worked hard to make sure that 
the ticket price is fair." 

Levy notes that Nintendo helps 
bands "undenvrite some of their tour- 
ing co.sts. They are able to pass this on 
to their consumers." 

Story of the Year vocalist Dan 



Marsala agrees that price can be a 
concern for fans. 

"If it was up to me. I'd make it five 
bucks," he says. "On a tour like this, we 
try to keep it as low as possible. We're 
selling shirts for 15 bucks, and that 
seems like a lot to me. If you ever see 
them for more than that, slap me." 




STORY OFTHEYEARlTOUR HEADLINERS 



So far, ticket sales are strong. "It's 
doing very well this year because you 
have strong acts like Story of the 
Year and lostprophets," says Shavon 
Schwartz, marketing director for the 
Rave, the Milwaukee venue where 
the tour will stop Oct. 15. "Last year 
was a huge tour that sold out, so we 
were interested in doing it again." 

TWo expanded shows, taking place 



Oct 7-8 at the Premier in Seattle, will 
also feature Taking Back Sunday. Fall 
Out Boy and Matchbook Romance. 

MARKETING EFFORTS 

Nintendo is handling marketing for 
the tour directly. CCE is promoting up 
to 70% of the dates; other promoters 
include AEG Live and House of Blues. 

At each stop, Nintendo will give 
away videogame product and will 
sponsor a radio contest that will award 
one person the chance to play a Nin- 
tendo game against a member of Story 
of the Year. Nintendo has hired New 
York-based marketing company U.S. 
Concepts to set up videogame-themed 
lobbies at each venue. 

"We saw a huge impact in the sales 
of GameCube last year," Matthews 
notes. "This year, we're going to be 
introducing [the game] 'Metroid Prime 
2: Echoes' and the DS. We're testing DS 
before the holiday season." 

The DS system and "Metroid 
Prime 2" are expected to debut in the 
fourth quarter. 

Matthews is working with Blender, 
Launch and Best Buy to create adver- 
tising opportunities. Nintendo is in 
talks with VHl to broadcast footage 
of one of the tour's Southern Cali- 
fornia dates. 

Gerard Way, lead singer for My 
Chemical Romance, says Nintendo's 



promotional efforts are a big advantage 
to the participating bands. 

"It's a well-put-together tour, and it's 
very well-promoted," he says. "It's using 
a tour to its fullest extent and giving 
bands a lot of exposure. It might be a 
good chance to play around with some 
new songs. " 

CCE is promoting the tour through 
print and radio advertising, as well as 
with .street teams. 

"In the places where the right 
venue is controlled by another pro- 
moter or where we don't have a 
major presence, we go with what 
makes the most sense. This is empir- 
ical evidence of us trying to serve the 
best interests of the client and the 
artist." Levy says. "That extends to 
the radio promotions we do for the 
tour. We want to make sure we are 
using the appropriate station. Some- 
times it's Infinity or the independ- 
ents, sometimes it is Clear Channel." 

All of the organizers are already 
looking forward to putting together a 
Nintendo Fusion tour next year. 

Matthews says he hopes the tour will 
"become a staple of our marketing." 

Levy hopes for a "long and produc- 
tive relationship" with Nintendo. "If the 
tour does what we think it will do and 
Nintendo finds the value in it that we 
think they will, we'll hopefully be doing 
this for years to come." 



Van Helsing's Curse Coming To The Stage 



BY CHRISTA TITUS 

Halloween lovers who like mixing music with spooky enter- 
tainment now have a concert tailor-made for them. 

Van Helsing's Curse, which debuted last year with the album "Ocu- 
lus Infemum" (Koch), will perform a select number of dates this fall. 

The brainchild of TXvisted Sister frontman/radio personality Dee 
Snider, VHC is a horror-oriented easemble that combines classical 
music pieces like "Carmina Burana " with theatrical rock. 




The company contains about 20 pertbrmers, divided into a string 
section, an electric section and a choir. They will perform all of 
"Oculus Infemum," which tells the story of a descendant of .Abra- 
ham Van Helsing who battles an e\'il monster. Snider will narrate. 

The .shows are a combination of concert and Halloween party. To 
encourage that atmosphere. Snider v\'anLs attendees to u>ear costumes. 

"We want people to go not ju.st to see but to be seen." he says. 
"We're working with local haunted houses, having them decorate 



the [\>enues'l foyers and the entranceway like haunted houses. We 
want people to [think], 'Yeah, I'm hear to see Van Helsing's Curse, 
but I also want to be part of this event' " 

Horror director John Buechler wrote a script based on "Oculus 
Infemum" and filmed it specifically to play at the concerts. Buech- 
ler's movie will alternate on a video screen with live footage shot by 
Mark Aldo Miceli. After the tour, the company will film its per- 
formance again for a DVD that will also contain the cinematic 
footage: it should be available in 2005. 

Following the trail blazed by Christmas rock outfit Trans- 
Siberian Orchestra, Snider wants VHC to be branded and 
marketed so that fans associate it strictly with Halloween. 
That means limiting the tour to October. 

Because "Oculus Infemum " arrived shortly before Halloween 
last year. Snider says it was too late to set up IK'e performances. 

"People have heard the record and said, 'This would work any 
time of year.' I'm like, 'No no no no. Resist that temptation,' " he 
says. "If you had Christmas every day, it wouldn't be special any- 
more. Wtiat will make Van Helsing's Curse a perennial is that it is 
only available in October." 

■The tour will play six or seven dates in total during the last three 
weekends of the month. "It s wry important we set this up right," 
Snider says of the tour's size. "These are the shows by which we 
will be judged, and quite honestly, it's a little premature to try to .sell 
shows midweek. We've gotta be sure these shows sell well, are 
received well and performed well." 

The idea of starting small is also modeled after TSO. Nick 
Caris. senior agent at the Agency Group, has booked that out- 
fit since its inception. 

'The first TSO tour six years ago was six dates, the second year 
was 12 dates, and then it continued to grow," Caris says. "I think 
that's exactly what will happen with Van Helsing's Curse. " 

TSO now has two companies that tour during the Christmas 
season. Snider wants to have three VHC ensembles on the road in 
another three years, with guest narrators for each. 



Caris says of booking VtiC, "We're looking primarily for cities 
where Dee has his [syndicated] 'House of Hair' program, dties where 
we knmv the radio stations are behind it, so we're concentrating on 
Ithe] upper Midwest through the Midwest and Northeast" 

Tickets will go on sale in mid-September; Caris anticipates that 
they will cost $25-$35. 

FAMILY-ORIENTED ENTERTAINMENT 

Caris plans to wwk with local promoters "who may be part of 
national companies"' and book midsized theaters with capacities 
ranging from 1 ,700 to 2,500. "I'm trying to take it to the place where 
baby boomers can go; the original metal fans can go and bring their 
kids and grandchildren," he says. 

Snider says the VHC audience is "all ages within rea.son. I think 
we're 1 1 to 70. because 1 want it to be a little spooky, a little creepy. 
The visuals I want to be horrific but not R-rated or NC-17-rated hor- 
ror. The audience that's buying this are adults: you have to make 
sure they're satisfied with the experience." 

Koch VP of promotion Chuck Oliner explains that because the 
album shipped late in 2003. the label "didn't have time to establi.sh 
the brand like we wanted." Therefore, first single "Tubular Hell" 
received limited response when it was serviced to rock radio. But 
Oliner says KISS San jVntonio and VVIYY Baltimore put the track 
in light rotation and receiwd positive audience respoase. 

This year, Koch will re.service "Tubular Hell" to approximately 
1(X) rock stations after Labor Day According to Oliner, concerts 
will be affiliated with stations VMYY Baltimore: WMMR Philadel- 
phia; WBAB Long Island, N.Y: and possibly WTOF Detroit. (WMMR 
just welcomed Snider as a new night host, and Long Island is the 
home of TVvisted Sister.) 

For radio, "this gives them the type of show to promote for Hal- 
loween, which they really haven't had," Caris notes. "So to a degree, 
the same reason that TSO was so successful as a Christmas holiday 
show, which gaw some new programming at radio. Van Helsing's 
Curse we believe is going to do the .same for Halloween." 
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MusicfanaiE^^M 

Nothing Cheesy 
In New SCI Name 



Independent SCI ricketing 
announced Aug. 26 it had changed 
its name to Baseline Ticketing. 

And sister company SCI Gear is 
now Baseline Gear. 

SCI Ticketing was founded in 
1996 as an artist-to-fan direct 
ticketing service for jam band 
String Cheese Incident. Owned 
in part by the band, the compa- 
ny later expanded to offer ticket 

ing services to such 

acts as Keller 
Williams. Michael 
Franti & Spearhead 
and promoter End 
It Presents. 

The company made 
headlines a year ago by 
suing Ticketmaster. 
claiming Ticketmaster 
had monopolized the 
ticketing industry' by 
using its market power 
to prevent competition 
(Billboard Bulletin. Aug. 8. 2003). 

At issue were direct-to-fan selling 
practices that allegedly conflicted 
with Ticketmaster exclusive con- 
tracts with venues and promoters. 
Ticketmaster contended it always 
recognized the practice of allowing 
artists an allocation of tickets to 
make available through fan clubs, 
as long as it is in accordance with 
existing contracts. 

That suit was settled out of 
court earlier this year. At the time, 
SCI said in a statement, "We're 
pleased with the way this has 
worked out. The company will con- 
tinue selling a reasonable number 
of tickets to fans. " 

Baseline Ticketing, which is 
managed by SCI attorney Neil 
Glazer, will still focu.s on allowing 
artists and other clients to sell 
tickets directly to fans via their 
own Web sites, while aLso captur- 
ing ticket buyer data. 

Baseline launched its new ticket- 
ing software, which has unlimited 
inventory capacity, Aug, 25 with 
the on-sale of the String Cheese 
Incident's fall tour. Instead of logg- 
ing on to sciticketing.com, as SCI 
fans have done for more than eight 
years, this time they purchased 
tickets by visiting the band's Web 
site, stringcheeseincident.com. 
String Cheese ticket buyers were 
automatically shifted to Baseline's 
ticket system. 

G&G FOR THE HOUDAYS: Amy 
Grant and Vince Gill will reprise 
their annual holiday tour. Simply 
Christmas With ,\my Grant and 
Vince Gill. The 15-city trek begins 
Dec. 1 at the Pensacola (Fla.) 
Civic Center. 

The tour will also feature 
comedian Henry Cho. Backing 
Gill and Grant will be the 



Nashville Chamber Orchestra. 

Grant and Gill, who are married, 
have each headlined their own hol- 
iday tours, as well as launching 
their successful first joint Christ- 
mas tour in 2001. 

The tour plays Texas, Louisiana, 
Kansas, Illinois, Iowa, Wisconsin, 
Indiana and South Carolina before 
it wraps Dec. 19 at the Office Depot 
Center in Sunrise, Fla. 



On The 
Road 



ByRayWaddell 

rvvaddell@bint>oarcl.com 




The project is booked by John 
Huie at Creative Artists Agency 

and co-produced and co-promoted 
by Chicago-based promoter Jam 
Productions and Philadelphia- 
based facility management firm 
SMG. The majority' of the arenas 
on the tour are SMG buildings, but 
none of the plays are repeats from 
last year. 

Last December, Gill and Grant's 
holiday tour grossed $4.8 million 
and drew 90,879 to 16 shows, 
according to Billboard Boxscore. 
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lUST SUPER: Contemporary Chris- 
tian rock acts Superchic|k| and 
the O.C. Supertones will team up 
for this fall's SuperTour, joined by 
openers the Wedding and SkyHar- 
bor. The tour will begin Sept. 15 
at Riverfront Amphitheatre in 
Montgomery, Ala., and play 19 
cities. The tour is booked by O.C. 
Supertones' agent, Mark Cuynn 
(of the William Morris Agency), 
and Superchiclkj's representative, 
H20 Artist Agency president 
Scott Huie, 





VINUC/ 


OROSl/ 


ATTINOANCI/ 


PROMOTER 


MADONNA 


Weinbl«v Araiw. 
London 

Aug 22-23, 25-26 


S8Lna,7i7 

|£S.495,&40) 
S267.75/S1 33.88 


45,267 

four sellouts 


Clear Channel 

Emertainmant 


MADONNA 


Earls Court 
London 

Aug 18-19 


S8J5G.207 

(a.560.9001 
S267 75/S89.25 


34.067 

two sellouts 


Clear Channel 
Entertainmam 


MADONNA 


ManchoMor Evening Noun 
Arena. Mench«ster, England 

Aug 14-15 


$5,136,114 

IC2.877.375I 
$267.7^/5133 88 


27420 

two sellouts 


Clear Channel 
Enterta lament 


PRINCE 


Wachovia Canter, 
Philadelphia 

Aug 22-24 


$3,4Sa.7S> 

S77/S49_50 


S4.824 

three sellouts 


Concerts Wast/AEC Live 


PRINCE 


HMtCmtai. 
Be«Mii 

Aug 17-19 


$2,799,722 

$75/S4950 


4MB5 

^ree sellouts 


Concerts West/A£G Live 


THE DEAD, WARREN HAYNES 


Tommy Hilhgar at Jones 
Baach Theater. Wantagh. N.Y 

Aug 13-14 


$IJ«2.1» 

S53.5(V$42.50 


zijm 

28372 two shows 


Dear Chaanal 

EflCerteiMiiaiil 


RUSH 


RsAo City Music HalL 
Haw York 

Aug 18-19 


$129.S(V$44.50 


nj&m 

two sellouts 


Clear Channel 
EfTtenainriMnt 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Iweeter Ceater tor the Parfonnaii 
Ani.UMifield.Mais. 

Aug 27 


S9SBj070 

S59.7VS27 75 


ttaoo 

sellout 


Clear Channel 
Enterta inmant. The 
Messina Group/AEG Live 


JOAN SEBASTIAN, 
MARCO ANTONIO SOLIS 


Allstate Arena. 
Rosafiwnt III. 

Aug 22 


S9MJ1S 

SIOQ/SSO 


13^4 

13,500 


Consultanti Marketing 
Network. Man|ua2 
Brothers Enterta inmant 


OZZFEST: BLACK SABBATH, JUDAS PRIEST, 
SLAYER, DIMMU BORGIR, SUPERJOtNT 
RITUAL, BLACK LABEL SOCIETY A OTHERS 


Alpine Valley Masic 
Theatre. East Troy. Wis. 

Aug 14 


$jm.w3 

$75.25/S15 


21J611 

34,973 


Clear Channel 
Entenainmenl 


OZZf EST: BLACK SABBATH, JUDAS PRIEST, 
SLAYER, DIMMU BORGIR, SUPERJOINT 
RmjAU BLACK LABEL SOCIETY & OTHERS 


DTE Energy Music Center, 
Clarltslon. Mich. 

Aug 17 


$■62,208 

S752W15 


^ua 

17,000 


Clear Channel 
Entertaininanl 


VANS WARPED TOUR: BAD REUCKDN, GOOD 
CHARLOTTE, LARS FREOeRtCKSON & THE BASTARDS. 
TtGER ARMY, BOUNONC SOULS ft OTHERS 


Pontiac Silverdome, 
Pontiac. Mich. 

Aug 15 


$123,521 

S29.50 


2UBB 

30,000 


Clear Chanrtel 
Eirtertainrrtent 


RUSH 


Tonany HithBer at Jones 
Bwdi Ttwater. Wantash. N.Y 

Aug. 1 1 


$7t1,4a5 

S87/S35 


IIBM 

13,872 


Clear Chanrtal 
Emertainment 


KENNY CHESNEY, RASCAL PLATTS. 
UNCLE KRACKER 


KSBC Arena. 
Buffalo. N.Y 

Aug. 2B 


STSZ^ 

S55/S39.50 


14.711 

sellout 


The Messina GmmJ 
AEGLiva 


DAVE MATTHEWS BAND, 
GRAHAM COLTON 


Vbrinm Wfreiess AfMpMhaolK 
Boaner Springs, Kes. 


S713.737 

$S3/S35.50 


i7j8e 

18,000 


Clear Channel 

EnlVftelimoHl 


GLORIA ESTEFAN 


Arrowhead Pond. 
Anaheim. Calif. 

Aug 15 


$I2B/S«6 


USB 

11,897 


Clear Channel 
Entertainment 


RUSH 


Tweeter Center tor dw Perttmiag 
AjtLManMlMett. 

Aug 12 


S77.S()/S10 50 


13,939 


Clear Channel 
Entartainmam 


john mayer. maroons, 
djlogk: 


Tweeter Center at the 
Waterfram. Camden. N.J. 
Aug 14 


S47 50/535 50 


17,4a 

24,934 


Clear Channel 

Entartainmem 


JOHN MAYER. MAROONS, 
DJ LOGIC 


Twaetar Caiaar tor Mm Partoming 
Arts, MaasMd. Mast. 


SK5,299 

S49/S33 


18i.SB3 

19,900 


Clear Channel 
EntwtainnwM 


JOHN MAYER. MAROONS, 

DJ LOGIC 


PNC Bank Aria Cantor, 
Holmdal, N J. 

Aug. 17 


tSSOASJ 

S48.50/S3S50 


16,Si8 

sellout 


Clear Channel 
Entertainmaat 


JOSH GROBAN 


DTE Enarflv Music Ccntar. 
Clarliaion, Mich. 

Aug 7 


S6ZZ,»«3 

S65/S27.S0 


IMS 

1S.IB3 


CiMr CkanMl 
ElMftSlMIlM 


THE DEAD, WARREN HAYNES 


Nissan Povilion at Stone 
Ridge. Bristow. Va. 

Aug 15 


S61S.086 

$51.5(V$39.50 


1318Z5 

22.B67 


Clear Channel 

ErMeftaimneat 


JOHN MAYER. MAROONS, 
DJ LOGIC 


Tommy HiHiger at Jones 
Beach Theater. Wanlagh. N.Y 


S814,6«S 

S50 50/535 50 


14^1N 

selout 


Clear Channel 
Enlartainmeni 


RUSH 


PNC Bank Arts Center. 
HolmdeL N J. 


$601,521 

S79 25,^2 25 


11JS 

14.950 


Cleer Chanrtel 
Entertainment 


PHISH 


Hampton Coltsaum, 
Hampton, Va. 

Aug 9 


SS84,MI 

$43 


seHoui 


Clear Channel 
Entertainment. Red Light 
Management 


ALAN JACKSON. 
MMtTINA McBRIDE 


AiMrtca WM Arana, 
Phoanlx 

Aug. 13 


$580716 

S62 50/552 50 


%7m 

14.2S0 


Clear Channel 
EiTteila inmant 


SARAH McLACHLAN, 
BUTTERFLY BOUCHER 


Conttnantal Alrlirm Arena, 
East Rutherford. N J, 

Aug 9 


$562,572 

567/510 


iai76i 

14324 


Clear Channel 
Enterlalnmem 


UNKIN PARK, KORN, 
SNOOP DOGG. THE USED 


Sound Advice AmphMheaira, 
West Palm Beach. Ha. 


S5S8.S45 

S51.5(VSI0 


15,410 

19^71 


Cleer Channel 
Emarteiament 


JOSH GROBAN 


Qwast Center, 
Omaha. Neb. 

Aug 17 


SSSM36 

SS3/S43 


sellout 


Cleer Chennel 

Enterta inmenl. in-hMM* 


JOSH GROBAN 


CyaMa Woods Milchan 
Pavilioa The Woodlands. Texas 


SSSOjOZ? 

S87/S29 50 


1Z75Z 

15.892 


Clear Channel 
Entertelnneiil 


GLORIA ESTEFAN 


Dodge Arena. 
Hidalgo, Texas 

Julv 30 


$549,512 

S176/S126,«76/I51 


&22S 

5,740 


Clear Channel 
Entertainment. Vrvelo 


STING, ANNIE LENNOX^ 
DOMINIC MILLER 


Hershayparfc Stadium, 
Hershay. Pa. 

Julv 28 


S548.601 

577/547 


am 

12.401 


Clear Channel 
Entertainment 


PRINCE 


Van Andel Arene. 
Grand Rapids, Mich. 


$547,918 

$89.5(VS47.50 


10JS4 

EflllOUl 


Concerts West/A£G Live 


THE DEAD, WARREN HAYNES 


Verizon Wireless Music 
Center. Nobleavilla. Ind, 

July 25 


$543,611 

S51.50/S39.50 


11166 

24.372 


Clear Channel 
Entertainment 


VANS WARPED TOUR: BAD REUGIOH ALKAUNE 
TRK). SIMPLE PLAN. THE VANDALS, NOFX. BNXY 
TALENT. NEW RXMDGLORV A OTHERS 


Tweeter Canter, 
Tialay Park. III. 

July 24 


SS3SJ67 

$26.5aS14.24 


21,CM 

21.672 


Cleer Chermel 
Entertainment 



i 515-321-0878 F'ji ,e 
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BMI Honors Kelly As Producer, Writer 



BY GAIL MITCHELL 

R Kelly wasadouble winner at BMI's 
2004 Urban Awards, receiving honors 
as urban producer of the year and vsriter 
of the song of tlie year. "Ignition." Other 
top winners at the annual ceremony 
were Chad Hugo and Pharrell Williams, 
named urban songvwiters of the year, 
and Uniwrsal Music Publishing. 

BMI president/CEO Del Bryant 
hosted the ceremony, which took place 
Aug. 27 at the Fontainebleau Hilton 
Resorts & Towers in Miami Beach. BMI 
president emeritus Frances W. Preston 
and assistant VP of writer/publisher 
relations Catherine Brewton assisted 
with the award pre,sentation.s. 

.Soul legend .Al Green received the 
BMI Icon award for "his enduring influ- 
ence on generations of music makers." 
The Rock and Roll Hall of Famer s 
musical legac)' includes such classics 
as "Let's Stay Together. " "I'm Still in 



Love With You. " "Love and Happi- 
ness" and "Tired of Being Alone." 

Green, who performed at the ev'ent. 
offered advice to those pursuing a 
career in music. "It's not that hard to 
do." he said. "You just have lo — " and 
he launched into one of his legendary 
high notes. 

Performances by Williams. Kanye 
West. Sleepy Brown. Teena Marie and 
Lloyd capped the Green presentation. 

Kelly, fresh from winning seven 
awards at the recent Billboard- 
American Urban Radio Networks 
R&B/I lip-Hop Awards {Billboard. 
Aug. 14). told Billboard that writing 
"Ignition" was difficult but enjoyable. 

"The metaphor was challenging, 
because I had to keep the car idea 
going." he said. "I just had a lot of fun 
doing it. It was like a big. old puzzle." 

"Ignition." which is published by R. 
Kelly Publishing and Zomba Songs, 
spent 42 weeks on The Billboard Hot 



ion. The .song appears on Kelly's 200.') 
Jive album 'Chocolate Factory." His 
new double-CD. "Happy People/U 
Saved .Me." debuts this issue at No. 2 
on The Billboard 200 and No. 1 on the 
Top R&B/Hip-Hop Albums chart. 

As urban producer of the year. 
Kelly holds the crown worn last year 
by Hugo and Williams, aka the Nep- 
tunes. Hugo and Williams appear 
this year on BMI's top urban pro- 
ducers roster alongside West. Busta 
Rhymes. Ir\' Gotti, Jazze Pha. Lil Jon. 
Mannie Fresh. Nate Dogg. Mario 
Winans and D-Roc and Kaine of the 
Ying Yang TXvins. 

Hugo and Williams won urban song- 
writers of the year by placing five titles 
on the rrKist-performcd list; "Beautiful " 
(Snoop Dogg featuring Pharrell and 
Uncle Charlie Wilson). "Excuse Me 
Miss" (Jay-Z). "Frontin' " (Pharrell fea- 
turing Jay-Z). "Luv V Better" (LL Cool 
J featuring Marc Dorsey) and "When 



For Khan, It's Standards Time 



Like Queen Latifah and 
others before her, Chaka 
Khan is recording her own 
take on the standards. The 
newest member of the 
Mesa/Blue Moon roster 
will be singing classic jazz 
and contemporary songs 
on an album due later this 
year, according to label 
president George NaufuL 

Look for the London 

Philharmonic Orchestra 
to accompany the former Rufus 
frontwoman. Among the stan- 
dards getting the Khan treatment 
Is 1967 hit "To Sir With Love." 
Lulu sang the original, which was 
the title song to a movie starring 
Sidney Poitier. 

DIONNE'S BACK: Dionne Warwick is 

the first artist to sign with newly 
established DMI Records. Her inau- 
gural project for the Pasadena. 
Calif.-based label, "My Favorite 
Time of the Year," will also be her 
first Christmas album. 

The set comprises traditional 
and new holiday songs and features 
the legendary singer collaborating 
with Gladys Knight, BeBe Winans 
and saxophonist Dave Koz. 
Navarre will distribute the album, 
which is slated for an Oct. 26 
release. E'nate Music Group, 
established by industry veteran 
Eddie Gilreath. is overseeing retail 
and radio promotion. 

DMI Records is a division of 
DMI Entertainment, whose CEO, 
Tena Clark, was a guiding force 
behind the 2003 R&B/gospel proj- 
ect "Church: Songs of Soul and 
Inspiration. " The Grammy .^ward- 
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By Gail Mitchell 

gmltchell@billboard.com 



nominated compilation featured 
WarH'Ick. Patti LaBelle and Chaka 
Khan, among others. 

BOYZ II HONOREES: Boyz II Men 

were recently inducted into the 
National Black Sports & Enter- 
tainment Hall of Fame. The cere- 
mony, held Aug. 26 in Harlem. 
N.Y.. also honored Ray Charles. 
Teddy Pendergrass and Freddie 
Jackson, among others. Guests 
included Ashford & Simpson. 

Prior to the ceremony, Boyz II 
Men celebrated the Aug. 24 release 
of their new album, "Throwback," 
on the group's own Koch- 
distributed label, MSM Music 
Group. The label takes its moniker 



9. 



FROM LEn. ASHFORD, JACKSON 
AND SIMPSON: AT HALL OF FAME EVENT 



from the last names of the 
three remaining members 
(Nathan Morris. Shawn 
Stockman and Wanya 
.Morris). Health concerns 
forced Michael McCaty to 
step down. 

Marking a departure 
from earlier efforts, the 
new album covers such 
R&B/pop classics from the 

'70s and 'SOs as "What You 

Won't Do for l^ve. " 
"This was something we always 
wanted to do." Nathan says, adding 
that the group plans to record an 
original album next. Nathan also 
says that Boyz II Men — whose last 
album. "Full Circle," was on 
Arista — are content working out- 
side of a major label. 

"We're excited to be in this 
position. There is no bitterness. 
Economically and creatively, this 
makes sense. Labels don't espe- 
cially want to spend a lot of money 
on R&B. We don't have to com- 
promise our creativity, and we can 
be in the black [with] 100.000 
units. You don't need a major label 
behind you to be successful." 

CONDOLENCES: To the family and 
friends of bass player Bertrand 
(Bernard) Odom. The 72-year-old 
died of kidney failure Aug. 17 in 
Mobile. Ala. 

You may not know Odom by 
name, but you've definitely heard 
his work. He funked up such pivotal 
James Brown recordings as "Cold 
Sweat." "I Got the Feclin' " and "I 
Got You (1 Feel Good)." He also 
played on the quintessential Brown 
album, "Live at the Apollo, Vol. 2." 



L 



Onstage at the awards, from left, are BMI presldent/CEO Del Bryant, BMI 
president emeritus Frances W. Preston, R. Kelly, Al Green and BMI assistant 
VP of writer/publisher relations Catherine Brewton. 



the Last Time" (Clipse). 

This marks Williams' third award 
for urban songwriter of the year He 
also received the honor in 2001 and 
2002. He earned urban song of the 
year in 2003 for co-writing Nelly's 
cros.sover hit "Hot in Herre." 

Universal Music Publishing un- 
seated three-time winner EMI Music 
Publishing for urban publisher of the 
year Ttie firm claimed 10 songs on the 
most-performed list. 

In addition to the performance 
awards, Billboard recognized BMI- 
alTdiated writers who had No. I songs 



on its R&B/l lip-I lop Singles & Tracks 
and Hot Rap Tracks charts during tlie 
pa.st year. West topped the list with four 
credits: "Slow Jamz " ('I\\'ista featuring 
West <£ Jamie Foxx). "Stand Up" 
(Ludacris featuring Shawnna), "You 
Don't Know My Name" (Alicia Keys) 
and "Os'emight Celebrity" (Twista). 

The BMI Urban .Awards honor the 
songwriters, producers and publishers 
of the most-performed .songs in R&B, 
rap and hip-hop. 

Additional reporting by Leila Cobo 
in Miami. 
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Broadcast Data 
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TrrLE IMPRlNT.PROMOTtON lABEL Artist 




1 




LEAN BACK 

S<tC'Ur«lVfllSAL'tAtW 


NUMBER 1 S tiVeeks At Number 1 

Tenor Squad ? 




2 




SUNSHINE 


Ur Flip FeatsTing Lm v 


3 


T 




MY PLACE 


Nelly Feabiring Jaheim V 




5 




WHY? 


J&dekiss Featuring Anttiony Hamilton V 




4 




SLOW MOTION 


Jinanila Faaturing Souija Slim v 




7 




HEADSPRUNG 


LLCoolJ V 




6 




JESUS WALKS 


KaoytWM ■= 




8 




SO SEXY 


TWltta Featuring R. Kelly 9 




9 




1 UKE THAT 


Houston Featiaing Chingy. Nate Dogg & 1-20 "3 




10 




LETS GET AWAY 

GItAND .fl.'L-.; itii'.'ii: 


T.I. V 




11 




LET ME IN 


Young Beck v 


12 


TT 




NO PROBLEM 


USmppy V 




16 


BREATHE, STRETCH, SHAKE 


MnaFeMiitagP.DIiMy l 


^: 


19 


FLAP YOUR WINGS 


Naiy 1 




14 




FREEK-A-LEEK 


Petey Pablo 9 




15 




WHATS HAPPNINI 


Ying Vang tWios Fealuring Tritrk Dadily 9 




18 




NOUACLAP 


Juyanile.Wicluasliip v 


13 




ON FIRE 


Uoyd Banha v 




17 




SHAKE THAT SH" 


Shawnna Featuring Ujdacris 9 




24 




OYE Ml CANTO N.O.R.E. 


GemStar. Big Mato. Nina Sky & Daddy Yankee 




IT 




I M SO FLY 


Uoyd Banks v 




23 




COMPTON 


Guerilla Black Featuring Beanie Man 9 






YOU It ME 


J-Kwon Featuring Sadiyyah 




22 1 


CULO 


PHbullFeatuiingUIJon <9 






WHrrE TEE'S 

TItlMTlr-fi'.i.F- -1 -iMr.,, 


Dem Franchize Boyz 



• RiiLu-tlb VVII-. fit grealeit ir-.Lrirnit- ir 

BO ttiyThmic lop W itaiiiHis MiKh aiit elBctianaca*]! m 
ence. compLrndbvcross-islerencinguact bmei airplay wnh A/tiit«on kumef daia. <9 Videoclip avftilabilitv 2004, VHU Busi- 
ness Media, Inc . AJI iigtiig reserved. 
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DEVIN THE DUDE jnuNCfusMWA^DituFtdMCDi 
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6 


1 
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R. KELLY jw[unb7ouBA(i7»iisB Happy Peop'e/U Saved Me 


1 


51 


45 


46 




MONICAS jani*/fiMGiiiitiBH 


After The Stonn 


2 










C> PACESETTER V* 






39 


39 




CHRISTINA MIUAN isuMDHom-jiuMGiitMcoi 


IfsAboMTInM 


5 


2 


90 






YOUNG BUCK g unit oanir.YNnnsuiPf iiimcdi Straight Outta CaShville 


2 


;;3 








STREETWIZE shanachie si i6 i i ? « coi 


The Slow Jami Album 


53 










HOT SHOT DEBUT 






72 


72 




DEL e SMoa iH«nsc souiGHmAii nut coi 


Go All Night 


52 










MASE i)Ai)uo>,iv(iui(B»]>iWiiGiii9icn Welcome Back 


3 




— 


45 




TJ. • anANDhU5nt>AnANT1CnEH*.'AGIS«n4M 


TrapMuzik 


2 










THE DIPLOMA!^ PRESENT JIM JONES oiPiaiMTssTio'«icHMr9ic» On My Way Ta Church 


4 


56 


50 


SO 




VARIOUS ARTISTS vt txurM tnm cdi 


ReBH«6old200* 


9 










213 DODcvsnif »Tti't'TVTiiiiiii7Hi Thfl Hard Way 


1 




46 


48 




JAY-Z a' Mc-A^mAWFMMwur/iDJweiiniaN 


The Black Atbuia 


1 


H 




1 




SHYNE GAMiANDtveFMMKiw/iDJMGnM'UMi Godfaihef Buried Alive 


1 




36 


16 




2PAC DUTHRowMirmiCHduii-irw 


Live 


16 








PITBULL TVT iMT iiimiw M.IAM.I. (Money Is A Major Issue) 


7 


59 









ALEXANDER O'NEAL THEiiioHTSTmMONTBcu.onn»vneiNiiiMcoi Greatest Hits 


59 








BOYZ II MEN lutsusnMcocHiiiKCDi Throwback 


8 




49 


59 




JUVENILE, WACKO & SKIP affamf A witiMmmm 


The Beginning Df The End-. 


17 






10 




ANTHONY HAMILTON • so so def uicf/zomba ttiji cdi CooMil' Fran Where I'm From 


6 




48 


43 




SLUM VILLAGE BAnAinoci'iUPiTKii'MCO) 


Oeiroil Deli (A Taste Of Detroit) 


6 




3 


2 




MOBB DEEP iNFMKius/jntuw/zoMUdiwiiiKi Amerikaz NigMMare 


2 










S.O.S. BAND THCIIIGHI SlUFhWDNIBELlQirwaWKINniMCIII 


Grealasi HHx 


62 




4 


5 




UL WAYNE cASHMONftwisn-rtAfflGinsiOT Tha Carter 


2 


t3 


_ _ 


61 




OUTKAST A* lAfACEUitr.'ZOMBAiizncD) 


Speakerboxxx/The Love Below 








3 




LLOYD BANKS G uwiaaaii'wmiscoKKwniii The Hinger For More 


1 






52 


51 




PATTI LABELLE defsoui ciassicskduii[ums(iubcdi 


Timeless Journey 


5 


1 


; 


7 




USHER mf ACE uiii.'ZOMeA IUW1 tail Confessions 


1 


65 


61 


60 




LUTHER VANDROSS A' J)<nMtM6<iiii,iiw 


Dance With My Father 






13 


12 




UL SCRAPPY/TRILLV1LLE tMMmi agar>wuMii tm »tm coi Ikl Khg Of Cmk ft BME Racordiags Presenl 


3 




47 






BEAST1E BOYS A BfiaoaniMJSTM»i*(UU'rTOLiiiSia» 


To The S Boroughs 






6 


4 




VARIOUS ARTISTS uNrvoisALfiwscMvuifsic/zoMUMootiAiuEtiailcot Now 16 


2 




A^. 


58 




FRED HAMMOND vmrnjtnw»iaomm»Minm 


Somethln' 'Bout Love 


4 




12 


13 




AKON siicAMV(itsAL«DM*AMiiG I139C0I Trouble 


11 




59 


53 




JANET JACKSON A vMeiNHwnzwiiw 


Oanita Jo 


2 




8 


6 




J ADAKISS Huf RTDCiQ ooi'VfinTtascD^ tt-wiuM Kiss Of Oeath 


1 






42 




VARIOUS ARTISTS MmaHADimMrAomunicittBEocn WN« 




17 




14 


15 




ALICIA KEYS A' j's^ vvnuniiiMisMi Th* DImv Of Alicia Kays 


1 


^- 


43 


27 




MYSmCAiL jiMsmaoMftKiuim 


Prince 01 Tha South .. The Hits 


27 




11 


11 




TERROR S^^UAO snouNiwHSALMiMi'iMnGOivcof Trw Story 


-T- 


^1 




49 




STEPHANIE MILLS WMwueifmuiuaciii 


Bora For This! 


25 




10 


9 




B.G* aioPMcnvsnvKocHdiw in life AHer Cash Money 


2 




58 


44 




J-KWON • sosoDB3ni3*yii)ueAMisici» 


Hoed Hop 


4 


























19 


22 






3 






52 




YING YANG TWINS • couinuKM»-/rvniiMCOi 


MaftMyBrollwr 


4 






















15 


17 




CRIME MOB WML'tii Piiiii — iittxnwfw nmii (ij^ncdi Crime Mob 


11 




53 


55 




MARIO WINANS* wtwimatr/wmttmim 


Hift No Man 


1 










BEENIE ^^AN shockwo vibes Kii7s*/viH0M iii wiiMi Back To Basics 












18 


20 




7 


75 




90 




C ARI KATU R E opHnsmn.'FAfTH t mmnm mmtm 


Spiritcentric 


64 


















22 


18 




KANYE WEST hoc a kilaaet jAMaKm*;iDJMSia»iiMi Tin College Dropout 


1 




62 


68 




WAYMAN T1SDALE mnuzvousiimoimcoi tNI 


Hang Time 


30 






23 




TEEDRA MOSES tvthsoiiiiicih IN] Complex Simplicity 


20 








20 




77 




74 




AMEL LARRIEUX buseuk coaiitssaaii Bravahird 


28 










THE ISLEY BROTHERS ifHACYxnc tmrnctn uvsk atn a cm Taken To The Next Phase 


26 














55 


47 




INCOGNITO RIC&NUAOAMZZItSU'MARAIIAIUaiCm 


AdveMwes In The Black Sanshine 


47 




16 


8 




HOUSTON cAPiioi9WB*<itMCOi It's Already Written 












8 




/O 


67 




so CENT A' SHAOT^lVTEHMATHWWiWTERSCOmUWI?.*) 


Got Rich Or Die Tryin' 


1 




17 






LYFE CMuMBiAxawsoNYMusiCinsifOCtii [H] Lyfl2Gft-192 


17 








ZB 








67 


69 




G-UNIT a' O-UNnoitBn-WTCRSCOKIBWim 


Beg For Mercy 


2 




29 


26 




BRANDY 9 AiiANTicnEi}*i*AG iii9k>iisi Afrodisiac 


4 














78 


65 




LIL JON ft THE EAST SIDE BOYZ A' imim-rmmmim 


Kings Of Cninit 




L30^ 


31 


32 




TEEN A MARIE CASHiMNEvciASSicsKmsivHRGittwccii La Dona 




Bl 




2 




3 


32 








THE WILLIAMS SISTERS EMGOsnLTimruwiTBi 


Power In The House 


82 


31 


mm 




KEVIN t^^^TI f 9 ATLANTIC tiTs^j^AG ffi H/is HI Kovin L^tle 












8 






75 




R. KELLY a' jrA4iiivzDMSA(ii«CDi 


Chocolate Factory 






32 


34 




BLACK EYED PEAS A AMnosH-iNTuscofdiuicoi Elsphunk 


23 






1 






3-1 









DARIUS BROOKS ft SDM INCORPORMEO BHieiMm 


immmm Your Will 


84 




26 


29 




LJL FLIP A swiA fBEL^oi-uMe(A iw*3'/sow MusiC'iiM w CO) U Gotta Feel Mo 


2 














85 


71 




BIG ADVICE EiECTMCMONKEvtaiincaaii 


LovaShinat 


71 




34 


30 




PRINCE A NP&'coiuMBiA92Mvso>in Musciiiai tocn Musicoloyy 




S5 








3 




71 


78 




R. KELLY A Jivt sxrn.ioMBAiisMCDt 


The R. In R&B CoHaotion: VbhMia One 






23 


19 




JUVENILE A CASM MONfv dquii^^vmag iiisv cp> Jitve The Great 


4 






2 








84 


87 




LIL' BOOSIE AND WEBBIE TnuGiiinrscm 


Gangsta Musik 


46 










DEITRtCK HADDON vfmvtMn70MeAiiiM'i>Mi iNi Crossroads 


36 
















92 


73 




STEVIE WONDER MaTowwnv«»viM<iiHCOi 


The Dafinttive CoHaction 


28 




28 


31 




ANGIE STONE jmii*iiweiti«ccii SloiMLova 


















66 




TWINKIE CLARK vmrrirnKZOMBAiiincD) 


Home Once Again-Live bi Datroil 


66 




25 


25 




D1 2 swkOVBMM'jwTEMCVC iiwitHb D12 ^A^oHd 


1 




88 












66 


54 




NINA SKY WXTPLATEAIMINIVERSMOnnrAnMBIUWCDI 


Nina Sky 


21 




24 


21 




THE ROOTS wmtMsn'/iMTiRscoPEdMicoi The Tipping Point 


2 
























29 




27 


24 




BONEY JAMES vhmersms wntMCOi Pure 


9 




79 


77 




KINDRED THE FAMILY SOUL «iDDeNBEACHTPtciMsii«)wrMusic(iiMEQcoi [H) Surrender To Love 










96 






VARIOUS ARTISTS bodymeaommhincdi Roy Jon 


n, Jrj Body Head Bangarz VohinM One 


92 


41 


38 


70 




BABY BASH DDftHOuSEieuraEMUSlciwaKSWBilMiiiMan Menage ATrois 


33 




























30 


23 










82 


94 




VAN HUNT CAPiTOLUtuiiuicoiiHi 


Van Hunt 


38 






















►Si 






E-40 act wio n/jrvE sbitzomba <iin coi The Beit Of E-4IC VMttlriay, Today ft Tomorrow 


43 




56 


62 




LUDACRIS a' oiSTuniNGTHAPUCEAirjMisouTHentirjiDJMeasviLM CWGken*N*Boer 


1 


44 








YUKMOUTH sMoa « loi mnwAioinnaim an VMoiaiDi Prasaits UniMd GheOn 01 America Vol. Z 


44 




100 


95 




RICKY FANTE vikwhwiiihcoi m 


Rewind 


48 




















45 


33 


35 




PETEY PABLO • Mt •iimtomu i»« cdi Still Writing In IMy Diary: 2nd Entry 


3 










JOSS STONE • s CURVE <m> as COI iHl 


The Soul SessioM (EP) 


38 




40 


38 




JOJO* DAFAMIlT«lACKI>MUMDai»fMIMR0[l3«CIM JoJO 


10 




87 


82 




KEM • MixtiMitttniiiMMRGaHrfZHi !■! 


Kemishy 


14 






















41 


36 




TWISTA A ATLANiKB]»-/Aeiia»iiw Kamikaze 


1 




83 


91 




REGINA BELLE PEAKniMiMaiflDiirsiCO) 


lagyAliemoen 


58 




42 


41 




BEYONCE A* cotiMBiAKwrsoMTMUEicnuiEviun Danserously In Love 


1 




68 


63 




THUG LORDZ wistcoast uafiaismiup A(.0T4UFE(iiitcoi mi 


In Thugz We Trust 


63 






























37 


37 




VARIOUS ARTISTS gbpoojuwo mswcw Forever. For Always, For Luther 


24 




81 


86 




TONEX & THE PECULIAR PEOPLE vtRiTY jivf wmoMeAi 


tmm Oat The Bex 


15 



~" Bi Iboad TOP R&B/HIP-HOP CATALOG ALBUMS - 




LASTWEEK 


Sales data compiled (rom a national subsat 

panel of core R&B/Hip-Hop stores by •« NielSen 

SoundScan 

ARTIST i(«(«rn a NUMBERrDlSmiBUnNG WML Title 


TOTAL 
CHART WKS 




i 

3 


ARTIST IMPRtNT a MUlMKR/tMSntlBUTINO LABEL 


mm 


i 






NUMBER 1 M * '•""'«' 1 








SHYNE • .- . ■ »i:' jMB^,.i- 


Slmn 


43 




1 


THE NOTORIOUS B.I.G. a' aaoauT iwqG niwai p.n- ReadvToDie 


458 




T 


RICK JAMES ■■■ i.'.-.:HHD'.;!f:.3:iiaiUMtiawcc. 


Ajithologv 


4 




2 


BOB MARLEY & THE WAILERS n»n;atjc,is^DM(aw,UM! i9ai;*i Legend 


408 




17 


RAY CHARLES 


The Verv Best Of Ray Charles 


12 




4 


2PAC A' AIIEteiOnMe 
RICK JAMES : . <. '.'jiLti TlwB«fl0lflidlJaaies;2IMiCeMarvMaslei5TheMillenniu[nCo1leclia[i 


438 
4 




21 

9 


EMINEM A- , !i.:;Df(a»ii«. 

PRINCE AND THE REVOLUTION «" «»a«ii»s.2sna:>«< 


The Marshflll Mathers IP 
9ti Purple Rain 


183 

141 




5 


2PAC A' ' ^^>vk.'..«iMMrRsi:oprii9Kt4Hi Grcatcsl Hits 


797 




25 


BONE THUGS-N-HARMONY A* «jTMLtS4t«cta44rjS0mMusn; 


ntlaum E 1999 Eternal 


336 






RICK JAMES . "^aNicLtsiXKWvrMEiiiitcoi Tlie Ultimate Collection 


" 4 




13 


JAY-Z A'. 1--, i 1 .,■ ■,«iiii».mii 


The Blueprint 


92" 






R. KELLY A" 4ir;' viiuK*.ij»nii! tp-2.coni 


140 




10 


BEASTIE BOYS a' .<m .nti jui a9;ii» 


Licensed To III 


217 




16 


SADE A' ■ ■-iMMMis»:n7ntf(i'm!i The Best 01 Sade 


" 427 






PRINCE*; M Mw«™ 


The Verv Best Of Prince 


39 




12 


JAY-Z A . i^Ai[^iAu»u*CAPiTQLittKii« Rcasonable Dwibt 


345 






JAHEIM a ; - . ■.■.A=^(RHR!lS<rI«^fa» 


[Ghetto Love] 


162 




H 


EMINEM aV ; ■. ■/.. ■(i*wMtiisrnp(iR»ij)e: The Eminem Show 


119 




16 


LAURYN HILL i" .ii..,. .v v. i«»cui«niiii«i 


The Miseducalion 01 Laurvn Hill 


179 






JILL SCOTT A Mil I ,, ...Ml ,K,irin»i,|»i Who b Jill Scot)? Words And Sounds Vol. 1 


93 




19 


makaveli »■ . 


The Don Killuminati: The 7 Day Theory 


321 




I'.i 


THE NOTORIOUS B.I.G. SADiMT2rxii'<uMRGiii«?4«i life Altsr Death 


341 




20 


2PAC A AkM^ 1 .iK'f i'v-*i;3MR(. ,11 «ft 1 VI 


Me Agaiiisl The World 


410 



m Aibums wrtti itia nieateu uiai giini Iht;; wevk Cntiikiaalbumi nii lyta' old Mist 1^^t hiv« I«IIbii bBkiw Nn 100 on The Bitlboart) TOO or ttiuuei dI old«i albums, loul Chsrl Weeki coli^n letlecu combined vreuks lilte has Hppeaied onihe Top R&Bi'HipHap Allnimi and Ti>u fl&B.Xiu-hup Cifsiug Albumi. • ficcnrding lnduiliv 
Assn 01 (\merici IRIAAI ceflrficstion for not shupmGni of WO.OOO album units IGo<d) A RIAA cemFKiation lot net xhipmiinT al I millii>ti unla (Plalinuinl * RIAA L-eitilicalian loi net shipment nf ID million units (Diamondl Numeial fallowiin Ptahnum ot Diarmnd ivmCmJ mdiiraTei a'biint't muni-plDtmum level- For bound tcts ind dCKiWa 
albums Miiti d runmng lime ot 100 minutes oi mots, the RIAA multipliet sb<(im«nts bv t^e nunibet of ditci and'ar tspot RIAA Latin iMa'di Carlilicalion lor n«i shiprnitfll ol lOO.iXXI units (Orol .'. Cariilication o( 700,000 unitt (Platmol. .'. CailificalJOn cl 400.000 iiiuls iMijili Plalinol 'Asterisk imlicatiis IP n availablf Most tapo pficai, 
and CO pfices lor BMG And WtA labeli, ere augqested lists TapepficBi marked Eu. and ell ottier CD pncei, ere ^quryalent prices, wtnch are p<a|ecied iTom ntioifisatfi prices Greatest Gamei shows chart's largest urvl increase Pacesetter indtcalet ti'gg^sl p^iceniugB q^iyf^ Heatietiker Npani s*io^s albums renv^ueil Ham Heal 
seekers ITiit week. [H| indfcaies pastor present Heatseeker title 'Si 21104, VNU Business Media. Inc . and Nielsen SoundScan, Inc AH riQKis reserved 
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Muhammad's Quest 
Leads To Solo Debut 



Garden Seeker Productions. 

the hip-hop label from A Tribe 
Called Quest principal All 
Shaheed Muhammad, has signed 
a new deal with Penalty Record- 
ings and Ryko Distribution. 

Muhammad's solo debut, "Sha- 
heedullah and Stereot>'pes." will 
arrive Oct. 12. Releases from Chip 
Fu of Fu-Schnickens fame. Sy 

Smith and Kay 

are due either 
later this year or 
in first-quarter 
2005. Muham- 
mad is also hop- 
ing to sign for- 
mer Mint 
Condition lead 
singer Stokley. 

All of those 
acts appear on 

"Shaheedullah 

and Stereo- 
types, " which is dominated by live 
in.strumentation, including a horn 
section on some tracks. 

Billboard.com recently sat down 
with Muhammad to talk about his 
newest endeavor. 

"We're really happy about the 
Penalty/Ryko partnership," 
Muhammad said. "{Penalty CEO] 
Neil Levine actually worked some 
Tribe records in my early days, 
when he had an independent mar- 
keting company. It's funny how 
you come back full-circle." 



pick from. It's like, 'Wow. what do 
we do?' " 

Tribe reunited last year to 
record the song "I C U Doin' It " for 
the yet-to-be-releascd third "Viola- 
tor" compilation, but Muhammad 
said a full-fledged reunion with Q- 
Tip (now known as Kamaal) and 
Phife Dawg has never moved past 
the discussion pha,sc. 



Beats8( 
Rhymes 



By Rashaun Hall 

ttiall@follltxMrd.com 



MUHAMMAD: NEW ALBUM IS 

GARDEN SEEKER PRODUCTIONS 



Muhammad is hoping to mount 
a full-band tour later this year in 
support of the upcoming album. 
"That's something I really want to 
do," he says enthusiastically. "I 
have a lot of vision in that regard." 

A Tribe Called Quest played its 
first live performance in six years 
Aug. 27 at the San Diego Street 
Scene Festival. 

Asked before the show if the 
group had had time to prepare, 
Muhammad said with a laugh, 
"Not at all. Anything can happen. 
We have five albums' worth to 



"I think we're always inte- 
rested," he said. "We didn't really 
need [to go into the studio) to 
make it happen. It's more just 
people saying, 'We want Tribe.' 
Kamaal has made a couple of 
public statements that he feels 
like he's done as far as A Tribe 
Called Quest is concerned. It's 
kind of difficult when someone 
has that feeling. That pretty 
much says it. 

"But we're playing a show, so 
who knows?" he continues. "If it's 
a great reception, that 
may build up our con- 
fidence to move for- 
ward. But when you've 
done something that 
feels so complete from 
beginning to end, it 
may be a mistake to try 
and pick it up to move 
it forward, based on 
what some people may 
want to see. There's a 
lot of uncertainty with 
doing that." 

Also uncertain is the 
status of Lucy Pearl, 
Muhammad's project 
with Raphael Saadiq 
and Dawn Robinson. 

"1 .saw Dawn and 
Raphael a couple of 
months ago," Muhammad says. 
"We all have interest in talking 
about (working together), but 
nothing solid has come up. But 
I'll share this with you: Kamaal 
told me Raphael asked him to be 
in Lucy Pearl. So, 1 thought that 
was interesting." 

Muhammad says Saadiq has yet 
to share that information with 
him. "That's the music business," 
Muhammad notes. "It is weird. " 

Additional reporting by Jonathan 
Cohen in New York. 
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LAST WEEK 




TITLE 

AffTiS- 1 WPRirjT/PROMOTKJN LABEl 1 


THIS WEEK 


LAST WEEK 




AKT ^" If.'— t|- ^P'"'.10-I0N LABEL: 


[51, 


LAST WEEK 




TITLE 

ART[ST flMWBNT/PROMOTTON LABEL) 


3 




r.UMSER ■ ; 

Goodies i >v>>.<.' i 

...VvMl'J HirvPABlC iSM:iM.TF.UVA3.mWl 


1 


28 
21 




Call Mv N.llilt' 

MX \ 


64 




Real Gangstaz 


1 




Loan Back jl^ 

i-.^.iu'.'.iHyiLi-w:! W 


w 




1 Lilii That 


52 : 


Oye Ml Canto 


2 




Diarv 

-lID.^'Eli JHMGI 


m 


35 




Shake That Sh" ^ 


53 


Confessions Part 1 

i.jM^r iL,i,:i;-.LZrr.itJ.I 


5 






29 


26 




Turn Me On 






Go DJ. 

Ill 'Mrti .'li'^H Mn\E>a-t*w^i 


4 




Sunshine ^ 

■ , ■• Tir 


30 


24 




Bum ^ 


56 




Jimmy Choo 


7 




My Place ^ 


CD 


33 




Golden 








Groupie Luv 


6 




Jesus Walks ^ 

■ t'jrl --.:k. I.IH.ACM .lMX1i;.lMIii iM 


32 


30 




Think Abnut You 








Drop It Like hs Hot 


9 




Locked Up 

i.inNr-:,'.: '.'ijif iSflr.virirnRiJk'JMnn: 


@ 


37 




□angeiousty In Love 


58 


54 




Hood Hop 


10 




Headsprung 

' rrrTi 1 irfi jwaioimC". 


34 


32 




Happy People 


S> 


63 




Red Carpet (Pause, Flash) 


8 




Slow Motion 


35 


36 




Still In Love 




61 




What You Won't Do For Love 


11 




SoSeKV ^ 

-.■-■ijW 


3i 


34 




Whals Happnin! 




62 




If 1 Was Vour Girlfriend 


14 




HI Ain't Got You ^ 
W 


37 


22 




On Fire 

^j.usiNti J u*. ' i^j'tty-afL 


62 


57 




Storm ^ 


12 




Contessions Part \\^ 
W 


QD 
CD 


44 




rmSoRy ^ 


CD 






Hush 

" " ■'irllli'. 3f' JSM'in.lMHI 


IS 




No Prablem 


•IB 




While Tm'< 

^-:LtfWICmlESO<? lT19MT)KHlNM«i«,^IWFCi 


G> 


69 


Used To Love U ^ 


! 3 
16 




U Shoiitd've Known BeHer^ 
W 


39 




Cofflpton 

s.lF'^. .AElu-x fUI BfPtlFMM nrtBGlNI 


6S 


60 




Gotta Go Solo 

Fif .A^;l._- iL.;tiJl,llUA3SlCilUJMGl 


Let's Gel Away 


53 




Hot 2Nile 


66 


59 




Bring It Back 


40 




My Boo 

Fi ^ J. j: 11 i.E>3 OAfiCtTOMW W 


CD 


SO 




Knuck H You Buck 


o 


68 




The Closer 1 Get To You ^ 


17 




Let Me In 


43 


31 




Southslde 

'..Jij'-lai iji.AMi iTM£iv:/IJC(JAUIDJMGl 




65 




You Know t^y Style 


18 




Dip tt Low 

:-iF[;':.-,',flM .Wi .ISLAND mjMc; 


CD 


55 




For Real 

J.Mfl :.l^«!t lEl'iSUfil 








Hey Young Giri 


20 




Breathe. Sirelcti. Shake ^ 


O 


47 




Who Is She 2 U.^ 

SHUMIY ;afLAMlCi W 




67 




Caught Up 

, ^Hf= .,i=lrFri:r.rRA| 


19 




U Saved Me ^ 


CD 


45 




1 Smoke, 1 Drank 


fa 


71 




We Like Tham Girls 


25 




Flap Vour Wings ^ 


es 


51 




What We Oo Here 


es 






Better With Time 


23 




Chariene ^ 

iMfi',' -T.:',-;;.-|\ .--1 -riK-f'nMBAi 1** 


CD 


49 




King 01 The Dancehall 


CD 






Bella Baby 

CLTlC' ICIPlTOIi 


29 




Nolia Clap 

J .: ■,■..'■■■ 1.1 ■ ■ .iiT..VTL*WlCl 


49 


41 




Freek-A-Leek 








Real Big 


27 




You're My Everylhing 




43 






75 
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4 




Thief's ThanM ■ .u- ■. 

■.i:-; II. 1 .-(lii.rLi'jMHiASiAii 


3 




Goodies 

ijJj.ifLar ;i-cy I'iblO ISHO PilJff.lAfCL:i:r.*'ii. 


a 




Headsprung 


1 




My Place/Flap Your Wings 

r,(! .VfTJ- .1,WSIM lOSHRT- fn RSEt-WflG 


7 




Locked Up 


10 




Let Me In 

)Ui;''4<.l!ULt ^UVI'mtftSQtffl 


1 ^ 




1 Like That 






Don't Like IBaby's Mama Drama) 


11 




Sunshine 


9 




Why? 


2 




Lean Back 

IjHMl- ylUA'J iSflM«!VWSAl.'Um& 


1 ^ 




1 Believe 

(AM,V.^:i J.fiM&- 


38 




Alone 


1 




Turn Me On 

t.tVi.Y-riltttAI SPRABiiA BtH; lAIUWHiCl 


12 




Dip It Low 


13 




Don't Say Nuthin 


19 




Freek-A-Leek 


1 




On Fire 

llOri;.EA'j.i iG l.r*ni«TSBSCOPEI 


17 




No Problem 

1 L h<:^: ;rv-.iiirjifi my: ' 


16 




Got It Twisted 


18 




King 01 The Dancchall 


21 




Bounce Back 


36 




Baby (Mama 

^ ■ 1,, f-iN- ifP.-'SUM) 


30 




Selfish 






Block Party 



i 



Turn Me On 



Headsprung 



Move Ya Body 



Locked Up 



Confessions Part II 



i-,z ijiit'MftS'STtr-sco'^i 



Whals Happnin! 



Let's Get Away 



U Should've Known BDlter, 



1^ 
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, SHAWNNA 

* Shake That Sh" IDJMG 

- O'RYAN 

^ Take tl Slow uyRG 

. BRANDY 

^ Who Is She 2 U ATLANTIC 

c USHER/ALICIA KEYS 

My Boo ZOMBA 

c MASE 

° Breathe. Stretch, Shake ijURr, 

7 JOHN LEGEND 

' Used To Love VoucoLur/eiA 

0 LLOYD BANKS 

^ I'm So Fly iNiERs::3PE 
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77.5 


I 


Take It Slow i.VRG 


2 


USHER/ALICIA KEYS 

My Boo !r.'.iA 


76.9 




SHAWNNA 


76.6 


3 


Shake That Sh" IDJMG 


4 


ALICIA KEYS 

Diary iD.f/r. 


75.6 




MONICA 


75.3 


5 


U Should've Kriown Better i^viij 




KANYE WEST 


70.9 


6 


New Workout Plan idjmg 


7 


JADAKISS 


67.7 


Why? INTERSCOPE 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER'PROMOTION LABEL 


PEAK 

POSITION 1 


3 


4 




NUlVlDbK J n ' Week At Numbef 1 
GOODIES O Ciara Featuring Petey Pabh) ■? 

■■ii' ■■.riRmCHXSHJ^LOiU.JERlHSW O ^"0 MtT ■^fACE 5W i^wes 


1 


65 


78 




REAL GANGSTAZ Mobb Deep Feiliiring Lil Jon 

JSMIT^K MllC^*Ti*,OhN5^r^J 5.%STC IVtllCUlJIvl WB.jM r.it^cwBa 


51 


53 


54 




OYE Ml CANTO O N.O.R.E.. GemSni, Big Man, Nina Sky & Daddy Vankee 


52 


1 


1 




LEAN BACK 0 TefrorSqu&d 


1 


58 


53 




CONFESSIONS PART 1 Usher 

■,...i[^AJSP£*fliAS«A«SJIXP«BeMC&»;jDU««*M:o^; lAMCI Mfflin*^BLMCUT7CWA 


47 


2 


3 




DIARY Alicifi Kttys FssliiriiiQ Tonyi Toni' Tone^ ^ 

^(.(■■S'AllIVS.ceHOlMEtli JR 1 O J Al.fli.H1CL^»lMG 


2 






HOT SHOT DEBUT 


54 




5 




WHYT O Jftddkiss FsfttufinQ Artthony HoiTitllon 

K*V0CUPMIalPSAH*MlltnN.i.MLO*rU.?MMBaNI O W-''- " - ■ " 


4 
6 




GO D.J. Ul Wayne v 


4 


2 




SUNSHINE O Lil' Fli|] Fe<ituring Lea ■ 

TMlSVWWlNVfWlWESTlA.CKftSSWSl^l ai-SiAOA' t» -u: >.■■■■-■ i ' .■■ . •.' 


55 


5;' 

sT 


52 




JIMMY CHOOO ShyneFealunngAshanti . 

■ -..■.sBc-pMiaHefiTQi; sMCM.ft.DouotASi O ti.'.^iA'.r i. .u,; 


5.5 


^ 


7 




MY PLACE O Nelly Featuring Jeheim v 

DOtMD BWTSlNairOMOIWPEDflM'.VEMBAnjf A'3ESAHit,FB,rit(DA.M.0AMBlf 1 hlRi O Rlfl K;iF4--.j».iBfi 


5« 


STORM O Lenny Kravitz Featuring Jay-Z ^ 

■ . 1 ELA.Tin;Wi'r,'3 LWTEBi 0'■"'l'^^''||■ 


50 


9 


10 




LOCKED UP O Akon Featuring Styles P. 


7 


o 


77 


83 




GROUPIE LUV 213 •? 

■ : .', 1 - '. ■.unfiCAV" «A^C□C^.PJac^S(:l■l H VASC'i .B BWAJPivi ^f^, f' ■.■ -i - 


57 


7 


6 




JESUS WALKS O Kanye West v 


2 


m 






DROP IT LIKE ITS HOT Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 

•■■■f M .1-. W::xi.iriC.- STAflTRAKC.E(f-:'.-''iiM'. .li 




10 


12 




HEADSPRUNG 0 LLCoolJ 


9 


59 


55 


56 




HOOD HOP J-Kwon v 

let llAtlBL'-.'lJ-O'.fS-aT'." MLLiU^ SOSOt»*tBUMCtrjtlMBA 


52 


8 


8 




SLOW MOTION Jirvenile FeatuririB Soulja Slim v 


2 




64 






RED CARPET (PAUSE, FLASH} R. Kelty 

Ji'.t A.6IA1 CUT roVlEA 


60 


n 


13 




SO SEXY O Twista Featuring R. Kelly 

*.>.aiYiH<EH'C witchfii; O A-i^.'.-ira3.»r 


10 


G> 


61 


64 




WHAT YOU WON'T DO FOR LOVE Boyz II Men 

" ' '- ■, '.niiif; p M,r B:-!.,[:'.V!i!.*».Fr-:tF=:i Mr.MA.fii.wcavaci- 


61 


15 


17 




NO PROBLEM O Lil Scrappy 


12 


m 


63 






IF 1 WAS YOUR GIRLFRIEND Nicole Wray 

nn 1 ^irn iiirr ii-^ttd. hcc n (tila^k mw i^nwr if. img 


62 


12 


9 




CONFESSIONS PART II Usher ^ 

J MH'i ■-■ 1 . ■ ■ .:■ ' ■ ■■.'>,' ■■■ jiFacf A^BLWCbrrc^-eA 


1 


o 






HUSH LL Cool J Featuring 7 Aurelius 

■ ■■■ :.B.v(*M,C M«i f &jsmtuj :sF ',:F.' 111. ■- .- .(.PI 


63 


14 


14 




IF 1 AIN'T GOT YOU O Alicia Keys •» 


1 


G» 


72 






USED TO LOVE U John Legend 

•■"'■.StWtJtt - III Hi...-' ■ ■: ■■ 


6.1 


13 


11 




U SHOULD'VE KNOWN BETTER Monica v 


6 


65 


59 


58 


BRING IT BACK O Lil' Wayne Featuring Mannie Fresh v 


.17 


■ ■ , ■ ■ mfiiA'CbTBvtc 


64 




16 


15 




Lc I Mc IN O TOUrly BUCK V 

'avju .;,a^^^.^v\l;J-lLK^L^.>,l;A^ Oi; lmt jcc^'- ivtssco'i 


15 


60 


74 




GOTTA GO SOLO Patti LaBelte Featuring Ron Isley 

'Ill p_*Efnf. (■;f:.:m.lcias3h:3 Mtjucicjt-iG 


60 


17 


18 




LET'S GET AWAY 0 Tl. '9 


17 




76 


SS 




HEY YOUNG GtRLO Uoyd 

- B ',', A,TT=:r O 'K -SC ,^1E' >M tUtHV 'CiJMC 


67 




16 




Lfir 1 1 Luw o Lnnsiina nfiiiian ■ 


16 




70 


73 




THE CLOSER 1 GET TO YOU Unher Vandross Duet With Beyonce Knowtes 

■ -.TLMf. MIP IW5CIJ-HMC 


62 


41 






I^DCATCCT A IM P D/ A IDPI AV 
MY BOO Ustier & Alicia Keys 

j:iL*l>lVlSUlUI)U*«UiUCALA5nnDKH«C>>i<- ..M-\.i i-HiMC7:»^BA 


19 




66 


63 




YOU KNOW MY STYLE Nas 

.". C WMC[A';KLS,SWn«l U'.VU^llL'.-aif.AlfitlMCU'SLW 


63 


G> 


68 


75 




CAUGHT UP Uxhar 

■■■ -1 RTiie- >fA£tAiiH,WCL'TIO«B* 


68 


22 


31 




BREATHE, STRETCH, SHAKE Mase Featuring P. Diddy s> 

1 ■ . ■ .-■■I'JPJi: 6i: BOr'C '^[.A.Bi.WC'JT-JMHG 


20 


Q 


71 


69 




WE LIKE THEM GIRLS O Silkk The Shocker Featuring Master P v 

'■ 1 ■■ "iKirf-RI OSC. '.■JL'ATKf^-t.DCH 


69 


19 


22 




U SAVED ME R. Kelly v 

<■■-.'■ • ■ .'<fi^m.f.'C:ii.;t.-j*iii 


19 


72 


62 


65 




1 BELIEVE O Fantasia 

' ; iiifif S'AArEHSLBiJMiAN;!..; ooio»'|'mc- 


12 


26 


40 




FLAP YOUR WINGS O Nelly v 

7-rM-- '.i .1 ."i-J(;OfnVlll*MS( O^tWIlfO tltU'a'rtM"'-aLlr--.JM»G 


22 


CD 






REAL BIG O Mannie Fresh v 


73 


24 


29 




CHARLENE Anthony Hamtllon 9 

I,--.-.- t :-iVflAlsatli ' ■' ■- ■■'..^ 


23 


CD 






BETTER WITH TIME BoMy Jmhm Featuring Bilal 

l iLlfikKSON" 1IV*»M«M0S ilAJMCTJI 


74 


29 


27 




NOLIA CLAP Juvenile. Waclto & Skip v 


24 


CD 






BALLA BABY Chingy 

■ 1 . ■ ■ MnMiTtflSi ca^-tci.aibum'ot 


75 




26 




VOII'PF MV P\/PDVTHIMf^ Anita RnUnr 


25 


® 


79 


91 




TEMPTED TO TOUCH O Rupee 


76 








1- .[..-.■.,sn(;£W»«»06EWA*l F.i - ■ ■' ■ ='".f. 




77 








illAfr O O A''>A'J'IC*13'-' 




20 


23 




t LIKE THAT o HcMslon Featuring Ctiingy, Nate Oogg & t-20 

■ ■■ ■ M ■."-■tKF.MSyMMERSLHM»tY^»Mi£.BSAMDlMWilFf;™lJ[imiMEi <S O CA-IT,11 W» 


14 


75 


68 




HIGHER D.O.D.&KanyeWesi 

■ . unisDAFtousoi ifcirsPRriMi" 


63 


28 


28 


CALL MY NAME Prince 


27 


G> 


78 


84 




BREAK BREADO 1-20 Featuring Ludacris & Bone Crusher 

■ i ■ R "-jlMiMWilF O ri^T .Ba'.r. Tin P|A:i Ji*!r TjifTri. 


78 


23 


20 




TURN ME ON O Kevin Lyttle Featuring Spragga Benz f 

,\f;,iiF' .■.t*fr*mv",sorjOStSMi.E'mo«>«rt'fVsr.iiNifit:t :r iT-riFFr'i'.rr-,.- .pj'.t, o o j-; '-nr 


20 


79 


67 


71 




WELCOME BACK Mase V 

'i' , -^.'F '.1 ".1 ^ J ■ i-*ji F_tr f fl; » A.ei.^' cijT lvbt 


17 




30 




SHAKE THAT SH" O Shawmna Featuring Ludacris 


29 


SO 


69 


72 




TALK ABOUT OUR LOVE O Brandy Featuring Kanye West v 


16 








iivifiA^-.[ .i - ■■ o :)!■;'■ tRfli"'. [ ■■ i >■ ■■■ ■Mr, 




81 








• ■,. .1 o o o ■■ 




25 


21 




BURN Usher <r 


1 


73 


67 




FREAKS Play-N-Skitiz Featuring Krayzie Bone & Adina Howard 


52 


33 


34 




GOLDEN Jill Scon ■ 31 


C9 


82 


76 




SO FLY O NB Ridaz Featuring Gemini 

Viai] r [i.'.3iV*-Bn;f[M«.MC4JiaN»S,*IMARri>.*ZlJS»lASi OSASfVBDfiiVt.^HL.. -.L . . '.■ 


56 




33 




THINK ABOUT YOU Lulh«r Vandrosa 

LViNDfiOSStLVANDBKSJI'aFiltl JilEjy ai" HMG 


29 


83 


61 


S2 




CERTIFIED GANGSTAS O Jim Jones Fealurinq Cam'rnn 

b-Nj - jL'itiEj MUlAKSJ lAVlCBI O- 


80 


31 


32 




HAPPY PEOPLE O R. Kelly v 

KKEUnRILLVi O )'.t K'Ht-.Tf-^fl 


7 


t4 


86 


81 




OH MY GOD o Tony Sunshine Featuring P, Diddy & Dinbay 

i;f:ol i c"[iMv.vinzAVDA Lvonsjjawtsi o .■.! . ■ ^l.- 


60 

85 


21 


19 




ON FIRE O Lloyd Banks v 

iMiNfP.'>waMtiCuC'iCCjaCiiSC'S.»»*tWlR«MOiiA«D,MM*rMe«lBirC" O0',Mi:(i::M-i'.rE':[:jPf 


4 


CD 


85 


85 




YOU DON'T KNOW O Kierra '^CiKi'Sheard 

- .Em .njE-1 'i^; jMUCti^ j£%ur«SMXlMMt20TMCW5l O E>.v:-Jt''ii.ltl[.- 


38 


41 




DANGEROUSLY IN LOVE Beyonce <? 

6'.'iC'/;iiS£MCWUA.*(8>:N0WlIS.rMCC*HAJRi ■ ■■ ■■(■ " 'i.'.' 


35 


CD 


94 






BACK UP O Pitbull 

■ ■■|(l. aPEFFZ^ OA-SAt- 


86 


36 


39 




STILL IN LOVE Teena Miirie Featuring Baby 

'■■FKlL'iTt.umilTUUICfllKlUUAGnEEVi CUH HWEVCUiS-Ji . " >'< -'.. I . UFIG 


23 


CD 


89 


79 




THIEF'S THEME O Nas V 

•.^l£i o oiu,ivu.aiiii'*4Ama,suu 


60 


34 


36 




WHATS HAPPNINI O Ying Yang Twins Featuring Trick Daddy v 

L;.;i ■. L'.-iC FaLMtStJftCWDNMfOUNei O LILL I'^iS" ;t! " T." 


24 


88 


74 


70 




HOW COME O 012 V 

^ I' CLPrtR^tBlIOKtOMCOfCejOWJOW O S«ACt oasnriVHlSCOFE 


68 


47 


59 




I'M SO FLY Lloyd Banks 9 


38 


89 


80 


77 




DON'T SAY NUTHIN O The Roots V 


66 








' '.!HA_iM: :iL'J>DTVMOS'.lV,»*MllLS-. j'l'.'--..! 




90 








-..III '1. !-tt . i-.'^.Hi O O atfHS aO!S17 EVTHSCOPE 




45 


47 




WHITE TEE'S O Dem Franchize Boyz S> 

.i .Vi.ll'.-JI-AV1iW jti:j:iICiSjyi1lUNI>»M,GIIU.LHBt'.tB£TTl; O T'i.-."T i :i( < ■. ..i . .• -.m, 


39 


83 


80 




DIAMOND IN THE BACK O Ludacris v 

t'i I'.'.jiJi.'i:' ,iii: eim;ni£SjHLn.-;Ti;ri'BEai.«CAtC J/L;nAi.t>i>ji ODaiLWBJVi tM4PE«.ci'M<j*wswj'nomtfriDJMG 


51 


39 


51 




COMPTON Guerilla Black Featuring Beenie Man 

■ ■! ■ ' -■■.."i'JCBWWIVWIIlfXMDASils: S .UP. ii,KLl- 


39 


6> 


91 


94 




BE YOUR GIRL O Teedra Moses =^ 

'F'A.ii .TMCSE;..l'fi:nr*JCN(S,fl5AMI»&QC jOMEt O '> 


87 




55 




HOT 2NITE 0 New EdHion 


41 


92 


88 


90 




FREE O Lashell GrrHin 


61 












93 








- -n ■ 1 ■." .f - ..; ' ■ Mv.-i:'. , piijf •tPiEwasuM 




50 


45 




KNUCK IF YOU BUCK O Crime Mob Featuring Lil Scrappy ■ i2 

1 ■ v; jwif.' O b^^f^i '- ■ ■ . ■ M ■ 


87 


93 




BOUNCE BACK 0 Juvcnllt FMUrilM BibV 9 

O USHttONtirMiirffMK 


85 




48 




WHO IS SHE 2 U O Brandy v 

:;^^sELS[;W|rvuosi£>(jHUiAPa,LW*iin «»-• 


43 


G» 






DON'T LIKE (BABY'S MAMA DRAMA) O 4U 

• . ■.■Jrt,U,».'«.M»IFl*UWlC,M'.Vl.l.lAMS-ru«ii| <» STAfl rfi*K ■JCOSNAWBOOTS 


94 


32 


24 




SOUTHSIDE Uoyd Featuring Ashanl) v 


13 


95 


90 


89 




PRICELESS Jo* 

■. ■■ C .-nMAJ fBAmiVS.BaiKEr^l -Jill At?UE.< lJTZWBA 


72 


56 


61 




FOR REAL Amel Lairiaux v 


45 


96 


93 


86 




1 WANNA THANK YA O Angie Stone Featuring Snoop Dogg 


61 


















"■.aIidSjJSimSi O wlj-im" 




49 


66 




KING OF THE DANCEHALL O Beenie Man v 


J6 






NEVER REALLY WAS O Mario Winans Featuring Lil' Rip s 

w 1 w .'iirufis cL'M\A :-h*:]CSH(FiLB EujO' o bad bcv oouu- umbi; 


97 


48 


46 




1 SMOKE, 1 DRANK Magic Featuring YoungBloodZ & Roy Jones, Jr . 

h.iLi^- .■..jk..jo*iisevp..oMS..*m'y;eiitD,i-iiew!.*' r > ■■'..(■F". -.n. .m>„ 




100 






$ GREATEST GAINER/SALES $ 

ALONE 0 MalinaMoye 

FUAH EtAHM WI'F iW 6 -SCOfPefwC.J &A.««t.A MCABi 9 i«C im 


93 


40 


38 




FREEK A LEEKO PeleyPablo v 


5 


Q 


51 


60 




WHAT WE DO HERE Brian McKnight 


49 


99 






BABY MAMA O Holla Point Featuring Three 6 Mafia 

P StlHtJI H WJISC^ J ilASPtfi P SEfflKJ VPAHVW., P SEW.Ds ^AJGIA PBEPtWuA'OJ HX^CPif & O P."" '"f ..M^ 


84 


43 


35 




YEAHI O Usher Featuring Lil Jon & Ludacris v 


1 


100 


98 






AU NITE (DON'T STOP) O Janet Jackson v . 90 

BA]>in'PC«j;K^!i:Pt. :TUP•llJ.J^l:.L^.•IA'nSII * JlVVS"ClJ1lP'AI<J£C£A&KjlSSIlhHMfCCCKPMKS(MMMnA&l>. o '.PGISMBC i 



OIMOOT !«•*!• JiWunnitwE^ AIWowlttrMtanVf«itam«nicif , , 
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SBS Deals Thin Latin Outlets 



BY LEIU COBO 

The impending sale of five radio 
stations by Spanish Broadcasting 
System has raised concerns among 
Latin music industry executives 
about the potential loss of Spanish- 
language outlets in key markets. 

In particular, obser\'ers expressed 
surprise at the radio chain's deci- 
sion to sell Los Angeles outlets 
KZAB and KZBA (La Sabrosa) to 
Styles Media Group. 

KZBA launched in March 2003 to 
much fanfare, as it introduced a 
new. Central .American tropical for- 
mat that did not exi,st in any other 
major market. Although La Sabrosa 
was a low-wattage station, it per- 
formed consistently well in the Los 
Angeles ratings. 

"I'm concerned because La 
Sabrosa is a station that was helping 
us break new music into a different 
market." says Francisco Villanueva, 
president of indie Mock & Roll. "It 
worries me when well-managed sta- 
tions that (had been] helping us 



Ithen takesi a different path. If they 
go to a format that is like everyone 
else's, doors start to close." 

One radio promoter says. "What 
will benefit or hurt us is whether they 
switch to an American format, or 
oldies, or anything that's unrelated to 
our contemporary system of songs." 

Sources say La Sabrosa will indeed 
change to a non-Spanish format. 

"We're doing research right now. 
We're not in Spanish radio. We're in 
a research project to determine what 
format hole is available for us. " says 
Tom DiBacco. managing partner of 
Styles Media Group. "I'm not saying 
that it won't be something that 
would not appeal to the Hispanic 
audience, but it will probably not be 
a Spanish-language format." 

Styles Media, based in Panama 
City Beach, Fla.. specializes in 
contemporary formats, including 
hip-hop, country and talk radio. 

When La Sabrosa launched, SBS 
president/CEO Raul Alarcon touted 
it as an example of his company's 
inventiveness. 



"No one had thought to take the 
risk of launching an unproven for- 
mat for the Central .American audi- 
ence in Los Angeles," .Alarcon told 
Billboard at the time {Billboard. 
April 5, 2003). 

But on Aug. 17. SBS announced 
it had signed a definitive agreement 
to sell KZAB and KZBA to Styles 
Media Group for $120 million in 
cash. The sale, which is subject to 
approval from the Federal Commu- 
nications Commission, is expected 
to close in the fourth quarter. 

TRYING TO STRENGTHEN SBS 

In a press release, .Alarcon .said the 
transaction was "consistent with our 
strategic plan of disposing of certain 
non-core stations ... A combination 
of cash on hand and divestiture pro- 
ceeds from recently announced sta- 
tion sales totaling approximately 
$230 million will be available to 
reduce outstanding debt and 
strengthen our balance sheet. " 

SBS will also work on strength- 
ening its current stations, which 



include KLAX (La Raza), 
the top-rated Los Ange- 
les station among adulLs 
aged 25-54, 

"There is no doubt we 
hate to see La Sabrosa 
go, but in the overall 
interest of SBS as a 
company it's a very good 
deal," says Bill Tanner, 
executive VP of pro- 
gramming at SBS. 

Styles will be allowed 
to begin broadcasting its 
own programming on 
KZAB and KZBA begin- 
ning Sept. 20. 

The sale of La Sabrosa 
follows the July 26 an- 
nouncement by SBS of 
the sale of its suburban 
Chicago radio stations 
WDEK. WKIE and WKIF to News- 
web for $28 million in cash. 

That sale also needs FCC approval 
and is expected to close in the 
fourth quarter. 

Newsweb says formatting deci- 




sions have not been made for the 
stations. 

Following the pending divesti- 
tures, SBS will own and/or operate 
19 Spanish-language radio stations 
in the United States and Puerto Rico. 



Univision Movil Bows With Bilingual Downloads 



AG Interactive and Univision 
Communications launched Uni- 
vision .Movil Sept. 1. The new 
brand provides bilingual wire- 
less downloads. 

The first carrier to offer Univi- 
sion M6vi\ content is Verizon 
Wireless, through which users can 
access six applications: Univision 
Melodfas (ringtones), Univision 
Sonidos (master tones). Univision 
Noticias (news), Univision \mi- 
genes (wallpaper). Univision Tarje- 
tas (greeting cards) and Copa Uni- 
vision (a game). 

The creation of Univision 
Movil was announced last spring 
(Billboard, April 3). Originally 
called Univision Mobile, the 




brand is a partnership between 
AGMobile — the new-media sub- 
sidiary of American Greetings — 
and Univision Online, the online 
division of Spanish-language 
media giant Univision. 

Why the bilingual content? 

"Latins don't only speak 
Spanish." says Nicholas Montes. 
AGMobile VP of marketing. "We 
have content coming from Uni- 
vision. but we're also pulling 
content from different sources. 



Particularly with ringtones, 
we're pulling content that's 
really popular. " 

Univision Melodfas offers 
more than 300 ringtones; Univi- 
sion Sonidos offers some 200 
master tones. Consumers can 
either buy a monthly subscrip- 
tion that allows them to down- 
load an unlimited number of 
ringtones and audiotones, or 
pay for individual downloads or 
packages. Prices range from 
$2.99 to $5.99 per download 
package. The monthly subscrip- 
tion is $4.99. 

Also available on Univision 
Sonidos are greetings from Uni- 
vision acts, including Akwid and 
Jennifer Peiia. that were specifi- 
cally recorded for Univision 
Movil users. 

Univision Movil will be adver- 
tised through Univision proper- 
ties, including TV and the Inter- 
net, and through partnerships 
with Verizon. 

Eventually. Montes says, the 
brand will be available on all carri- 
ers. "We want to build the Univi- 
sion Movil brand among Latinos 
and get the message out to as 
many people as possible. " 

SMOOTH SANTANA: Rob Thomas 
and Carlos Santana's perform- 
ance of "Smooth" was the high- 
light of the Aug. 30 Latin Gram- 
my event honoring Santana as 
Person of the Year. 



SANTANA: LARAS PERSON OFTHEVEAR 



Held at the Century Plaza 
Hotel in Los Angeles, the evening 
featured a slew of stars, from 
hosts Salma Hayek and George 
Lopez to guest performers Black 
Eyed Peas. Ozomatli. Fher (from 
Mana). Julieta Venegas. Beto 
Cucvas (of La Ley), Wayne Short- 
er, Herbie Hancock, Cafe Qui- 
jano. Cabas, Dave Matthews and 
guitarist Steve Vai. 

That mix of Latin and non- 
Latin elements was also a theme 
at the Latin Grammys: The Sept. 
1 award show s opening act was a 
duet between David Bisbal and 
Jessica Simpson. 

Vet summing up the Person of 
the Year tribute, Latin Academy of 
Recording Arts and Sciences 
president Gabriel Abaroa said the 



wide mix of genres didn't matter. 
"We managed to make it a Latin 
evening." he said. 

.An emotional Santana spoke 
on a variety of subjects 
throughout the event, including 
reiterating his desire to have a 
world in which every person has 
access to electricity, water, food 
and education. 

The guitarist dedicated the 
evening to the women in his life, 
including his wife and mother. 

"Madre. gracias por todo. Te 
adoro," he said to his 



Cero (Warner): and Circo. with 
whom he's currently in the 
recording studio. 

Management/promotion firm 
Cookman International will no 
longer handle Chilean rock band 
La Ley. In a joint press release, 
the parties said the split was ami- 
cable. La Ley will now be man- 
aged by Argentina-based Fenix 
Producciones. 

Gibson Guitars has officially 
announced the opening of its 
San Antonio Entertainment 



mother. 

IN BRIEF: Gustavo 

.Menendez has been 
promoted to regional 
CM of Latin America 
for Wamer/Chappell 
.Music Publishing. 
Menendez was previ- 
ously VP of Ai&R for the 
company. In his new 

post, he will oversee 

Warner/Chappell's 
Latin Music operations in North 
America, Central .America and 
South .America and will continue 
to develop new talent. 

Menendez joined Warner/ 
Chappell in 2000. He was instru- 
mental in signing and developing 
such acts as Bacilos. Circo and 
Volumen Cero. His production 
credits include JD Natasha 
(EMI), whom he co-produced 
with Sebastian Krys; Volumen 



Latin 
Notas 



By Leila Cobo 

lcot>o@billbo<i rd.com 



Relations office, which will focus 
on expanding into the Hispanic 
market. The office is headed by 
Robert Trevino. 

Trevino previously ran his 
own company. Promotional 
Management Group, whose 
client roster included Gibson. 
Latin acts playing Gibson gui- 
tars include Alejandra Guzman. 
Chayanne, Jimmy Gonzalez and 
Alicia Villarreal. 
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NEWS FROM SOUTH OF THE BORDER 



In Puerto Rico: The Kith edition of the annual 
Banco Popular Christmas special was recorded 
Aug. 23-26 at an old house in Central Aguirre, 
Puerto Rico. This year's production is titled "En 
Mi Pais," and its theme is Puerto Rican Christ- 
mas traditions and how they relate to the rest of 
Latin .America. 

Featured acts include Ednita Nazario. La India, 
Mapeye. Victor Manuelle. Nestor Torres, Jose Feli- 
ciano, Danny Rivera, Alejandro Fernandez, Tinia 
Libertad, Israel "Cachao" Lopez, Sin Bandera, 
Ruben Blades, Lila Downs, Soraya, Oscar D'Leon 
and Millie Quezada. 

As in previous years, the TV special will be 
broadcast the first week of December and will be 
available for sale a day later at Banco Popular 
branches in CD and DVT) format. Proceeds will 
benefit the Banco Popular Foundation, which 
helps various nonprofit organizations. 

RANDY LUNA 

In Brazil: Universal Music Brazil and Brazilian 
indie Trama Records have teamed up to rerelease 
"Elis e Tom," the historic album featuring the late 
Elis Regina singing the music of Tom Jobim. 



Originally released in 1974, "Elis e Tom" became 
one of Brazil's biggest-selling albums. Through 
the years, its significance grew because of the pair- 
ing of Regina — widely considered Brazil's best 
female vocalist — and Jobim — one of the country's 
most fabled composers. 

The new remixed version, released in Brazil in 
August, also features conversations that Jobim and 
Regina had in between tracks. Regina's husband, 
Cesar Camargo Mariano, who produced the origi- 
nal, also produced the new version. 

"The whole album was recorded in just one 
take: there were no overdubs," says Mariano, 
recalling the original Los Angeles recording 
session. "Those of us who work with music 
realize that was a magical moment. The fre- 
quency of the instruments, everything was 
just perfect." 

In the new version, he adds, "we didn't have to 
make many changes, because the quality of the 
original tapes was very good." 

"Elis e Tom" is out in CD and DVD audio for- 
mats. Trama 's first run of the album will be a 
special double pack featuring both formats. 

TOM COMES 



Warner Colombia Artists Find Homes 



BY GUSTAVO GOMEZ 

B0C.0T.4, Colombia- 
Three months after 
Warner Colombia an- 
nounced it was closing 
its operations in Colom- 
bia, Peru and Venezuela, 
the company has found new homes 
for its artists. 

In Venezuela, Warner releases will he 
licensed by IC Records. The company is 
a parlner.ship between Las V^egas Sound, 
a major Venezuelan distributor, and 
Carlos Sanchez, former president of 
Universal Music Latino. 

Warner awarded licenses in Colombia 
to K Discos and in Peru to Wika Discos. 





Isidro Lopez, 
Dead At 75 



Isidro Lopez, 75, died Aug. 16 in Corpus Christi, 
Texas of complications from a massive stroke suffered 
earlier this year. 

Considered the founding father of modem Tejano 
music, the singer/saxophonist presided over the birth 
of the hybrid of traditional Mexican cumbias and 
polkas updated with blues, country and pop strains, 
lie is credited with laying down the template for 
Tejano music in the mid-1950s, when he added accor- 
dions — ^which had been associated with working-class 
conjunlos — to his big-band group. 

RAMIRO BURR 



Both began trafficking 
Warner releases Aug. 1. 
The companies are run by 
Wieland Kafka, who 
opened Warner's offices 
in Colombia eight years 
ago and headed opera- 
tions there until this year. 
Warner's Colombia office had overseen 
the label's operations in Venezuela, Peru 
and Central America. 

Under Kafka's two licensing deals, 
artists will continue to have marketing 
and promotional backing provided by 
essentially the same staff that worked for 
Warner Colombia prior to the restruc- 
turing. Key staffers include marketing 
manager Claudia Garcia, label manager 
Ivan Dario Zapata and sales manager Manuel 
Rodriguez. 

"Of all the options, we thought this was the best 
because the people in place already are still there 
and it's better for our artists." Warner Latin Amer- 
ica chairman Ifiigo Zavala says. 

The first titles through the ventures in Colombia 
and Peru, released .'\ug. 2, included "So-Called 
Chaos" by Alanis Morissette and "Con La Metropol- 
itan Orchestra 2" by Ricardo Montaner. 

On .Aug. 17, a second batch of albums was re- 
leased, including Maria Rita's self-titled set and the 
soundtrack to "Smallville." 

Kafka stressed that K Discos and Wika Discos will 
have complete liberty to change staffing, make cor- 
porate decisions and handle their own accounting. 

However. Zavala says that the licensees are re- 
quired to release some regional priorities, as deter- 
mined by Warner. 

In Peru, Kafta has opened his own warehouse and 
created a series of alliances with retail chains in the 
hopes of helping revitalize a market seriously pum- 
meled by piracy. 



DJ Tiesto Will 
Reach The Summit 



Last issue, we announced that 
legendary producer Giorgio 
Moroder and international 
DJ/producer Paul Van Dyk would 
participate in the 11th annual 
Billboard Dance Music Music 
Summit (Sept. 20-22 at the Union 
Square Ballroom in New York). 

Now, we can report that globally 
revered DJ Tiesto is also con- 
firmed to participate in 

the conference. He will 
be the focus of a ses- 
sion called The Man & 
His Music. 

DJ Tiesto will pre- 
view music from his 
new album. "Parade of 
the Athletes," which 
Nettwerk America will 
release in November. 

The disc features 
music he wrote and 
performed at the open- 
ing ceremony of the just-concluded 
Olympic Games in Athens. 

Following this sneak peak for 
summit attendees, DJ Tiesto will 
sit down for a one-on-one inter- 
view with yours truly. 

Other artists confirmed to par- 



Underground U.S. label manager 
Chris Barbour and others. 

For additional summit and 
registration info, log on to bill- 
boardevents.com. 

DISCO HEAT: Those in New York 
for the upcoming 11th annual 
Dance Music Summit are encour- 
aged to attend the inaugural 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboord.com 
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ticipate in this year's summit 
include Martha Wash, Frankie 
Knuckles, .Morel, Jason Nevins. 
DJ Rap. Victor Calderone and the 
Crystal .Method's Ken Jordan. 

From the corporate side, the 
summit welcomes Atlantic Records 
co-chairman/coo Craig Kallman, 
RCA Music Group VP of A&R Hosh 
Gureli, Motorola manager of global 
entertainment solutions Rob 
Celick, Deutsch executive creative 
director/managing partner Eric 
Hirshberg, Virgin Megastore dance 
product manager Richard Bridge. 
Big Management president Gary 
Salzman, Sinus Satellite director 
of programming Geronimo, SAW 
Recordings CM Hector Romero, 
DanceStar founder/CEO Andy Ruf- 
fell, Aurelia Entertainment presi- 
dent Lainie Copicotto, Global 



induction ceremony of the Dance 
Music Hall of Fame (Beat Box, 
milboard. Nov. 8. 2003). 

In addition to inducting 14 
artists, producers, remixers, DJs 
and individual records, the event 
will feature classic DJ sets and 
performances by Thelma Hous- 
ton and Evelyn "Champagne" 
King, It takes place Sept. 20 at 
the Spirit club. 

For its first ceremony, the 
Dance Music Hall of Fame will 
honor Donna Summer, Barry 
White, the Bee Gees, Giorgio 
Moroder, Pete Bellotte. Tom 
Moulton, David Mancuso. Larry 
Levan and Tee Scott. 

The five records to be inducted 
are Houston's "Don't Leave Me 
This Way, " Summer's " l Feel 
Love," King's "Shame," 
Sylvester's "(You Make Me Feel) 
Mighty Real" and MFSB Featur- 
ing the Three Degrees' "Love Is 
the .Message. " 

We wholly agree with Dance 
Music Hall of Fame board of 
directors (Brian Chin. Daniel 
Glass, Eddie O'Loughlin. Frank 
Parker and Tom Silverman) that, 
for far too long, disco music has 
not received the proper recogni- 
tion or respect it so deserves. 

With this annual tribute, the 
music and those responsible for 
creating and championing it will 
be remembered, recognized and 
celebrated. This makes us feel 
mighty real, indeed. 

Ticket prices are $150 (VIP) and 
$50 (general admission). The Bill- 
board Dance Music Summit is not 
connected with the Hall of Fame 
event, but summit attendees will 
receive a discount on general 
admission tickets. A portion of the 
ticket price will be donated to 
LIFEbeat. For more information, 
log on to dmhof com. 
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12 


12 




SCANDALOUS 


Mii-Teeq 




<D 


15 




ZERO 7 When It Falls 

■. -. r ilFMMAHEICiaAilSr AC |N| 


13 


13 
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8TH WORLD WONDER (THE REMIXES) Ktmbeftey Locke v 




13 


19 




WP^rTLpW 


Chrittina Milian 
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^A^nA lilVUIVCi 




16 
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SYMPATHY FOR THE DEVIL (REMIXES) The nollini Stones v 




CD 
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MAI Al HEE (DRAGOSTEA DIN TEI) O Zone 

UlIAA 




14 


12 




ORBITAL Blue Album 


1S 


12 
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AM HITF ^nnNT CinPt It Kl FINFMRFDfl BFIItyl i— ^ a-. 

■.Itl.Mti-. O 




15 


14 




OPAOPA 


DcspimVandi 




15 


16 




CADAM M^l Af Ml AM RmniaeH 
3AnAri nn^LM\>nLAni nemixeu 


<D 










16 


18 




SATELLITE 

lAIHA 


Oceanlafa 
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Al D no diiencc 


G> 






LET THE WIND ERASE ME AssBniblage 23 




(D 


24 




ONE WITH YOU 


Sun 




17 


17 




VARIOUS ARTISTS Best Of Hits [Dance] Volume One 


<D 


24 
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CRUSH PbuI Van Dylc Fsaturing Second Sun 

\\.\: Ki; <Z> O 




18 
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WHERE ARE YOU NOW? 


lanVBRDahl 
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BAD BOY JOE Best ol NYC AfterHours... Feel the Drums 


® 






CIIRRFMnFR IxMA 

. ih. . ■■■ -i C O 
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BURNED WTTH DESIRE Amia Van 

urFU 


laarea Ftalaring Jaitine Suissa 




19 
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M83 Ocsd Cities Red Seas & Lost Ghosts 








YOU NEVER KNOW Marly 
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23 




HEAR MY NAME Armanil Vaa Kdib 

rOMMT BOV SaVtR lABEliTOUMY BDT 


n Faaliring Spalding Rockwell 
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19 




AIR Talkie Walkie 


21 


15 


17 




LOVE COMES AGAIN Tiesto Featurini) BT 

■ "1 ■ -.1 ■ \.\\ I o o 




21 


17 




MAKE YOUR MOVE 

tOMMt BO' V.vrsiABfl.triMMy BOY 


Dave Annstrong 




21 
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MIKE RIZZO/DJ DREW Trance Nation: America Three 


® 


25 
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OUTRAGEOUS (REMIXES) Britney Spears v 




22 






LET'S GET IT RIGHT 

KIH0INS 


KiystalK 




1 


25 




THE STREETS Ofiginal Pirate Material 

IMl 


23 


23 






FREAKS (KEEP ROCKIN') Richard "Humpty" Vinion 




23 


9 




AMAZING 


Gaoige Micliael 








JON CUTLER/OSUNLADE Aflerdark: New York City 
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NOTHING FAILS/NOBODY KNOWS ME Madonna 




Q> 




SURRENDER UtQO 

mBBins 




24 
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IAN VAN DAHL Losl& Found 


€D 








IT'S YOU Sin Plomo 

■ i>,.'...,ir r ■iM.ri.MK. •->■.■. -.i:'. O O 
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EX EX GIRLFRIEND 


DND Featuring Angie Irons 
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AMANASKA Panorania 
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NUMBER 1 l&l 1 Week At Number 1 


26 


25 


16 




NEW DAY (DANCE MIXES) KismiLCussicsnacviiuuG PeltiLaBelle 


O 


2 


4 




FUkWUSSIOOTOTHECmniSHAlIPBOTS/JACKNUORY/SHAPErUK/BOXEPII Ma«™pt Gioqe Mickail V 


27 


32 


41 




OUTRAGEOUS (REMIXES) jmniwiMU Britiwy Spean v 


o 


4 


6 




GOOD LUCK upKowuasiMiMMis BasaoiMt Jam Featuring Lisa Kefcaula 


28 


23 


19 




SECRET (E. BAEZ ft ORANGE FACTORY MIXES) wuKisns pruMo Allaai Sanllet 


o 


5 


8 




TIME lOMMTioysavtRiABazMTOMwreoY Murit 


Q 


3f 


47 




SUBMIT unumn Hibernate 


o 


7 


10 




FOOUSH MIND GAMES Jason Wilkir 


30 


27 


21 




JUST WANNA DANCE jaiupromo Toy 


o 


9 


12 




WHAT'RE YOU GONNA DO (RALPHI/J. RANDOIPH MIXES) imnaiaaimmfmi Alyun 




42 






MATTER OF TIME (F. KNUCKLES/GROOVE JUNKIES MIXES) xi«a Itantie Kauckles FeitKiuf Nicki Rkkirli 


6 


1 


3 




PUSH (J. NEVINS/A. ACD/J. HARRIS/P. BAILEY MWES) D»j<»i>m<iM GhMiaGa FtMinit Min( Bliat 


32 


34 


27 




BLOOD (JUNIOR REMIX) ^x)ii^irxwatssxM.mKw Casey Stratton 


o 


15 


33 




STUPIDISCO i^TTMfiixmMo JaniarJack 


33 


26 


17 




LUV 2 LUV sufleiTTii Suzanne Palmer 


o 


12 


15 




LOLA'S THEME mugauiiiA Skapa:UK 










J- HOT SHOT DEBUT tT^ 


9 


6 


1 




1 WANNA THANK YA (HEX/M. QUAYLE/DIO MIXES) jmonnnuc Angia Stale 


o 








HOW WOULD U FEEL omi lamuiun Daviil Morales Wrtli Ua Lorreo 


o 


11 


14 




MAKE YOUR MOVE iCMnm eov siivtn im^iommi m Dave Afimlrang 




45 






MAMASITA uuMppowaiJuiAauwLA Flexy 


11 


3 


2 




WORLD ON FIRE (JXL ft M. OE VRIES MIXES) •jusnnioManai Sarah MclaiMin 


36 


16 


11 




STOUN CAR (TAKE ME DANCING) |D. AUOE ft R.H. VIS5K>N MIXES! mtmi^mxa.n Sting v 


o 


14 


23 




O.G. BITCH (HAMEL/SMITTY/H&G/BLOW-UP/ORANGE FACTORY) mmsnan Estkara 


Q 








LOOKING GOOD, FEEUNG GORGEOUS aijcapRDw RnPaul 


G> 


17 


32 




ONE RHYTHM (RALPHI/HftG/CRAIG J. MIXES) nnisniitiiiwiMiinos DebiNa«a 




44 






CANT GO ON >oo<»» Mike Rizzo Presents Allie 


14 


S 


7 




THAT PHONE TRACK mumiiu i DJ Dan 


39 


36 


37 




SHOCK KwswnTYxpRowawMJw ln-6rid 


o 


18 


24 




IF 1 CLOSE MY EYES nceninsiiiii Raiaa 


40 


li 


9 




PUSH THE FEEUNG ON (ROSABEL ft JCA MIXES) iaw>r>!irst«ii;wi2WT[iia<rio. NigUcrawleTS 


o 


20 


29 




FREEDOM UZA41K} Jai Canlwell 


CD 


48 






FOLLOW THIS BEAT nium PaulJoknsoe 


17 


13 


13 




TALK ABOUT OUR LOVE IB. HAMEL/E SMOOVE/TKUFOIIO/A SMITHEE MIXES) aunrcin Bnadf v 


O 


47 






EVERYBODY HAPPY avnuuaiai Kennev 


18 


10 
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DIVE (C. COX/SCOTTY K7SOLAR CITY MIXES) kkuiibi Dabbv Holiday 


o 








EVERYMAN...EVERYWOMAN... MiNOmuwi/raisnD One 


o 


29 


39 




YOU MOVE ME jMc<F>i>w^i»ioAi»<sats Amber 


44 


38 
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LET THE SUN SHINE uoiiALnin Milk ft Segar Featuring Lioy Pattinson 




28 


38 




CHERISH THE DAY biuipwimii Ptiinnel 


Q 








BE MINE KocxrTOua Gioia 


Q 


21 


28 




ALTERNATIVE 3 ii>u»s JoaSnKKKh 


46 


40 


35 




FEEL BRAND NEW (JUNIOR/TWISTED DEE/M. CRUZ MIXES) [>lSO0l«•In^T'«MU^^wc Seiluctioo 


22 


22 


26 




TURN ME ON lE SMOOVE/BlB/DJ VOLUME/LOW TIDE/LENNY B.) >ii«iicmi« Kevin LyMe 


47 


50 






PEACE ON EARTH umuistiw Sir Ivan 










POWER PICK » 


48 


44 


42 




FLASHDANCE yu^hiiusihd-iiilipoish Deep Dish 




30 


40 




DEVIL INSIDE (R.H. VISSION/SCUMFROG MIXES) isimcniiiMciiciiMii Urate 


o 








YOU ARE MY SUNSHINE (REMIXES) wnsu<npRi»o LawteiKeWelk 


6> 


31 


36 




MUSICA DE AMOR (MAW REMIXES) nicrmcnitrwxiD Tke Latin Project 


so 








EVERYTIME (REMIXES) Mmnciti. Brilaey Spears v 


2S 
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MAYBE (S. KLEINENBERG REMIXES) sumnunoMiivmK N'E'R'O V 
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Paid Spins Turn Nashville On Its Ear 



BY PHVUIS STARK 

NASHVILLE— Tlie issue of paid spins 
at radio stations and broadcast groups 
has become a hot-button topic on 
Music Row and in the country radio 
community. 

While MCA Nashville was hardly the 
first record label to employ these legal 
programs, the company's strategic use 
of paid spins for Reba McEntire's 
"Somebody" attracted the industry's 
attention and ignited a debate over pro- 
gramming ethics in late July (Singles 
Minded, Hilllxxird. Aug. 7). 

;\s that debate continues. Billboard 
polled programmers and radio group 
executives representing major chains, 
as well as independent operators, and 
found that most have problems with 
the practice. 

Among their primary concerns, 
radio execs say it is bad programming 
to play songs based on money rather 



than merit They also fear that trade 
magazine charts, including /?/'//- 
board's, can be manipulated by labels 




HASKELL: 'PAID SPINS ADD REVENUE TO A 
DAYPARTTHAT BRINGS IN LITTLE MONEY' 



utilizing paid spins. Billboard is cur- 
rently assessing chart options. 

But paid spin programs also have 
their supporters at country radio. 



"I approve |of| it," Journal Broad- 
cast Group director of country pro- 
gramming Moon Mullins says, WTiile 
Journal does not have a paid-spins 
program in place, Mullins says he 
would endorse the idea. 

PD Eddie Haskell of Citadel's KRST 
.Mbuquerque, N,M., says, "I see noth- 
ing wrong with it as long as it's all done 
legally and fully disclosed . . . It's an 
opportunity' to add revenue to a day- 
part that typically doesn't bring in 
much money " 

Haskell says such programs are "a 
win for the label |in| extra spins and 
a win for the station |in| additional 
revenue," 

Among those who have con- 
cerns about paid spins is Emmis' 
KZLA Los Angeles operations 
manager R,J. Curtis, who calls the 
practice "fundamentally wrong" 
and likens it to "artificial insemi- 
nation" of the charts. 



"I'm not crazy about these kinds of 
spins, because they're not real," Cur- 
tis says. "If they're legal, there's not 




KINO: UBELS ARE DOING WHATTHEY 
THINK IS RIGHT FOR THEIR ARTISTS' 



much anybody can do about them. 
The labels are utilizing a technicality 
to maximize the record." 
Adam Jeffries, music director of the 



Buck Owens-o\med KUZZ Bakersfield, 
Calif., agrees, "It may be legal, but it 
sure smacks of payola," he says, 
"Labels pay the stations to play it, but 
because they are buying 'advertising,' 
then is it OK? It's basically just a loop- 
hole that needs to be closed. 

"Paid spins of any kind are bad pro- 
gramming," Jeffries adds. "Whether it's 
a PD with his hand out or a radio 
group getting paid to run a song once 
an hour on the overnight, any time 
you compromise the overall sound of 
your station, it's a bad thing. " 

Margot St. John, music director of 
Hall Radio's WOKO Burlington, Vt., 
calls paid spins "wrong, wrong, 
wrong , . . Satellite radio, Internet 
radio, and iPods — to name a few — 
are too great a threat to radio for us 
to squander listener loyalty by jetti- 
soning our programming standards 
for short-term gains." 

(Continued on page 48) 



Non-Country Artists Get Into CMA Awards Act 



Uncle Kracker, Norah Jones, 
James TiyXor and actor Rick 
Schroder are among the nominees 
for this year's Country Music Assn. 
Awards. But it is country music's 
steadiest force — Alan Jackson — 
who leads the pack with seven 
nominations. 

Toby Keith is close behind with 
six, followed by Kenny Chesney, 
Alison Krauss and newcomer 
Gretchen Wilson, who landed five 
nominations apiece. Brad Paisley 
received four nominations. Brooks 
& Dunn earned three. 

Brooks & Dunn have also been 
named hosts of this year's awards. 
They replace Vince Gill, who 
announced in January he would 
take a hiatus after 12 years as host, 
Shania TVvain has al.so been con- 
firmed to appear on the Nov. 9 show. 

Jones, Taylor and Kracker each 



earned nominations in the music 
event of the year category for their 
collaborations with countr>' acts. 
Schroder is nominated in the music 
video category as the director of the 
Paisley/Krauss 



the writer of such hits as "Me and 
Bobby McGee," "For the Good 
Times" "Help Me Make It 
Through the Night" and "Sunday 
Morning Coming Down," as well 



clip "Whiskey 
Lullaby," 

Singer/song- 
writer Kris 
Kristofferson 
and former 
label e.\ecutive 
Jim Foglesong 
are this year's 
inductees into 
the Country 
Music Hall of 
Fame. Fogle- 
song will be inducted in the "non- 
performer" category, which is 
awarded ever>' three years. 

Kristofferson is best-known as 



Nashville 
Scene 



By Phyllis Staric 

pstarlc@bfllboard.com 




as for his recordings as a solo 
artist and as a member of the 
Highwaymen. More than 4.50 
artists have recorded his songs. 



r^man 

" % PUBLISHING 



10305 NW 41st Street. Ste. 2; 
Miami, Florida 33178 
» www.eman.com 




Fax: 305-639-9951 
songs@eman.com 



i\s an actor, Kristofferson has 
appeared in more than ,50 films 
and TV movies including "A Star 
Is Born," "Convoy" and "Alice 
Doesn't Live Here Anymore. " His 
next film, "Blade: Trinity." will he 
in theaters in December. 

Foglesong served as president of 
Nashville labels ABC/Dot. MCA 
Nashville and Capitol. He is director 
of the music business program at 
Trevecca Nazarine University and is 
an adjunct professor at Vanderbilt 
Universit>''s Blair School of Music. 

They will be the 9Ist and 92nd 
inductees into the Hall of Fame, 
whose members are chosen by an 
anonymous panel of more than 300 
electors appointed by the CMA 
board of directors. 

In the CMA Awards' broadcast 
categories, WFMS Indianapolis 
.scored four nominations, including 
landing three of the five slots in the 
large-market air personality cate- 
gory. WPOC Baltimore and WIVK 
Knoxville, Tenn., are close behind 
with three nominations apiece. 

Nominees and winners are cho- 
sen by the CMA membership. Win- 
ners will be recognized during the 
nationally televised 38th annual 
C.^l^\ Awards at Nashville's Grand 
Ole Opr>\ 

For a complete list of nominees, 
log on to billboard.com. 

ON THE ROW: Universal South VP 
of promotion Bryan Switzer exits 
the Nashville-based label. The 
music industry veteran, who previ- 
ously sen'ed as VT/CM for Atlantic 
Nashville, has been with the label 
since its inception in 2002. National 
director of promotion Denise 



Roberts will handle Switzer's 
responsibilities until a replacement 
is named. 

Former Lost Highway Records 
VP of promotion Patty Morris- 
Capers joins Vanguard Records/ 
Welk .Music Group as national 
director of promotion, based in 
Nashville. Morris-Capers, who has 
also worked at Island Def Jam and 
Virgin Records, will handle radio 
promotion for Vanguard and sister 
label Sugar Hill at AC, adult top 40 
and top 40. 

Equity Music Croup senior 
director of national promotion 
Tom Moran heads to Columbia 
Records for Midwest regional pro- 
motion duties. He replaces Matt 
Corbin, who recently exited. 




JACKSON: HAS SEVEN CMA NOMINATIONS 



Broken Bow Records West 
Coast regional Dick Watson exits 
the label. The promotion vet has 
worked for Decca and Giant. 

among others. 

Additional reporting by Ken Thcker 

in Nashville. 
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NUMBER 1 / GREATEST GAINER fi* ' weekAiNumbe-i 

TIM MCGRAW UvB Uke Vou Were Dying 

cunenNiiiMCO) 


1 
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AUSON KRAUSS * UNK3N STATION A Live 
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DIXIE CHICKS* Top Of The World Tour Lhn 

MmuMIMCOIIMBIASO^N SONY MUSIC lllKEQCOi 
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BIG & RICH A Hotsa m A OiOaram Color 

WMVtf BROS UUftWnN 1 It M Cfll 
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41 




<» PACESETTER «» 

KENNY ROGERS 42 UKimata Hits 

CARira 171 n cai 
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JIMMY BUFFETT A LJcansa To Chill 

MAlLBa*fRCAt2j;aR.D llgWCDI 
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3 


2 




GRETCHEN 
BRAD PAIS 

ARISUNASII'fUU 


WILSON A Kara For The Party 

;,!:. - 1- fQ.-.:ii 


1 
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LONESTAR A From There To Hera: GrealasI Hits 
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LEY A Mud On Tha Tlras 

DMh-RlCIIIWItW 
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41 


40 




GARY ALLAN • See If 1 Care 

lACASAspv'.iiaxiii.'UfteNamziBi 
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KENNY CHESNEY A Whan Hw Suo Gok Down 

eUA'InMil'. .■•.!■ II 
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34 
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BRAD COTTER Patient Man 

tPic 1 Ml : iDwIQCPi 
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TERRI CLARK GnaUSI Hits 1994-2004 

MiHcuni m'sceiivnii ijiicm 
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39 
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JOSH TURNER* Long Black Train 

UCASASIfi'ialUevrA'liMGMAtt^MI IH| 
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KEITH URBAN A GoMea Road 

CAPITOl l»lt ■■■■ r 1 
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THE ISAACS Heroes 

CAITKRMI/SCBROUPAJSIIilItblTStI [H| 
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TOBY KE 

OHtAAiWHAXS 
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TOBY KEITH The Best Of Toby Keith; 20th Century Masters The Millennium Collection 

UERCURY^HROMICIES ITtSSiRM <U» CDI 


5 
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SARA EV 


JS • Restless 
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JIMMY WAYNE Jimmy Wayne 

aRIAMWORKSAUJSSmiERSCORIIirsaCei 
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TRACE ADKINS • Camlii' On Strong 

CAPit0imirii2wi>Hi 
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40 
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REBA MCENTIRE • Room To Bieadw 

MCA WlSmillf OICMI.UMGN |lSk1ua| 
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HOT SHOT DEBUT ir. 

STEVE EARLE The Revolulion Stalls. Now 
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TRACE ADKINS* BrMteit Hits Collection, Volume 1 

CAPiiQiBiiii I * 
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TRACY LAWRENCE Strong 

DREAAmCAAS CDiBU'lNTERSCOPt lltSt CO) 
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TRAVIS TRITT My Hooky Tank History 
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VARIOUS ARTISTS Petriotii: Country 

MUSK FOR A CAUSF KHneMC STRATEGIC UARKETMe GROURIItH COI 
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ALAN JACKSON A' Graatesl Hits Volume II 

ARISTA WKl'lllf MA^.RirHimCDi 


2 






ROY D. MERCER GelWell Soon 

CAPiTOAStimiltStCB) litl 
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CLEDUS T JUDD Bipolar Ami Proud 

EnrHMOBIIIHCUl 
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LORETTA LYNN Van Laar Roae 

IMTIKSCOPtffllKIS'l. *i :i 
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BROOKS Ii DUNN A Red DM Road 

AJ^ SIA l4ASK^ILllE7[in»HLCillW1t9ai 
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1ERY GENTRY • You Do Vour Thing 
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JOHNNY CASH A American IV: The Man Comas Around 

AMRICAN Btnn-iLOST KICKHAT llUtOlt 
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MARTINA MCBRIDE A Manna 

RCAH»I.«1CIII WIIWI 
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52 
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CLAY WALKER A Few Ouestiona 

RCABWBtliGlitWilin 
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17 
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RASCAL FLATTS a' Mali 

L*«C STRrrT IKaHiMIXlTWOOO Hi M il HI 
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49 
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DON WILLIAMS The Oefiaitiva Collection 

MCANASIIVL.E :nR01CLt;. .:.< 'l LAAf H3t«CDl 


48 
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WYNONNA WhalT1ieWoridN<adsNowlaLa>a 

cunerMii iiiwuja 


1 

7 

15 


51 


63 




WILUE NELSON The Essential Willie Nelson 

liGACY/COlllMBlAttlMSOVMIASiCISSttEOail 


14 


7 




ANDY GRIGGS Hits 1 Gotta Saa 


56 


52 




PATSY CLINE The Definitive Collaclion 

MCA mas^iei:hronicies obiisiiuwe IIS jecol 


52 


19 


15 




SOUNDTRACK Blue Collar Comedy Tour The Mo>ie 

WAnNU BROS ASAMWRN 1119 CDI 


55 


53 




LEANN RIMES • GiaaM HKa 

cuRS'nniiiitcci 


3 


25 


23 




JOE NIC 

UNMi.iAL '^i. 


HC 
E 


)LS Revelation 

I' MCOl 


3 




57 


51 




RODNEY CARRINGTON EnalastHila 

CAPITOL tlltAIIBKCOl 


11 


22 


21 




DIERKS E 

CApini iwii 


NTLEY • Dterks Benllev 


4 




58 


55 




LEEANNWOMACK Greatest HHs 

MCA •lASKml miKVUMGN (11 ItCOl 


2 


21 


22 




DWIGHTYOAKAM The Vary Beit 01 Dwight Yoakam 


10 




60 


61 




VARIOUS ARTISTS This Is Americana: HARM Americana CO Sampler 

AMIRirANAMUSir ASSriCIA- OH HIHCOI 


46 


24 


20 




JOSH GRACIN Josh Gracin 

lYflic smti lew^HtutrMoao nasi csi 


2 


59 


57 


GEORGE STRAIT • Hoakytoakrille 

V:/.S4'jl-. ILlt win .l*11Stl 


1 


27 


29 




LONESTAR Ufa Be Ui Again 

8NAieniim£ i stuL 


2 


62 


56 


JOHN MICHAEL MONTGOMERY Letters From Home 

■ :i -■! I- .: .1 ■.(ISSt :L 


3 


23 


25 




ELVIS PRESLEY a' Etvic » t1 Hiti 

RCA tiiin*<iu« iTisaissai 


1 


61 


58 




VARIOUS ARTISTS Aaaiing Grace l A Country Salute To Gospel 

SPARROW 9SSS>i;slCB' 


28 


30 


30 




SHEDAISY Sweat Right Hare 
Lvnc snan iMMAiMumooD ni Si CDi 


2 




64 


64 




ELVIS PRESLEY Ehiis: Uhimate Gospel 

RCA : 'it.i u '.V: SIBArSSIC MARKETING liRCUP < tilt CL' 


30 


30 






CONWAY TWrmr 2SN>inlier0Bes 

MCA MASMVItlX'VIV HtMMVMf (IS It COl 


30 


63 


60 




BUDDY JEWELL* Baddy Jewell 

CQIUMB'ASOISI 'SmY MUSIC tl3SBtlVIB.W 


1 




26 


17 




RON WHITE Dnink In Public 

'1 i*CC' INI 


11 




67 


68 




RANDY TRAVIS Worship S Faidi 

WRO CJR|ilB;iiV,Af,tH UBOS llttBCSI 


9 




e 




RACHEL PROCTOR Where 1 Belong 

eNAtllll.^rillbSRCDI 


8 

" 1 


65 


66 




CROSS CANADIAN RAGWEED Seal Gravy 

UMuERSAi SOUTI- (ijilW 1 1 1 « CD! 


5 


i 


I 


28 




SHANIA TWAIN Upl 


73 






GEORGE STRAIT • For The Last Tane: Live From The Astrodome 

MCA HASMVIILE 'iLi Ml ■• ■. * HI* 


2 


26 


27 




THE NOTORIOUS CHERRY BOMBS The Notarioas Chertv Bombs 

UNl«flSi- ?i:il'M|i|.'^,-nit]|tCB) tHI 


23 


71 


69 




ALAN JACKSON A' Graatesl Hits Volume II And Some Other Slull 

ARISTA SASI-. .11^1:^7 111 H i 1 ! aaiiBIBi 


1 




34 


33 




TIM MCG 

cute :HAi 


R, 

Ri 
It* 


AW A Tm McGraw And The Dancehall Doctors 


2 


66 


59 




BILLY CURRINGTON Billy Cnrrington 

MERCURY iTKlM i.M'jii rifiWi [H] 


17 




31 


24 




RANDY 1 

WAKStR BRfIS 


AVIS The Very Best Of Randy Travis 

!&fiHiNoiiiaicai 


10 
7 


70 


65 




JO DEE MESSINA GrealaatHltB 

CURBTIlWil! H rc 


1 


32 


26 




JEFF FOXWORTHY Heve Your Lmad Ones Speyed Or Neutered 

WMStH BROS L ■ . . ■ . TV i.L 


69 


67 




CHRIS CAGLE * Chris Cagia 

CAP-.IO.«SlfliiiSllSW 


1 
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age growth H*ati«Blier Impact shows a I burnt removtd dom HoatMokcrs this w««k. [H] indicalK pan ocpFuscnl HeaiMeker lille. fiiou. VNU Busmett M»di*. Inc.. and Ni«lien SoundScan, hic All rights reserved. 
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3 


ARTIST iM^itjT ft r.,.iVEiER'DI5TBitlUTiNG LABEL 


rule 


TOTAl 
CHART WKS 












12 


HANK WILLIAMS JR. 




Grealest Nils. Vol, 1 


521 




2 


TIM MCGRAW a' uLiRBT^^i.iraiiiK Greatest Hits 


197 




15 


TIM MCGRAW a 




Evsrvwhers 


276 




1 


LARRY THE CABLE GUY • pmiuLiip oituaiii. iii«i;di Lord. 1 Apoloqire 


63 




13 


WILLIE NELSON a ■ 


Ar-.r.iiiiviR^A&u:; snN.Mniiif. oitf:; 11 «. 


16 Biaaest Hits 


311 








154 




14 






Number One Hits 


187 






TIM MCGRAW A i:i:'hib«i Sal This Ciicus Down 




THE JUDDS • 








SOUNDTRACK 4 i .-..i. Mifc jRvt?«nii;MGii s« i;* 0 Brother. Where Art Tttou^ 


195 






ROY ORBISON 


.iM,'-'t'iira)3asor*yMusiCiJ»fiini wi 


16 Bictgest Hits 


83 




,0 


JOHNNY CASH A mlmai^drsowi music :s»ta-i!ti 16 BiqqesI Hits 


282 




Tt 


KEITH URBAN a 


ri»iiau|Hl 


Keith Urban 


126 




.6 


SHANIA TWAIN* i . iw ii.imgmi»i;1* Cnme On Over 


356' 




17 


BROOKS & DUNN a 


■tmiUuiammiM 


The Grealest Hits Collection 


363 






KENNY CHESNEY A ;«iir i. iAiiai. No Shoes, No Shiit. No Problems 


in 




2? 


JOHN DENVER A 


it im 


The Best Of John Denver 


303 




■I 


TOBY KEITH A .iVi.vjii,,i,M::A'S'iRsWRI in nt ilwi Unleashed 


1 10 




21 


RASCAL FLATTS A 


■ liHDlinVOOO flWI?!!!! IH1 


Rascal Flalts 


220 






KENNY CHESNEY A ' i'iai'>tiriciiii>iiii< Giealest Hits 


205 




20 


SOUNDTRACK a 




Coyote Uqlv 


205 




"T- 


GEORGE STRAIT • i. i-.i-i . ii iiti. iii - TheBeatQIGei]rqaShait2MCeMMvMasUrsT1ieMillanni(im Collcciion 


1?7 




!>' 


JEFF FOXWORTHY • 


. ! Hd-e, .:«jiw«t.ir(H,ii.«i 


Grealest Bits 


105 






MARTINA MCBRIDE A GrealosI Hits 


154 




24 


TOBY KEITH a 


ii(.'ai/HW( 


Greatest H\tr, Valutne One 


300 






MONTGOMERY GENTRY A . ii : ii ,110 ■ .i Mylown 


105 






GEORGE JONES • ■ 


)tulao^■l,^Ll^■^::■^l [']:■[!■ 


Annnrersiirv. Ten Years 01 Hits 


53 


• .l.l...-.is,i.' 
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HOT COUNTRY. SINGLES & TRACKS 





S 
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1 2 WKS ACQ 




Airplay monitored bv JtJ 

TITLE 

PDOOUCtR (SONGWRITER) 


Nielsen 

Broadcast Data 

Svsiems Artist 
IMPRINT & NUMBER/PROMOTION LABEL 


1 
^ £ 




1 lASTWEEK 


1 2 WKS AGO 




TITU 

PRODUCER (SONGWRFTER) 


Aniit 

IMPRINT & NUMBER/PROMOTION LABEL 


pcsmON 










« NUMBER 1 




1 Week At Number 1 






25 


25 




HEY GOOD LOOKIN' Jran) BlIM Wat Clilt Black. Kn>rC>>na|./U 

u imFr.riiuautMiT iH wruiArririi 


MiJadooaToby XailtiaGecffB Strait V 


8 




5 


6 




GIR15 UE TOO 






Tsm CIsrk v 


1 


32 


34 


38 




FEEL MY WAY TO YOU 

It ICHMNGJU MCAFJAllV ij SCHOTT.O ORTDfi) 




Rasdass Heart 

IQCM ALBUM CUT 


32 




1 


1 




UVE LIKE YOU WERE DYING 

fl fiALilMOW^TUCQfUiWCI SMITH (t NICHOLS C iMSQiUM) 






Tim McGraw v 

CURB ALB4JM Cl/T 


1 


33 


35 


37 








OayWilkar 


33 


3 


3 


4 




DAYS GO BY 

( URBAHD HUn « UR8AM U POMTILJ 






Knth UfbM 


3 


34 


54 


— 




THE WOMAN WITH YOU 




Kenny Chasnay 

BMA ALBUM CUT 


34 




2 


2 




1 GO BACK 

B CANN[y«,K CH(SNE> tK CHtSNEVi 






Kwny Cbesiwy ^ 

BNA Al BliU Cur 


2 


35 


36 


39 




BABY GIRL 




Sugartand 


35 


5 


7 


7 




SHE THINKS SHE NEEDS ME 

N SOUGOS IS lEMMRf C MUS.S MIMOR) 






Audi Griggs 


5 


36 


38 


40 




THE^LORD^LOVES THE ORINKIN' MAN 




Meffc Cbemiitt 

VIVAI0N1 AUUM CIFT 


36 




4 


3 




WHISKEY LULLABY 

F flDGERS 1 8 ANWRSOU J MMyU.!! 




BradPatol 


ly Featuring Alison Krams v 


3 


37 


39 


41 




NO END IN SIGHT 

T BROWN J LM-UAS -X FLAMALBRUCEXOAMFtCMILlJW 




Katriaa Elan v 

UNIVEItSAl. SOUT H AUKJM Clfl 


37 


7 


10 


10 




HERE FOR THE PARTY 

M WRIGHIJ SCAIFt iG Wll»NJ RICKS KENNY! 








7 


38 


40 


42 




DIXIE ROSE DELUXE'S 




TranI Wnhnan V 

CmiMBIA AIBUM CUT 


38 




9 


9 




SUDS IN THE BUCKET 






Sara Evans 9 

ALBUM cut 


8 


39 


50 


— 




HE GETS THAT FROM ME 






39 




8 


8 




TOO MUCH OF A GOOD THING 

K STEIUll lAJACXSnrt) 






Mas Jackson V 

AlttSlA NASHVItt£ AlBUM CUT 


8 


40 


41 


49 




DON'T BREAK MY HEART AGAIN 

D WHMAN IP0REE*(WBOWN} 




FalGiM 

RE^BLICiUMViKAL ALBUM CLiT/MERCLJRrr 


40 


10 


12 


13 




1 HATE EVERYTHING 

ISnCTMNTi STWfT It SIECAll.G K»IUUSOMI 






GMrga Strait 

MCA KA5HVI1 Lf AiBLAI CUT 


10 


41 


45 


— 




TRIP AROUND THE SUN 


Jimn 


ly Birfiea With Martina McBrida 


41 




11 


12 




SAVE A HORSE (RIDE A COWBOY) 

BKfNNUOICi' PAUHlti leXNNTJHICHI 






Bli&Rich<; 

WAXMiJt BMS ALBUM CJTiWRN 


11 




33 


28 




THE GIRL'S GONE WILD 

BJ WUJC[R,JR,T TRiTT rB Olhf HQRRUTHCWOAOl 




Travis Tritt v 

COLLIUBiA ALflUM CUT 


28 


12 


13 


16 




STAYS IN MEXICO 

J STAOLQT KEITH IT (EITHi 






TobyKaMif 

ORtAMWOnnS AIBUM CUT 


12 


43 


44 


47 




GETAWAY CAR 

H CRGWtlL IB MANN.G KAASri 




Hm Jenkins 9 


43 


!3 


15 


17 




THAT'S WHAT IT'S ALL ABOUT 

KBHOOKS.ROUMN.MWfnHiHT (SUCfUMN.C WISfUAN) 






Brpoks & Duan 


13 


44 


57 


— 




NOTHIN 'BOUT LOVE MAKES SENSE 

OmjFFn(SACKtrr.G8UBIUI.F[£N€ri 




LeAMiMBMS 

AStUJM-CLM album CUT 


44 




14 


14 




FEELS UKE TODAY 

MBRirMT.MW11LttMS.RUCALruinSMHEaOn^MaSON 






Rascal Hatis v 

LVHIC STMET ALBUM Cl/T 


14 




37 


36 




rrS ALL HOW YOU LOOK AT ft 

J^inuO 01 NUTHMf OW.G MfDOUMAKO BtlRI 




Tracy Lawrence <? 

OnEAMWORKS AlflUMCUT 


36 


1 S 


17 


18 




IN A REAL LOVE 

lAOeUS.PVASSAniPVASSAACWlSflMNi 






PMIVnsv 

AfllSIA NUIMUI ALBUM CLTT 


15 


46 


52 


58 




NOVEMBER 

n MARK (ANULO S JAMES) 




Emerson Drive 


46 




16 


15 




IF NOBODY BEUEVED IN YOU 






JoaNidnlsV 

UNIVEHSAl SOUTH OtBZH 


15 




42 


44 




MY IMAGINATION 

CUAaCBlACIL.MRI)UINGS1 




Glial Blech 

EQUFTT ALBUM CUT 


42 


1 ■ 


18 


19 




ROUGH & READY 

SHFSORlCkSTRRUcr IC iV »MrjaUAaaCHAMBW)«TFI 






TrMsAifldBSV 


17 


48 


46 


55 




THE UPSIDE OF BEING DOWN 

KSTEOAIL IC 6Anitr,S BAKEflltl FEEKI 




Catherine Brilt 

RCA AUUMCUT 


46 


■s 


19 


21 




BREAK DOWN HERE 

B ROWAIi U Bft[)V*"S.P J MAriMEWSi 






JaliaRsbsflsv 


18 


49 


48 






1 LOVE NASCAR 

CTJUOOXOAIK fTJCEinUEMUICIU: TJUDD.C-CtAMCI 




OiAbTJiiMv 

KOCH ALBUM CUT 


48 


19 


23 


26 




MR. MOM 

0-^\Jff IR McnOMllO.H KWttm.a PfNIMMIH) 


-4 AIRPOWER ► 


LoMilarv 


19 










ins HOT SHOT DEBUT 






20 


22 


24 




NOTHING ON BUT THE RADIO 

M WBICnS »a/iN IB H'lLO BmCKIMN.B lOSCI 


-4 AIRPOWER^ 


GaryMlaa 

MCA NASHVIllJE AllBUM CUT 


20 










WHAT SAY YOU 

B J wAiiEH.ii^ ' imn ir J imRS.M aruoRinsi 


Tn 


wis Tritt Witk John Mellancanv 

CDIUWfllAAIBUMCI/r 


50 


:'i 


21 


23 




HOW AM 1 DOIN' 






Oierfcs Bantivy v 

CAPITOL IVlflUMCUT 


21 








LET THEM BE LITTLE 

8I](AMl.mirltlBD{ANXMa>0MAU)l 




Billy Deaa 

CUR8 ALBUM CUT 


51 


22 


20 


22 




YOU ARE 

C LIMOSEVJ SINDUD IJ VM1TIE.C LIMIteVJkMinjiiCIEEM 






Jimmy Wayne 

OMAUWOHKS AIBUM CUT 


20 




43 


45 




CANT YOU TELL 

Mir nUIUKMtrMOnO <.SILVEiU BtUi) 




DiamoMlRie 


43 


2- 


24 


27 




COME HOME SOON 

D HUFf SHbDAISr IN-USeONhi J-SKAWKSl 






ShiDaisy V 

VftOC STR£0 ALBUM CUT 


23 




49 


51 




HEAVEN 

jnmtnrHGjUQrufiMUutsMui 




Los Lonaly Boys V 

9 nine mitNN 


49 


24 


27 


31 




YOU DO YOUR THING 

J SCAIfE M WfllGHT ICBtATHAROE HIUJ 






MonHoBwry Qanliy "g 

COIUMSIA AiLBUM CUT 


24 




47 


48 




RIDIN' Wmi THE LEGEND 

BaunN.iiJUUNUBaETT»rr& ji.&LGErniin 




ItoWiBivaM 


47 


25 


29 


32 




AWFUL. BEAUTIFUL LIFE 

FROGERSIO WORIfYHAtlENI 






DanylWoday 


25 


55 


58 






BACK WHEN 

B BAt r rMOK I ULr.wtin surm CJ smf MS^ surTH.s irNCMi 




TlnMc€fmv 

CunS ALBUM CUT 


55 


26 


30 


35 




SOME BEACH 

B BRAODOCK (POVERSTDFTrR I ffEO 






BlakaStMltonv 

WAHNffl BADS- ALBUM OnMRN 


26 


56 


51 


52 




GOES GOOD WTTH BEER 

B GAurMQfltJU rMOrjTGOMfBV « Hru.c Bf AmMIDI 




John Micha*! Montgomrr 

WABNJH eriOS AABUM cin wHtr 


51 


27 


26 






THAT'S COOL 

0 HUt( D JOMNSOt 11 BrNWARD i RE[V(S.l IMIIICHI 






Blue County v 

AsnuMXun AiMH cur 


26 


57 


53 


56 




FREEDOM 

H wnii^ju KKiC suTTHERtAw.o BTuoeEnm 




ClirislySiillmlMd 

EPlCAAMMCin^rM 


53 


28 


26 


29 




LOOK AT US 

C MONUNPO OONVU (C MORGANPOOONNEUJ 






Craig MorBoa 

BHOKCM BOW ALBUM cur 


28 


5B 


55 


59 




AIN'T DRINKIN' ANYMORE 

BjwrurrEruR nraiMEBi 




KvrinFowtar 

EaUITVAAJUMCUT 


5S 


29 


31 


34 




THE BRIDE 

CHQWAilDiLHtMBtftDBunGfSSLABunHSa 






Trick Pony v 

ASnUWXLM AL«UM CUT 


29 


59 






CANT TELL ME NOTHIN' 

s BrXAm.rr &iis is BOGwn.n Gii£sr 




BradCoMr 

(nCHMMCUTXMN 


59 


30 


32 


33 




PUT YOUR BEST DRESS ON 

D JOM*»SON(B ftlJSTlNOVmL"M*iODI«Wl.DI'm«M(RI 






Stave Hatyv 

cum AIBIMCUT 


30 


60 






NOTHIN' TO LOSE 

rtl vmirAMS iksaw^mm crtAoONi 




Josh GncM 

iflwsirttn AIBUM cin 


60 
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ALISON KRAUSS + UNION STATION A nonmirmir; 



Live 



STEVE IVEY 



OLD CROW MEDICINE SHOW -. rnsii 
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VARIOUS ARTISTS '.■ , - . 

VARIOUS ARTISTS 

JERRY GARCIA & DAVID GRISMAN 



Boll W Blueqrass Gospel 



OC.M.S. 



Bill GoHlier Preioote A Coopol Vhmw H w p coming V olume One 
Bill GaithcT PresenO: A Gospel Bluoffoai Honwcomiiig Voturoe Two 



Pickrn' On Toby Kerlli Volume IJ 
Been All Around This World 



RHONDA VINCENT 



One Step Ahead 



VARIOUS ARTISTS 



VASSAR CLEM ENTS tcaigTrinsti. 
VARIOUS ARTISTS 



Blueflrass Number I's : A Collection Of Chart Topping Songs 



liyin' Whh The Blues 



HSPtOAlltrocucniwoTTMtint 



NATALIE MACMASTER rrnrnDiMrnii 



RICKY SKAGGS S KENTUCKY THUNDER 
THE DEL MCCOURY BAND ■ 



PliM Ptckiit': Claaiic Bluoflrass Ins titiiiicntals 
Blueprint 



rncfHrli«raomiiiiy*T:or) |M| Live Al The Charleston Music Hall 



EARL SCRUGGS/DOC WATSON/RICKY SKAGGS «a.jr,i,iri.i<»i. 



tfs Just The Niaht 
The Three Pickers 



SINGLES SALES 
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l\ Nielsen 

SoundScan 



TITLE IMPRINT & NUMMfVDISTBieinilStG LASEl 



BREAK DOWN HERE mcncury 



I'fftli A- fvu-lCi'f T 

Julie Roberts 



I MEANT TO (PIC mmiow music 



BABY GIRL memcuhv miuaimm 



Sugarland 



HURT A - AMfUltA'jnOinff'rlOST HIGHWAY 



Johnny Cash 



BLAME rr ON MAMA uA)-.to.*ns 



Tin Jtflktns 



WILD WEST SHOW wakiurbi 



Big & Rich 



ROCKY TOP '96 dkcaissua-wcanasmviui 



Ths Osborne Brothers 
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IF HEARTACHES HAD WINGS ommnfflit 



KM Rock Fgaturing Allison Moorer 
Malibu Slomi 
Rhonda Vincent 
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Look What's Happening During 

ADVERTISING WEEK IN NEW YORK CITY 

SEPTEMBER 20-24, 2004 



New York City celebrates the creativity and magic of advertising 
at venues such as Grand Central Terminal, the Museum of 
Television & Radio, Time Warner Center, and Times Square. 

For a complete schedule of events, visit 
www.aclvertisingweeknyc.com. 



' Times Square Celebration of 
America's Favorite Ad Icons Tony the 
TigefK, Mr. Peanut®, Miss Chiquita®, 
Mr. Clean®, and other legendary 
advertising icons kick off The Week with 
a grand procession from Times Square 
to Madison Avenue and 50"' Street 



Grand Central Terminal Exhibits Never- 
before-seen public exhibits celebrating 
the works of The Ad Council, The 
Partnership for a Drug-Free America®, 
The Ballyhoo of Broadway, and the 
famed I V New York® campaign 
Madison Avenue Advertising Walk of 
Fame America's favorite ad icons and 



slogans are revealed for the first time 
as voted by the public via Yahoo! and 
USA TODAY 

Fluid Battle of the Ad Bands Advertising 
and rock and roll collide at Irving Plaza 
with a new-age version of an old-time 
"battle" to benefit New York City 
public schools 




.TUESDAY. 



TV Land Presents Legends of Madison 
Avenue Advertising's leading creatives 
take the stage at the Museum of 
Television & Radio for a panel discussion 
moderated by The New York Times 
advertising columnist Stuart Elliott 



Billboard "Who's Next" Music 
Showcase Celebrating the centricity of 
advertising and pop music. Live music 
event at BB King's featuring cutting-edge 
talent handpicked by the major labels 
Creatiwty No Spot Short Film Festival 
Featuring original short films produced by 



advertising industry professionals. Winners 
to air on the Independent Rim Channel (IFC) 
Panasonic Ideas for Life Keynotes 
Where are the advertising and media 
industries heading? What's the next "Big 
Idea?" Madison Avenue's leading 
luminaries reveal their fearless forecasts 
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>P_WEDNESDAY. 



• ESPN Celebrates 25 Years 

of great sports advertising 
and remembers other all- 
time favorites— from Joe DiMaggio 
and Mr. Coffee*; to Yogi Berra and 
Yoo-hoo®; to Joe Namath and 
Hanes: and to Michael Jordan 
and Nike 



Kellogg's Leadership Breakfast 

Advertising industry leaders start their 
day with Tony the Tiger® and friends at 
the Grand Central Terminal exhibits 
The New York Times Celebrates 
Broadway Live noontime perfonnances 
by stars from Broadway's biggest musicals 
at Grand Central Terminal 



Yahoo!/OMD Internet Deprivation 
Study Results Released How would our 
lives be impacted if the Internet went 
away? We'll find out as findings from a 
brand-new study commissioned for 
Advertising Week in New York City are 
released 



JHURSDAY- 



• Smokey Bear's 60" Birthday Celebration 

America wishes happy birthday to one of 
advertising's most l^eloved and important 
icons, Smokey Bear, with a celebration at 
Grand Central Terminal 



Forbes Highlander Leadership Cruise 

Advertising and media leaders take to 
the high seas for a cruise in New York 
Harbor on the famed Forbes Highlander 
Central Park Concert A celebratory 
concert in historic Central Park 



FRIDAY. 



Advertising Futures Public school 
outreach program with campaign pitches 
produced by New York City high school 
students 



• Advertising Week in New York City 
Closing Ceremony The week closes at 
Vanderbilt Hall 



For more information about each event and a complete schedule, visit 
www.advertisingweeknyc.com. 




ALBUMS 



ESSENTIAL 



Edited by Michael Paoletta 

POP 

★ NICOL SPONBERG 
Resurrection 

PRODUCER: Mark Heimermann 
Curb D2-78S47 
RELEASE DATE: Aug. 10 

.\s a member of modern hymn trio 
Selah. Nicol Sptmberg is well-knctwn in 
the Christian music market. With this, 
her solo debul. she is incredibly ready 
for her pop close-up. Produced by Mark 
Heimermann (dcT^lk. Jacl Velasquez), 
the soulful "Resurrection" showcases 
an artist who. if properly promoted, 
will be embraced by fans of Annie 
Lennox and .Mison Moyet. Sure. lyrical 
references to God abound, but more 
often than not. Sponbergs songs (half 
of which she co-wrote) are secular tales 
of devotion and empowerment. Among 
the highlights arc the rock-etched "AH 
That I Believe In." the sassy "Not You 
Again." the breezy "Crazy In Love" and 
the poignant title track. — MP 

•k GREG DULU'S TWIUGHT SINGERS 
She Loves You 

PRODUCER: Greg Dulll 
One Uttle Indian 426 
RELEASE DATE: Aug. 24 

For his third album under the Twilight 
Singers rubric. ex-Afghan Whigs 
frontman Greg Dulii undertakes an 
all-covers repertoire. Reflecting his 
eclectic bent, the material ranges from 
tunes written by or associated with 
Nina Simone. Billie Holiday. John 
Coltrane and Skip James to Fleetwood 
Mac. Hope Sandoval. Mary J. Blige and 
Bjork. The entire package hangs 
together gloriously: The renditions 
bear the sensuous heat of Dulli's self- 
penned work. In fact, if one were igno- 
rant of the material's provenance. "She 
Loves You" could easily be mistaken for 
a new collection of originals. Standouts 
among a consistent batch include 
"Strange Fruit" (featuring vocals by 
Dulli's cohort Mark Lanegan). "Black Is 

the Color of My True Love's Hair" and 
"Summertime." In all, a compelling 
take on the diverse roots and branches 
of Dulli's personal style. — CM 

★ CUNIC 

Winchester Cathedral 

PRODUCERS: Ken Thomas, Clinic 
Domino DN035 
RELEASE DATE: Aug. 24 

If you'w been missing the dulcet tones 
of the rock clarinet, never fear; Clinic is 
back. The Liverpool. England, quartet 
made its mark In the United States two 
years ago. when second full-length 
"Walking With Thee " earned a Grammy 
Award nomination as best alternative 
album. Lured by that clarinet (and a 
melodica). critics tripped over them- 
selves to sing the band's praises. Expect 
the same for "Winchester Catliedral." 
Working with Sigur Ros producer Ken 
Thomas, Clinic continues to wTap its 
post-punk jitter around a surprisingly 
tender core (opener "Countr>' Mile." 
lead single "Circle of Fifths"). Occasion- 
ally, the tenderness seeps through into a 




JILL scon 

Beautifully Human— Words and 
Sounds Vol. 2 

PRODUCERS: various 
Hidden Beach Recordings/ Epic 92773 
RELEASE DATE: Aug. 31 
Jill Scott introduced herself in 2000 
with the impressive "W^o Is Jill 
Scott?— Words and Sounds Vol 1." 
This follow-up finds the socially 
aware artist reflecting on love, infi- 
delit>'. feminine power and family. 
While Scott pays homage to such 
70s stalwarts as Maze and Minnie 
Kiperlon (first single "Golden"), she 
also stretches out musically, embrac- 
ing the jazz roots she flirted with on 
her debut At the same time, her 
poetic talent for moment -etching 
lyrics is as sharp as ever. You can 
hear it on "Family Reunion" — whose 
foundation is the 1973 Escorts tune 
"Look Over Your Shoulder" — and 
"Whatever." where she eloquently 
captures the lingering afterglow fol- 
lowing a night of inspired passion. 
Though not every track works (the 
real-life drama of "Rasool" appears 
incongruous in this particular 
groove-minded setting), Scott still 
remains at the top of her game. — CM 



ballad-like exoskelelon ("Home," "Fal- 
staff ■). But the band mostly camou- 
flages its catchy melodies amid 
metronome- like percussion and lead 
.singer/guitarist Ade Blackburn's nasal 

sneer. Don't be fooled by the surface 
tension, however: You'll be humming 
along with the clarinet in no time. — JM 

DONOVAN 
Beat Cafe 

PRODUCER: John Chelew 
Appleseed 1081 
RaEASE DATE: Aug. 24 

In Donovan's first album in eight years, 
the Scotsman whose best records 
("Sunshine Superman." "Mellow Yel- 
low") are lasting snapshots of the '60s 
backtracks to an earlier decade. Dono- 
van digs beatniks. Although he beliex-es 
he's conjuring the world of literary 
rebels of the "SOs (Ferlinghetti. Gins- 
berg. Kerouac). we find the model to 
be closer to Maynard G. Krebs. the 
beatnik played by Bob ("Gilligan") 
Denver on the TV show "The Many 
Loves of Dobie Gillis." In the title 
track. Donovan cites the supposed 
totems of beatnik life: beret-wearing 
poets, slow-moving chicks, bongo 
drums. But there aren't enough bon- 
gos on the record and too much of Jim 



E 

BJORK 
Medulla 

PRODUCERS: Bjork, Mark Bell 
Elektra/Attantic 62984 
RELEASE DATE: Aug. 31 

Since embarking on her journey as a 
solo artist. Bjork has made an art out 
of stripping traditional musical ele- 
ments from her recordings. With 
"Medulla." her sewnth studio album, 
she has created her most reduced 
recording yet Except for a piano here 
and a ,synth bass there, all of the 
sounds were concocted by sampling 
and manipulating the human voice. 
The exuberant "WTio Is It (Carr>' My 




Joy on the Left, Carr>' My Pain on the 
Right) ' finds Bjork working with 
Inuit throat-singer Tanya Tagaq and 
human beatboxer/ex- Roots member 
Rahzel. The oh-so-quiet "Sonnets/ 
Unrealities XI" and the beautifully 
lopsided "Desired Constellation" spot- 
light the Icelandic Choir. To be sure. 
"Medulla" is a demanding recording 
that asks a lot of its listeners. But 
those who are up for the challenge 
will find much to admire. In Bjork's 
world, voices carry. — MP 



Keltner's excellently played but out-of- 
place kit drums. Still, the record is 
cool, in a way. Donovan's seductive 
whisper and spare jazzy air (centered 
on the walking double-bass of Danny 
Thompson) does capture the spirit of a 
rich, largely fictional milieu, the sound 
of Mingus gone minimally techno. The 
best track is "Do Not Go Gentle." a syn- 
copated reading of Dylan Thomas' 
poem. The whole album should've been 
Thomas poems: It could have been 
called "Donovan Sings Dylan."— HW 

MIKE WATT 

The Secondman's Middle Stand 

PRODUCER: Mike Watt 
Red Ink/Columbia 75901 
RELEASE DATE: Aug. 24 

Ex-Minutemen ba.ssisl Mike Watt's third 
solo set (his first in se\'en years, delayed 
by his commitments with the re-formed 
Stoc^es) ranges into new and of^-unusual 
territory. It's his most personal work yet: 
a song cycle about the crisis brought on 
by an internal abscess that nearly took 
his life in 2{K)(). The album also marks 
the recording debut of Watt's new band, 
which features B3 organist Pete Mazich 
and drummer Jerry Trebolic. Led by 
Walt's gruff vocalizing, which some- 
times bears a disquieting resemblance to 



VIEWS 




ANTTA BAKER 
My Evetythlng 

PRODUCERS: Barry J. Eastmond. Anita 
Baker. Kenneth "Babyface" Edmonds 
Blue Note 7243 5 77102 
RELEASE DATE: Sept 7 

Add another event to a year punctu- 
ated by Usher's stranglehold at No. 1 
and Prince's comeback: the return 
of .Anita Baker. The sultry-voiced 
chanteuse is releasing her first studio 
album in 10 years. The underpin- 
nings shaping such enduring Baker 
goods as "Giving You the Best That I 
Got" are here — masterful blends of 
R&B, jazz and gospel accented by 
soulful harmonies — and she skill- 
fully interprets all of them with her 
warm, smoky vocals. While " You're 
My Kverylhing" is cla.ssic Baker, this 
isn't a total exercise in nostalgia. 
Refreshing midlempo charmer "How 
Does It Feel" stands out. as does 
Baker's artful pairing with Babyface 
on the ballad "Like You Used to Do." 
One slight quibble; This tight pack- 
age of nine songs (the 10th is a brief, 
jazzy reprise of "Everything") leaves 
the listener feeling shortchanged, 
given the artist's long hiatus. Still, a 
little Baker goes a long way.— CM 



David Clayton -Thomas' throaty singing 
with Blood. Sweat & Tears, the group 
blasts through a collection of tunes that 
variously suggest Atomic Rooster, Rick 
Wakeman and free-jazz blowing. This 
heartfelt hut frankly .strange outing will 
be most satisfv'ing for the punk progeni- 
tor's avid fans. — CM 

JEFF TIMMONS 
Whisper That Way 

PRODUCERS: various 
SLG 17421 

RaEASE DATE; Aug. 24 

To his credit Jeff Timmons had a 
hand in every aspect of this, his solo 
debut Indeed, the founder of defunct 
pop group 98^ is a songwriter, pro- 
ducer and musician. His ambition is 
commendable, but Timmons bit off 
more than he could chew. Simply put. 
"Whisper That Way" is a poorly 
produced, monotonous album. 
(Somehow, even AC mainstay Jim 
Brickman got mixed up in the whole 
process; he guests on "Be the One.") 
The strongest song, by far, is the title 
track, which, not surprisingly, is the 
lead single. It is co-written and co- 
produced by relative newcomer David 
Stenmarck (Westlife), who displays 
much potential. — fOC 



R&B/HIP-HOP 



^MASE 

Welcome Back 

PRODUCERS: various 
Bad Boy B0003063 
RELEASE DATE: Aug. 24 

There's nothing harder than plotting a 
comeback — particularly in hip-hop. 
More often than not. the genre's fickle 
fans are quick to write an artist off as a 
has-been. This is the challenge Mase 
faces. After a five-year hiatus, the 
Harlem, N.Y., native returns with "Wel- 
come Back." Serving as the lead single, 
the Movement-produced title track 
samples John Sebastian's "Welcome 
Back Kotter" with infectious results. 
Similarly. "Breathe. Stretch, Shake" 
(featuring P. Diddy) is a party anthem 
that recalls Mase's earlier material. 
Unfortunately, the rest of the album 
isn't nearly as catchy. Songs like "Do 
You Remember" and "Wasting My 
Time" are tolerable but don't require 
repealed listening. — RM 

DANCE/ELECTRONIC 

^ATB 

No Silence 

PRODUCER: Andre Tanneberger 
Radikal 90078 
RELEASE DATE: Aug. 24 

Five years ago, Germany's ATB (aka 
Andre Tanneberger) released its first 
album. "Movin' Melodies." which 
spawned such crossover hits as "9PM 
(Til I Come)" and "Killer 2000." 
Since then. ATB has been on a seri- 
ous musical mission to bring club 
music into the pop realm and 
melodic pop sensibilities into 
trance-hued sonic landscapes. With 
this fifth studio album from ATB, 
the mission is nearly accomplished. 
A savvy mix of uptempo and down- 
tempo songs, "No Silence" is home 
to a range of emotions — from joy to 
pain — that are primed for dance- 
floors and radio airwaves. Adding to 
the emotional drama are guest 
vocalists, which include Tiff Lacey 
("Ecstasy"). Madelin Zero ("Collides 
With Beauty ") and longtime ATB 
collaborator Roberta Carter Harri- 
son ("After the Flame"). Such 
"Silence" demands your immediate 
attention.— MP 

^ MOUSE ON MARS 
Radical Connector 

PRODUCERS: And! Toma, Jan St. Werner 
Thrill Jockey 134 
RELEASE DATE: Aug. 24 

With "Radical Connector." German 
electronic duo Mouse on Mars blends 
its signature computerized glitch- 
beats with a more dance-oriented 
sound. This results in the act's most 
melodic and accessible album of its 
career. "Wipe That Sound" is driven 
by an infectious disco-funk groove 
that wouldn't seem out of place on a 
Basement Jaxx album. Female vocal- 
ist Niobe is featured on the album's 
other two highlights: "Send Me 
Shivers." an icy electro-pop trip rem- 
ini.scent of Zero Seven, and "The 
End," which lopes along to a grimy 
hip-hop-flavored beat fit for Dizzee 

(Continued on next page) 
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Rascal. Longtime fans of the two- 
sHtne's art-noise may be surprised by 
the shift to a more populist direction, 
hut the evolution should help expand 
Mouse on Mars' appeal. — BC 



COUNTRY 



^ TIFT MERRnr 
Tambourine 

PRODUCER: Greg Drakoulias 
Lost Highway B0002528 
RELEASE DATE: Aug. 24 
Carolina singer/songwriter Tift Merritt 
has glammed up her image a bit for 
her second Lost Highway release, 
which finds her pushing her already 
considerable talents to new heights. In 
some ways. Merritt has taken her Car- 
olina musicality on a Memphis run. 
with much of the record owning an 
R&B/rock flair. Mike Campbell's taste- 
ful guitar licks spice up the perceptive 
"Stray Paper," and "Ute Night Pilgrim" 
rocks along quite nicely. Soulful horns 
and background vocals are a perfect 
touch on ' Good Hearted Man." as is 
the Hammond B-3 on the sexy "Ain"t 
Looking Closely." Much of the material 
here is light years away from the 
artist's previous work; "Your Love 
Made a U-Turn" is brassy funk, while "I 
Am Your Tambourine" is a sweaty, 
hard-charging boogie rave-up per- 
formed with road-seasoned confidence 
and aplomb. Merritt still flexes some 
serious songwriting chops on the well- 
drawn "Laid a Highway." W^ile producer 
George Drakoulias' touch remains 
present throughout, the reality is this: 
Ms. Merritt is becoming a star. — RW 



LATIN 



^ PEPE AGUILAR 
No Soy De Nadie 

PRODUCER: Pepe Agullar 
Sony Music 95363 
RELEASE DATE: Aug. 31 
Pepe Aguilar s first album on his new 
label. Sony Music, mixes his trademark 
stylized ranchera music with straight- 
ahead pop tracks, many written by 
respected songwriter Fato. It's a depar- 
ture for Aguilar. one that places him 
squarely in an adult contemporary 
mode, as opposed to simply regional 
Mexican. "Aunque Respiro," for exam- 
ple, is a dreamy, string-swept track that 
uses strumming guitar and could work 
in both formats. But " El Perro Cerrero" 
is a lively mariachi. and "Miedo" is 
more of a rock ballad, accompanied by 
drums and electric guitar lines. 
Aguilar's voice remains the same 
throughout all velvety softness, even 
when the material gets edgier. It's his 
stamp, but some variet>' would be wel- 
come. Regardless, some fans may be 
shocked by the extremes on this 
album. — LC 



WORLD 



★ DABYTOURf 
Diam 

PRODUCERS: Cyrille Dufay, DabyTour^ 
Real World 70876 1800 
RaEASE DATE: Aug. 24 

Peter Gabnel's latest protege, singer/ 
songwriter Daby Tour^. makes his Real 
World debut with this affable album. 
Toure's music evokes modern and tra- 
ditional modes of life: It's as influenced 



by the sounds coming out of today's 
Senegal, Mali, Paris and New York as it 
is flavored by the traditional music of 
his native Mauritania (a nation largely 
unknown in the West that has a cul- 
tural blend spanning from Arab/Moor 
to scwral black ethnic groups). Gentle- 
voiced and sweet-spirited, Tour^. 
teaming up with electronic musician/ 
producer Cyrille Dufay. creates a thor- 
oughly charming record. Standout 
tracks include the lilting "Iris." the 
R&B-tinged "Bary" and the hypnotically 
rhythmic "Dendecuba." Roots-oriented 
world music fans will probably pass 
"Diam" by. but that would he a mis- 
take, as Toure is a rising star. — AT 



BLUES 



* GUY DAVIS 
Legacy 

PRODUCER: John Platania 
Red House 175 
RELEASE DATE: Aug. 24 
Guy Davis perseveres as one of the few 
contemporary African -American musi- 
cians to embrace the acoustic blues and. 
in doing so. takes up what he refers to as 
his legacy. The title of this set reflects 
not only his awareness of his role but 
also the tunes that constitute the album. 
Davis authored a number of the songs, 
hut the feel of his originals is so timele.ss 
that the listener will be hard pressed to 
separate them from such traditional 
numbers as "See See Rider," "Drop 
Down Mama" and "Come Back Baby." In 
the manner of Otis Taylor, Davis has also 
seen fit to return the banjo to its rightful 
place in the genre, aitd he does so in 
grand fashion on "Red Goose." Da\ns 
keeps it simple here. His musicianship is 
sharp, and his raggedy voice remains a 
prime blues instrument. — PW 

CHRISTIAN 

^ OVERaOW 
A Better Place 

PRODUCER: Scotty Wilbanks 
Essential 83061-0752 
RELEASE DATE: Aug. 24 
This St)uth Carolina-based quintet 
takes the prize for the most impressive 
debut in the Christian format so far 
this year, The well-penned songs — 
written by Overflow's Mark Breazeale. 
Will Carter, Matthew Hayes, Josh 
Cromer and Tom Pellerin. along with 
producer Scotty Wilbanks — carry a 
theme of hopefulness. Throughout, 
the band's youthful exuberance is 
showcased. The gorgeous ballad "Cry 
on My Shoulder " is lailor-made for 
mainstream AC Christian radio for- 
mats. Overflow really shines on such 
uptempo fare as the hooky title cut, 
which highlights the group's tight 
musicianship as well as Pellerins per- 
sonality-packed lead vocals. And don't 
overlook the effervescent "My Days Are 
Better." This is feel-fiood music at its 
very best. Welcome this breath of fresh 
air to the Christian formal. — D£P 
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• Drive-by Truckers, "The Dirty 
South" (New West) 

• The Shore. "The Shore" 
(Maverick) 

• Jason Mraz, "Tonight. Not Again ' 
(Elektra) 
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^ DE LA SOUL Shopping Bags (She 
Got From You) (4:38) 
PRODUCER: Mad Lib 
WRITER: De La Soul 
PUBLISHERS: Krkketspit Publishing 
(BMI): 80's Kid Music (BMI): Maseo Music 
(BMl): Madlib Invasion (BMI) 
Sanctuary Urtun Records Group 85647 
(CD promo) 

With the return of a host of classic hip- 
hop acLs. it appears that what was once 
old is gloriously new again. For music 
fans, this now means the return of De U 
Soul. The trio of Posdnuos. Trugoy 
(Dave) and Mitseo makes its return with 
"Shopping Bag (She Got From You)." the 
first offering from forthcoming album 
"Grind Date." The group tackles issues of 
materialism and love with a .sense of 
humor that is classic De U Soul. Pro- 
duced by Mad Lib. the frantic Inick 
conveys a sense of urgenc>' that comple- 
ments the song's heady lyric. With the 
backing of music indiistr>' heav^-wcight 
.Mflthew Knowles and his Sanctuary' 
llrhan label, De 1^ Soul should have no 
problem revisiting the radio success it 
experienced earlier in its career. — Wf 

MODERN ROCK 

^ GOOD CHARLOTTE Predictable 

(3:13) 

PRODUCER: EricValentine 
WRITERS: B. Madden. J. Madden 
PUBLISHERS: Dead Executives (BMI); EMI 
Blackwood Music (BMI) 
Dayllght/Epic ESK 56924 (CD promo) 
Ciood Charlotte became one of the 
most identifiable bands of the pop- 
punk explosion with the release of its 
2002 sophomore album. "The Young 
and the Hopeless." Led by twin broth- 
ers Benji and Joel Madden, the act 
wrote songs catchy enough to tran- 
scend the genre, with MTV and top M) 
success ensuing. Perhaps as a result. 
"Predictable" is one of the glossiest, 
most commercial songs Good Char- 
lotte has written. Wliile It's off to a 
good start at modern rock, the song's 
more pop than punk, featuring strings 
and piano. And while the chorus 
doesn't immediately stand out, the 
song grows on listeners with repeated 
spins. Look for "Predictable" to con- 
tinue its climb at modern rock, and 
depending on top 40"s appetite for the 
band In 2004. moderate to great suc- 
cess there as well. — BT 

KENNY WAYNE SHEPHERD Alive 
(3:44) 

PRODUCER: Marti Frederiksen 
WRITERS: K. W. Shepherd, M. Frederiksen 
PUBLISHER: Only Hit Music/Songs of Uni- 
versal/Sony ATV/White Pearl Songs (BMI) 
Reprise/3Way Productions 101391 
(CD promo) 

Kenny Wayne Shepherd has experi- 
enced some major changes. The 
teenage blues guitar prodigy* with long 
blond locks is now a man in his mid- 
20s with much shorter hair. More 
important are the creative differences. 
In (X'tober. Shepherd delivers his first 
studio album In five years. "The Place 
You're In." and from the sound of the 
single "Alive," he's heeding the call of 



ESSENTIAL REVIEWS 




THE CURE altend (3:00) 
PRODUCERS: Ross Robinson. Robert 
Smith. Steve Evetts 
WRITERS: various 

PUBLISHER: BMC Music Publishing 
(PRS) 

Geffen 11213 (CD promo) 

With this second single from the 
Cure's new eponymous album, fans 
will have a new theme to dump 
their lovers by. especially if they def- 
initely want to kick their partner to 
the curb. Amid an upbeat tempo — 
one that the newly single will likely 
frolic to as they celebrate their free- 
dom—and squalling guitars. Robert 
Smith warbles. "It's a big. bright, 
beautiful world/Just the other side 
of the door." He removes any doubt 
that he's wavering about calling 
this relationship off when he 
reaches the chorus, walling, "I 
don't want another go-around/I 
don't want to start again/No. I 
don't want another go-around/I 
want this to be the end." At three 
minutes even, the Dear Jane song 
is in and out. getting the job done 
with no wallowing or sniveling. 
Too bad breakups can't be just as 
cut and dried. — CLT 



CmZENCOPE Bullet and a Target 

(3:52) 

PRODUCER: Clarence Greenwood 
WRITER: C. Greenwood 
PUBLISHER: Cope Music/EMI-Aprll 
Music (ASCAP) 

RCA 82876-63068 (CD promo) 

'IVo years after releasing his self- 
titled debut. Citizen Cope Is gaining 
some more ground. With new- 
album "The Clarence Greenwood 
Recordings" waiting in the wings 
(it arrives Sept. 141. the artist has 
been profiled in Vibe and will soon 
be heard on NPR's "World Cafe." 
"Bullet and a Target" i.s the first 
glimpse Into "Clarence Green- 
wood." The urban troubadour's 
oKservations about people living 
hard-knock lives Iself-perpetuated 
or not I are like sociological studies: 
up close and impartial. He cross- 
pollinates hip-hop beats with folky 
.story telling and organic produc- 
tion: There are handclaps and tin- 
kling pianos instead of hea\'y-hand- 
ed synlh beds. Even though Cope is 
a singer, his diction has a rap flavor. 
But his soft-spokeness makes him 
stand out from the louder rhythmic 
contingent. — CLT 



rock'n'roll. Plus, he's singing for the 
first time and concentrating on being a 
frontman, which explains why less time 
is given to guitar soloing. Shepherd 
hasn't abandoned the blues; "Alive" has 
plenty of groove. But you won't catch 
his best licks here. The tight song 
structure is too restrictive after hearing 
him blaze through a dirty, sexy romp 
like his excellent "Somehow, Some- 
where. Someway." Chalk it up to 
growing pains. — CLT 



ship. Such storytelling compliments 
the track's overall earthy, organic vibe. 
Ultimately, this immensely appealing 
title is poised to boost the profile of 
this new act. as well as Clint Black's 
Equity label.— PEP 



DANCE 



COUNTRY 



^CAROUNARAIN I Ain't Scared 

(3:32) 

PRODUCER: Stephony Smith 
WRITERS: R. Boyer, G. Lloyd. S. Smith 
PUBLISHERS: Black in the Saddle 
Songs (ASCAP): Warner-Tamerlane 
Publishing (BMI) 

Equity Musk Gm^ EMG 0006 (CD promo) 

In need of something C(H)I and fresh? 
Without bombast or over-the-top 
antics. Carolina Rain delivers a well- 
written song fueled by Rhean Boyer's 
compelling lead vocals and the tasty 
musicianship of Jeremy Baxter on 
mandolin and Mar\nn Evatt on banjo. 
The trio has a superb vocal blend 
enhanced by its singer's sweet souiful- 
ness. Penned by Boyer, Gary Lloyd and 
Stephony Smith, "1 Ain't Scared" 
speaks of the emotional braver>' and 
level <sf commitment that accompanies 
an especially promising new relation- 



RuPAUL looking Good. Feeling 
Gorgeous (3:07) 

PRODUCERS: Dan^ll Martin, Assaf Amdursky 
WRITERS: various 
PUBLISHERS: various 
REMIXER: Gomi 
RuCo CDS (CD promo) 
Drag entertainer RuPaul enjoyed an 
Immensely successful run In tlie mld- 
■90s. sashaying her "Supermodel" 
pers4ina right out of gay clubs and into 
the mainstream — e\'cn snapping up a 
role in "The Brady Bunch Movie" and 
playing morning host on New York radio. 
But bj' the end of the decade, the novelty 
had worn itself out: In fact. RuPaul swore 
off the heels and wigs in an effort to 
become "legit" Nearly a decade later, 
Ru's return In "Looking Good. Feeling 
Gorgeous" — frt)m the new album, 
"RuPaul Red Hot"— comes off like Wal- 
Mart fashion In a Prada world. And 
Gomi's dated tribal restructurings do 
nothing to .save the day. Reheated and 
rehashed, the camp that once made Ru 
so entertaining simply stmnds huft\' and 
dated. Maybe those heels should have 
stayed in the closet. — CT 
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PEOPLE ON THE MOVE 



RECORD COMPANIES: Epic 
Records in Nuw York ups Joel 
Klaiman to executive VI' of pre 
motion, lie was senior VP of 
promotion. 

Island Def Jam Music Group 
in New York promotes Heath 
Kudler to VT of business 
and legal affairs. He was 
senior director of business 
and legal affairs. 

Universal Records in 
New York elevates Jay 
Wilson to senior director 
of publicity. He was 
director nf publicity. 

Yoshitoshi Recordings 
in Washington. U.C. 
names Dolores Canavan 
managing director .She 
was president of Zochan 
International. 



PUBUSHINC: Zomba 
Music Publishing in New 
York names Jennifer 
Blakeman VI' of creative. 
She was a creative execu- 
tive at Universal Music 
Publishing. 

Sony/ATV Music Pub- 
lishing in Santa Monica. 
Calif., appoints Jose Anto- 
nio Beltnui creative direc- 
tor. He was creative direc- 
tor at Wamer/Chappeli 
Music Publishing. 

Spirit Music Group in 
New York promotes 
Peter Shane to senior 
creative director. He s\'as 
creative director 




RADIO: W'estwood One in New 
York names Melissa Bennett VT 
of sales. Eastern region. She was 
national account manager at Pre- 
miere Radio .Networks. 

Regional .Mexican KLAX Los 
\n}^eles appoints Brad West gen- 
eral sales manager. He 
was general .sales manager 
at cla.ssic rock KCBS-FM 
Ixis .Angeles. 

.Adult contemporary 
KV1L Dallas names 
Smoke>' Rivers PD. He 
adds those duties to his 
title of Infinity Brxradcast- 
ing VP of adult contempo- 
rary programming. 

Katz Dimensions in 
Chicago names Reggie 
Denson senior VP/director 
of urban. I le was director 
of urban sales at ABC 
Radio Networks. 

Clear Channel Radio in 
.Austin names Mac Daniels 
operations manager. 
He was I'D at countrN' 
WYCD Detroit. 

Country WSM-FM 
Nashville appoint.s John 
Sebastian PI). He was 
PD at country WLXX 
Lexington. Ky. 



DISTRIBUTION: Navarre 
Corp. in Minneapolis ele- 
vates Rick Vlck to VP of 
merchandising and Ward 
Thomas to VP of sales. 
Vick was general merchan 
dise director, and Thomas 
was director of .sales. 

Handleman Co. in Troy. 
Mich., promotes Lynn Dutney to 
VP of n nance and Dirk Lopour to 
field sales director. Dutney was 
assistant VP of subsidiary llnance. 
and Lopour was regional sales 
operations director. 

CONCERT PROMOTION: Touring 
Pro Events & Jack Utsick Pre- 
sents in Los Angeles appoint Tina 
Suca VP of booking. She was artist 
relations manager/talent buyer at 
House of Blues in Los jVngeles. 




MUSIC VIDEO: mhU in 

New York names Ross 
Martin VT of program- 
ming. He was a founder 
of Plant Film. 

PRO AUDIO: Waves Ud. in 
Los .Angeles names Garrett 
Soden director of pro 
audio marketing and com- 
munications. He remains 
owner of recording studio 
Blue .Meter .Music. 



RELATED FIELDS: Marvel 

Studios in New York 
appoints Eric Rollman 
senior VP of home entertain- 
ment and TV production. He was 
president of Fox Family Produc- 
tions and founder of Rollman 
Entertainment. 

Cheny Lane Music Publishing 
in New York names Rich Stumpf 
VP of strategic marketing and pro- 
motes Gregg Barron to director of 
licensing. Stumpf was \T of mar- 
keting and licensing at Cherry 
Lane, and Barron was manager of 
licensing administration. 




VIPs At VMAs 

The members of No Doubt arrive on the red car- 
pet at the 21st annual MTV Video Music Awards 
Aug. 29 at the American Airlines Arena in Miami. 
The band's "It's My Life" won the awards for best 
group video and best pop video. Above, from left, 
are guitarist Tom Dumont. bassist Tony Kanal. 
singer Owen StefanI and drummer Adrian 
Young. At right. Stevie Wonder. Alicia Keys 
and Lenny Kravitz gave a show-stopping sur- 
prise perfomiance (see story, page 6.) The trio 
performed Wonder's classic "Higher Ground, " 
Backstage, from left, are Wonder, Keys and 
Kravitz. (Photos: Kevin Mazur/Wirelmage.com) 





Now:lliirTlii!i...iiisiii 

Artists to Wateli 

When Epic Records released ToshI Kubota's album 
"Nothing but Your Love" in 2000, critics loved the record 
for its soulful gems, which ranged from mellow to funky. 
Although he is a hit artist in his native Japan and other 
countries, the singer has had a tough time conquering the 
American market since radio does not know quite what to 
do with him. According to Epic, he has sold more than 10 
million albums woridwide. Now going by just the name 
ToshI, the singer/songwriter returns with the blissfully 
groove-drenched "Time to Share," which Epic/Sony 
Urban Music releases Sept. 21. ToshI co-wrote all the 
songs on the set, which Includes collaborations with Mos 
Def and Angle Stone.The album's first single, "Breaking 
Through," has been released to R&B radio. Epic has also 
sen/iced such music video outlets as BET and MTV2. 
Although it is dear that Toshi does not fit the image of a 
typical R&B singer, he has earned the respect of much of 
the urban music community, as evidenced by his collabo- 
rations that include Raphael Saddlq, Nile Rodgers and 
?uestlove from the Roots. As much as the music Indus- 
try laments the lack of originality in many of today's 
artists, it just may be time for the biz to set aside conven- 
tional marketing beliefs and support a unique artist who 
stands out from the pack. 

CARLA HAY 
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Ur Win, right, shows off a necklace, earrings, bracelet and watch from designer 
jeweler Sol Rafael, pictured at leflTlie jewels arc valued at $360,000. 




BriDO On The Bling! 

The stars were shining brightly Aug. 27 at Miami 
Beach's Delano Hotel during the A Diamond Is Forever 
"Rock Solid' Party, presented by the Diamond Infomia- 
lion Center and Billboard. Dazzling rocks worth more 
than $25 million were displayed and worn by celebrity 
attendees. Lounging in the summer heat, guests relaxed 
in fan-cooled bungalows and sipped drinks by the ice 
sculpture bar. (All photos by Manny Hernandez unless 
otherwise indicated.) 




Ice Princess models draped with millions in diamonds lit 
up the party.TTiis one sports pieces from Jacob Arabo. 
aka Jacob the Jeweler of Jacob & Co. 




Sobe Entertainment recording artist Lola dresses up 
the party. 





ftris Hilton, left and Jacob the Jeweler sport the latest in canary and white dia- 
mond watches worth $175,000 to $200,000 each. 



Scott Stapp. fomier lead DJ AM gets ready to enter- 
singer of Creed, was among tain the Rock Solid party 



The stars of A&E's hit reality series'Growing Up Cotti"enjoy the Miami 

Beach party scene. Victoria GottI is pictured with her sons, from left, John, numerous artists at the bash, guests. (Photo: Dimitrios 
Carmine and FranIt Agnelio. (Photo: Ariel Ramerez) 




Skateboard hero Tony Hawl(, left, and actor Johnny Knoxvllle show off 
Kambouris/Wirclmage.com) their A Diamond Is Forever party gifts. 
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Distilling A 'Whiskey' Hit 




Brad Paisley's "Whiskey Lulla- 
by" — his duet with Alison Krauss 
that is reminiscent of George 
Jones' landmark country hit "He 
Stopped Loving Her Today" — holds 
at No. 5 on the Billboard Hot Coun- 
try Singles & Tracks chart after 23 
weeks. But according to co-writer 
Bill Anderson, the song "sat around 
for five years." 1 le credits Paisley for 
"seeing something there that virtu- 
ally no one else did." 

"I heard it a hundred times: 'It's 
too country ... too sad .. . radio 
won't play it," Anderson recalls. 
"Frankly, I'd almost given up on it, 
and was even thinking of titling a 
novel I'd been working on in my 
spare time 'Whiskey Lullaby.' Then 
Brad cut the song and I had to look 
for a new [book] title. " 

Anderson, who is signed to 
Sony/ATV Music Publishing 
(BMI), co-wrote the tearjerker 
with Jon Randall. 

"We'd written several times 
before, " Anderson says, "and 
almost had a hit with 'Cold Cof- 
fee Morning,' which was a single 
when Jon was on Asylum. So 
we'd done some pretty good stuff 
when we got together on this 
particular day, when we both had 
pretty good ideas — which is kind 
of unusual." 




ANiil RSON: CO-WROTE WHISKEY LULLABY' 



Specifically, Anderson brought 
the song's first line ( "She put him 
out like the burnin' end of a mid- 
night cigarette"!, while Randall 
came in with the first line of the 
chorus ("He put that bottle to his 
head and pulled the trigger"). 

According to Ree Guycr Bucha- 
nan, head of Randall's Wrensong/ 
Reynsong Music publishing house 
(BMI affiliate Randall and .Ander- 
son were Sony/Tree writers when 
they wrote "Whiskey Lullaby"). 
Paisley was looking for a song to 
cut with Krauss. 

"Liz O'Sullivan, the songplug- 
ger at Brad's publishing company. 
Sea Gayle Music, loved "Whiskey 
Lullaby," " Buchanan says. "She 
dragged Brad into her office and 
played it for him. and it was the 



perfect song for them, so they cut 
it for Brad's album. " 

Randall, meanwhile, had been 
signed to Sony Nashville, where 
label head John Grady "had the 
idea to have Jon cut it on his 
record — but make it a "big event,' 
like with the Dixie Chicks or Patty 
Loveless. " Buchanan adds. 

Anderson had been told that the 
Dixie Chicks had originally passed 
on the tune. 



crossed over to No. 8 on the pop 
charts in 1963, has been remade by 
comeback-seeking Con Hunley. 

"He fooled around with it and 
took [Anderson's trademark) 
recitation out and wrote a singing 
part and was scared to death 1 
wouldn't like it," Anderson says. 
"He .sang it for me over breakfast 
and said, 'If you don't care, I'll 
record it.' I .said. If 1 don't care? I'll 



But shortly 
before Paisley's 
single came 
out, Anderson 
says, "word was 
going around 
that Ithe Dixie 
Chicks] heard 
Brad's [version] 
on the album 
and became 
interested all 
over again and 

were going to go in and cut it. 
And then Brad went to |RCA 
Label Group Nashville chairman) 
Joe Galante and said, 'We're going 
to lose this thing if we don't put it 
out as a single.' " 

Buchanan, "in the spirit of sharing 
information." told RCA Label Croup 
senior VP of A&R Renee Bell in a 
song-pitching meeting that Randall 
was indeed going to make "■Whiske>' 
Lullaby" an "event " on his album. ",so 
we were wondering if it would be a 
single |for) Brad and Alison. There 
were no plans for it to be his next 
single, but they were planning on it 
being the fourth single. Fast forward 
one week: The decision was made 
that it would in fact be Brad's next 
single, and the rest is history'." 

Randall's Sony Nashville album 
debut, slated for first-quarter 2005, 
will still include his version of 
'"Whiskey Lullaby. " 

"'Writing with Bill Anderson is 
like going to countr>' music song- 
writing school, and having a top 
five hit with Bill is like getting 
your diploma," Randall declares. 

Anderson now looks to catch a 
few Paisley road gigs. ""They put 
video screens up, and Brad says 
that when the "Whiskey Lullaby" 
video comes on and Alison 
appears, people come running 
down to take a picture of her on 
the screen— just like she's there. 1 
gotta see that." 

The song is also on bluegrass 
artist Melonie Cannon's debut 
album for Skaggs Family Records. 
"Her interpretation is not quite 
bluegrass but certainly shows it can 
be done that way, " Anderson says. 
"When two people die in a song, 
that's bluegrass heaven. So I'm hop- 
ing it opens the song up to some of 
the bluegrass acts for their shows." 

.Anderson's latest smash comes 
just as his country chart-topping 
signature song. "Still," which 
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drive you to the studio! " 

In other Anderson news. Curb 
has picked up his gospel album 
"'Softly and Tenderly,"" featuring 
Randall's backup vocals. The set was 
relea.sed originally on Anderson's 
TWI Records (Billboard. July 31). 

Anderson will also self-release a 
country album featuring the likely 
title track "Him and Me." The 
nostalgic trucker song has been get- 
ting play on the XM satellite service, 
for which Anderson hosts '"Bill 
Anderson Visits With the Legends. " 

"Not a day goes by that I don't 
get half a dozen e-mails from truck 
drivers saying how the song 
touched them. " says Anderson, who 
has also just scored a cut, ""Key 
Lime Pie" — written with Kenny 
Chesney and Cannon's father. 
Buddy Cannon — on Chcsney's 
forthcoming album. 

Anderson says, "It shows me 
that satellite radio may be in its 
infancy, but the strength is there if 
you hit with the right thing. " 

FLASH IN THE PAN: Following up 
on last week's column. Chevrolet 
has scrapped its Cor\'ette TV cam- 
paign featuring the Rolling 
Stones' "Jumpin" Jack Flash " (Bill- 
board, Sept. 4), following protests 
over the commerciaPs content. 
The Guy Ritchie-directed spot, 
titled "A Boy s Dream." depicted 
youngsters driving at unsafe 
speeds. Although it was a dream 
sequence, highway-safety advo- 
cates saw it as promoting illegal 
and risky behavior 

Sources say the spot, which 
identified the song, the Stones, 
the "Hot Rocks" ABKCO album 
from which the song came and 
the label's Web site, will still be 
included in Corvette DVD give- 
aways, and Chevrolet retains the 
option to use the .song in promot- 
ing other car models. 



New Workstations 
Gaining Customers 



With the audio recording indus- 
try set to gather at the 1 17th Audio 
Engineering Society Convention 
Oct. 28-31 in San Francisco, two 
premier equipment manufacturers 
will showcase new products that 
are proliferating throughout the 
industry. 

The manufacturers, Solid State 
Logic and Digidesign, will demon- 
strate the AWS 900 and ICON, 
respectively Both digital audio 
workstation controllers were intro- 
duced at the National Assn. of 
Broadcasters Convention in April: 
and they will gain exposure to a 
new audience at AES. 

In recent 

weeks, both 
manufacturers 
have also 
reported deliv- 
ery of more 
than 50 of their 
respective 
systems. 

Obviously, the 
commercial 
recording indus- 
try's adoption of 

the DAW is 

almost unanimous. Though large- 
format analog consoles remain the 
norm in most professional control 
rooms, rare is the commercial 
recording project untouched by 
Digidesign's Pro Tools or another 
soft\vare-based recording, editing 
and mixing platform. 



With the AWS 900 and ICON, 

the manufacturers take aim at the 
.same users — chiefly recording pro- 
fessionals. 

The AWS 900, however, retains 
the signal path of its "Super- 
Analogue " consoles with compre- 
hensive DAW control. With ICON. 
Digidesign has brought total inte- 
gration to DAW-based recording. 
Digidesign's existing Control|24 
and ProControl, and even its 
small-format interface products 
like 002 and the recently intro- 
duced Command|8, also offer a 
dizzying degree of tactile worksta- 
tion control. 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billbociid.com 





An interesting aspect of the 
product introductions is that with 
the AWS 900. SSL has introduced 
a smaller version of its XL9000 K 
Series large-format console: while 
Digidesign"s ICON, featuring a 
new tactile work surface called D- 
Control, represents its largest 
product to date. Purely in terms of 
physical size, the .AWS 900 more 
closely resembles Digidesign's 
ProControl and Control|24 work 
surfaces, while ICON is closer in 
size to a large-format SSL. 



Early adopters of the AWS 900 
include the hip-hop production 
team of Alonzo "Zo" Lee Jr. and 
Shamar "Sham" Daugherty. col- 
lectively known as the TVak Starz. 
Their St. Louis studio is known as 
the Trak Meet. An AWS 900 is also 
slated for the former Tiki Record- 
ing in Glen Cove, N.Y., which a 
prominent artist recently acquired 
for use as a private facility. 

New York graphics and design 
company Bionic Media: Burbank. 
Calif.-bii.sed O'Heniy Sound 
Studios: and Singapore-based pro- 
duction company Megamedia are 
among the early adopters of ICON. 

DANCE TO THE MUSIC: The inter- 
mittent recording project of Sly & 
the Family Stone — minus Sly, but 
including most original mem- 
bers — is in limbo, largely because 
of scheduling difficulties, drummer 
Greg Errico reports. 

Ijst year, Errico told this 
columnist of the regrouped Family 
Stone's Los Angeles and Vallejo. 
Calif., sessions, some including 
engineer Tom Flye, who had 
worked with the Family Stone 
many years ago. 

In the meantime. Life, a group 
including Errico, Family Stone sax- 
ophonist Jerry Martini and Ivan 
Neville, tore up B.B. King's Blues 
Club in New York Aug. 12. The 
performance of many Family Stone 
classics prompts the hope that 
more recordings from these leg- 
endary musicians are forthcoming. 



36 



www. billboard. com • www.blllboard.biz 



BILLBOARD SEPTEMBER 11. 2004 



39 

NARM keynote 
speaker 
Give Davis 
emphasized the 
power of trade 
organizations 
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The 1973 
concert fiim 
•Wattstax' is 
making its 
DVD and 
TV debut 



Brands 
Seek 
CeU 
Plan 

Music Companies 
Meet Mobile Carriers 



BY scon BANERJEE 

Mobile phone "decks" — the handset 
menus that allow users to download con- 
tent — are rapidly emerging as prime 
real estate for a variety of brands trying 
to reach consumers. 

These menus are increasingly 
jammed with specialized data ser\'ices. 
personalization options and entertain- 
ment applications. Consumer brands 
(Coke. Pepsi. McDonald'sl. lifestyle 
brands lMa.xim). professional sports 
leagues (NHL. NFL. MLB) and media 
companies (Fox, NBC. CBS) are jock- 
eying for placement of licensed 
products. .As a result, the mobile car- 
riers that control this space are 
becoming selective about which 
applications and brands they include. 

'.A lot of the top-tier carriers are 
llooking] at what's selling, what's not 
selling, weeding out the ones thai 
are not," says Rouben Haroutoon- 
ian, senior VI' of sales and client 
services with mobile-content aggre- 
gator .Mohliss. The .Seattle-based 
company created the "American 
Idol" news alert program for AT&T 
Wireless that generated mil- 
lion text-message votes during the 
TV' show's past .season. 

GROWTH FOR MUSIC 

.Aggregators say music brands 
should be able to retain or grow their 
deck space. But in the flight to quality 
among mobile applications, two attributes are 
prized: a strong brand and the ability to gen- 
erate high average revenue per u.ser (.ARI*U) for 
a carrier. 

I ( 'iinlimicci on vaoe .'!!)) 




Dwango has launched a Rolling Stone-branded ringlone and 
music review service, available to users of AT&T Wireless, 
Cingular.T-Mobile and Nextel. 



Best Buy 

Hit With 
Ohio Suit 



BY SUSAN BUTLER 

.After 300 consumer complaints about Best Buy reached his office 
in the past two years. Ohio Attorney General Jim Petro decided to get 
the retailer's attention "in a significant way." 

The state of Ohio filed suit against the chain Aug. 19 for unfair and 
deceptive business practices. 

Since then, the number of complaints tias almost doubled, accord- 
ing to a representative for the attorney general's office. Nearly 600 
consumers claim possible violations of Ohio's Consumer Sales Prac- 
tices .Act. Richfield. Minn.-based Best Buy has 30 retail stores in Ohio 
and also sells to state residents through its Web site. 

According to Petro, the three most common complaints 
involve consumer rebates, repackaged used goods that may have 
been sold as new and restocking 
fees charged to consumers for 
returned merchandise. 

Consumer complaints about 
rebates range from not receiving 
a cash rebate at all to not receiv- 
ing it within the promised time 
period or receiving a Best Buy 
gift card rather than cash. Oth- 
ers claimed they were not made 
aware of a six-month time limit 
for their rebate request. 

"We are investigating the 
claims and cannot comment 
further on pending litigation," a 
Best Buy representative says. 

The repackaging complaints 
relate to goods sold as "open box" 
terns, i.e. not in their original, 
sealed containers. Consumers 
claim Best Buy salespeople often represented the products as 
"new" or "just like new" when in fact they were used or did not 
have original parts. These are "practices that we would consider 
the height of deception," Petro says. 

A consumer issue the state "really wants resolved." Petro says, 
is the restocking charge. The suit claims the Best Buy return- 
and-exchange policy is printed on the back of customer receipts. 
In many cases. Petro .says, consumers allegedly were told they 
could return products if they didn't like them but were charged 
a \5% restocking fee, even when boxes were unopened. 

Other claims in the suit relate to the company's failure to 
respond to consumer complaints and to honor its service plans 
and implied warranties. 

"We want to establish some ground rules for the company," 
Petro .says. 

The suit asks the court to enjoin Best Buy from engaging in 
similar practices in the future and to order the retailer to reim- 
burse customers who suffered damages. Further, it asks that Best 
Buy pay $25,000 in fines for each violation and maintain a five- 
year record of its solicitations and .sales to Ohio consumers that 
the attorney general can inspect. 
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From Davis To Solomon, NARM A Success 



Retail Track just got back from 
the National Assn. of Recording 
Merchandisers' annual conven- 
tion in San Diego, and we can 
honestly say that the meeting was 
an overwhelming success. Plenty 



DAVIS: CITES INDIE OPPORTUNITIES 



of NARM naysayers attended, but 
there were a lot fewer of them 
when the meeting wound down 
than when it began. 

I know, because 1 touched base 
with some executives who had 
previously made clear to me their 
displeasure with attending the 
convention. While some have 
stuck to their guns, others are 
among the converted. The latter 
are singing the praises of the con- 
vention, saying it allowed them to 
hold substantial meetings and 
transact important business. 

NARM began with Clive Davis' 
keynote address and ended with 
Russ Solomon helping Tower 
Records accept the large retailer 
of the year award. You can't ask 
for better than that. 

The keynote took the form of a 
Q-and-A session between BMC 
North America chairman Davis 
and Rillhnard director of charts/ 
senior analyst Geoff Mayfield. 
Davis gave advice to retailers 



about upgrading service (Bill- 
board. Sept. 4) and pointed out 
NARM shortcomings. 

When asked why he and his 
fellow label chiefs no longer reg- 
ularly attend the convention, 
Davis replied that NARM had to 
work harder to effect change in 
the marketplace on such issues 
as piracy. 

He cited the anti-piracy efforts 
of the Recording Industry Assn. 
of America as an example. Davis 
said that despite harsh criticism 
in the media and elsewhere, the 
RIAA's tactic of suing illegal 
downloaders had "dramatically 
reversed" the piracy trend. "That 
was the power of a trade organiza- 
tion," he said. 

Davis also encouraged inde- 
pendent labels. "Independent 
record companies can come into 
the business today and flourish 
and compete very well," he said, 
as long as they are financed in the 
right way. 

During his days running Arista 
and J, Davis tried to keep an inde- 
pendent perspective, he said. He 
felt it was essential to reinvent 
those companies every three to 
five years. 

Davis noted that he has balked 




several times when offered a gig in 
an upper executive suite, because 
of the importance of staying close 
to the street and developing artists. 
The key, he said, is to "surround 
yourself with music people." 

Finding and producing hit 
music is clearly Davis' mantra. He 
said he was not about to pursue 
the type of 360-degree label deal 
that EMI struck with Robbie 
Williams. (That deal includes pub- 
lishing, touring and merchandise 
involvement over and above the 
recorded-music aspects of a tradi- 
tional label deal.) 

Davis said EMI hoped to recoup 
the cost of breaking Williams in 
the United States by turning to 
revenue streams outside of the 

core recorded-music 

business. 

"I wouldn't do that," 
Davis said. "You have to 
justify' the investment 
on the investment 
itself." 

Davis reacted simi- 
larly to investments in 
new technology, sug- 
gesting that deferring 
resources from a label's 

core business of music • 

was a bad idea. 

THE PARK BENCH: Outgoing 
NARM chairman David Schlang, 

making his farewell address to the 
convention, spared no one. 

He thanked various members 
who supported him during his 
time as chairman, but pointed out 
that in the case of Best Buy's Joe 
Pagano. he had been thanked ,'30 
days before the convention — an 
apparent reference to the chain s 
propensity for tying up exclusives. 

Later, Schlang gave Universal 
Music & Video Distribution pres- 
ident Jim L'rie an award for 
JumpStart. presenting him with a 
combo battery jumpstarter/first 



aid kit, joking that the UMVD 
pricing initiative wasn't exactly 
well-received by accounts in the 
beginning. 

Urie took the joke in stride, 
recalling how Universal Music 
Group chairman Doug Morris 
sold JumpStart internally and to 
UMG parent Vivendi. 

PROPHETIC: Tom Silverman of 
Tommy Boy Records is always a 
welcome sight at the NARM 
convention. 

With Internet proponents con- 
ceding that maybe the CD will 
drive the music industry for a 
while longer, Silverman reminded 
Retail Track of the year he was on 
a panel and built a brick-and- 



Retail 
Track 



By Ed Christman 

echrlstman@billboarcl.com 




mortar wall to show what he 
thought the future held. 

"What we see now," he said, "is 
that all of us who said this digital 
download thing was going to take 
a while to roll out are vindicated 
and that all of those Jupiter 
[Media] guys were full of shit." 

THUMBS UP: Bill Frohlich, exec- 
utive VP at Sony Music Distribu- 
tion, which won NARM's large 
distributor of the year award, 
was one of those singing the 
praises of the convention. 

"Accounts are being very 
responsive to us here," Frohlich 
said. "We have been emphasizing 
a customer-centric approach, and 



now the accounts are talking back 
to us and we are getting a lot of 
input. They have drilled down on 
our concepts, so we are getting a 
lot of good feedback," 

And this was even said a 
day before his company won 
the award. 

OUT OF THE BOX: Norwalk, one of 

the one-stops Universal Music & 
Video Distribution cut off a few 

years back, is now open again 
with the major. 

I ran into a Norwalk staffer at 
NARM who informed me the com- 
pany is "running on all five cylin- 
ders again." Norwalk, you might 
remember, came under new own- 
ership about a year ago, when 
Trent George took it over, 

FAMILIAR FACES: NARM is, of 

course, a place where old friends 
get a chance to .see one another. 

For example, 1 ran into Mike 
Farrace, formerly of Tower 
Records and Pulse magazine, at 
the trade show. He was hawking 
the goods of his new operation, 
the Melody Co. 

Farrace, with the help of his 
son Patrick, is making a play for 
the accessories market. His Sacra- 
mento, Calif,-based company sells 
first-rate rock posters to retailers. 

Melody is sourcing product 
from a company called Art Rock, 
which licenses classic concert 
posters. Among Melody's wares is 
a reprint of a poster for a James 
Brown appearance at the Apollo 
Theater in 1958 that is signed by 
the man himself. 

Farrace says he wants the com- 
pany to provide retailers with 
exclusive high-end products as 
well as pre-pack displays with 
more mainstream pricing. 

Additional reporting by Marc 
Schiffman in San Diego. 
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"Any brand that creates an 
emotional attachment with the con- 
sumer has a much higher degree of 
generating sustainable revenue 
long-term," says Garner Bornstein, 
CEO with .Airborne Entertainment, 
which creates interactive mobile 
applications for consumer maga- 
zines Maxim and Blender. 

"When you start to think which 
categories resonate in people's 
psyches, you have sports, music, 
gambling and sex," he adds. "Music 
is very high on this list." 

Bornstein cautions that brand- 



ing in the mobile world requires 
adaptation. Companies must go 
beyond "slopping what they've 
done in other media and putting it 
into mobile." 

Mobile content services aligned 
with music-related brands are 
springing up across various phone 
decks, and most sell ringtones. 

Seattle-based Dwango partnered 
with Rolling Stone magazine to 
launch a branded ringtone and 
music review service this June on 
.AT&T Wireless. Cingular, T-Mobile 
and Nextel. 

Dwango CEO Rick Hennessey 
says the company plans to expand 
this service to all major U.S. 
carriers, as well as extend the 
license with Rolling Stone to sell 
magazine subscriptions, concert 




HENNESSEY: DWANGO 
MEETS ROLLING STONE 



tickets, video, artist images and 
news alerts, 

MTV, the premier music lifestyle 
brand, launched its service on Vir- 
gin Mobile. Interactive features 
include exclusive content like 
news, games, trivia and polls. Vir- 
gin Mobile was a sponsor of the 
2004 MTV Video Music Awards. 

VIBE GOES MOBILE 

In a licensing deal with consumer 
magazine Vibe, New York-based 
Diggit launched Vibe Mobile on 
;\T&T Wireless, Verizon and Cin- 
gular. The service builds on the 
popularity of hip-hop among 
ringtone consumers. The genre 
generates 55% of ringtone sales in 
the United States, according to 
market research firm Consect. 



Aside from ringtones. Vibe Mobile 
offers hip-hop news, graphics, 
trivia, polls and "urban-slanted" 
text messages. 

.According to Diggit executive 
VP Ed l.ang, the company has 
strengthened its relationship 
with the carriers by placing full- 
page ads for the service in Vibe, 
Diggit is believed to be planning 
a similar branded service with 
Spin magazine. 

Santa .Monica-based AG Mobile 
will launch Def Jam Mobile this 
fall on at least one major carrier. 

Theda Sandiford, product man- 
ager with Def Jam .Mobile, says the 
service will include ringtones, 
news, games, a "daily affirmation," 
wallpaper, calendar-girl images, 
gossip and original text messages. 
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Wattstax' 
Due On DVD 



BY JIU. KIPNIS 

LOS ANGELES— Seven years after the 
1965 Watts riots, seminal R&B label 
Stax Records staged an unprecedented 
concert to celebrate the community's 
rebuilding. 

"Wattstax," known as the "black 
Woodstock," took place at the Memor- 
ial Coliseum here. The show featured 
such Stax acts as Lsaac Hayes. Rufus 
Thomas, the Staple Singers, the Emo- 
tions and Johnnie Taylor performing 
for a crowd of more than 1 00,000. Jesse 
Jackson was the MC. 

The show was captured in a 1973 
concert film, "Wattstax." that saw lim- 
ited theatrical release. 
Now the film will make its DVD and 
TV debut The 
Sept. 7 release 
is expected to 
educate and 
entertain a 
new genera- 
tion of music 
and documen- 
tary fans. 

'This was a 
picture of its 
time, but I 
think it's important for people to observe 
it today," says "Wattstax" director Mel 
Stuart, who also helmed "Willy Wonka 
and the Chocolate Factory. " 

"This is a view of the black experi- 
ence, which in some ways has not 
changed over the years," he adds. 

In addition to the concert, the film 
shows members of the Watts commu- 
nity talking about the challenges of 
their lives, as well as a comic mono- 
logue by Richard Pryor 

Maxns Staples of the Staple Singers 
says the film "has got to be part of history. 
It was an amazing evening, one that I 
will never forget It was about a celebra- 
tion of self-expression and self-respect." 

"Wattstax" will also air Sept. 7 on 
PBS stations as part of the "P.O.V." doc- 
Limentary series. 

Warner Home Video is distributing 
the $24.98-priced DVD, titled "Watt- 
stax — The Special Edition." Its extra 
features include audio commentaries 
fi-om Stuart, Hayes and executive pro- 
ducer Al Bell, as well as Chuck D and 
music historian Rob Bowman. 

Christine Martinez. VP of nonthe- 
atrical franchise marketing at WHY, 
says "Wattstax" should appeal to 
younger consumers, since much of 
their favorite music draws influences 
from the concert performers. However, 
Martinez expects that core buyers will 
be fans of the original Stax artists. 

The DVD will be advertised in niche 
music and Aftican-American publica- 
tions, as weW as in major radio markets, 
during the week of Sept 6. A screening 
will al.so take place that week at the Stax 
MLiseum in Memphis. 

On Aug. 31 , Stax released a new CD, 
■'Wattstax: Highlights From the Sound- 
track," distributed by Fantasv'. 
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mVTVuUcSDtOMlAS.IuAS DtMiUMn&uwjSKav^ raBUBBl 


15SCIVDVD 




25 




LB) ZEPPEUN A " ATiMnc vioeikwwnEn REmta wq ooifl Led Zeppelin 


29.96 DVD 




17 




PUNK-0-RAMA9 [P(wrHviDfOiKocMvi»(wvo(oiRi* Various Artists 


7SeC&0VD 




19 




L£GANDO HORTENO nmMiiiumam.mximtaBiBm lasHLiaanesOetMite 


t&9BCaDVD 




20 




TOGOHBWEIINEMft sni«a*KHUMiaxw^ ])eFU|itartc^m 


I5.3BCQOVD 


29 


21 




EN VIVO oisMAivfRMLMUscKviHDDiSTnMn K-Paz De La SteTTB 


l&9BCCM)VD 


30 




ATBUIETOJMSNBS 'UnawflcvnaoBiiiKwniat H&Qn(MvM1llltlliraannBfiUl 


19.96 OVD 


31 


24 




VBIYBESTOFCMBtVIOBllffTSCOllHmOH t*fO<MHfxymrffttmnmmt Ctar 


I43B D\/D 


32 


29 




WPilWBKWWWliyUllWMflWOffllMIIBiinwwBtttwwwwM Ma 


IftSBCOAM) 


33 




■lElMBSIIlMFHinillBIIIESnWnnHIIBI^^ iromanaumi— lUl 


14:96 DVD 


34 


22 




KOMPIM^ RADIO COMPA uMMsiiMiJNivnsAiiAJSKftviMoiMsincm Akwfld 


17,98 CQOVD 


35 


28 




PIUMBER ONES • EPCMusKvoia-sovi MUSIC EWTEiitA«MNTMM MiChaslJackSon 


14.98 DVD 


36 


23 




UVEATWEMBIEY A'caiMBUMuscvKtQ'sarffMuscBnmuMKNTWs Doyonco 


13.3B DVD/CO 


37 


26 




ALOMHMWHNNUIDQUXEEIXTIONIa BKl^dey 


29.98 DVD 


38 


30 




limfjuvuiHcrKM-nmiFrr laftatihunfMi 


14.96 DVD 


39 


34 




RWUfnnMINUIVETHEVnaiSKwuwawnHiicwTDr^^ UtwWnhes 


14.96 DVD 


■ 


35 




PART II nioon Lil Jon & The EasX Side Boyz 





RIAA sod ccTl Idi uIdi d 2SI1CC unKi *a «9(o in^et. • HIAA gclil cei'. kf uWi d1 50000 unitt SF or LF imImi. .'. lUAA (Mnum etl to 
ulG^iUaaOunnihHvbtoBNjhs; A RIAAtiaiinimcmluMtescfiaainOtfiinloiSFwlf . RWA flOU C«n. tor Sjni uMi tw SF « IF 

^otca CBraAod piKHU Apcl 1, m^, « FtlAA pttnnum cert (o SOiXD una Sf ix If nidKn cxUM rkoi tn Aprl 1, IHI t> XM. WU Bummm 
Maili* Inc and NmIhti Soixi4]Scinlnc All nqha rDiamil 
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Biliboad TOP DVD SALES 



1 






Sales data compiled by ^* ... , 

*> Nielsen 

Video Scan 

TITLE Principal 
LABELyDISTRIBUTING LABEL & NUMBER P*rform«n 




°- 








NUMBER 1 iW^ 2 weeks At Number l 

KILL BILL VOLUME 2 Uma Thurman 
MiwMM i.fjM( fNnBT*i\v(fii tjtsA wsT* no« [NTfBTiUNMEw »r« Dsryl HanRafi 


R 


29 98 


1 
1 




TAKING LIVES (WIDESCREEN UNRATED VERSION) Angelina Jote 


NR 


27 98 




THE THREE MUSKETEERS: MICKEY, DONALD. GOOFY Animated 

WWJOBNEtHOMEENIPruiNVUM hi v himf FMf=iJ wfj v: li 


NR 




- 


GOODFELLAS (WIDESCREEN SPECIAL EDITION) Robert De Niro 

IVUWER HOME VOEO 19)11 JOB PSSd 




26.98 




GODSEND Robert De Nlro 

UOSS G>ITE HOMl L^TEffTAISM(»J^ it3S Qfgg KinOear 






3 




13 GOING ON 30 (SPECIAL EOfTlON) Jemtfer Gamer 

COLUMBIA mSIAR hOUl l^T(R1M^MUI Dl«l hiark RUftatO 


PG-13 


28.98 


2 




X>HNSON FAMR.Y VACAnON Cedric The Entertainer 
ramnto aaoi Vanessa L Williams 






4 




HIDALGO (MN & SCAN} Vioeo Mortensen 

TOUOlSKVilE HOME VIOtU'BUfW Vim HOMh OnOttAMMW lUM 


PG-13 




9 

10 




NEW YORK MINUTE (RAN & SCAN) Mary-Kate & Ashley Olsen 

i%*iMn HjMt vmtu jow Andy Richtef 








TAKING LIVES (PAN & SCAN) Angelina Jolie 

wufsf fl H'Mi mia 




27 98 


11 


9 




HEUBOY SPECIAL EDFTION Ron Perlman 

COLUMBIA IKSrW HOME [^TERIA^M^KTD^tJ SOlma Btalf 






12 


6 




HIDALGO (WIDESCREEN) VIoQO Mortensen 

IOUChSTDM home VIC(Q>GUI ha vISU home EvrUTADMENT 1MB 


PG'13 


29 98 


13 


5 




Kia Bia VOLUME 1 Uma Thurman 

MlfUMAX WME ENTEOU'NME'iT'BUfNb VtSTA HOME E<mitTAnMEMTaim OSTyl Hannah 




29 98 


14 


11 




PRINCESS DIARIES (SPECIAL EDmON) Anne Haltiaway 

rt'W D.s.^t■ hlM£ EN!fcH:«Nt,ii',r sile-^ v.^ ia huy! !NiiKrwNMlMBi« Julie AodreWS 


Q 


79 98 


15 


8 




PRINCE & ME [PAN & SCAN COLLECTOR'S EOmON) Julia Stiles 
utMuiMHi hw€ imtnuiMtuMiTj* Luks Mably 


PG 


2998 


16 






^vi.t'^M^ COMPLET FIRST SEASON Saclta Baron Cohen 


NR 




17 




NEW YORK MINUTE (WIDESCREEN) Mary-Kate & Ashley Olsen 
A*mt«KiMi viuM mm Andy RicMer 






18 


7 




PREDATOR: COUECTOR'S EDITION (WIDESCREEN) Amok) Schwarzeneogef 
foxworonm Jesse Ventura 




26 98 


19 


24 




CHAPPELLE'S SHOW: SEASON ONE (UNCENSOREDI) Dave Chappelle 

PARAMOUNT HCVt IN'WM'miil FT%I 


NR 




20 


14 




CONFESSIONS OF A TEENAGE DRAMA QUEEN Undsay Lohan 

rtJilCSfiEi HLVfctrrttCtWmHM fiufJl '-la W HUMS EUlEflWNUiKI BOW 


PG 


2998 


21 




DRAGON BALL Z: BOJACK UNBOUND: THE MOVIE Animated 

runihtATiox iai2 






22 




BABYLON 5: THE MOVIE COLLECTION Bruce Boxleltner 

wwwwwMtvioHiawij Claudia Christian 


NR 


5998 


23 


25 




BLUE COLLAR COMEDY TOUR Jeff Foxworthy 
MMMui touE VOEO Bill Engvall 






24 


m 


SIMPLE UFE: COMPLETE SEASON ONE Parte Hilton 
HwviDtDjKn Nicole Richie 


NR 


9.98 


2S 


15 




BRATZ: STARRm & STYUN Animated 






26 




DUEU THE COLLECTOR'S EDfTK)N (WIDESCREEN) Dennis Weaver 
uNMJtsAL STUDIOS H(M VOEO JacquelliM Scott 


NR 


mt 


27 


29 




COiD MOmnUN jCOLUCTOR'S EOmON) Jude Law 
MtwMUiNMaimiwMKMfituBw viii ia hl>mi tM eh -.Mrmw Kis Wcole KMman 




29.96 


» 

29 

ao 

31 
32 
32 
■'-9* 
35 
36 
37 
38 


13 




RESERVOIR DOGS: SPECIAL EDITION Harwy KeKSI 

AHII&Vt HCME ENTENUUNMilSI I2n] TNII ROttl 


fl 


14.96 


17 




PRINCE ft ME (WIDESCREEN COLLECTOR'S EDfTION) JuHa Stiles 

N**Mntj»<i HOME (sTEfliAisvtMi trm Luke Matity 


PG 




16 




OUT OF TIME Denzel Washington 

WGUHOMEEVTEKTAIWCMIinM Q^an CSin 


PG-13 


28 




STARSKY & HUTCH (MN & SCAN) Ben Stiller pp ,^ 

WAHWH HWf VIDEO »«I OWCn WilSOH 


27.98 


27 




BUTTERFLY EFFECT (DIRECTOR'S CUT? Ashton Kutcher » 
s^t, iit£ MCM£ E<»T0(tAiw«NT,wA«wB ixpflist vcEo 01173 Amy SmBTt 


26 




STARSKY ft HUTCH (WIDESCREEN) Ben StHler jpr ,q 

MAHMEH flEPfUSE VOEO TUO OWBn WllStXI ' 


27.98 




DONNIE BRASCO (WIDESCREEN SPECIAL EDmON) Al Pacino r 
columm miSTAn home tsTE^rAitMNiauT! Johnny Depp 






THE LAST CASTLE Robert Redford a 

cflf*»Av:iH(.r.nnuFF\TF™iwM(NTim) James Ganttoifini " 


998 




GIA (UNRATED) Angelina Jolie 

IWWrfR HO>.»f VIDEO 9(MD 


NR 


14.98 


22 




BILL COSBY, HIMSELF BlU Coshy 

fOXWMOJBEH 


PG 


1498 


31 




BOURNE IDENTTTY {WIDESCREEN EXTENDED VERSK>N) Matt Damon 

imiS^nSAL STUGIDS HOME VOEO ZKl 


PG-13 


29.98 




THE PEACEMAKER Gaorw! Cloaney 

DHEAM«>wMo«ENTm*JNMW'ijNivoisAi$njOfflSrtaMEviKOi4»iD Ntcow Kidman 






39 




R 


9.98 


AO 








20 




THE BEST OF TRIUMPH THE INSULT COMIC DOG Triumph The Insult Comic Dog ^ir 


19.98 



20( 
i g 


iElil 
M 

1 


Bilboard TOPVHSSAL 




► 

In. 


pmcE ^^^1 






NUMBER 1 1 l'l.oli;Munj..rl 

THE THREE MUSKETEERS: MICKEY, DONALD, GOOFY Animated 


2004 


NR 


22.98 


2 
3 
4 
5 




NEW YORK MINUTE Mary-Kale & Ashley pteen 
ivARsFH unwF i'inE3a«H Aodv Richter 


2004 


PG 


19.98 






HIDALGO MortavMsi 

IDLCHSTLAEHOMEVIOEaflLttWVOIAHOIittttTWTAitMEWlMD ■'W MMWaiSWI 


20O4 


PG-13 


24.98 


2 




BRATZ: STARRIN & STYUN 

FnivciE0!3;» flntmfflBfl 


20O4 


NR 


19.98 


3 




JOHNSON FAMILY VACATION Cedric The Entertainer 

loivDion^iB \^nessa L Williams 


2004 


PG-13 


19.98 


6 


5 




CONFESSIONS OF A TEENAGE DRAMA QUEEN ^^^^ 


2004 


PG 


24.98 


7 


4 




KILL BILL: VOLUME 2 Uma lliuiman 

Ei.ijT»a HiiMFF'.rF^tiAi'.wehrrjsno Daryl Hannafi 


20O4 


R 


24.98 


8 


6 




BABY EINSTEIN: BABY DA VINCI B*»HrKlBin 


2004 


NR 


14.98 


9 




BIG DADDY Adam Sandler 

ClXUMBIA mSlW M0« ENIERTWNMENI om rmraii Jai luivi 


1999 


PG-13 


9.98 


10 
11 
12 
13 
14 
IS 
16 
17 
18 
19 
20 


10 




SHREK Mike Myers 
cifttwwofl>;SHOMEPtTiRiAWMENT*3i)e EtJtJie Mufphy 


2001 


PG 


14.98 


7 




COLD MOUNTAIN JudB 
Minaf^jti NDWF (MtinajiiMisT'BLeM*-. I'.tt EMintAnMEMt mi Nicole KkJ/nan 


2003 


R 


22.98 




DRAGON BALL Z: BOJACK UNBOUND: THE MOVIE ...i^^ 


20O4 


NR 


19.98 


8 




SCOOBY DOO & THE LOCH NtSS MONSTW «nlniiiti«l 


2004 


NR 


14.98 


11 




DORA THE EXPLORER: SlUY FIESTA Animated 


2004 


NR 


9.98 


9 




THE CHEETAH GIRli ,„„„™™ Ba»en.S,nx>ne 


2004 


NR 


14.98 


12 




BROTHER BEAR 

MA;T Oiy^f ■ &'J-FR't[NV1f T^T n,Jl 'J, 'ji:^TJ HC'VIt ^^■c^fTfiJTiME^T bZW mnnmcu 


2003 


G 


24.98 


14 
21 




CHEAPER BY THE DOZEN (2003) Steve Martin 

foivtiioinu; Bonnie Hunt 

WHArS NEW SCOOBY DOO? VOL 3 HAUOWEEN BOOS & CLUES . , ^ 

ivj-HsFfl MiviF i'nFtifri flmmateo 


20O3 


PG 


22.98 


2004 


NR 


14.98 


18 




FINDING NEMO Animated 


2003 


G 


24.98 


23 




SPONGEBOB GOES PREHISTORIC 


2004 


NR 


9.98 


21 


16 




SPIDERMAN VS. DOC OCK inimilnrt 


20O4 


NR 


14.98 


22 


13 




DORA THE EXPLORER-DORA'S PIRATE ADVENTURE . . ^ 

pu«/i.i'.--.:v-:Tn-:,ri',,i.,...,,, Anmaled 


20O4 


NR 


9.98 


23 


15 




SPONOEBOfi SQUAREPANTS: SPONCEGUARO ON DUTY ,„i„M^ 
Mf.v Animated 


20O4 


NR 


9.98 


24 




SPONGEBOB SQUAREPANTS - THE SEASCAPE CAPERS 

FA«Auo,m- HE</nrrn-«i™ni AI*tiaHa 


2004 


NR 


9.98 


25 




BARNEY: NOW 1 KNOW MY ABC'S 

mrmwuwKtrxu Bamey 


2004 


NR 


12.98 



• RIAA gold cen fcialtsof XUXOunOiorSI inllion n talsE atiugB«il«drstBil A RIAAplBDnumcBrt lor utesol IOOjOOO units orS2 mlkcn m ssiss at Hinsfled rscail 

# IRMA gold csiTilicalKin for « miniinuni ol 123010 unia or a dolv volinB of S9 nilioii ai rciaJ foi thtairically t«l«8*sd progrenis. or of at loaft JSJKD unna and $1 mifton at 
suggssTKl ivOi tot nontfi— iricil Xw. IHMA pliUoMan wflifcflion fat « niininitfn sale d KCQOO uiiiisot adollirvolimdstlinKan«riniitortti«aii<cal^relaaj*dp<o 
grams. and oFoi least SOiaOuntoandBilMonKwagMMronlk»fHli«B«rKal Mm 200*. VTJU Bunwn Mrf8i Inc. md t Wwn VM^oScan AJIngrnsrsMrwil 



SEPTIMBEI111 
2004 



Billboard TOP VIDEO RENTA 



si 

i 






jfjl^g Pro.-ded bv Home Video Esunuli, t aMH.nennakCoiporBiiDn An Reserveil Principe! 
LABEL'DI^TRIBUTING LABELS NUMBER Blmmm ^bSMmU PeHormers 






3 NUMBER 1 S 1 Wet-lAiN.mbijrl 
TAKING LIVES Angelina Jolio 


R 


1 

« 

7 
« 
9 
10 




GODSEND Robert De Niro 

M .-.iii-.i[iMi-,M£Mis:-'! GtegKlnnear 


PG-13 


2 




HIDALGO Yiggo Moftensen 

-Ti'n --i:-,f ■-nvrf v.-irameti* t-sr* WMI EhTiniAtfiitriNT iMn 


PG-13 


1 




KILL BILL VOLUME 2 UmaTliiirman 
'-'.||^'eueu^lSraK)U((NTIilTel^M(MT9no Daryl Hannah 


R 


3 




1 3 GOING ON 30 Jennifer Gamer 

.■>r'.Toi«i Mark Riitfalo 


PG 13 


4 




JOHNSON FAMILY VACATION Cedric The Entertainer 

Vanessa L Williams 


PG-13 


6 




PRINCE 8, ME Julia Stiles 
' '■•■•='- Luke Mably 


PG 




NEW YORK MINUTE Mary-Kate & Ashley Qlsen 

AndyRichter 


PG 


7 




STARSKY & HUTCH Ben SUIIer 
..n - nr .-, OwenWilson 


PG-13 






HELLBOY Ron Perlman 

Selina Blaif 


PG-13 




StITIMBaill .. 
2004 -1 


Blllhood TOP VIDEO GAME RENTALS , 


M 








PiDv^dHdbvHo^e Video E»Bn:ia:; -r JOM Renrak CcaO'aion All iii"-s Rei?Kf i 
TTTLE BmStm (^tSflimLS Manufacturer 


1 




1 




t',' NUMBER 1 'Sff 2 Weelis At Number 1 
PS2: MADDEN NFL 2005 Electronic Alts 


E 


■ 


2 




PS2: SPIDERMAN 2 Acttvlsion 


T 




4 




XBOX.MADDEN NFL 2005 Electraiic Alts 


E 




3 




PS2-ORIV3R Atari, Inc. 


M 


5 




PS2.NCAA FOOTBALL 2005 Electronic Aits 


E 




6 




PS2: RED DEAD REVOLVER Rdckatar Games 


M 


7 




XBOX-SPIDERMAN 2 AldllMon 


T 




XBOX-TOM CLANCY'S SPUNTER CELL: MNDORA TOMORROW Ubs 








T 


8 




PS244EED FOR SPEED: UNDERGROUND Electronic Alb 


E 


9 




XBOX-DRIV3R Atari, Inc- 


U 



■• fflM.VSU*. VJilJ -1 
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SEPTEMBER 
2004 



THE MOST'PIAVED CUPS AS 
'New 0ns' are those clips with 



MONITORED 8Y NIELSEN BROADCAST DATA SYSTEMS 
or more (ilays tor the lir^l lime in the chart week. 



For week ending 
AUGUST 29, 2004 





1 

B Ua Cuntmrci SitHi. Hnttr/tv. Ti jm\ 1 


1 1^ 1 


1 


UCOOU.HUDSm)SiG 
UL njp FEAT LEA, KtNSmiiE 

CUM, nODOKS 
m GflOUPIE ILTi' 
HOUITDMiUKETHAI 
Mm lOCUDur 

MICUaVt.Ouun 

■EM HWL HNe Of THE MNCEHAU. 
MUtWUtMt SIKCTOlSHMt 
UlRMmwiMIOBUM 

iBMYDuynrsTODM 

UOVSIMMS. WARRIOR 

VauMGIUCX.liTMtiN 
NCWEDmoMHor mi'E 
TEMDR SOUAD lfAri tii£X 
ANTHONY KAMILTOM ::hAJUNE 

II - 

JUVfMllt. . r.-. m:-. 
CHniSIMA MUIAN. n'' iT LCnV 
JADAKJSS FUT ANTMHiWHY 
JUVENIli. SKIP a WAOt NQUA CUV 
SHAMMA. ilAi SH--T 
0'in'Mt!W;£itSLO.V 
JAV-2. » WBt£MB 
KAMVE WEST. JESUS iVAus 
USHER. COtff SSIOU PAflT II 
NEUy.FlAPTDUK W1SGS 

ju scon, soots 

TVflSlA,SOSD> 
tMVM, JMhn CMOO 
lUIVIl BANKS. 1 M SO ftr 
KHWLrTTl£.'UN\MEClS 

LUrrO.SCrj!HSI0E 

MONICA, u SHOULD VI ««cmm emtR 

tWK m IMOatER. Wt UKE OEM OMIS 
TKMA MAJK. A HOSE BY AW [ITHBI NAME 
SUM WUA6E. SElFISM 
■ OAirWIS. fiAOlU 


LOS ICINEITB0YS.I«AVEN 
TERI»ClAIIK.SiRLSuETOQ 
■NAII PAIUEV. /,<t*SKt1WLMi 
me ft RICH SAVE A HOfSt tM)l A COWBCni 
KBMVCHESNEY.ie0 8ACS 
TNMCaRAWUtlUUYOUMRE DYI*£ 
Mill AOMK 100 wux or * G«c TMW 11 A aKO 
, SARA EVAm,SUOS 1*1 TMEBUCOT 
TMCE AfHONS, AnuOH a READY 

~ jrMMY Bunrrr hFYCoDoioOKiN 

^ MARTINA MCflRIDtHOWMR 
' GRETCHEN WILSON. HERE KM rwPAATY 

RASCAL FUTTS, f EE,S LIKE TDOAt 
' TOBYKITTH, :-:.tr, MEXCO 

UlflDWTT !•, MYO'.'iNMftO 

TOBY KtnH, i.^M=,--J,n soUllfB 
■, MINDYSli«TH.-lMnDJESllS 
^ JOENICMOLS. i-NQ&JDVsaEVHinYOU 

MDNTGOMOIV CENTRV. YOU DC 'CUR THING 

TBCKPONY mii 

WAHHENBROTHERlSaiALOTOFUEA 
•■ KEnTIUPMAN.'riJLLrnWKOfME 
n WERKSBENTlEY.HOWAMIOOn 

□ MOWTGOWRVGEKTItF YOU EVER STOP tome MI 
~1 SMEDAISY.COUIHOMf S0O>« 

J GKTCMBIWIl$ON.R£0Nm[«VOHAn 
J UMETTAUrNH. MISS BEHG MRS 
J UMESTAR,MH MOM 

□ JOtHTUMDLimCBlACKTMm 

□ JEMMLGeTAvmYDUi 

jM JOWWCMaMONTtaMBKlETTmmWNWE 
3 TWHOimX THE eHU S GONE WU 

3 MAn mum. SOME •EACH 

3 CMSSCAIU0IMIU8WIID. SICK AND TIRO) 
J RASCAL fUm. MY MRSTFeAA 
J JOtMfiRACaLiWANTiau.1 
J BLUECOUNn.IHAT3:0(X 

□ JB» HUGHES. HIGH LMESOMC 

J KOINYCHESWy.UvtlMWtSOMOS 

jijiJtROeERT$.Bf«wD<mnHEw ^ 


MAROONS She WU BE IIMD 

HOUSTON fEAT. CHMNV. - UKC T HAT 
ASNLEE SIMPSON. PIECES Of ME 
AVRt lAVKNE. ha<^ enimnp, 
TBUKM SQUADi itAN BACK 
lM.RJPFEAT.l£A.SLr>SHiSt 
miAM CAMERA. 0^ TXL WAV CXMt< 
JAfUKISS.A«4V 

IJNKN PARK. SREAHINC ThC HABT 
tuam WEST. .;(SLrS WAUS 
CURA. GOODCS 

1 linNEYlPE«l».ri}juC 

[ OltMYBANO 

t, JAV-LNPROftLEMS 

NODOmiTSWllEE 

USMn,<EAH 
. BEVONCLNAUSMrYaRt 

ounustHEYVA 

REUr CLARKSON. BREAKAWAY 
. USHE)I.C0NK£9QNSPARTII 

- HOOMSTAMLSAMtOIRECtlDN 
' ireUOWCARD.OCfA^ AVENUE 

Z ncENiPiMp 

- UlSaiAPPr.VCPRDBIEM 

* L0STPMmET8.UAaAM3vE 
' mii)WCARO.OM.TcnE 
TUOM BACK SMMt . 

2 THE UUERS. SDMEBOOY T0(O ME 
eiEBIOAY.AMERlCAMOIDT 

J AMWlQCKEOUP 

2 rmjUoniaavmrmotiiMct 

JESaCASMnOKWITHVOi; 
Z JOMlEAAfiETOUn 

- JUHnwmAUMUSKlWN 
TWSU, SICTA JAW 

' PtTBUU.CUL3 

JET. Raj.OVCN D J 
J B«CIEYED«A>.L01BniTSIAflTtD 
■ UCOOIJ "ESO-SMMNO 


AUCUKEVl IF 1 AIN T GOT YOU 
BtACK EVa PCAl LET S GET II SIArted 
HAMMML SK WILL BE LCMD 

, JOSS STONE. VCU HAD ME 
MODEST MOUSE. F) OAT ON 
GRCTCHm WUSON. nEDNECK A'OMAN 
AITER tRUGE. DPtN <OUn EYU 
AMUL LAVNNL MV NAPPY t^OnG 
JUUWECUtlUW FRONT*. 

, JAMIE CUtiUMl ALL AT SEA 

JAMIE CUUUM rwENTYSOMET^I)^ 

■ ALANISMORISSCTTLLISHI EASY STEPS 

> BOMJNSfORSOUP.iM 

6AWI OBMW 1 DON T WANHO BE 
t rayHtSOMEVWEPE ONLY WE KNOW 
' nMOaEVBEONETHMO 
I JU SCOTT. GOLDEN 

' KlliERS.SDMEBa(1VTaiOME 

• MAROOMLTiiSLWE 
SWTTCMFO0T.MEArr 'OliVt 

1 Vam«Wl¥BLWuTiiPii«s 
' tlOO■ASTAMK.TH^n£ASD^ 
' IBMYOAWIZ STORM 
I SVWTCHHm DARE YOU TO MOVE 

• aOOORSOOWUHEREMtrXOUTTOU 

. wdaBAOc soMBiAY 

< RUIBFBIDUUMI.rAUMEOUT 
, ASHUESMPSOH. PIECES 0' WE 
- KASTKHYllRlPlf TROUBLE 
, TOIVlJGHniAN.REAiiD-<E 

L NBiV. Mr PLACE 
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'Justice' Show 
Partisan, Fresh 



Tuned In: 
Radio 



By Marc Schiffman 

mschHfman@blllboard.com 



"You're not being held hostage — 
you're being educated. " a liner .said 
during modern WXRK (K-Rock) 
New York's ".Axi.s of Justice Radio 

Takeover" that 

coincided with 
the Aug. 30 
launch of the 
Republican 
National Con- 
vention. 

Airplay Moni- 
tor rock manag- 
ing editor Bram 
Teitelman 
reports that Tom 
.Morello of 
Audiosiave and 

Rage Against the Machine fame 
joined System of a Down's Set] 
limkian behind the mike at the 
InHnity Broadcasting rock outlet. 

The pair played a diverse range of 
politically-oriented music by such 
acts as Bikini Kill, Buckethead. 
Johnny Cash, the Clash. Devo, 
DMX. Bob Dylan. Peter Gabriel, 
John Lennon. Neil Young and Sex 
Pistols. They closed their show with 
Jeff Buckley singing "Hallelujah. " 

Between songs, the pair stressed 
the need for listeners to register to 
vote and get involved. The pair also 
had a very partisan message, that of 
voting George W. Bush out of office 
in November. 



I also listened to the ".Axis" pro- 
gramming on WOCRK and was struck 
by how compelling, creative and 
challenging radio can be. 




From left are SerjTankian, Michael Moore, WXRK 
music director Mike Peer, Tom Morello, WXRK pro- 
gramming and promotions manager Marie Rodrigues 
and WXRK operations manager Robert Cross. 



To that end they invited film- 
maker Michael .Moore to join them 
on the air and discass his experience 
making "Fahrenheit 9/11" and the 
reactions he has heard from people 
since the movie's release. 

The radio program was a varia- 
tion of the artists' twice-monthly 
radio show that airs on noncom- 
mercial KPFK Los Angeles and on 
XM SateUlte Radio. 

The Axis of Justice, founded by 
Morello and Tankian, is a nonprofit 
political organization formed to 
bring together masicians. fans of 
music and gra.ssrooLs political organ- 
izations to fight for social justice. 



Kudos to Infinity and PD Robert 
Cross for taking a stand in a 
charged political environment and 
putting the airwaves in the hands of 
a couple of musicians who really 
care about their music. 

THE BATTl£ OF THE TAPE: The Fed- 
eral Communications Commis- 
sion's Notice of Proposed Rulemak- 
ing to require radio and TV' stations 
to retain recordings of their pro- 
gramming has raised the ire of the 
National Assn. of Broadcasters. 

i\irplay Monitor top 40 managing 
editor Chuck Taylor reports that the 
FCC's proposal is intended to shift 
the burden of indecent^ enforce- 
ment away from listeners — 
who are generally required 
to include a tape or tran- 
script when filing a pro- 
gramming complaint with 
the FCC — and toward the 
broadcasters themselves. 
The proposal would allow 
the FCC to have virtually all 
broadcast programming at 
its dispo.sal in the event a 
complaint is unaccompa- 
nied by a transcript or tape. 

The FCC. in its proposal, 
is suggesting that all broad- 
casters, regardless of size or 
reach, maintain a record of 
all programming for a peri- 
od of 60 or 90 days. 

In comments filed with the FCC 
Aug. 27. the NAB called the measure 
"extraordinarily overbroad and fun- 
damentally unfair, " as well as "con- 
stitutionally suspect. ' 

"An exceptionally small number 
of broadcast programs are ever the 
subject of indecency complaints, as 
the vast majority of complaints 
filed at the Commission concern 
literally a handful of programs," 
the NAB wrote. 

In contrast, the NAB claimed, the 
FCC rule would "force thoiisands of 
broadcasters to record and retain tens 
of million of hours of programming." 
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IFPI Taiwan 
l)ead Robin 
Lee welcomes 
new piracy- 
busting IP 
legislation 



Northern 'Boy' Wonder 

Artist Kozmeniuk Musically Expands On Second Album 



BY LARRY LeBLANC 

TORONTO— Singer/guitarist Stephen Kozmeniuk has been caus- 
ing a stir in Canada's alternative community with his alter ego 
called Boy. 

The 22-year-old. who hails from the northern town of UTiite- 
hiirse. Yukon, has been an unlikely celebrity here since the 2002 
relea.se of his quirky, sell-produced debut. "Boy." Kozmeniuk 
recorded the album with one mic and ProTools software in bed- 
r(«)ms in Uliitehorse and Edmonton. .Alberta. 

Bursting with early Brit-pop references, multilayered orches- 
tration and drum samples. "Boy" has drawn favorable comparisons 
to Hawksley Workman. Kufus Wainwright and Blur. It received 
limited commercial radio airplay, but videos of two tracks. "French 
Diplomacy" and "Joey." had substantial coverage on Canada's 
MuchMasic channel. 

Kozmeniuk initially released "Boy" on his own label, 



r-1 



.Speedboatracer Records. .A second pressing appeared in 2003 on 
Bumstead Productions, distributed nationally by KMI Music 
Canada. The album has sold ' close to 5.000 units " through retail 
and venue sales, according to Kozmeniuk. 

'The record was only intended as a calling card," he .says. "1 liad 
500 copies pressed initially. 1 gaw away 150 copies in promotion." 

Kozmeniuk's manager. Larry Wanagas of Bumstead Productions 
in Toronto, adds. "Wth the debut, the ICanadianj industry^ discov- 
ered him. and his fellow artists and the media liked the record. " 

With new album "Eveiy Page You Turn" due OtL 12 in Canada 
from Universal-distributed MapleMusic Recordings. Kozmeniuk 
steps away from the introspective singer/songwriter mode toward 
mainstream pop-styled rock'n'roll, with a full hacking band. The set 
was produced by Brenndan McGuire (Sloan). 

"I will play tliis record forewr and a day." MapleMusic CM Kim 
Cooke saj's. "I just love the different flawrs." 

(Continued on page 46) 



Canadian singer/songwriter Stephen Kozmeniuk leads a different kind of Boy band. 
From left are Boy members Kozmeniuk, Sieve Payne. Maurie Kaufman and Rolla Olak. 





EMI, FNAC Questioned About Copy Control 



BY JAMES MARTIN 

PARIS — Controversial copy-protection 
technology is once again caasing legal 
trouble for companies in France. 

EMI Music France and music retailer 
FNAC have been placed under investi- 
gation by a judge in Nanterre. near Paris. 

The Tribunal de Grande Instance, a 
civil court, accuses the companies of 
"deception over the material qualities 
of a product " This contravenes France's 
competition law and is punishable by 
up to two years in prison and/or a fine 
of37,500 euros ($453001. 

The court made its decision July 31 
but did not publicize it until Aug. 25. 



Under the French legal system, a court- 
ordered investigation does not prede- 
termine the outcome of a case. 

The matter was brought to the Nan- 
terre tribunal at the end of 2003 by an 
anti-fraud unit from the 
Hauts-de-Seine district. 
Consumer association UFC- 
Que Choisir, which is a 
plaintiff in the case, alerted 
the competition department 
to the situation. 

UFC-QC has long insisted 
that EMI's copy-protection 
technology deceives consumers by 
making CDs unreadable for certain 
players, such as car radios. The asso- 




ciation also claims that copy-control 
devices prevent consumers from mak- 
ing copies of recordings. UFC-QC has 
accused FNAC of insufficiently inform- 
ing consumers of these technicalities. 

Isabelle Wekstein. a law^w 
specializing in intellectual- 
property issues, downplays 
the investigation. She says 
the lawsuit is "somewhat 
misplaced. " considering that 
this is "just a technical prob- 
lem, not a legal one." 
"The fact that the judge 
has ordered an investigation does not 
mean that anyone is guilty or even 
accused," Wekstein says. "It just means 



that he has accepted UFX^-Que Choisir s 
arguments. But the im'estigation could 
easily result in a 'non-lieu' jclasure of 
the case without proceedings) in eight 
montfis' time. It has happened before." 

EMI said in a statement that the case 
concerns CDs 'Vhich were equipped 
with a copy-control system which EMI 
France has not used for a ^tear." 

FNAC insists that it has "ahvays been 
on the consumer's side. " The chain 
promises to refund "even unwrapped 
unreadable products, considering such 
problems are not predictable. " 

Sources at EMI say the company will 
continue to issue copy-protected CDs 
in various territories. 




MAZOUZ; MOST RECORDS CO-FOUNDER 



Label 
Gives A 
Taste Of 
World 



BY EMMANUEL LECRAND 

LONDON— Algeria-bom, U.K.-based 
restauranteur Mourad Mazouz has 
added music to his menu. 

Mazouz, who runs trendsetting Lon- 
don restaurants Momo and Sketch, has 
teamed with French musician/ 
producerAroadcaster Stephane Maica 
to launch Most Records. 

Mazouz says Most is an extension of 
his other masical actiwties. He collated 
the Arabesque compilation series, 
which features North African music 
played at Momo. The compilations arc 
independently released in the United 
Kingdom on the React/Momo imprint. 
The third and most recent appeared in 
March 2003. 

"VVe program artists several evenings 
a week at Momo. and I'm always listen- 
ing to music." Mazouz says. "Today, it 
just seems natural to me to launch an 
independent label to release the music 
that I like. 1 have the luxur\' to be able 
to do the things I want" 

Momo is widely seen as the restau- 
rant that introduced North African 
cuisine to Londoners. It also helped 
popularize world music, and Arabic 
music in particular. And upmarket 
eatery Sketch often features DJs. 

Veteran British broadcaster Charlie 
Gillett describes Most Records as "an 
admirable venture" and praises 
Mazouz's "maverick attitude." 

Gillett hosts worid music shows on 
various BBC radio feeds and regularly 
puts together compilation albums. He 
notes that signing and developing 
(Continued on page 46) 
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EIKOU NO KAKEHASHI 

YUZU rOVSFAaORV 

NANTO lU 

TAMIG OKUDA SONT MUSIC 




HERO/HITOMINO NAKANO OALAXY (LTD EDmON) 



BABY CAKES 

JOfAKMD RELtNTUSS 

DUMB 

mn^ strktside 

SHE WILL BE LOVED 

MMOOK JKBMG 

GUNS DONT KlU PEOPLE, RAPPERS C 

GOlOnUIOKINCHAM ATEAimC 

THUNDERBIRDS/3 AM 

BUSTIE) UNIVEilSAl 

DRY YOUR EYES 

THE STREETS IDCKED OM«n HECOHDIIIGS 

CAUGHT IN A MOMENT 

SUGABAfiES UMIVERSAi 

IS IT COS I M COOL 

MOUSSE T FT EMRU lANFGAO PEf PtRMINT JAM 

STAND UP TALL 
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OBSESSION 

AVENTUM WMUSIC 

MAMAE EU QUERO 

T-HID HEBAN MUSIC 

DESPRE TINE 

O-Zmt MfDlASHVKESJTMC 

FEMME LIKE U 

K UUO EAST WEST 

FLAMME 

SAU SOMV MUSIC MEDIA 

FACE A LA MER 

CALOCERO & PASSI MEHCUITV 

ET C'EST PARTI 

NAOITA COUIMBIA 

THIS LOVE 

MAflOOm JlAMG 

UN GAOU A ORAN 

It] & MAGIC SrsnHlHOHAMEDLAMIHE EFIC 

AMi-OH 



DRAG05TEA DIN TEI 

O-ZOHl MEDU SERVKf SmME 

SICK AND TIRED 

ANASTACIA EPIC 



LEBT DENN DER ALTE HOLZMICHL 

DIEKANOFKHrEN CAPIIOL 

CBSES idN 
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SPACE TAXI 
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MY PLACE/FLAP YOUR WINGS 

NELIV MCA 
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BUMP OF CHICKEN 

YUCUDDIWSHmU TOY S (AnORY 

NORIYUKI MAKIHARA 

COMPUTEIY Rf CORDED WAflHER MUSIC JAPAN 
KEISUKE MAKIHARA 

EXFLDRER TOSHIBAjIMI 

NITRO MICROPHONE UNDERGROUND 

STKAIGKI FROM THE UNDEflCIIOUNO COLUMBU 

4 PORNO GRAFFITTI 

PORNOGItAmTTlBESTeiUrsaTDEDmOMl SONYMVSIC 

3 SHONAN NO KAZE 

SHONANWKAZEKAOABAHEDO TOYSFAaORY 

5 PORNO GRAFFITTI 

I roWOGIumm BEST RtO SdlO EDITION) SOMY MUSIC 

ASHLEE SIMPSON 

AinOBIOGHAPMY ILTD EMTIONI UNIVEIUAL 

bjOrk 

MEDULLA UMIVERSAl 
SOUNDTRACK 
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THE PRODIGY 
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MAROONS 

SOMGG ABOUT JANE J/BMG 

KEANE 

HWES AND FEAKS ISIAMO 

ANASTACIA 

ANASTACIA EnC 

SCISSOR SISTERS 
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SNOW PATROL 
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THE STREETS 
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FINN BROTHERS 
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USHER 
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YANNICK NOAH 
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AVENTURA 
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SOUNDTRACK 
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CALOGERO 

3 MERCURY 

STEEVE ESTATOF 

AlENVERS BWG 

HOOBASTANK 
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FEELS LIKE HOME BLUE NOH 
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VARIOUS ARTISTS 
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DIE AERZTE 
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SAMY DELUXE 
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ANASTACIA 

ANASTAOA ERK 

BOHSE ONKELZ 
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DIE LOLLIPOPS 
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THE PRODIGY 

AlWATS DUntUMBtfED. NEVER OUTGUNMBI 

SILBERMOND 

VCRSCMWaOl OCMt 2£n MOOUU 

SOHNE MANNHEIMS 
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KATIE MELUA 

CAUOFTTHCSUJtCH DRAAUTKD 
R. KELLY 



AUSTRAUA 



lAFYVt'MEWACONTnoutlMHiW 



IBEUEVE 

fANIASIA iilMG 




1 
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YEAH! 
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UNIVERSAL PRAYER 
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LEAVE (GET OUT) 
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TO WHO IT SAYS TO ME 
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SICK AND TIRED 

ANASTACIA EPK 
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WHEN THE WAR IS OVER 
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BUBBLIN' 
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VAUO LA PENA 

MARC ANTHONY SONY MUSK 
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BROKEN 

SEETMER FT AMY LEE EPIC 


GIVE PEACE A CHANCE 

VAfllOUS ARTISTS BOOM BOX'SELECT 
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CALMA SANGUE FREDDO 
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DEL PITA DEL 

DRL£YA ORO 
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SCAR 

MISSY HKAINS EliVATOR 


WATCH YOUR MONEY 
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SICK AND TIRED 
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SHE WILL BE LOVED 
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AMAZING 

(KOWKMCHAa AHKAMPK/SONVMUSC 
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YEAHI 
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MUSICA PARA UNA BODA 
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EVERYHME 
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8 


8 


1 DON'T WANNA KNOW 
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LET LOVE RAIN ON ME 
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THIS LOVE 
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LOVE PROFUSION 
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MY HAPPY ENDING 
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MY IMMORTAL 
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LEAVE (GET OUT) 
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BROKEN 
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SICK AND TIRED 


ALBUMS 






ALBUMS 






ALBUMS 






ALBUMS 


YOUNG BUCK 

STRAIGHT OUTTACASKVnU G-UNITMTERSCOIfAMIVEKAl 
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VASCO ROSSI 

BUOWI 0 CATTTV1 CAPITDl 


1 
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MELENDI 

SK NOTKIAS DE HDLAMDA CAJtUTD 
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BOND 

CLASSIFIED UNIVERSAL 


TIM McGRAW 

UVl LME YOU WERE DYING CURBlWARNER 
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MICHAEL BUBL£ 

MICHAEL BUBli REPRISE 
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MARC ANTHONY 

AMAR SIN METtRAS SONY MUSIC 
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MEW 


FINN BROTHERS 

EVERYONE IS HERE PARLOPHONE 


AVRIL LAVKiNE 
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VARIOUS ARTISTS 
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BE BE 
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ANASTACIA 
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BLACK EYED PEAS 
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BIAGK? ANTONACCI 
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3+2 

GIRAMDO SM PMVABO VAUMUOC 
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NEW 


THE PRODIGY 

ALWAYS OUTNUMBERED. NEVER OUTOIMNED UUCORDWaS 


USHER 
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ZUCCHERO FORNACIARI 

ZUCOaOBCO POLYDOR 
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DAVID BISBAL 

BUUnA VAUMUSIC 
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BLACK EYED PEAS 
EUPHUNK WTmSCOPE 


K-OS 

JOYRA RfBELUON ASTRAUMmS^GIN.fMI 
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RED HOT CHIU PEPPERS 
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MARC ANTHONY 

VAJOLAPENA SONY MUSIC 
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MAROONS 
SOMCSABOUTJANE JAMS 


MAROONS 
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8 


9 


EROS RAMAZZOTTI 
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LOS LUNNIS 

UACACIONESCONIOSLUNWS SONY HUSK 
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JET 

GET BORN CAPITOL 
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ANASTACIA 

ANASTAUA EPK 


9 


7 


USHER 
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DRAGOSTEA DIN TEI 
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DRAGOSTEA DIN TEI 
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DESPRE TINE 

0 ;0N( MEDIA SERVICESiTIME 
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DRAGOSTEA DIN TEI 
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DRAGOSTEA DIN TEI 
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SK:K and TIRED 
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HOLIDAY IN SPAIN 
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KJENDISPARTY 
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MOVE YA BODY 

NINA SKY n JABBA NEXT PlATlAUiVMVfltSAL 
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LEAVE (GET OUT) 

JOJO OA FUHLViVlACNGliOUNO 
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OLYMPIA 

E TVPE STOCItHOLM 
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WE ARE 

ANAJDHNSSON EPIC 
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5 


N£W 


MY PLACE/FLAP YOUR WINGS 

NEUY MCA 
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SNOOK MUSIC NETWORK 
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KLAPP KLAPP 
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ALBUMS 




ALBUMS 






ALBUMS 






ALBUMS 
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THE MUSICAL 

MAMMA MIA^ UNIVERSAL 




LENA PHILIPSSON 

DFT CnR DNT EN STUND PS NATTf W COLUMBIA 
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NATIONAL BANK 

THE NATIONAL BANK MERCURY 






MARIO PACCHIOU 

MARIO PACCHlOll UWVERSAL 
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ANASTACIA 

ANASTACIA EPIC 


2 NEW 


RAYMOND & MARIA 

VI SKA BARA LEVA KLAHT WARNEJI BROS. 
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ODD NORDSTOGA 

LUnWG SONET 






ZURI WEST 

ALOHA FROM ZUN WEST SOU 
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SOWU ABOUT JANE JSMO 




BENNY ANDERSSON 
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UGRESS 
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RED HOT CHIU PEPPERS 
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THE PRODIGY 
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FINN FfH FEL CAPITOt 
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A weekly scorecard of albums simultaneously attaining lop 10 chan status 
in three or more leading world markets. 
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VARIOUS ARTISTS 1 
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10 
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VARIOUS ARTISTS 1 
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Eurocharti are compiled by BUtboanttratn thi 
nali.aral singl«B anij aHniTt sales chans o1 II 
EuropBan countries 
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THIS LOVE 

MAROOK J/VMQ 

2 TRICK ME 

, KfUS VIKIN 

3 I DON'T WANNA KNOW 

. lUUinWIHAHDI IhYt &P PIOOY BAD BDY'JVIt^nAL 

4 EVERYTIME 

BRfTNEV SPEARS JIVt 

5 BURN 

USHEll LiFACE/ZOMBA 

9 SICK AND TIRED 

ANASTACIA EPK 

8 I MOVE YA BODY 

, NINASXVFT JABBA NEXT PUTEAUAIIWERSM. 

7 THE REASON 

HOOSASTANK MERCtMY 

6 LEFT OUTSIDE ALONE 

I JWASTACIA EPK 

1 2 LET'S GET IT STARTED 

BUCK EYED FfAE INTTRSCOPE 

11 LOLA'S THEME 

SHAPESHtFTERS CAF^OL 

10 F**K IT il DONT WArfT YOU BACK) 

EAMON JM. 

14 MY HAPPY ENDING 

AVRKIAVKNE ABISTA 

16 LEAVE (GET OUT) 

JOJO EDEt 

13 DRAGOSTEA DIN TEI 

O ZONE UEDUSEItVICES,^IHE 

15 DRY YOUR EYES 

nCSTHETS LOCKED M,«n RECOROWGVWAIMEII 

18 FORCA 

NELLY FURTAOO DBEAMWaUS 

19 FACE A LA MER 

CALOGERO & PASSI HUaMT 

22 THANK YOU 

JAMHIA CAPITOL 

17 UNGAOU AORAN 

ttl. MAGIC SYSTEM a lAMIME EPIC 



iGIoIkiI 

Higgins Makes Maik 
On Aussie Airplay 



Melbourne's Missy Higgins scored 
an early birthday present when her 
"Scar " KP (Eleven the Music/EMI) 
debuted at No. 1 on t)ie Australian 
Record Industiy Assn. chart in 
August, a week before she turned 2L 

"I spent an hour in .sh<Kk, staring 
at the ground." Higgins says. 

The singer/songwriter's unconven- 
tional career began in mid-2001, 
when she was still in high school. 
Her song "For ;\ll Believing" won a 
competition on public radio network 
fViple J. resulting In national airplay. 

After signing 

locally witliETM, 
Higgins decided not 
to rush into making 
a record. She vsas 
backpacking 
through Europe 
when a live record- 
ing she had made 
for TViple J became 
a hot rei^uest on 
influential l/)S 
Angeles public radio 
Station KCRW. lead- 
ing to an international deal with 
Warner Bros. Records in 2002. 

Higgins' debut album, "The 
Sound of White." will be released 
Sept. 6 in Australia and will arrive in 
the States and Europe in early 2005. 

OIRtSTIEEUEZER 

GREAT SCOTT: The U.K. press was 
comparing blue-eyed-.soul singer 
Jamie Scott to George Michael (for 
his looks) and Mick llucknall (for his 
voicel even before his first record 
came out. 

During a carefully prepared setup 
campaign by Epic Records in the 
United Kingdom. Scott scored tour 
support slots with the Sugababes 
and Lemar and a showcase at Ron- 
nie Scott's Jazz Club in London. His 
first single, "Just," was released Aug. 
23; his debut album is due later this 
year. "1 can't categorize my music or 
begin to describe what [soul isl," 
Scott says. "It's just something that 
touches people. " MCawULIAMSON 

YES, SHE CAN: Sweden's Ana Johns- 
son first came to attention in 2001 as 
a member of short-lived group Excel- 
lence, winner of Sweden's first "Pop 
Stars " IV show. Bonnier Music 
released the female quintet's album 
"The Region of Excellence." which 
included cliarl-topping single "Need 
to Know." 

"When you're throvm into some- 
thing like that you get a shock," 
Johnsson says. "We learned a lot 
about ourselves, and we wanted to go 
in different directions. " 

Johasson responded by writing her 
mm .songs. In April. Sony Music 
released her debut solo album, ""Cuz I 
Can, " in several European countries. 
International attention came after .she 



provided the song ""We Are" to the 
"Spider-Man 2" soundtrack 
(ColumbiVSony Music Soundtrax). 

Johnsson co-wrote her follow-up 
single, "Don't Cry for Pain," with 
Swedish songwriter/producer Max 
Martin. .Sony will issue the track Oct. 
4 in the United liingdom as a teaser 
for the album's British relea.se later 
thisj-ear. JEFFREY DE HART 

DOUBLE DERVISH: Turkish-born, 
Montreal-based Sufi multi- 
instrumental ist/composer/DJ/ 



Global 
Pulse 



Nigel Williamson, Editor 

nwilliamson@billboard.cofn 



producer Mercan Dede released two 
albums this summer in two differ- 
ent markets. 

Dede's "Sufi Traveler " came out 
in the United States on MIS 
Recordings. Meanwhile, Istanbul, 
Turkey-based Doublemoon Records 
released his "Su " across Europe 
through various distributors. 




"Sufi TVaveler" is Dede's third U.S. 
release in his ethno-electro style. 
The set combines works from two 
previously released albums, 2001'$ 
"Scyaliatname" and 2002's "Nar," 
both on Doublemoon. 

"Su" is the fifth Doublemoon 
release for Dervish-influenced Dede. 
The album features guests Dhafer 
Youssef and Susheela Raman. 

Dede debuted in the States with 
1997's "Sufi Dreams" and followed 
up with 1999's ""Journeys of a 
Dervish," both on San Francisco- 
based Golden Horn Records. A U.S. 
tour in July and a nomination for 
tliis year's BBC Radio 3 World Music 
Awards have also raised Dede's inter- 
national profile. TAYFUN KESGIN 
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Taiwan Strengthens Copyright Law 



BYT1MCULPAN 

T/\IPEI. Taiwan — The legislatiw arse- 
nal in Taiwan has been beefed up to 
fight online and physical piracy. 

The Taiwanese legislature passed a 
raft of bills Aug. 24 that offer greater 
protection to rights holders and 
expand law enforcement officials' 
power to search and seize property 
suspected of being used for illegal 
purposes. 

The local music industry wel- 
comed the amendments to Taiwan's 
copyright legislation. "We're ver\' 
happy to see the new copyright law 
passed." says Robin Lee. secretary- 
general of the Taiwan affiliate of the 
International Federation of the 



Phonographic lndustr>'. "We're very 
happy that some of those important 
articles were included." 

ObseA'ers suggest the changes are 
part of the Taiwanese government's 
efforts to improve its track record in 
the field of Intel lectual-propert>' rights. 

In May. the U.S. Trade Representa- 
tive placed Taiwan on its priority 
watch list for the fourth consecutive 
year. .Aside from the creative indus- 
tries, violations in other IP areas like 
the pharmaceutical sector are believed 
to be major rea.sons for Taiwan's inclu- 
sion on the list. 

This fall, the USTR will conduct a 
special mid-cycle review on Taiwan 
that will give the countr>' the oppor- 
tunity to be removed from the list. 




LEE: PLEASED WITH NEW LECISUTION 



Crucial to the fight against optical- 
media piracy is the abolition of 
infringement minimums. Under the 



old copyright law, an offender had to 
have five discs or $30,000 Taiwan 
($950) worth of infringed optical- 
media products before piracy charges 
could be applied. The new legislation 
scraps that minimum. 

The new law also stipulates that it 
is illegal to tamper with encrypted 
CDs. DVDs and video and audio files 
from the Internet without authoriza- 
tion from rights holders. Violators 
could face up to a year in prison and/ 
or a fine of $20,000-5250.000 Taiwan 
($387-$7..'i45). 

"Anyone who breaks a copyright- 
protection system will be breaking the 
law," l^e says. 

The copyright-protection article was 
included in a version of the Copyright 



Law that was passed last year but failed 
to make it into the final bill. It was last 
year's amendment that saw the intro- 
duction of the five-disc minimum. 

Ue points to two other victories for 
the industry under the new legislation. 

First, customs officials now have 
broader power to search inbound and 
outbound cargo if they suspect it con- 
tains pirated goods. Additionally, a 
major blow to online piracy came with 
tlie failure of a peer-to-peer-supported 
article stating that Internet businesses 
did not need to get permission from 
copyright owners to sell their works as 
long as a royalty is paid. 

The new laws will go into effect after 
presidential assent, which is expected 
in early September. 



NEWSI/Nf... 



THE INTERNATIONAL WEEK IN BRIEF 



Universal Music Fiance has teamed with local operator Bouygues Telecom 
to launch Universal Mobile, a subscription service offering personalized 
ringtones and digitized music. 

Under the partnership. Bouygues will collect mobile revenue from 
customers and will pay Universal Music a licensing fee for using its brand 
and marketing the service. The companies declined to disclose financial 
terms of the deal. 

The subscription service, which targets mobile-phone users younger 
than 25. offers telephone and chat-room access and short-messaging 
service. Subscribers will also qualify for discounts on Universal Music 
product through its Club Universal Mobile online service and can pur- 
chase ringtones through a dedicated Web site. JAMES MARTIN 

Vico Antippas has been appointed senior VP of 
Central and Eastern Europe for Universal Music 
International. Antippas. who was president/ 
COO of Universal Music Germany, is relocating 
from Berlin to Zurich. 

In his new post, Antippas will oversee UMI's 
operations in Austria, Switzerland, Turkey, 
Greece, Russia, Poland, IIungar>'. Czech Republic 
and Slovakia. 1 lis duties will Include overseeing 
licensee activities in the region, including Israel. 
He reports to UMI chairman/CEO Jorgen Larsen. 

Antippas has also been appointed to UMI's 
executive committee, which meets at regular 
intervals to discuss company strategy. 

Since joining UMI in 1983, Antippas has 
headed operations in Greece, Austria, 
Switzerland and Germany. LARS BRANDLE 

Toshio KobavashI has been named chairman of the Recording Industry 

Assn. of Japan. 

Kobaya.shi replaces Tom Yixla, who stepped down as head of the RIAI ear- 
lier this month after resigning as chairman/CEO of indie company Avex. 

Kobayashi. who was managing director of Avex. is now president of 
the company. STEVE McCLURE 

faul Robinson has been promoted from COO of EMI Music Australia to pres- 
ident/COO of EMI Music Southeast Asia. In his new role, Robinson will 
report to Norman Cheng, chairman/CEO of EMI Masic Southeast .Asia. 

Robinson, who moved to Australia in July 2002, will rekxate to Hong 
Kong. He will continue to work for the Australian affiliate until the end 
of the year URS BRANDLE 

For the latest breaking news, go to billboard.biz. 
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Continued from page 43 



artists at a label is a different task. 

Mazouz "has the best of motives, but 
it's a different world he is getting into," 
Gillett .says. "With the kind of music he 
likes, there's very little or no airplay. You 
rely on live performances." 

UrtSTyi£REFl£CIH) 

Mazouz emphasizes that his core 
business will remain unchanged. 

"I am a restaurantcur — I create and 
manage restaurants," he says. "But 
nowadays, theise restaurants are also 
lifestyle centers, and it is not simply 
about food. .At Momo. we have concerts. 
.At Sketch, there's video art and masic. 
It complements the environment and 



reflects our lifestyle." 

Mazouz, 41, moved h-om /Mgeria to 
Paris in 1977. He began his music busi- 
ness career in the early 1980s as a radio 
plugger. when France's airwaves were 
booming with FM radio's expansion. 

He says his musical inspiration was 
fi'eestyle station Radio Nova, which pny 
vided Parisiaas with an eclectic mix of 
rap, funk, electronic and worid music. 

Having set up a successful North 
African restaurant. 404. in Paris, 
Mazouz mowd to London in 1997 and 
opened Momo. The place quickly be- 
came a celebrity magnet, with the likes 
of Madonna often seen at its basement 
Kemia Bar. 

Mazouz jointly owns Most Records 
with Malca. The label's moniker comes 
from the first two letters of each 
founder's first name. 

Mathieu Massadian is artistic direc- 
tor of the label, working alongside 



Boy 



Continued from page 43 



Kozmeniuk expects to reach a wider 
audience with the new album. "This is 
a different record." he says. ""It is a band. 
I welcome a new audience. I welcome 
the same audience, too. I don't think it 
will alienate anybody." 

Colin Lewis, who books Kozmeniuk 
for the Agency Group in Toronto, 
agrees. ""Stephen does haw a core fan 
base we can call on from the beginning. 
But with this album leaning more 
toward the mainstream, we are looking 
at him doing more commercial things." 

Canada's commercial radio sector is 
showing sigas of embracing Kozmen- 
iuk's new record. Lead single ""Same 
Old Song" was immediately added last 
week to several key rock radio outlets, 
including CFNY Toronto, CJAY Calgary, 
jMberta; and CFBR Edmonton, 

While writing and recording the 
album, Kozmeniuk listened to a great 



deal of early-'70s music. He acknowl- 
edges direct musical references to the 
Beatles in "People Come On" and 
".Same Old Song" and to Elton John on 
the title track. But he emphasizes that 
he only uses older music as a touch- 
.stone. ""It's not about copying old stuff," 
he says. ' It's about giving it a rrod and 
knowing what is relevant" 

Kozmeniuk began playing guitar 
when he was 14. He played in a legion 
of bands in the North's tight-knit 
local scene, including punk, blues 
and soul units. 

Boy began as a duo with guitarist 
David Charles 1 lamlin. While recording 
the debut in 200O and 2001, Kozmen- 
iuk also produced Alex Murdoch's 2002 
"Polyphonic" album, the first release on 
Speedboatracer. The Boy debut follovs'td 
the .same year, but by then Hamlin had 
left to pursue other interests. 

Kozmeniuk moved to Toronto last 
year. He has since appeared locally with 
such bands as Broken Social Scene. 
Sloan and the Dears. He has also toured 
nationally, opening for Sam Roberts, 
5440 and Ian McCulloch. 



Malca. A former DJ/producer for Radio 
Nova. Massadian is music director at 
Sketch and also programs for the DJs 
performing at Momo. 

"We want to develop compilations 
and sign artists," Massadian says. 
"Mourad, Stephane and my.self have 
very eclectic tastes. Basically, we will 
produce the music we like. There's no 
real direction. There's only one require- 
ment quality. " 

Most launched in the United King- 
dom in April with albums by Tunisian 
electronic-fusion artist Smadj and 
Swiss'African trio 'feffeta.s. The label has 
also signed Spanish flamenco guitarist 
Gerardo Nufiez and later this year will 
release an afro-funk album by musi- 
cians who played with late Nigerian 
artist Fela Anikulapo-Kuti. 

Massadian says compilations are 
intended to help finance the individual 
acts signed to Most The label released 
two such sets, " Sketch 01" and ""One 
Night at Momo's Kemia Bar," in July. 

In the United Kingdom. Most is dis- 
tributed by London-based Absolute Mar- 
keting & Distribution. The label goes 
through Night & Day in France and 
Mytrix in Japan. Elsewhere, Massadian 
sail's, the label will sign licensing or dis- 
tribution deals country by country. 

Mazouz adds that he did not sign a 
global deal with a major label because 
he wants '"to remain free." 

Gillett suggests that the internation- 
al reputation of Mazouz's restaurants 
could help Most attract interest from 
music coasumers. The Mazouz affilia- 
tion ""might catch the attention of the 
trendsetters, and eventually |the label 
will] get broader exposure because of 
the connection." he says. 

For his part, Mazouz says he did not 
start Most for the money ""My goal is 
not to become rich with the label, but as 
long as the restaurants will allow me to 
finance my indulgence, I'll do it 

"That said, we are extremely carehil 
with our investments," he adds. " All our 
profits — if there are .some — will be rein- 
vested. We're quite conscious that with 
a repertoire such as the one we like, 
we're not going to sell massively." 
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HELP WANTED 



REAL ESTATE 



MUSIC MERCHANDISE 



SONGWRITERS 



DIRECTOR OF MARKETING 
Do you dream about running your 
own record company? Are you 
PASSIONATE about creating 
something remarl<able in the music 
business? If you have 5 or more 
years of experience managing and 
marketing a small record label then 
we should talk. Candidate must 
have experience developing and 
implementing multiple releases 
simultaneously, A&R, packaging, 
liner notes, coordinating produc- 
tion, promotion, good relationships 
with distributors and retailers, 
strong organizational, communica- 
tion and follow-through skills. 
Please send resume along with 
salary history and references to: 
Fax: 310-399-9010 - email: 
mhc222@mac.com. 

INVESTORS, INDEPENDENT 
CONCERT promoter seeking in- 
vestment partners for live enter- 
tainment events. For more info, 
visit www.redlineworldwide.net or 
call 402-598-9292. 



COLLECTABLES 



Mustc Memorabilia. 
Awards. Lyrics. 
Posters. Ge.nr. 
Autographs. 
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1,000 CDs 

in full-color jackets for just 

99 



Call today for 
your free catalog! 

1-800-468-9353 

www.discmakers.coin/bfa 
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RAPPERS/HIP HOP 

LIVE IN LUXURY 

MftUe Yuur Crib Makes 
You Mimey! 
Plent>' of space to ]\ve in luxur>' and 
- hift'e your own Recording Studio in 
U this 10.000 s<\. ft. mansion, in the 
htart of music mecca. 
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www.melodylandranch.com 



ARE VOU IN TUNE WITH THE 
REAL ESTATE MARKET? 
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WANTED TO BUY 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
Call (201)986-0909 
Fax (201)986-7755 



BUY DIRECT AND SAVEl 

Whi!o other poopi« are ra^mn Ifieir prices we 
an slajhing oon Major laDeTcO's, casienes 
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DIRECTORY 
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INDUSTRY 
CONTACTS 

ONLY $15.95 - 

includes shipping (SI 8.95 overseas) 

Includes: • City by city club directory • Tape/disc services • A&R directorj' 
• Music services directory • Music industry websites • PLUS-Exclusive; 
Do It Yourself! The Lowdown on Digital Recording • And much more! 

ORDER BY PHONE: 800 745-8922 
OR ORDER ONLINE: www.orderbilliioaril.coin 




WANTED: Co-writer/Producer 

To collaborate on R/B song, "Sexy At Fifty", inspired 
by Oprah Winfrey. Call Julia, 1-718-941-1966, or visit 
www.songlift.com 




FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES. FLAGS & IMORE! 

Check out our website catalog: 
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Nelly 

Continued from me 1 



\Mn distinct musical styles. "Sweat" will 
feature club anthems and more hard- 
core material, while "Suit" is all about 
being "grown and sexy," Nelly says, and 
will feature more melodic offerings. 

"1 started out recording one album, 
but I just had so much material that I 
|did| two," Nelly sa^?. "I thought about 
doing a double album, but I wanted to 
do something different I talked to the 
label about the ups and dcwTis of releas- 
ing two albums at the same time, and 
we agreed that it could work. 

"1 have had fans support both of the 
kinds of music that I have done," he 
adds. 'The hope is they will go out and 
get both albums, but if they like one 
style more than the other that's the one 
they'll get. " 

Like Nelly, Universal Motown .senior 
VP of sales Pat Monaco understands the 
obstacles ahead of them. 

"The challenge for us is to get peo- 
ple to buy both albums," Monaco says. 
"When an arti-st brings you this much 
material, the easy thing to do would 
have been to make it a double album. 
When you are releasing two separate 
albums you have to make sure that the 
consumer wants to buy them both. 
That's our goal. " 

Retailers like Lew Garrett, president 
of Musicland Purchasing, appreciate the 
simultaneous album concept. 

"I think it's a brilliant concept," Gar- 



rett says. "I think you got to shake 
things up a bit every once in a while. 

"We think the rap album will sell 
somewhat better than the K&B one, but 
who's to say that a track from that one 
won't blow up and make that the bet- 
ter .seller?" he adds. 

AN ABUNDANCE OF GUEST STARS 

The albums feature a host of notable 
guest artists including Ronald Isley 
("She rjon't Know My Name"), Christi- 
na Aguilera ('Tilt Ya Head Back") and 
Tim McGraw ("Over and CXier"). 

These are people that I have always 
wanted to work with one way or anoth- 
er," Nelly says. "I have been seeing Tim 
and his wife [Faith Hill) around the 
awards show circuit and at celebrity 
events since 'Country Grammar." I've 
always respected what he's done, and 
vice versa. We talked about working 
together, and I just thought that would 
be big. So when the opportunity came 
about, we did it." 

Universal decided to launch the 
albums by working simultaneous sin- 
gles at radio. The upbeat "Flap Ya 
Wings" serves as the introduction to 
"Sweat," while Jaheim-featured "My 
Place" is the first offering from "Suit " 

The singles arc No, 54 and No. 4, 
respectively, on The Billboard Hot 100. 

"I have always had great success in 
the clubs, and I like to party," Nelly says 
of "Flap Va Wings. " "When 1 heard the 
song, I liked it immediately, and I want- 
ed to do it because I knew it would work 
in the clubs." 

As for the higher-charting "My Place," 
the rapper says it "was a no-brainer." 



"I knew I had to get Jaheim on the 
track, because he is like the Teddy Pen- 
dergrass of our day," he says. "He is a 
crooner who sings with real emotion. " 

Radio seems to have picked up on 
both singles — particularly "My Place." 
WWPR (Power 105) New York PD 
Michael Saunders is playing both. 

"It is great to have records that iden- 
tify with the audierKC," Saunders says. 
" Flap Your Wings' took a bit more time 



"We look at the records, from a sales 
perspectiw. as one," Monaco says. ""We 
think the albums will do equally well 
the first week out At first we thought 
that one album would fare better than 
the other. However, with the success of 
"My Place' at radio and growing inter- 
e.st in both Flap Ya Wings' and 'Tilt Ya 
Head Back' (also from the "Sweat" 
album] there should be a real balance. 
We couldn't have planned it better " 




with listeners. We were not sure how 
they would respond, but it seems to be 
doing well nwv too." 

While some might have expected the 
two singles to cannibalize each other, 
ttiat doesn't seem to be the case. 

"It really doesn't matter," Saunders 
says. ""It comes down to how good the 
records are. 50 Cent showed us that we 
can play more than one song from an 
artist at the same time. The ultinvate 
goal is to please the audience — whether 
they want to hear one or 10 songs 
[from] an artist, we will find a way." 

Universal does not seem worried 
about the singles creating competition 
for each other either. 



Nelly has promoted the album with 
recent perfomwices on the MTV Video 
Music Awards and ""Good Morning 
America" but does not plan to tour until 
January 2005. 

In addition to "Sweat" and ""Suit" 
Nelly is involved in a host of non-music 
endeavors, such as his energy drink 
Pimp Juice and his Vbkal and Apple Bot- 
toms clothing lines. 

"1 lip-hop has allowed us to be black 
entrepreneurs." he adds. ""I want to fol- 
low the lead of people like Russell Sim- 
mons, R Diddy and Jay-Z. It remains to 
be seen what happens to a succe,ssful 
hip-hop artist in the future, but I want 
to be here beyond just the music." 



To that end, Nelly is also breaking 
into films with his role in a remake of 
Burt Reynolds' "The Longest Yard" with 
Adam Sandler and Chris Rock. 

"I have been asked since 2000 to do 
films, but music has always come first" 
the rapper says. "When you do films, 
you need to have the time to commit to 
it Also, having little experience, 1 need- 
ed to find a role that I was comfortable 
playing. This role felt right to me. " 

Having already sold more than 10.2 
million albums with his previous three 
sets — ""Country Grammar," '"Nellyville" 
and "Da Derrty Versions (The Rein- 
vention)" — according to Nielsen 
SoundScan, expectations are high for 
"Sweat" and ""Suit." 

Monaco says. ""We have shipped a hell 
of a lot of records — more so ttian we 
would have shipped for one album. And 
our goal is to have them debut at No. 1 
and No. 2." 

Nelly remains humble about the 
potential of the double release. 

""No one knows how this is going to 
go," he says, ""I'm just placing it by ear. 
I had my plan up to this point Now, it's 
up to the fans. 

"Everyone has supported everything 
that have done thus far, " he adds. ""1 
think that 1 have put the time and work 
into [these albums). I just hope people 
enjoy them. That's all 1 can ask for. I 
would sound ungrateful if I asked for 
anything more. My fans have given me 
a lifetime of career achievements that 
five rappers couldn't ask for" 

Additional reporting by Ed Christ- 
man in New York. 



MTV 

Contmed from psge 6 



Angeles. It was also the first time the 
VMAs did not have a host, that it was 
held on a Sunday and that it had a cat- 
egory for best soundtrack from a 
videogame. The winner of that award 
was "Tony Hawk's Underground" 
from Activision. 

Voting for the awards was done 
for the first time by e-mail instead 
of traditionally mailed ballots. 
Music industry professionals and 
select MTV viewers vote for the 
majority of the VMAs. Voting is open 
to the public (through mtv.com) for 



the Viewers Choice Award, the 
MTV2 Award and best soundtrack 
from a videogame. 

Surprise appearances included Ste- 
vie Wonder, who joined Alicia Keys and 
Lenny Kravitz on a powerful version 
of Wonder's "Higher Ground. " Keys 
later gave a speech paying tribute to 
the late Ray Charies. 

Chaka Khan also made a surprise 
appearance, performing with Kanye 
West on '"Through the Wire." 

Other VMA performers included 
Usher, l.ll Jon, Ludacris, OutKa.st. 
Jessica Simpson, Jet, Hoobastank, 
Yellowcard, Nelly, Christina .Aguil- 
era, the Polyphonic Spree, Terror 
Squad featuring Fat Joe, Ying Yang 
TVins and Petey Pablo. 

Several artists — including pre- 



senters Sean "P. Diddy" Combs, 
John Mellencamp and Evanescence 
lead singer Amy Lee — used the 
awards show as a platform to urge 
people to vote in this year's election. 

Ratings for this year's VMA 
show decreased from the previous 
year. According to Nielsen Media 
Research, the 2004 VMAs had a 6.3 
rating/11 share, or 10.3 million 
U.S. viewers, compared with the 
previous year's ratings of 6.4/11, 
or 10.7 million viewers. 

The following is a complete list of 
winners: 

Best video of the yean "Hey Ya!, " 
OutKast. 

Best male video: "Yeah!," Usher. 

Best female video: "Naughty Girl. " 
Beyonce. 



Best group video: "It's My Life," 
No Doubt. 

Best lap vkleo: "99 Problems, " Jay-Z. 

Best R&B video: "If I Ain't Got 
You," Alicia Keys. 

Best hip-hop video: "Hey Yal," 
OutKast. 

Best dance video: "Yeah!," Usher, 

Best rock video: " Are You Gonna Be 
My Girl,"" Jet. 

Best pop video: "It's My Life," 
No Doubt. 

Best new artist in a video: "This 
Love." MaroonS. 

Breakthrough video: "Tike Me 
Out. " Franz Ferdinand, 

Viewers Choice Award: '"Breaking 
the Habit" Linkin Park. 

MTV2 Award: "Ocean Avenue," 
Yellowcard. 



Best soundtradc firom a videogame: 

'Tony Hawk's Underground." 

Best direction in a video: "99 
Problems," Jay-Z, Director: Mark 
Romanck, 

Best choreography in a video: "Hey 
Mama, " Black Eyed Peas. Choreogra- 
pher: Fatima Robinson. 

Best special effects in a video: 
"Hey Ya!," OutKast Special effccU: 
Elad Offer and Chris Eckardt/ 
Money Shots. 

Best art direction in a video: " Hey 
Ya!," OutKast. Art direction: Eric 
Beauchamp. 

Best editing in a video: "99 Prob- 
lems," Jay-Z. Editing: Robert Duffy. 

Best cinematography in a video: 
" 99 Problems," Jay-Z. Director of pho- 
tography: Joaquin Baca-Asay. 



Paid Spins 

Contmed from paoe 28 



Clear Channel s KjVIA San j\nto- 
nio PD Clayton Allen likens what he 
calls the "falsely inflated " end 
results of paid spins to the stocks of 
Enron and WorldCom. "The point 
of this is obviously to erroneously 
inflate chart position." he says. 
"More than likely, sales will not fol- 
low, and the money [will not have 
been) well spent." 

Kcymarket Communications VP of 
programming Frank Bell also says no 
to the practice. 



""Our stations have not participated 
in any paid-spias programs, and we are 
no more interested in doing that than 
we are airing three-minute infomer- 
cials about golf or fishing. " he says. 
""The reality is you're turning your 
product over to your sales department 
Would Miller Lite change its ingredi- 
ents because the brand manager got a 
free trip to Vegas?" 

Chris Huff, assistant PD/music 
director for ABC Radio-owned KSCS 
Dallas, also draws a parallel to 
infomercials. '"Television discovered 
the advantages of paid programming 
many years ago," he says. ""[TV sta- 
tions soldi 30-minute blocks to the 
latest kitchen gadget or miracle 
cleaning solution company ... Is that 



where music radio is headed? Thirty 
minutes of music spoasored' by XYZ 
Records? Just how long will it be 
until we see stations whose entire 
midnight to 5 a.m. lineup is spon- 
sored' programming?" 

GENIE OUT OF THE BOTTII? 

WTiile there is no evidence that the 
practice is escalating, many program- 
mers believe it is a po.ssibility. "If one 
label can participate in a program that 
adds spins, it would seem that others 
would want to participate in order to 
remain competitive,"' I laskell says. 

Cumulus Broadcasting executive 
VP John Dickey thinks the economy 
will determine whether the practice 
escalates. If the bottom line doesn't 



start improving for some radio com- 
panies, he says, they may be more 
tempted to look at paid-spin pro- 
grams as a way of enhancing their 
bottom line. 

"Every responsible head of pro- 
gramming for companies of our size 
today has to make a decision about 
whether they want to sacrifice a little 
bit of their integrity for a few pro- 
gramming dollars. " Dickey says. 

George King. PD of Clear Channel's 
WMZQ Washington, D.C, says, "I dont 
blame the labels — they are doing what 
they think is right for their artists. We 
in radio have to do what's right for the 
station and its listeners, and that's up 
to each individual PD." 

Many programmers have concerns 



about what effect paid spins will have 
on radio charts. 

""If, indeed, the genie is out of the 
bottle and the practice of purchasing 
spins escalates, it will erode the cred- 
ibility of those charts which reflect 
only spins," WGNA Albany. N.Y.. oper- 
ations manager Buzz Brindle says. 

Consultant Jaye Albright agrees 
that paid spins could "undermine 
trust in the chart system as an indica- 
tion of anything more than major 
label promotional priorities. " 

"The long-term effect is songs that 
don't deserve to be No. 1 or top five 
will get there, " says John Paul, PD of 
lnfinit>''s WYRK Buffalo, N.Y. ""Worst 
case scenario is the chart will have 
true stiffs in the top 10." 
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Gospel chart 
yields Deltrick 
Haddon his 
first No. 1 in 
Billboard 




Charls 



SALES / AIRPLAY / TRENDS / ANALYSIS 



56 

Late-night 
plays lift TerrI 
Clark to her 
first No. 1 
since 1998 



Tim McGraw 
Gets Bigger 



A whopping 1.6 million units of new business is represented 
in the top four slots of The Billboard 200, but the brightest 
spotlight falls on country star Tim McGraw, who compiles the 
biggest sales week of his prodigious career. 
Nielsen SoundScan places his opener at 766,000 copies, 
which tops his previous 
best by more than 100,000. 
Add that to a resume that 
includes top five showings 
for each of the eight 
albums he has placed on 
The Billboard 200, includ- 
ing three No. Is on the big 
chart, and seven on Top 
Country Albums. 

With this huge consumer 
base, bolstered by the biggest 
hit of his 20 No. 1 country 
singles, McGraw's "Live Like You Were Dying" (Curb) looks 
solid to notch a second week atop the big chart, despite an 
impressive album slate that hit stores Aug. 31 (.See A Look 

Ahead, page 6). 

The title track has spent seven weeks at No. 1 on 1 lot Coun- 
try Singles & Tracks and still has the largest audience among 
songs played by that format's stations (see Singles Minded. 
page .56). That's also a career best. Two of his 1997 tracks. " It's 
Your Love " and "Just to See You Smile," each spent six weeks 
at No. 1 while four others led Hot Country for five weeks. 



Overthe 
Counter 



By Geoff Mayfield 

gmayfleld@billboard.com 



McGraw's splash marks the biggest week for a country 
album since November 2002, when Shania TWain's "Up!" 
began with 874,000. Moreover, it's also the sixth-largest week 
and fifth-largest opener by a country title since Billboard 
switched to SoundScan data in 1991. Aside from T\vain, the 
only country titles with larger weeks were scored by Garth 
Brooks and Dixie Chicks. 

Brooks, who is the best-selling artist in SoundScan history, 
owns the genre's largest week with 1.1 million for the 1998 
opener of "Double Live." His "The Hits" rang 907.000 during its 
second week in 1994. and "Sevens" began with 897.000 in 1997. 
Dixie Chicks' "Home" arrived with a start of 780,000 in 2002. 

RHYTHM NATION: After Tim McGraw's head-turning launch, 
the next five new entries on The Billboard 200 are all by resi- 
dents of the Top R&B/Hip-Hop Albums chart. R. Kelly is the 
biggest of this crew, camping out at No. 2 with 403.000 units 
clocked in his first full week of sales. 

In all but three weeks of 2004. Kelly's opening sum would 
have been enough to top the big chart. 

1 lis "1 lappy People/ll .Saved Me" (JivefXembal flies .'57-1 on the 
R&B/hip-hop list, having entered prematurely from street-date 
violations. This becomes his seventh No. I on that lisL 

(Continued on page 52) 



Market Watch 

A Weekly National Music Sales Report 



WEEKLY ALBUM SALES 





2004 






2003 





u 

Jan Fee 


Mar Apr May Jun 


M Aug Sap Oa Nov 


Dec 


















Albums 


Store Singles 


Digital Tracks 


This Week 


12,042,000 


108,000 




3,046,000 


Last Waeii 


10,88f 


,000 


113,000 




2,934,000 




10.6% 


4.4% 




3.8 


/i 




11.024,000 


216,000 




381,000 




9.2% 


50.0% 




699.5% 


YEAR-TO-DATEAI 


lBUM SALES 




YEAR-TO-DATE 5IN(U^ SAU 


,S|r.>IMnt| 












DIGITAL TRACKS 




















200^^^403.8 m | 






ft I,"- 1 






















2003 B 382. ?m 1 






STORE 

1 1 »w| [m 




















1 1 ! 1 






^1 1 ms\ fXa 

1 1 








a lOO aoo 


300 MQ » 


» < 


20 * 


« «o n 


I 
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Terri Is Tops; 
That's No Lie 

Terri Clark's "Girls Lie Too" (Mercury) makes a surprise 5-1 
jump on Hot Country Singles & Tracks. That's the biggest leap 
to the top for a solo female artist in more than five years, since 
Sara Evans' "No Place That I'ar " made the same 5-1 move the 
week of .March 6, 1999. 

Clark and Evans are lied with the biggest jump to No. 1 for a 
solo female artist since Faith Hill's "Wild One" took a 6-1 hike 
the week of Jan. 1, 1994. 

In the last 20 years, the song that made the biggest move to 
No. 1 is RiclQi Win Shelton's "Keep It Between the Lines," which 
rocketed 9-1 the week of Oct, 12, 1991. Counting all songs, the 
most recent track to advance 5-1 was Diamond Rio's "Beautiful 
Mess" the week of Sept. 29, 2002. 

"Girls" is the second chart-topper of Clark's career. "You 're 
Easy on the Eyes " spent three weeks at the summit in December 
1998-Januarv 1999. 

(MY-BOO: "My Boo" (LaFacel by Usher and Alicia Keys is the 

highest debut on The Billboard Hot 100 this issue, bowing at No. 
29. It is the fourth-highest new entry of 2004 and the best open- 
ing for a song not recorded by an "American Idol " finalist 

The top three highest debuts of the calendar year are Fanta- 
sia's "1 Believe " at No. 1, Clay Aiken's "Solitaire " (No. 4) and 
Diana DeCarmo's "Dreams " (No. 14). 

"My Boo" is the 17th song to debut inside the top 30 of the 
Hot 100 since 2000. 



Chart 
Beat 



By Fied Bronson 

lbronson@blllboard.com 
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FOtUTH PLACE With "My Place" (Derrty/Fo' Reel) rising 11-9 
on the Mainstream Top 40 chart, Nelly now has nine top 10 hits 
on this tally. That ties him with 'N Sync Christina Aguilera and 
Jennifer Lopez for fourth place among arti,sts with the most top 
10 hits on the Mainstream Top 40. 

Madonna is in first place with 13, followed by Nariah Car^ 
(12) and Janet Jackson (11). 

BOYS ON CHART: The original five members of Duran Duran are 

back together, not just on CD but on a Billboard chart. "(Reach 
Out for the) Sunri.se," the group's Epic label debut, enters the 
Adult Top 40 chart at No. 40. It is the first time the hand has 
been on this survey since April 1997. when a different Duran 
Duran lineup peaked at No. .39 with "Out of My Mind." 

SAY WHAT: "What Say You" (Columbia) by TVavU TVitt with John 
Mellencamp enters Hot Country Singles & Tracks at No. 50. 
However, this is not Mellencamp's first country outing. He has 
one prior entry on the country chart; "Jackie Brown" peaked at 
No. 82 in 1989. 

HICHJiyiNCIWITTy: The No. 30 bow of -25 Number Ones" 
(MCA/UTV) by Conw^ TWitty marks the highest debut for the late 
artist since Top Country ;\lbums has been coinpiled using Nielsen 
SoundScan .sales figures. The new CI) is lV\ntty's higliest debut 
since "Final Touches" opened at No. 31 the week of .Sept. 18, 1993. 
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1 1 


103 








i£la\o 4C7;n' idjmg (ttMCOl 


ITI HDOn IIIIW 


14 1 




120 


147 




KEANE 

1 :.;^■ll^^9»C0lt^^l 


Hopes And Fears 


104 1 


105 








\JA Dl^l IC A m'ICTC 

VAKIUUb AKIIsTs 

UT WKCK CHDWS (Tf C9 « COiVVDI 


Rock Against Bush Vol 2 


45 1 


106 


97 


94 




PETEY PABLO • 

--.ir. l^^■■■|,^.li^»CDl 


Still Wfrjting In My Diarv: 2nd Entry 


4 1 


107 






■ 


JULI E ROBERTS JuIm RobHts 




108 


110 


107 


I 


JAY-Z A- 

K)C-*-f niA'DCf JAM OOlSiriV JUa 1 1 !«"< ; 


The Black Album 




109 


98 


90 


■ 


BLINK-182 A 


Blink-iaz 


g( 


110 


too 


97 


I 


COHEED AND CAMBRIA 

EQIMI viSIO'i rr,!, iiWRiA sovf MUSICOIKEQCOI 


la Keeping Secrets Of Silent Earth: 3 




111 


106 


114 


■ 


MONTGOMERY GENTRY • 


Yeu Do Your Thing 


















112 


90 


78 




STORY OF THE YEAR • 

MAVTHICXiMiB'iVUMERb'fl.S rWLJitHI 


Page Avenue 


51 I 


® 


15? 






*©f PACESETTER 

GRUPO CLIMAX ZaZaZa 


ml 


114 


89 


73 


■ 


B.O. 

CNom cm nmKKH si 


Ufa Atler Cash Money 


22 1 


115 


104 


100 


I 


DIANA KRALL • 


The Girt In The Other Room 


o 


116 






■ 


SOUNDTRACK 


13 Going On 30 


41 F 


117 


116 


120 


I 


JAMIE CULIUM IvnmvvinMlliing 


B3 1 


lie 


125 


118 


■ 


MARTINA MCBRIDE A Manilla 

srA NJiivii .i ^j.'ii; mGii- 


7 1 


119 


112 


117 




RASCAL FLATTS A' MaH 

LVmc 5TH(FT 'i^]l VOLLWJIKDllI'H'IBn* 


5 1 


120 


109 


149 




SARAH MCLACHIAN A' Mtacitow 


2 f 


121 


114 


103 




CRIME MOB 


Crime Mob 


90 1 




E 


mm 

2 




FURTHER SEEMS FOREVER 

roOTH a flM 97]n «)IH COI IHI 


Hide Nothing 


122 1 


123 


75 






WYNONNA 

ajHBTMIHIIIt'lUB 


What The World Needa Now Is Low 


o, 


124 


113 


109 




TWISTA A 

wijwiiir ':)tin! 


Kamikaze 


1 1 


125 


62 






TWELVE GIRLS BAND 

puiiA EMURiAjNMENT imMaiMtcw NMR lien aova) 


Eastern Energy 


62 1 


126 


105 






THE HIVES 

INTEKSCOK MOW rUW GDI 


Tyrannosaurut Hives 


33 1 


® 


163 






ELTON JOHN A' 

«Df«ft i;r. tEMiii,«( i\i»m 


Greatest Hits 1970-200Z 


12 1 


128 


"is" 


54~ 




2PAC 

DfATH NOW sr4i-«acM < ' ; w. 1 w ' 


Live 


54 1 


(S> 


E 


B 




JIMMY BUFFETT A ' MmI Mt In Margarttavllk: Jimmy Mtm Th» Ultimato CollectioR 

UMBOATMCAnmi'iM r.', M 13: 


9 1 


130 






ANDY GRIGGS 

RilA N^Sh>'iil£ )W3an.GIISWCI)l 


TMslGoltaSoe 


59 1 


131 






SOUNDTRACK A 

•MAT !Ki*€t mm »«aj\ 


The Cheetah GirislEP) 


sTl 


132 


1 


i 


15 


SOUNDTRACK 

MAIT DISNEY IB1«iai1l3ICDl 


That's So Raven 


44 1 


(ED 


NEW 


1 


E-40 

siocwa ii/jivf larszoMMitt-itCoi 


The Bast Of E-4Q: Yesterday, Today & Tomorrow 


133 1 


134 




i 


SOUNDTRACK 

MIMMRenOS mSlwillfl4U)t'Wlt4ilt«CDI 


Blue Collar Comedy Tour The Movie 


104 1 


<ED 


A. 


1 


THE ISLEY BROTHERS 

LECACT'tPic mmr.sow music ium eq coi 


Taken To The Next Phase 


135 1 


136 


1 




■ 


SELAH 

CURBTWSKIIIICDI 


Hiding Place 


61 1 


137 


11 




VARIOUS ARTISTS 

souncE nuiUAct nb « coi 


The Source Presents: Hip Hop Hits 8 


45 1 


138 






THE CURE 


The Cure 


7 1 


(ED 


NEW 




THE FrNN BROTHERS 

NfTTWfH r- T-i.'- ;f.r|..|Hl 


Everyone Is Here 


139 1 


140 






LOSTPROPHETS • 

-.ni'.ip. ■ n fOCDi 


Start Somethiag 


33 1 






JOE NICHOLS 

UNIV^ISAJ. SaulH OUSM lUSa CO! 


Revalation 


23 1 


142 






CARLY SIMON 

AfllSrA/nHlf^U.flECTHA »<79-<BUG SIRATEGIC MAJWtING GflOU 


Reflections: Carly Simon's Graatasl Hits 

lilMCDl 


22 1 


143 






NEW FOUND GLORY • CHrijlt 


3 1 


144 


gm 




PEARL JAM 

TEN CIUB S3U4,I>MS lltn CSI 


Banaroya Hall: Odobar 22fid 2M3 


18 1 


145 






DIERKS BENTLEY • 


Oierks BanUay 


26 1 


146 


1 






BRITNEY SPEARS A ' 


In The Zone 


1 1 


<B 


NEW 




DRIVE BY TRUCKERS 

NIV. iVr ,1 ■Si'.l 1 ■«! ■] |H| 


The Dirty South 


147 1 


148 


BB 




VARIOUS ARTISTS • 


Vans Warpad Tour 2004 Compilation 


8 1 


149 








GAVIN DEGRAW 

JSMtr.DMGttlflCDI 


Chariot - Sirippad 


56 1 


150 








STEVIE WONDER 


The Definitive Collection 


35 f 



LAST WEEK | 






ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


rnia 


PEAK 1 
POSITION 1 


144 






MERCYME Un4o<ia 

ma i»»JiCuRHiiBMcai 


12 


M/ 






CROSSFAOE 

lG-';aLi.lMB A BJIM SOS> MUSIC ill M EQ CDi (Hi 


CiD&sfada 


147 


■49 






SNOW PATROL 

pni'Oon.AKM ac7.^?iiiMERscDn ill SB cni IMI 


HnalSlTBW 


149 


119 






SCISSOR SISTERS 

L1I.EH3AlilC;7)r JF4Aj'!11tC0l|H| 


Scissor Sisten 


102 


■24 






DAVE MATTHEWS BAND • 


Ths Gorga 


10 


1 j8 






DWIGHT YOAKAM 

HtRlll^l ISA^iKVIIlEl FRMIIHlUa IIBBBCSI 


The Varf Best 01 Owlght Yoakam 


87 


139 


- 




FIVE FOR FIGHTING • 


The Battle For Evervthing 


20 


13/ 






BEENIE MAN 

SHJ'> \ri .-ULSF^in-^iWaiNIIZWIllBI 


Back Te Basics 


SI 






BEBO NORMAN 

[ssi'iTiAL lo^jtiir'ucmlnl 


Try 


159 






SAVES THE DAY 


Ups & Downs; Early Recordiags And B-Sides 


160 


13b 






NINA SKY 

I'lAUiL 'Jt.i,LMsai.li»nri\IM«Sll3JICDI 


Nine Sky 


44 


167|151 




GEORGE MICHAEL Paliaim 

AtfiEAn.f PIC «ra&soN« MUSIC new EO COI 


12 


142 




B 


CEUNE DION 


A New Day...Live In Las Vegas 


10 


\^^^ 






ANGIE STONE 

J s(jii'ii*Mri iiBwccn 


Stone Love 


14 


146 


133 


11 


JOSH GRACIN 


Josh Gracin 


11 


171 


162 


i» 


TEENA MARIE 

CASH rAirin CLASSICS anKziNKtiua COI 


La Dona 


6 












170 


■74 


LONESTAR 

b'tA^flM HLGfllUCDl 


LafsBallsAgaiB 


14 


136 


144 


■ 


YING YANG TWINS • 


Me & My Brother 


11 


151 


156 




LIL JON & THE EAST SIDE BOYZ A 


Kings Of Crunk 


14 


165 


171 


61 


LED ZEPPELIN A Early Days S Laner 

firLftNTICBKIl'AG "*^rn 


Days: The Best 01 Lad Zeppelin Voliinios One And Two 




114 








BUTCH WALKER 

iiT i^i:: 1 '■■ i.''..3ic.;)l«[aCDtIII| 


Letters 


171 


146 


139 




SOUNDTRACK 

MAVERin Isi 'l-'/.-BNEBBHOS HUB CO! 


SO First Dstes 


30 


141 


148 




ELVIS PRESLEY A' 


Elvis: 31 •! Hiu 


1 


[775 


187 


■ 


SHEDAISY 

IvnCSTREn IBBBAUDLUVmiDIIBaCII) 


Sweet RigM Here 


16 


143 


141 




INCUBUS A 

— . -11 . 1 -:■ ll^Y^'■^^lClla9^tQ;a 


* Craw La« Of The Murder 


2 


86 




1 


BRUCE HORNSBY 

CClUBJeiA9»USL'NVMuSJCllBSBEQC0l 


Halcyoo Deys 


86 


159 


158 


I 


AUDIOSLAVE A' 


Audiosleve 


7 


i 


w 


1 


DEITRICK HADDON 


Crossroads 


178 


Ft? 


1B2 


■ 


THE POSTAL SERVICE 

S'JBPOPi«lHW:CllM| 


Gin Up 


149 


I 






JOHN TESH 

CAPDLSCII* MMeitSBICO) 


Worship At Red Rocks 


180 


fl60[l0? 
1- 




LIONEL RICHIE • 

- 1 IM- I|»C0I 


UtaOafinitiiraCollectioa 


19 


145jl?7 




8BALL & MJG • 

BAEi SOV iXiJIS^ UMAS'llNCOl 


Living legends 


3 






CONWAY TWITTY 

UCP NA^lviLLE jrvBOMSWMElDSICO) 


2S Number Ones 


183 






SISTER HAZEL 

CRIMIV PLEISfiTlD^SllIMUNtiaiBinSSCSI 


Ull 


184 


155 


lis 




RON WHITE 

MMUELMPOBdiEaMJUEIIIBBrr |H| 


Drunk In Public 


83 


132 


129 


fl 


GEORGE THOROGOOD & THE DESTROYERS Greatest Hits: 30 Vtars Of Rock 

CAPITOL »t»IIBflCDi 


55 


158 


153 




3 DOORS DOWN A' 


Awey From The Sun 


8 


182 


172 


fl 


MONKA* 

JitinriJLMH 'L H I E* 


Alter The Storm 


1 


154 


121 


I 


BONEY JAMES 

LVAANERBAaS UlBttlBHCOl 


Pure 


66 


118 


66 


1 


RACHEL PROCTOR 

BNAStlllSlOllBBBCm 


Where 1 Belong 


66 


178 


189 


I 


MARCO ANTONIO SOUS •JOAN SEBASTUN DosGtandas 


125 


179 






JEREMY CAMP 

tf-mn -..ir-iCH) 


Carried Me: The Worship Project 


102 


174 


169 




SHANIA TWAIN ^" 

M|ii;L^- ■ ' .1 (t r[ 


Upl 


1 


pij 


159 




FRED HAMMOND 

VER '■' .UiF 'AMA.-OMaAllim'llWi 


Somethin' 'Bout Love 


35 


fl 


w 


fl 


GILBERTO SANTA ROSA 

SOSTOiSCU^ J[t.;;iirai;u iJ L.'ii [H| 


Autemieo 


195 


|l72 


163 


1 


THE NOTORIOUS CHERRY BOMBS 

UrilVERSA. SDU'H KXSS iisa CBI [M] 


The Notorious Cherry Bombs 


135 


SEE 


WTKV 


■ 


TIM MCGRAW A ' 

CURB .'(r« . 


Tim Mcfirew Atrd Tlie Deocohell Doctors 


2 


{l80 


146 


fl 


RANDY TRAVIS 

P = 5i >.A;K^||lLEI>BmWINOIItlBCDI 


The Very Best Of Reedy Travis 


80 


[189 


166 




SUGARCULT 


Palm Trees And Power Lines 


46 


|l77 


1?? 




COUNTING CROWS • 


Films About Ghosts: The Best 01... 


32 



• AllMinj mitli \Ue gruatesi qams (fiis wink. • Rrcordmg Induitrv Aun 01 America IRIAAI cgiihcaiion lot n«1 }liip«nfrfii ui 500,000 albuin wm ICMd) A RIAA cerf^i: 
tyintial TidiCBtBS album's mulli-plBliiMin levet. foi lioied imvx, and double album* w■1^ o lunmn^ni'^i: o' lOOrnimiles oi moie, Ihc HIAA rnullipliBS ihipinantt b^tt\e number ol ' - 



31 BUG a< 

k [H] IIK 



> tor r-L-[ sh piiiKfl cif 1 ir ■ (if iinitt IPlaliniinil ♦ RIAA tcr1ifi[:aiiorT Ipr ret ihipmcpi; o' 10 million unilj lOiamondi Numeffll lollowmo Pljlinum or Diamond 
. _ jvlTie number ol discs jndi'artapfls RIAAUCin lAardu Cgrtrlii^DliDn to> rwT ttiipfnani cK 100.000 umUIOro) 1. Cvrtification of IOO.O00 units (Platirta) CemriCBtion of 400.000 
mafkcri Ed and all other CO pricat a<o squival«m pnces. which ats proisctsd from vvholesals p'icss Gfearest 6sif>er shows chart's Uri]«st uoil Inctease PaceseR»r indicates biggest 
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www.billboard.con • www.billboard.bix 



51 



Billboard TOP INTERNET ALBUM SALES™ 



SEPTEMBER 1 1 
200< 



Biiibood TOP SOUNDTRACKS. 



1 

1 






Sales dm amt imernei sales rcpons compiled bv 




Nielsen 

SoundScan 


s 

i< 








ARTIST iWPRINT S NUMKR/DISTfllBUTING LABEL 






rule 


II 




2 




TIMMCGRAW cuRsmw 


NUMBER ' 




1 WeekAl Numbcf 1 
Live Like You Were Dying 


1 






BEN FOLDS EPicxvb'saNvuusic 






Super D(EP) 


- 






OJk.R. EVEKflMWliJ 






34thftBth 


80 






JASON MRAZ ElIKIM.'jMlAN1ICaB»AG Tm 


lifkt, NotAoMi: 


Jason 


Mru Livt At Tlw Eagles Btlliooa 


49 






BUTCH WALKER cwntn/sDrnMusic mi LMb 


171 




3| 


SOUNDTRACK fDx.incramoNYMUSic 






Garten SMi 


25 






PEARL JAM TfSClUBBMH'"MQ 






Banaroya Hall: Octobar 22nd 2003 


144 






SISTER HAZEL cROwiH-PonsdiBKwtHMAN Lift 


184 






R. KELLY ii.f^r«7nM8A 






Happy People/U Saved Ma 


2 






JEFF TIMMONS ^Gir4!IKtSIMGPH(lCNLX 






Whisper HwI Way 


- 






KINGSPADE puRHANNoiZEinalH] 






Kingspade 


- 






USHER L-j.i;i-i.i :oMBA 






Confessions 


9 






THE FINN BROTHERS >«EmwMni»m 






Everyone Is Here 


139 






VARIOUS ARTISTS Buswr 






Hnim SoMHttrack For Anwrica 


- 




4 




JIMMY BUFFETT A MAiiBiMT,nc« uhmla 






Licansa To Chill 


11 






DRIVE BY TRUCKERS umMsrmat [Hi 






ThaOinrSoMh 


147 






DREW COPELAND s<xihman titir 






No Regrets 


- 






DADDY X :iL'SURBA^ noia tmi 






Organic Soul 


- 




7 




TWELVE GIRLS BAND niTiAENTEHTAiNMEmLiSAMii&'vwnrvTR 




Eastern Energy 


125 




11 




NORAH JONES A* miwnmitr 






Feals Like Homo 








STEVE EARLE e saiMREDSim'AHTmis 






Tha Ravolution Starts...Now 


89 


■V 


,o| 


SOUNDTRACK cixuMSiAnuiisoNT music 






De-Lovely 


70 






DISFUNCTION-ILL si^euRBAMNoizEnm 






Invtsibia Movement 






14 




MAROONS A' <]ciOf4L JH««i- nMG IN] 






Songs About Jane 


8 




B 




ASHLEE SIMPSON ccFfENCDitiinNTtRscon 






Autobiography 


6 




Top Internet Album Sales rellects Dhrs'cal albums ordered tTvough I memet mere hams, based on data collected bv Nielsun SijundScan Unkko mosi BiHboiird album charis, catalog iiUos are includ«d on the ImernMand Sounduack chans. AAltiu mi wnhltia greatest salesgainihis week. •Recording Industry Atsn. 
Ot America (RIAAI certilication Idi noiyiiomeni ol 500.000 nttun units iGoM) A RIAA cemlksfKin for ne($liipmenl ol 1 mJlion unrts (Platuium) ^ flIAA c^ficaiion for net shipment of lOntiaion units IDiamond). Numeral following Platinum or Diamond symbol indicaies atbuni's rno)ti>ptstinixn level. For boxed sets, 
anddouMo albums with a running time of lOOmmutc&ar mere, Tt)e RIAA muttiplies shipments tiilhe number of discs andjot tapes. RIAA Latin awards Certifi cation tor net shipmenl of tO&OOO urnls (Oio.l .'. Certificaiion of 200.000 units IPIatinol. Cemficabon of 400.000 umts (Mutti-Platino) 'Asterisk irvikcates vinyl 
availaUe [H] inificates past or present Heatseekertitle 'l''2O04. VNU Business Media. Inc and Nielsen SoundScan, Inc AUnglils restirv«(t 



THE HLLBOAIID 200 A-Z (LISTED BY ARTISTS) 



2Pac 128 
3 0oonOawn 187 
aBall&MJG 182 
tZSIontn 29 
213 15 
311 95 
Trace Adkirs 67 
Alton 40 
Alter Bndge 27 
Audioslave 177 
Lloytl Banks 23 
The Beach Boys 78 
BeaslivBcys 60 
BeenieMan 15S 
DtcrtaBonllcy 145 
Beyonce 85 
B.G. 114 
Big&Ricri 10 
Black Eyed n»s 21 
Blink- 182 109 
BoyzllMen 52 
Brandy 94 
Breaking Benjamin 47 
Jtmmy Buffatt 11,129 
Ryan Cabrera 1 7 
Jeremy Camp 192 



CastinB Growth 97 
Kenny Chesney 26 
Tern Clark 46 
Gnipo Climax 113 
Coliieed And Cambna 110 
Counling Crwrt 200 
Crime Mob 121 
Crosslsdc 152 
Sher>l Crow 92 
Jamie CulkOT 117 
The Cure 138 

D12 44 

Gavin DeGiaw U9 
Celine Dion L63 

The Diplomsis Presefil Jim Jones It 

Drive By Tmckers 147 

H.laryDuff 101 

E-40 133 

Steve tarle 89 

Euane&cenc£ 43 

Sara Evans 83 

FingefElertn 96 

The Finn Bmther; 139 

Fivp For Fighline 157 

Franz Ferdinand 54 

Further Serms FoKver 122 



G Love 100 
JosD Gracin 165 
Andy Griggs 1 30 
JoUtGrobai^ 57 
Guns H Roses 31 
Oeitr«l( Haddon 178 
Anthony Hamilton 73 
f reO Mammond 1 94 
The Hives 126 
Hoobaslank 39 
Bruce Homsfiy 1 76 
Houston 53 



Ala<i Jackson 93 
Jadakiss 51 
Boney James 1S9 
Jay-Z 108 
Jet 81 

Elton John 127 
JoJo 35 

Norah Jones 64. 68 
Cledus T Judd 96 
Juvenile 82 

Keane 104 



Toby Keith 76 
R- Kelly 2 
Alcia Keys 28 
K^ Bop Kids 74 
The Killers 33 
DiwiaKrali 116 

k.d. lang 84 
Auril Lavigne 1 3 
Led Zeppelin 170 
L.I Flip 50 

Ul Jon & The East Skle Boy; 169 
L.I ScroppyiTrJIwiHe 56 
Ul Wayne 59 
Linkin Partt 4 1 
Lloyd 71 

Los Lonely Boys 16 
LonesUr 167 
Lostprophets 140 
Kevin Lyttie 46 

Teena Mane 166 
Maroon5 6, 58 
DeanManin 91 
Masc 4 

D»M Matthews Band 155 
Martina McBnde 118 
Tim McCraw I. 197 



Sarah MclscMan 120 

MercyMe 151 

George Michael 162 

Chnstina Milian t03 

MobbOeep 36 

Modest Mouse 32 

Monica 188 

Montgomery Gentry 1 1 1 

Jason Mraz 49 

New Found Glory 143 

Joe Nichols 141 

Nicke«>ack 72 

Nina Sky 161 

BeboNomian 159 

The Notorious Cherry Bombs 196 



PWeyPabio 106 
Brad Pauley 24 
Pearl Jam 144 
PHbull 14 

The Rxlal Senice 179 
thrts Presley 173 
FVince 7 

Rachel Procto» 190 



Queen 88 

Rascal Flatts 1 19 
LonHRichw 181 
Julie Robefts 107 
The Rolling Stones 30 
The Roots 75 

Saliva 63 

Gilceno Santa Rosa 195 
Saves The Day 160 
SouorSflte^ 154 
Seelher 79 
Seiah 136 
SheOaisy 174 
Shinedown 61 
Shyne 19 
Carly Simon 142 
Jessica Simpson 37 
AsMee Simoson 6 
Sister HaKi 184 
Slwhnot 62 
SnoMPatroi 153 

Marco Antonio Solis & Joan Sebastian 
191 

SOUNDTRACK 

13 Going On 30 116 
50 Fifht Dates 1 72 



Blue Collar Comedy Tour- The 
Movie 134 

The Cneetah Girls lEPI 131 

A Cinderella Story 66 

De-Lovely 70 

Garden State 25 

The Princess Diaries 2 Royal 

EnBaaement 22 

Shreh2 77 

Spider-Man 2 69 

Thars So Raven 132 
Bntney Spears 146 
Angle Stone 164 
Story 01 The Year 112 
Suganzult 199 
Switchfbot 20 

Taluflg Back Sunday 42 
Terror Squad 65 
JohnTesh 180 

George ThorogDod & Trie Destroyers 
186 

Three Days Grace 86 
Haixjy Travis 198 
Travis Tntt 90 
SnaniaTwam 193 
Tweh« Girls Band L25 
Twisia 124 



Cormav Twitty 1 83 



Van Halen 55 

VARIOUS ARTISTS 
Now 15 99 
Now 16 5 

Rock Againsi Bush Vol 2 105 
The Source Presente: Hip Hop Mils 
8 137 

Vans Warped Tour 2004 
Compitation 148 
Velvet Revolver 34 

Butcn Walker 171 
KanyeWest 48 
Ron White 185 
Gretchen Wilson 12 
Stevie Wonder 150 
Wynonna 123 
Yellowcard 38 
ring Yang Twins 168 
OwightYoakam 156 
Young Buck 3 



Over The 
Counter 

CoBlinued from page 49 

Riftht behind him on The Bill- 
board 200 and Top R&B/I lip-Hop 
are .sets by Young Buck (G-Unit/ 
Interscope, 261.00(1 copiesi and 
prodigal rapper .Mase iBad Boy/ 
Fo' Reel. 188.0001. 

Young Buck, like 50 Cent and 
Lloyd Banks, is a member of rap 
group G-Unit. Karlier this summer. 
Banks' solo bow. "The I lunger lor 
More," led the R&B/hip-hop chart 
for five weeks and The Billboard 
200 for two. 

There were three weeks when 
Mase's 1997 debut. "Harlem World." 
had bigger weeks than his new 
title's opening total, yet this start 
far exceeds any week chalked by his 



1999 follow-up "Double Up." 

Not t(K) far down the big chart 
are the arrivals of Pitbull (TVT, No. 
14) and the Diplomats associate 
Jim Jones (Diplomats/Koch. No. 
18). The former had a top 10 rhyth- 
mic hit this summer with "Culo." 
The latter features appearances by 
Cam'Ron and Chico DeBarge. 

Pitbull is also No. 1 on Top Inde- 
pendent Albums, where Jones 
enters at No. 3. 

Jones' "On My Way to Church" 
hits Top R&B/Hip-Hop Albums at 
No. 4. while Pitbull's "M.I.A.M.I. 
(Money Is a Major Issue)" enters at 
No. 7. The order is different than 
that found on the big chart and the 
indie list because the R&B/hip-hop 
sales charts reflect activity from a 
core panel of stores that specialize 
in those genres. 

Billboard and Nielsen Sound- 
Scan are nearing completion of a 
revamp of the core-store panel, a 
process that will add hundreds of 
appropriate locations to that subset. 



SECOND SERVING: For some new 
artists, following up a successful 
debut with a live album would 
simply be a means of maintaining 
visibility between full-length out- 
ings. In the case of Jason Mraz, 
the singer/songwriter's new title 




actually surpasses the best chart 
peak his rookie outing earned. 

Entering at No. 49 is his CD/DVT) 
combo, "Tonight. Not Again/Jason 
Mraz Live at Eagles Ballroom " 



I Elektra/Atlantic) Its opening sum 
is 22.000 copies. 

His first set, "Waiting for My Rock- 
et to Come," peaked at No. 55 during 
a 56-wcek chart run. There were only 
hvo weeks — the Christmas frame 
and the one before it — when the first 
album had bigger numbers than 
those that greet the live outing. 

TO THE LEFT: Credit maverick Steve 
Earle as being the first recording 
act to receive sales benefits from Air 
America Radio, the liberal-leaning 
talk network. 

His new "The Revolution Starts 
. . . Now" (E-Squared/ArtemisI, 
which shares the title of his own 
Sunday show on that radio circuit, 
rallies Karle's second-best Nielsen 
SoundScan week: 13,000. That's 
good for No. 12 on Top Countr>' 
Albums and No. 89 on The Bill- 
board 200. Of the seven albums he 
has charted since SoundScan 
began counting, only the 2002 
title "Jerusalem" racked a higher 



one-week sum (17,500). 

A heavy load of commercials, 
voiced by Air America's most 
familiar personality. Al Franken. 
supported the new album's 
launch. Earle also did personal 
appearances at Borders Books & 
Music in Washington, D.C.. and 
Barnes & Noble in New York. A 
few weeks earlier he was featured 
on a '"Nightline" edition about 
music and politics. 

FOR THE RECORD: Contrary to last 
issue's column, there were really 
three weeks in 2003 when country 
albums led The Billboard 200. 

Johnny Rose, who is VP of sales 
from Universal Music Nashville, 
points out that aside from titles by 
Alan Jackson and Dixie Chicks. I 
somehow missed Toby Keith's 
"Shock'n Y AH. " That is more than 
a little embarrassing, as his opening 
stanza of 585,000 was the biggest 
week by any country set on last 
year's charts. 
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RAMON AVAU Y SUS BRAVOS DEL NORTE Antoloeia De Un Rey 

■BtlFLilb 18ft .IFUFFLFllHI 


SO 


29 


27 




VARIOUS ARTISTS Punk-O Rama Vol. 9 



CaUbg albuins are 2-yeBr-okl DKs t^^1 nave fallen beknv Mo. 100 on The Utbosril 100 or re-usues of older albums. Tocal Weeks coiLmn reflects ccmbmed iveflks COe Itu appeared on The Billl>aai(l 200 and Top Pop Catalog Alboms The Heaue«ke(s chart lisi.t ITik iMr^il-sdlmy nltn.ns liv new and i1tv«l0|Hng artists, Othnwl «s ihoM Mtio hauB ngvw 
appeared n Die lap lOOolThe Biltraan] TOO Ha HealSieBkBrs title neacries itiai level, il and trie aci's sjbsequem albums ate m mediately in e'l^'e to appear on Hie Keatsfiekers cnan Too Independem AJiKyns are current oHes l^aI a<e soU '•la independerfi dtsiribulioo. mcMmy mu^e t^ut are iulNled via major brancli dixtnbutots ^Albums wthlhs grsal- 
est laies gams iha week •Reco'dmq Inousirv Assn 01 America <RIAAI c eniti cation Id i net stiipn^emol 500,000 atbuni urKa(&oA3l A RIAA caiDricauon lor r>et slupmem ol 1 mition uniu iPlatmumi. ^ RlAAceralicauiii for net i^ipinentot 10 mihon ui«i (Dminoiioi Nuin Pal full mvny PIhUihimi o' DiamoiKl ivrntKil irlicaiu aibum'x r^Ri pliBnum Inwl 
For bcoed s^. and doubte albi/T)s wn)i a !\jTin(r>g Dirie at 100 minutes or mate, the RIAA rnultipJies stiipments trycne r>jmber of discs arKl'or tapes. RIAA Lao n a^ a tils. : Dertilicatian lor neish(iment vk 100,000 uridi (Qrol ' CerttfiCBbon of 200010 urMs IRAtinol. Z^' CenJicabon a\ 400,000 unu (McAt-Plntria). 'Asiensk ndicius vinyl LCis availabM Most 
tape pnces, and CD prices torBWG and WEA labels, are suggested lists. Tape pnces marked EQ. and a1 octier CD pnces. are equivalent prices, ttitoch are pio^ected Iror^ wholesale prices Gieatesl Gamer Shews cliaris largest iiivi increase {H] vidicains pastQi priisem Huaisee^iei ttle 'J^i 200(. VNU Siisnes!; Miidia, Inc , and Mielmi SotxidScan, Inc AE 
rigfiii reserved 



BILLBOARD SEPTEMBER 11.2004 



www.billboard.com • www.blll board, bii 



Billboard TOP CHRISTIAN ALBUMS- 





S 
1 




Sales data coinpllad by A • 

4V Nielsen 










SoundScan 


11 






ARTIST V1PP.NT S NUMBEROlSTfiiBLrTNu LAB£, 


Titl« 










NUMBER 1 


5 Weeks AiN:iTt;e' ' 


I 


1 




GEORGE THOROGOOD & THE DESTROYERS 


Greatest Hits: 30 Years Ot Rock 
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Me And Mr Johnson 
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Honkia' On Bubo 
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Had To Cry Today 
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Have A Unle Faith 
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KMp n Simple 
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Blues To The Bone 


9 


6 




R.L BURNSlOE 
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Stand Up In It 
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JOHNNY WINTER 
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RAY CHARLES 




Music Legends: Ray's Blues 
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STEVIE RAY VAUGHAN 


Martin Scorsese Presents The Blues Stevie Ray Vaughan 






SOUNDTRACK 


Martin Scorsese Presents The Best Of The Blues 
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Livin' With The Blues 
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Back To Basics 
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SOUNDTRACK 
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The Last Don: Live. Vol, 1 
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SEAN PAUL A 




Dulty Rock 
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Is It Rolling Bob?: A Reggae Tribute To Bob Dylan Vol 1 


8 


S 




DON OMAR 




The Last Don 
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True Lovt 
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BOB MARLEY 




The Best Of Bob Marloy 
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TWELVE GIRLS BAND 
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BEBEL GILBERTO 
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SOUNDTRACK 
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Failh & Inspiration 
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The Jukebox Years 
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WOW W orshi p <Ye l|gvyl 



Here I Am To Worship 



Amaiirtg Grace 3: A CouritrY Salute To Gospel 
Throne Rooni 
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Biilboad TOP GOSPEL ALBUMS 



1 LAST WEEK 1 


o 

ts 

£ 




Salasdain compilnil hy a 9 

{Ni Nielsen 

SoundScan 

ARTIST IMPmNT 4 NUMBER/DISTRIBUTINGUmEL Title 


u 






ft^ NUMUft 1;H6T {H6T &E6UT 1 W.ek a, N„ml>er . 

DEITRICK HADDON < imc-oMu |H| Cnmroads 


2 


1 


1 




FRED HAMMOND .em7ujdmea Somethjn"Boiit Love 


3 


2 


5 




VARIOUS ARTISTS . ,..m «r, v,m. .™,o™. WOW Gospel 2004 


4 


3 


4 




ISRAEL AND NEW BREED i><;iG<iiT' uasptLtfic si »a £u\t VL^^ IHI Live From Another Level 


5 


4 


2 




MARTHA MUNIZZI . jniu mi [HI The Best Is Yet To Come 


6 


5 


7 




TONEX S. THE PECULIAR PEOPLE viin jnbnuzliuSA Out The Bon 


7 


7 


8 




CECE WINANS • < ■..moxnww Throne Boom 


8 


6 


3 




JOHNP. KEE IHI The Color Of Music 


o 








JOE PACE Joe Pace Piesesnts Sunday Morino Service 




25 


30^ 




SHARROND KING Dcdicatod 




12 


17 




VICKIYOHE jii ,1- ill; ism IMI 1 Just Want »oo 






THE CANTON SPIRITUALS vCTmi»wi.»l« Now lile: Uve In Harvey. IL 


13 


10 


6 




VARIOUS ARTISTS -[^ r ;r jnci t^-i^iv .,ospfL BishooT.D. Jakes Presents: He-Motions 


14 


8 


10 




SOUNDTRACK* m -i . Musir The Fighting Temgtalions 


15 


11 


11 




THE WILLIAMS BROTHERS & THEIR SUPERSTAR FRIENDS ■ AooEnin mwaucil SoulUnk Uve 


<D 

a> 


14 


12 




MEN OF STANDARD ; , .„« svM«ct It's A New Day 


16 


16 




RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) 3mt<i «isi«htoii! Unalinined The Wai Cliuich UsodTo Be 


18 


9 


9 




TWINKIECLARK Home Ones Again ..Live In Detroit 




15 


14 




DOROTHY NORWOOD utiLj.tj Stand On Tha Word 


20 


13 


13 




BYRON CAGE pctEMRir'xiizii'.'aA [HI Byron Cage 




33 


34 




CALVIN SIMON ^■iM,i.:m, Share The News: Past, Present And Ftiture 




21 


21^ 




JAMES GREAR & COMPANY FEATURING NEXT liisj<»<»ib A Special Place 


23 


17 


18.7 




VARIOUS ARTISTS ^inavf.inmrmuwm Gotta Have Gosnel! 


24 


18 


20 




SMOKIE NORFUL , i Smokie Norlul: Umiled Edition lEPI 


® 


30 


26 




TONY HIBBERT II , . ■ m .. ,iii«L«' jsi In His Presence 


26 


19 


23 




DONNIE MCCLURKIN* kit. u -..v<mii Bonnie McCliirkin... Again 


27 


22 


19 




THE RANGE ALLEN GROUP .irr.iuTui; The Uve EiiMcience 




36 


36 




JOHNNY MO . A New Direction 




34 


39 




POOH AND THE YOUNG INSPIRATIONS npHR i iii i Say The Word 


30 


20 


15 




BISHOP EDDIE L. LONG PRESENTS THE NEW BIRTH TOTAL PRAISE CHOIR luissim mm ih| Spiril&Tnnh 


31 


23 


28 




BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR ihnuk.ichi w rou"i..r • |>| Let ll Rain 


^ 


37 






TURKS & CAICOS MASS CHOIR Beholdl Uve In Chicago 


33 


29 


37 




CARIKATURE •i-,ruam, Sgirilcaoliic 


34 


27 


22 




TYE TRIBBETT & G.A. ■:r;mT<G0S«LmyMei*BNM(WVMusicl1ll Ufe 


€B 








THE WILLIAMS SISTERS luisospaiim Power In The House 


36 


28 


31 




VARIOUS ARTISTS » : ' ■ ■ . -. .'imaraTmti, WOW Gosnel 2003 


€B 








THE BROOKLYN TABERNACLE CHOIR M;aw»iociiiia«sittW*iwtnflMS Live... This Is Your House 


38 


26 


24 




LASHELL GRIFFIN . v. v , : im Free 


39 


31 


32 




VARIOUS ARTISTS .'.our. aA9iu:i\vARri[ii bpos All Star Gospel Hits Volume 1 Praise & Worship 


40 


32 


29 




VICKIEWINANS >i«i<»iiriviB»l"l Brlngins II All Togethei 



V AltwFRt with it^e iir«3tul salvs gains this w«st •fttcotd«ig Inihist/y Awi. 01 Am&'>ca IRIAA) certtlicstian for nel itiipmeniol SOOAOO album units IQdI'31. ARIAA certrfjcatian for net sfiipmenE ol 1 in<S«n loiitf IPlabnum). # HtAA certilicaiiOfi far nei stiipmsm o1 10 million units ID Oirwnd). Numsfal following Platinum ai Oi8mo<ii) 
tyntnt indicates album's mirfli'plitinumlaval.Foi botttd i*ti. «n<l Ooublc altiunit wtlh a lunmriB ll[r^eol 100 minutes or more, the RIAA multiDlifls tnipments bvlhs number of discs ani];or lapes RIAA Latm awards Canificitnrt lot n«t shipment o< 1OO.00O urwis lOrol ,'. CertiticBlir>^ ot 200.000 unns (Plaiirto) temticabon ol 400,000 
unKt IMuttj-Platmol. 'Asierisfc indicates LP (tavsiliblB Grtatesi Gamcf ihows chan'i I arge it uim increase Heetseeker Impect sinews alDuns lefnoved Irom KeeueelLBrs this week. [H] iPdicatea pasio' present Heais«eiertrUe.'£ 3004, VNU Busmess Media. Inc.. end Ni«lsen SourdScen, (nc. All ngnts reserved 
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- Billbcxid SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot lOO Singles): LT (Hot Latin Tracks) and R8H (Hot R& B Hip/Hop Singles). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 



1985 Uomba, ASCAP/Orop iour Pauls, ASCAP.'Mat' 
iOti Ball. ASCAP/EMI April, ASCAP/Ea^t Side lotinny No- 
Ass, BMI/EMI Blackwood, BM». HL Hioo 72 

-A- 

ACCIOeNTALUr rN LOVE (Sonss Of SKC. BMI/EMt 
Blackwood. BMI/Janes Falls. 8MI3.CLM,'HU Hioo i,<. 

AHORAQUIEN (World Dpcp. BMI/Sonv.' ATVUtin, 
BMI/6luepl3llnum. ASCAP/SonyyATV Discos. ASUP) ir 
'9 

AJNT DRINKIN- AHYMORC (Krvin Fowter, BMI) CS ^3 

AtGOTIENES(C-Ro(l.ASCAP;M3nb«n.ASCAP/Uni- 
wrsal Wusica.A5CAP)LT6 

AU NITE (DOttT STOP) (Black kc, BUI/EMI April, 
ASCAP^FIyle Tyme.ASCAP/Ella & Gene^ Son's. 
ASCAP;M(iflvr>. ASCAPiUniv*(Wl,A5CAP/HanfOCk. 
BMI/EMI Blackwood, BMI]. HU RBH 100 

AiOftE (Atroii Thr Ocean, ASCAPyWalWng Commodi- 
ties EiLl«naintnem. BMIj fiSH 9B 

AMAR COMO TE AME (Edlrnusa, ASCAP/Vandet Amcf- 
ki.mi) LT }8 

AMERICAN IDIOT (WB, ASCAP/Green Daz«. ASCAPJ, 
WBM. Hioo 70 

ANDAR CONMtfiO (ia\^n. ASCAP,' Dobie Af uatela 
Songs, A5CAP;EMI Blacl<«rtiod, BMIJ LT33 

AWAY FROM THE SUH (Iscatawpa. BMI^SongS Of 
Universal BMi(. HL,' WBM, Hioo 76 

AWFUL, BEAUTIFUL UFE lEMl April. ASCAP/PitlSburg 
Ljr>ding. ASCAP/Cobum. BMI/Harley Allen Musk. BMI). 
HL/^M. CS 2-y 

-B- 

BABY GIRL (Dirkpil. BWiy GreaterOood. ASCAP,'Ien' 
nlfer Nettles, ASCAP .Tele gram music. ASCAP) CS 35 

BAST MAMA (James Gla*.per, SESAC/Rithard Getfietd, 
BMI/Michellin Bartmell, BMI.'RaberTGetPield. BMl/Brock- 
ett Parson, BMI/Tetwise. BMI) RBH 99 

BACKUP{Marimbero. BMI.'Oiai eiolher5Mu5iii:. BMI) 
RBH Sb 

BACK WHEN (Warner Tarnwlanp, BMI.'Sony/ATV 
Cross Keys, ASCAP), Ht/WBM. CS 55 

BALlABABTlChingv Musk, ASCAPi'BMG Songs. 
ASCAP,' Empty House. ASCAPi'EMI April, ASCAfl, HL RBH 
75 

BAStt(SegSon, BMI) IT ^7 

BETTER WITH TIME (Songs Of Unr^rsal. BMI^Hey 
Yo<i't« Hey Music. BMi/Uncle Buddies, SESAC/ Phil lack- 
son Music, ASCAP), HL. RBH 7U 

BE YOUR GIRL (Rjs Amf Taj. BMI /Universal-Duchess. 
BMI ■ Pali Paul. flMI/2omba. ASCAP ,'Lil wni. ASCAP/Raul 
SartiJuc BMI riitis Jorif s. BMI) RBH 91 

BOUNCE BACK (Money Mack. BMI] RBH 93 

BREAKAWAY {Friends 01 Seagulls. ASCAPy Fiv« Card. 
ASCAP/ Music Of Winds»«p(. ASCAP /WB, ASCAP /G Mall. 
ASCAPi'Almo, ASCAP/Avril Lawgne. SOCAH), HL; WBM, 
Hioo^fi 

BREAK BREAD (TVT. BMI/LH Ion 00017 Musw. 
BMI /While Rhino. BUI/Lidacris. ASCAP/EMI A|>ril. 
ASCAP/jXtO Music, ASCAP), HU RBH fS 

BREAK OCMN HERE (EMI ApriL ASCAP,'Willow Lake. 
ASCAP). HL. CS 18; Hioo 81 

BREAKING THE HABIT [Zomba, ASCAP, >'Chesien;ha2. 
ASCAP.'Btg Bad Mr, Hahn, BMI/Nondisclosurc Aptemtm. 
BMKRob B«Hj«don, BMI/Kenil Kobayashl, BMI/ParKakey 
Cakes. BMI/ZombaSonss. BMI). WBM. Hioo 23 

BREATHE, STRETCH. SHAKE (Mason Beiha. 
ASCAP.'justin Combs.ASCAP/EMIApriLASCAP/Cvpher- 
cleH. ASCAP). HL Hioo 41; RBH 20 

THE BRIDE (EMI Apnl. ASCAP/Sea Gayfe. 
ASCAP/Songs Of MosJjf. ASCAP/Mosalc Music, BMI). HL 
CS39 

UtING IT BACK (Moitey M^ck, BMI) RBH 6; 
BROKEN (S<^(h^r. UUI/Owight Frye.BMI) Hioo 53 
BURN (ShaniahCymone. ASCAP/EMI ApriL 
ASCAP/Ba bybo/slitl If. SESACi'Moonllme South, 
SESAC/WBM. SESACy U.K. IV. ASCAP). HL;WBM. HlOO 31: 
RBH 30 

-C- 

CAU MY NAME (Conircruersy ASCAP, 'UnivereaL 
ASCAP), HL Hioo 82; RBH 27 

CANT TELL ME NOTHIN' (1808 Mus^, BMI I'Watner- 
Tatnrtlarw, BMI). WBM, CS 59 

CANT YOU TEU [PIckanbo, ASCAP/WiW PIrk, 
ASCAP,' lobelle, ASCAP) CS 52 

CAR WASH (May Twelfth. BMI/Unnr)>rsal-Duch«ss, 
BMI..'Mas4Confuslon,ASCAP/£MiApril,ASCAP).HLHioo 
73 

CAUGHT UP (Dirty Ore, AS CAP,^ Universal. 
ASCAP/Double OH Eight, ASCAP/PoohBZ. ASCAP/Hiico 
So«1li. ASCAP ,'Mu5«( Of Winditwpt. ASCAP/EMI April. 
ASCAP/ PUdfi. ASCAP). HL. RBH 70 

CERTIFIED GANCSTA5 (Not listH) RBH 8j 

CHARLENE (Songs Of Universal. BMI.aappy Whyte's. 
BMKBat Future, BMI). HL Hioo 641 RBH 23 

THE CLOSER I GETTOYIXI (Ensign, BMI/Scarab. BMI) 
RBH 68 

COLD (Sugarslar. BMI) Hioo 93 

COME HOME SOOM (Enwrto. ASCAP/Dyian jackson, 
ASCAP), WBM, CS 23 

COMOTU (Gaira Bay. BMI) LI 1 

COMFTDN lSi« lul>; BMI /Dollar ngja, ASCAP/Roynet. 
ASCAP/EMI Blackwood. BMI|. HL RBH 1,0 

CONFESSIONS PART I (ShaniahCymotv. ASCAP/EMI 
A^xil.ASCAP/Babybov's Little, SESAC.'Nooirtime South. 
SESAC /WB. ASCAP). HL,'WBM. RBHs j 

CONFESSIONS PART II (Shaniah Cymone, ASCAP/EMI 
ApriLASCAP/Babybcry'sLinie.SESAC/Noonlime South, 
SESAC'WBM. SE5AC/U R. IV, ASCAP). HL,'WBM. Hioo j?: 
RBH ij 

CONTIGO YO APRENDt A OLVIDAR (Universal Muslca. 
ASCAP/ Leo Musical. SACM) LT 29 

CORA20N ENCADEMAOO (Universal Musica, 
ASCAP/ SGAE. ASCAP) LT 43 

-D- 

DANGEROUSLY IN LOVE (BeyorKe. ASCAP/Hitco 
Sooth. A5CAP/5o(iy/ATV Tunes, ASCAPj' Foray, 
SESAC/EWM, SESAO. HL RBH 35 

DAYS GO BY (Guitar Monkey, BMI /Cobum. BMt/Uni- 
vcrsal. ASCAP/Unark Village Tunes. ASCAP). HL/WBM, 
CS}; Hioo 35 

OELANTE DE Ml (EMI BI»ckwDod. BMI) LT 21, 

DIAMOND IN THE BACK (Ludacris, ASCAP/EMI April. 
ASCAP ,'Tefnaise. BMI/Delic«us Apiple. ASCAP/Jemaul 
Music. ASCAP/HaR Laslrada. ASCAP/Sony; ATV Tunes, 
ASCAP/Metomega. ASCAP/ Mosic Sales Corp,, ASCAP), 
HURBH90 

DIARY (Leflovr. ASCAP/EMI April, ASCAP/BookOf 
Daniel, ASCAP), HL Hioo 12; RBH 3 



DIP IT LOW {Poll Paul. BMI/SpenCow. 6MI/Songs CM 
Unive*saL BMI /Havana Brov<n, BMl/Univetsal-Dwhess. 
BMI). HLWBM, Hioo 5; RBH iB 

DIME ROSE DELUXTS (Sea Gayte, ASCAP/ Son y/ATV 
A£uffRose.BMI),HL.CS38 

A OONDE ESTABAS7 (Ser-Ca. BMf) LT 44 

OONT BREAK MY HEART AGAIN (Greenhorse. 
BMI/EMI Blackwtwd.BMI/SlolunTavtor. ASCAP), HUC5 

DONT LIKE (BABY'S MAMA DRAMA) (Benson Clarke. 
BMI/ Lipturws. ASCAP) RBH 94 

DONT SAY NUTH IN (Grand Negai, BMI/Careers-BMG. 
BMi;ScDtt SloTCh. ASCAPiTufl )ew. ASCAP). HL RBH 89 

DOS LOCOS O&N. ASCAP) Lf 30 

DROP IT LiKE ITS HOT (My Own Chit, BMI/EMI Black- 
wood, BMI/Thc Waters or Nazareth, BMiyC«eers-BMG, 
BMI/RavncKiser. BMI), HL, RBH 58 

DUELE EL AMOR (Gente Normal. ASCAP) LT 9 

-E- 

ESTA LLORANDO Ml C0RA20N (Cdimonsa. ASCAP] LT 

13 

E5TE5 DONDE ESTIS (WB.ASCAP) LT i8 
EVtRYTIME IZortttM Son^s. BMIi'Birlncv Spears, 

BMI/NcHling Hilt, BMl/Sea Nymph. BMI/Andrian Adams, 

BMI/Ur»rversaLASCAP).HL/WBM,Hioo86 

-F- 

FABRICANDO FANTASIAS (WB, ASCAP/Pilolo, 
ASCAP/ Universal Musica, ASCAP) LT 1,1 

FIEUW WAY TOO DAMN GOOD (Wamer-Tamerbfie. 
BMI,.'Arm Your DilU). SOCAM/Zero-G, SOCAN/Blatk Diesel. 
SOCAN/Ladekw, SOCAN), WBM, Hioo 63 

FEELMYWAYT0Y04J (Cherry Rrver, BMI /Songs Of 
DreamWorks, BMI/Unweisal-MCA,ASCAP/Ha1har«, 
ASCAP], CIM/HL.CS 3? 

FIEIS UK£ TODAY ( Universal- PotyGiam Inlernaiional 
ASCAP/AltTio, ASCAP], HL CS w; HiOO 62 

FIERA INQUIETA (Uguna. ASCAP; Sony/ ATV Discos, 
ASCAPI LT 37 

FLAPYOUR WINGS (jatkie Frost. ASCAP /BMC Songs. 
ASCAP/Careers BMG. BMI/Raynchas«r, BMI/The Waters 
Of Nazareth, BMl/EMI Blackwood, BMI], HL Hioo ^4; 
RBH 22 

FLOAT ON (l^ Casanova Music. ASCAP./Tschudi 
frtuslc. ASCAP/The Best Dressed Chitken In Town. ASCAP) 
Hioo 71 

FOR REAL Oizopw BMl/EluJi's Voice, ASCAP/EMI AprIL 
ASCAP). HL RBH i,s 

FREAKS ISP2, BMI/Play N SkrILr.ASCAP/EMI April. 
ASCAP). HI, Hioo 99; RBH 8t 

FREE (Franne Gee, BMI / Qad^ Dreamer. BMI/Wamer- 
Tameilane. BMI/Marietta Moon.ASCAP). WBM, RBH 92 

FREEDOM (Son^ Of UniversaL BMI/Lavaca Bay. 
BMI/Annabcila Cwe, BMI), HLCS 57 

FREEKnA-LEEK (Zomba, ASCAP /Kumbaya. 
ASCAP/WalCti My MuSk, ASCAP/Ulfoo OOO17 Musk. 
BMI), WBM, Hioo 42; RBH 4B 

-G- 

GHAWAY CAR (Remarm, SESAC/CoftfbO(ai«a 
BMI/Hf*dman Haase. SESAC/D«noUtion.SE5AC/Wflnv- 
er-Tamerlane, BMI). WBM. CS 43 

THE GlRl'5 GONE WILD (Sony/ATV Tree. BMI/Low 
Monkey. BMI/Unwersal, ASCAP/MemphersfieW. ASCAP). 
HLi'WBM.CS w 

GIRLS LIE TOO (EMI f^i\. ASCAP/Llttle Cricket, 
ASCAP/Dldn'i Have To Be, AS CAP/Warrwr- Tamerlane. 
BMI).HL/WBM, CSiiHioo 37 

GO DJ. (Money Mack. BMI) RBH 54 

GOES GOOD Wrm BEER (Carwrs BMG, 
BMI/SagrabeauK Sooji. BMI/Sony/ATV Acufl Row. BMI), 
HL CS$6 

GOLDEN (UniversaL ASCAP/jatcat, ASCAP/Slue's 
Baby. ASCAP 'ablackants music. QMl) RBH 31 

GOODIES (White Rhino, BMI /Christopher Garrett. 
ASCAP,' Httco South, ASCAP/MusK Of Windswept. 
A5CAP/RovJ.1yRightings,A5CAP/Mijsi< PuWiShins loi. 
ASCAP/C'Amore. BMI/fAe & PAarq. ASCAP/EMI /^ril. 
ASCAP/AJr Control. ASCAP), HL Hioo 1; RBH 1 

GOTTA GO SOLO (October i3lh. ASCAP/Hitco South, 
ASCAP/Kharalroit ASCAP/Panonwm. BMI) RBH 66 

GROUPIE LUV (Hancock, BMIVMy 0«n ChH. BMI / EMI 
Blackwood. BMl.'Warren G, BMl/Njte Dogs. BMI), HL, 
RBH 57 

-H- 

HAPPY PEOPLE (R Kelly. BMI/Zomba Songs. BMI), 
WBM. RBH 33 

HEM>SPRUNG (LL Cool ), ASCAP/ Sony,' ATV Tunes. 
ASCAP/V«smla Beath, ASCAP/WB, ASCAfO. Hl/WBM, 
Hioo 19; RBH 9 

HEAVEN (Either OfMusic, BMI/EMI Blackwood. 
BMI/CarM Bros. MuSh", BMI). HL.CS 5 J; Hioo 20 

HE GETS THAT FROM ME (| B Daniel, ASCAP/Water 
Bound, ASCAP/DanleUASCAP/Copyright Solutions, 
BMI/Murrah. BMII CS 39 

HERE FOR THE PAfTTV (Sony/ATV Cross Keys, 
ASCAP/Hoos-^nmama Music. ASCAP/WB.ASCAP/Bi8l 
Love. BMI /C£rol Vincent And Associates. 8MI|. HL/ WBM. 
CS 7; Hioo 46 

HEY GOOD LOOKIN* (Sony/ATV Ac uff Rose, BMI/Hiri- 
am. BMI). HL CS 31 

HEY YOUMG GIRL fYoung Gotdie, BMI/Hoily Cwiw, 
ASCAP/BMG Songs, ASCAP/Songs Of Universal. BMI). 
HLRBH 67 

HIGHER lEMI Blackwood, BMI/P(ease Gimme My 
Publishinfl. BMI/Cotxvright Confroti, HL RBH 77 

HOOD HOP IJerrell tones. ASCAP/tMl April. 
ASCAP/ Nottiig Dale, ASCAP/Tjrpo, ASCAP). HI. BBH s9 

HOT 3NITE (Next Selection. AS CAP/ Motto la, 
ASCAPyAspen. ASCAP) Hioo 89; RBH 41 

HOW AM I DOIW (Skronk Bonk Tunes, BMI/Sony.'ATV 
Cross Keys, ASCAP), H L CS 21 

HOW COME (Eisht Milp Styic, BMI/Derty Works, 
ASCAP/EMI ApriLASCAP/FullpfOof. BMI/EMI Blackwood. 
BMI/Sitkno4e5, BM 1/ Reach Global Songs. BMI/Swilty 
McVf y, ASCAP), H L. Hioo 68; RBH 88 

HOW DID YOU KNOW? {Colgems EMI. ASCAP/Unrvti- 
sal, BMl/MaiitTtmik International, ASCAP). HL Hioo 100 

HUSH (LL Cool J, ASCAP/Sonv/ATV Tunes. 
ASCAP/MareusAurelius, ASCAP/Famous,ASCAP/White 
Chocolate Umi, BMI/ While ChocoLaie Groove. 
ASCAP /While Chocotate Beat2. ASCAP). HL RBH 63 

-I- 

I BELIEVE (GrayT.ASCAP/Breakthrou^CreatiORS. 
ASCAP/EMI AprlLASCAP.'S.M.Y.,ASCAP/Sony/ATV 
Tones, ASCAP), HL Hioo 98; RBH 72 



I DONT WANNA KNOW (Marskv\ BMI/Janice Combs. 
BMI/EMI Blackwood. BMI/II0I Heat. ASCAP/lustin 
Combs. ASCW/EMI ApriL ASCAP/ Do nceno. ASCAP/ 337, 
ASCAP). HL Hioo 50 

IF 1 AINT GOT YOU (Lellow, ASCAP/EMI April. ASCAF). 
HLHioo to; RBH 14 

IF 1 WAS YOUR GIRLFRIEND [Not Listed) RBH 62 

IF NOBODY BEUEVEO I N YOU (Cobum. BMI/Harley 
Allen Music BMI), WBM. CS -.6; Hioo 69 

I 60 BACK (Sorrv/ATV Mileiw. ASCAP/lslJndsoul. 
ASCAP). HLCS 4; Hioo 44 

I GOTAFEELIN'(rAafor Bob.ASCAP/Un'rversal-Son^ 
Of Polv<iram internatiorul. BMI/£verything Uov«. 
BMI/Sony/ATVTree. BMI]. HL,n«BM,Hioo79 

I HATE EVERYTHING (Midfwgln Ejipr ess, ASCAP /Big- 
ger Pklure, ASCAP/Zomtja. AS CAP/ November One Songs, 
BMl,'RatpMk. BMI/Zomba Songs, BMI). WBM, CS 10; 
Hioo $2 

I UKE THAT (Irak Slari, ASCAP/ Almo, ASCAP/living. 
SMt/Nate Dogg, BMI/}Xio Music. ASCAP/Chlngy Music. 
ASCAP/BMG Songs. ASCAP/Mischkemusic, 
ASCAP/Housion Summers. BMi,'Three Hundred Ce Music, 
BMI). HL/WBM, Hioo 11; RBH 26 

I LOVE HASCAR (Brg Yellow Pog, BMI/Sony/ATVTrfe. 
BMlTokecD Tunes. BMII. HL CS 49 

IMPOSIBU OLVIDARTE (Peermusic III, BMI) LT41 

I'M SO FLY (Lloyd Banks, ASCAP /UniversaL 
ASCAP/Virginia Beach. ASCAP.'WB. ASCAP/Danja Hand/ 
Muiik.SESAt) RBH 38 

IN A REAL LOVE (EMI ApriL. ASCAP/VassarSongs, 
ASCAP/BMG Songs. ASCAP/ Mrs, Lumpkins Poodle, 
ASCAP).HLCSiS;Hioo67 

I SMOKE. I DRANK (9Wii,L BMI/Drugsio<«. 
ASCAP/Ten Count. BMll RBH ^7 

rT'S ALL HOW YOU LOOK AT IT (Universal. 
ASCAP/Memphisto. A5CAP/Cal IV, ASCAP/lorgaSong. 
ASCAP/wa. ASCAP). HL/WBM, CS 45 

IWANNA THANK YA (Soul Insurance. BMI/'Melodies 
Of I, BMI/BuMm Ge?. BMI/NooAtime Tui>«. BMl/Warner 
Tamerlane, BMI/ My Own Chit. BMI/Hit & Hold. 
ASCAP/EMI Blackwood, BMI/]obe(e. ASCAP), HL/WBM. 
RBH 96 

I WANT TO LIVE (Memphisto, ASCAP.'Onlay. 
ASCAP/Unrversal. ASCAP/Sotiy/ATV Cross Keys. ASCAP). 
HL/WBM. H10U80 

-J- 

JESUS WALKS (EMI Blackwood, BMI/PleaseGimme 
IMy Publishing, SMI). HL. Hioo 24; RBH 8 

JESUS WAS A COUNTRY BOY (Espirtu de Leon. 
BMi; Universal. ASCAP/Momphisto, ASCAP), HL CS 33 

JIMMY CHOC (Solomcn^^ Work, ASCAP/Unrversal- 
PolyGram International, ASCAP/ Slavery, BMI/DI Irv. 
BMI/EMI April. ASCAP/ Pookirtoots, ASCAP). HL RBH 55 

JUST LIKEYOU (EMI April. ASCAP/EMI A(>ril Canada. 
SOCAN/ 3 Days Grace, SOCAN/Noodles For Everyone. 
SOCAN), HL Hioo ^7 

-K- 

KING OF THE DANCEHALL (EMI Blackwood, BMI /Uni- 
v^rvalSongs 0( PolyGram Intemslional. BMl/Toiry Kellyi 
ASCAP/Maurice Gregory. BMI), HL Hioo 9S; RBH 46 

KNUCX IF YOU BUCK CWorld Wide Platinum, BMI] 
Hioo 92; RBH 42 

-L- 

LAGRIMAS (WanKf-Tametlane. BMI/WBM, SESAC) LT 

»S 

LA LQCURA (Nucva Ventura. ASCAP/ Sony/ATV Discos. 

ASCAP) LT 16 

lA PRIMERACON ACUA (Pacific LC. ASCAP/ Mwifno 

Aguine, BMDIT35 

LAS AVISPA5 (Etyon. BMI] LT 11 

LASTIKA ES Ml MUJER (No< Listed) LT 18 

LEAN BACK (Scott Storch, ASCAP/TVT, ASCAP/TufT 

lew, ASCAP/Remyniite Music, ASCAP/Rcach Global 

ASCAP/loey And Ryan Music, BMI) Hioo 2; RBH 2 

L£AVE(GETOLJT) (FuUOfSouL BMI/EMI BUckwood. 

BMl/Soulvang, BMl/Godfly. BMI/Songs Of DreamWorks, 

BMiySmooth As Silk, ASCAP/PUything. ASCAP). HL Hioo 

21 

LET ME IN (UniwrsjiL ASCAP/50 Cent. ASCAP), HL 
Hioo 40; RBH 16 

LErS GETAWAY (DomanI And Ya MaiestyS Music. 
ASCAP/Bubba Gee. BMI/Noontime Tunes. BMI/Warner- 
Tamerlane, BMI/Spnnglime, BMI), WBM. Hioo 36; RBH 17 

LET5 GET IT STARTED (wilLi am. BMI/Jeeproy. 
BMI/Nawasha Networks. BMi/Hisako Songs, BMI/Tuono, 
BMI/EI Cubano. BMI/EMI Blackwood. BMI). CLM/HL 
Hioo 2s 

LUTHEM BE LITTLE (Hanell, SMI/Sony/ATV Tree, 
BMI). HLCS 51 

LIVE UKE YOU WERE DYING (Wam«f-Tamef1am. 
BMI/Big Loud Shift. ASCAP/KG. ASCAP), W8M. CS 2; 
Hioo 33 

LOCKED UP (Noka InternationaL ASCAP /Famous. 
ASCAP), HL Hioo 15; RBH 7 

LOOK AT US (Sony/ATV Songs. BMl/Triple Shoes. 
BMI r'SonyVATV Cross Keys, ASCAP/Bill N Bud. ASCAP). 
HLCS 28 

THE LORD LOVES THE DRINKIN' MAN (Kevin Fowler. 
BMI) tS 36 

LOVE SONG (Rcik>n Songs. ASCAP/ BMG Songs, 
ASCAP), HL Hioo 78 

-M- 

MAS MALA QUE TU (Brantunes, ASCAP/Maximo 
Asuitip, BMI) IT j,^ 

MEANT TO LIVE (Ui'iidowitievn. ASCAP/Sucat PMf, 
ASCAP) Hioo 28 

ME DEDKIUE A PERDERTE (Sony/ATV Discos, ASCAP) 
LT17 

MIEDO (Vander America. BMI/ralo. ASCAF^ LT 5 

MIEDO (Vander. ASCAP) LT 2$ 

MOVE YA BODY fTwoenj, ASCAP/Elijah WHIS The 3 rd 

MusiC. ASCAP/Cipha Sounds Music. ASCAP/Lionel 
Bcrmingham Music. ASCAP/Abood, BMl/Zomba Songs, 
BMI,'Hok.o|umbi. BMI), WBM. Hioo 14 

MR. MOM (Sony/ATV Tree, BMI/ HarDinism.com, 
SESAC'Super ID. ASCAP/Top Mule. ASCAP/Sassy Mule. 
ASCAP/Oon Pfrtmmer. ASCAP /The Loving Company. 
ASCAP/Wixen, ASCAP). HL CS 19 

MY BOO (EMI April. ASCAP/Shamah Cymone, 
ASCAP/Phoenu Ave. ASCAP/Justlfi Combs. ASCAP/Ld- 
low, ASCAP). HL Hioo 29; R6H 19 

MY HAPPV ENDING (Almo. ASCAP/Avril Uvigne, 
SOCAN/Soootrack. BMI/EMI Blackwood. BMI), HL, Hioo 
18 

MY IMAGINATION (Slacked, BMI/Zesty ZKks, 
BMI).WBM.CS47 



MY PLACE Oackit Frosl. ASCAP/8MG Songs, 
ASCAP/ Publishing Desfgnee. BMI/EMI Hastings Catalog. 
6MI/|obe1c. ASCAP/ Warner. Tamcrljnr, BMI], Hl/WBM, 
Hioo 4; RBH 6 

NADA VALGO SIN TU AMOR (Ptermusic III. 
6MI/Camalcon,BMI)LT? 

NEVER REALLY WAS (Marsky. BMI/Janice Combs. 
BMI/EMI Blackwood. BMI/Hot Heal. ASCAP/lustin 
Combs. ASCAP/ E Ml AprlL ASCAP/Phoenlx Ave. 
A5CAP;WB. ASCAP/Elliot-lacobsen. ASCAP), HL/WBM, 
RBH 97 

NO END IM SHSHT (Warner Tamerlaiw, BMI/BIg Red 
Tractor, ASCAP/Bigger Piclure. ASCAP/Zoraba. ASCAP), 
WBM.CS37 

MOUA CLAP (Breka Music, 8MI/Zachnick, BMI) Hioo 
60: RBH 24 

m ME QUICRO ENAMORAR (Sony/ATV Uln. BMI) LT 

8 

NO PROBLEM (Lil [on 00017 Music. BMI/TVT, 
BMI/SwizQle. BMI) Hioo 39; RBH 12 

NOTXIN 'BOUT LOTE MAKES SENSE (Sted Wheels, 
6Mr/Deston,ASCAP/errr_.,.ASCAP/WB, 
ASCAP /Chrysatis. ASCAP/ November Songs. ASCAPI, 
HL/WBM, CS44 

NOTXING ON Bin THE RADIO (WB. ASCAP/Fool 
Hearted Mdodles, ASfAP/Odiesorgs. ASCAP/Short Story 
Long, ASCAP). WBM, CS 20 

NOTHIN'TO LOSE CAirno, ASCAP/Kevin Savfgar. 
ASCAP/Unrvetsal.ASCAP/'Chasgy B«ss.ASCftP]. HL.CS 
60 

HO TIENE U CULPA EL INDK) Ot* EdiciOWS. BMI) LI 

45 

NOVEMBER (Universal PolyGram InlcmalionaL 
ASCAP/Green Wagon. ASCAP/Sony/ATV Cross Keys. 
ASCAP/Onaly. BMI). HL. CS 46 

.0- 

OCEAN AVENUE (Bromuda. ASCAP/BMG Songs. 
ASCAP). HL Hioo 94 

OH MY GOD (Dade Co. Project Music. BMI/ Universal, 
ASCAP) RBH 84 

OfALAQUETE MUERAS (Ser^a, BMI] LT 7 

ONE THING {Finger EIrven, SOCAM/ Hen field. A5CAP). 
WBM, Hioo 26 

ON FIRE (lloyd Banks. ASCAP/ Unrveisal, ASCAP/^O 
Cent. ASCAP/Embassy,BMI/BroS- Grimm, ASCAP/Eight 
Mile Slyle. BMI/laceff. ASCAP/Reslo WorW. ASCAP), 
HL/WBM, Hioo S9; RBH 34 

ON THE WAY DOWN (RiHop. ASCAP/EMI ApriL 
ASCAP/Playin Hooky, ASCAP/Linle Mwu Music, ASCAPO. 
HLHioo 27 

OVE Ml CAHTO (SP Beat/ In Da Hood. ASCAP/Off Da 
Yetzabulb. BMI/GemStar.ASCAP/BigMato. ASCAP) Kioo 
84; RBH ^2 

-P> 

PIECES Of ME (Big A Nikki, ASCAP/EMi April, 
ASCAP/K'Smff, BMI/AnHouse. BMI/Dyl^n Jackson, 
ASCAP/WB, ASCAP). H L/WBM, Hioo 8 

PiqUETES DE HOSMIGA (Promosongs. BMI) IT 36 
POCO A POCO (Peer Int'L. BMI) LT 46 
PHEFIERO PARTIR (Crisms, SESAC) LT 30 
PRICELISS (Rrst Avenue. ASCAP/BMG, PRS/Demis 
H04 Songs, ASCAP/EMI April, ASCAP/E Two. ASCAP/E 0 
Du2 It, BMI /Anthony Nance Mu2ik, ASCAP/Antonto 
Dwon's Mu/ik. ASCAP/lrving, BMI). HL RBH 9S 

PUT YOUR BEST DRESS ON [WB. ASCAP/Songs Of R- 
Joseph.ASCAP'Warner.Tamerlane, BMI/Platinum Plow. 
ASCAP), WBM, CS 30 

QUE DE RARO TIENE (Gemini^ MusiuL SACM/Uni 
versal Musica. ASCAP) LT 4 

QUE HO ME HUJE5 TU (Universal Musica. 
ASCAP; Piodwnus. ASCAP] IT iJ 

El QUINTO TRAGO (Edimonsa. ASCAP) LT 49 

-R- 

REAL BIG (Money Mack. BMI) RBH 73 

REAL GANGSTAZ (BMG SongS. ASCAP/ltrv^le Kc-IL 
ASCAP^Careers BMG. BMI/R Noid. BMI/White Rhirw. 
BMII, WBM. RBH 51 

THE REASON (Spread Your Cheeks And Push Out The 
Musk. ASCAP/WB. ASCAP), WBM. Hioo 16 

RED CARPET (PAUSE, FLASH) (tomb* Songs. 
BMI/R.Kelly, BMI). WBM. RBH 60 

RIDIV WITH THE UGCND (E Ml Algee. BMI/Newwrit- 
ers. BMI). HL/WBM. CS 54 

ROUGH ft READY (BMG Songs. ASCAP /Mrs. lumpkins 
Poodle, ASCAP.'BMG. PRS/Multrsongs BMG. SESAC) CS 

-S- 

SAVE A HORSE (RIDE ACOWBOY) (Big Love. 
ASCAP/W^. ASCAP). WBM, CS ii: Hioo 61 

SELFISH (Donut Bou BMI/EMI April, ASCAP/Zhifi. 
ASCAP/P(ease Gimme My Publishing, BMI/EMI Black- 
wood. BMI/Sptinglime. BMO, HL Hioo 96 

SENTADA AQUI EN Ml ALMA (World Deep. 
BMI/Sony/ATV Latin, BMI) LT 25 

SHAKE THATSH" (Ludacns, ASCAP/EMI April 
ASCAP/Vifginia Be a C^ ASCAP/WB. ASCAP), HL/WBM, 
Hioo 71; RBH 29 

SHE THINKS SHE HEEDS ME (SongS Of DreamWorks. 
BMI/APl Country Music, BMI/E TKkcl. BMI/Cherry Rrver, 
BMI /Still Working For The Woman. ASCAP/ MXC 
ASCAP/lCG, BMI/EMI Blackwood. BMI/Shane Minor. 
BMI].CLM/HU CS 5; Hioo 47 

SHE WILL BE LOVED [CareervBMG. BMI/Febnjary 
Twenty Second. BMI/6MG Songs, ASCAP/Valentine 
Vdl»ntlne. ASCAP), HL Hioo 9 

SI LA VES (WB, ASCAP/Mu2iekurtgeveris Artemis BV, 
BMI] IT 10 

SI PUDIERA (Ser-Ca. BMI) LT 39 

SLITHER (VeKet Revolver, ASCAP] HiOO Bt 

SLOW MOTKM [Money Mack. BMI) Hioo 7; RBH 10 

SO COLD (Breaking BeniamIn Music, ASCAP/S«ven 
F*aks, ASCAP) Hioo 77 

50 FLY (Marco Cardenas. ASCAP/Daniel Salas. 
ASCAP/Ricardo Martinez, ASCAF^ RBH Bi 

S0MBRAL0CA(Lusafrica.BMI/SGAE.BMI]LT3i 

SOME BEACH (Scarlet Moon, BMI/Black In The Sad- 
dle. ASCAP/ Giantslayer, ASCAP) CS 26 

SOMEBODY (WB. ASCAP /Gravitron. SESAQ. WBM. 
Hioo 87 

SOMEBOOYTOLOMEahe Killers. ASCAP/Universal- 
Po*yGram International. ASCAP). HL Hioo 8s 
SON DE AMORES (WB. ASCAP) a 3 
SO SEXY (R.Kelly. BMl/ZomtM Songs. BMI/Stayin 
High Music, ASCAP/ Almo, ASCAP). HL/WBM. Hioo 32; 
RBH 11 

SOUTHSIDE [Hale Yeah. SESAC/ Peertunes, 



SESAC/Tsbulows. ASCAP/Hitco South, ASCAP/Uwerwl 
Lingo, ASCAP/Aragorn Sonss, ASCAP/ DJ Inr, BMI). HL 
Hioo 36: RBH 44 

SOYTU MUJER (C.K. Joint/. BMI/Unrvetsal-Musica 
Unica. BMI/Wamer-Tamerlane. BMI) LT14 

STAYS IN HEXKX} rTokeco Tunes, BMI). HLCS 13; 
Hioo 55 

STIU IN LOVE (Aliarose Music. BMl/lnrlng, BMI/AI 
Green, BMI), HL Hioo 88; RBH 36 

STORM (M.SS Bessie. ASCAP/ EMI April, ASCAP/Cartet 
Boys.ASCAP].HLRBH 56 

SUDS IN THE BUCKET (Mike Curb. BMI/Songs Of 
Moraine. BMI/Curb Songs. ASCAP /fAoraine. ASCAP), 
WBM,CSB; Hioo 43 

SUNSHINE (Lucky: BMI/4 My Peeps. BMI /Publishing 
Designee. BMI/S. Lai, BMI/L Que/adA. BMI) Hu» 3; RBH 



-T- 

TAKE ME OUT fLnivprsal-lsland. PRS). HL Hioo 66 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing, BMI/EMI Blackwood. BMI/Uncle Bobbys Music. 
BMI/MandriU, ASCAP). HL. RBH 80 

TEMPTED TO TOUCH (Mustard Seed InUma, BMI/EMI 
Blackwood, BMI), HL RBH 76 

TENECESITOIUNTOAMI (Tequila Deep, BMl/Blue 
Deep, BMI) LT40 

It PERDONE UNA VEZ [Gannex, BMI) U 32 

THAFS COOL (Wrensong. ASCAP /Uisracella. 
ASCAP/Reynsong. BMI /Giving H Back. BMI/Mosaic 
Music. BMi/HiiW l,irk, BMI) CS 27 

THArS WHAT IT'S ALL ABOUT (TriniFold. 
PfiS/Cari'e.rs-BMG. BMi/BIg loud Shift, ASCAF^, HLCS 
13; Hioo 65 

THIEFS THEME (Iron Butterfly, BMl/Ten East. 
BMI/Colillion. BMI/ Wamer Tamerlane. BMI/lllWin, 
ASCAP.'WB. ASC-AP/Sjlaam Remi, ASCAP.'EMI ApfH, 
ASCAP). HL/WBM. RBH B; 

THINK ABOUTYOU (Uncle Ronnie^. ASCAP/EMI April. 
ASCAP,'Ghost Manor. BMI], HL RBH 32 

THIS LOVE (Careers-BMG. BMI/February Twenty Sec- 
orxJ, BMI /Valentine Valentine, ASCAP). HL Hioo « 

TOO MUCH OFAGOODTHING (EMI April. ASCAP/Tn- 
Angels. ASCAP), HL CS9; Hioo 49 

TRIPAROUNDTHE SUN (Mighty Nke. BMl,'Al Ander- 
songs, BMI/Bluewaier. BMI/Brutunes, BMI/fiug. 
BMI/ Warner- lamerlane. BMI], WBM. CS 41 

TU DE QUE VAS (WB. ASCAP/ Mu/iekuitgeveris 
Artemis BV, BMO LT 21 

TURN ME ON (EMt April ASCAP/Beane Tribe. 
ASCAP.'justin Combs. ASCAP/0ai2,ASCAP/CSite. 
ASCAP/EMI. PRS/Spragga Beni. BMI/K Lynle, ASCAP). 
HL Hioo 6: RBH 28 

-U- 

THE UPSIDE OF BEING DOWN (EMI Blackwood. 
BMI/EMI April ASCAP/Black In The Saddle. 
ASCAP/GiantsLayer. ASCAP). HL. CS 48 

U SAVED ME (Zomtu Songs. BMI/R.Kelly, BMt), WBM. 
Hioo sS; RBH 21 

USED TO LOVE U Oohit Legend. BMI/EMt Blackviood. 
BMI/Ptease Gimme My Publishing. BMI). HL RBH 64 

U 5H0ULDVE KNOWN BETTER (MonOeenise, 
ASCAP/Shaniah Cymone, ASCAP/EMI April ASCAP/Uncle 
Bobby's Music. BMI/EMI Blackwood. BMO, HL Hioo 34; 
R6H i^ 

-V- 

VALtO LA PCNA (World Deep. BMl/Sony/ATV Lalirt. 
BMl,'Sony/ATV Tunes. ASCAP) LT 27 

VIVO Y MUERO EN TU PIEL (Rubet, ASCAP/ Universal 
Mosica, ASCAP) IT 22 

VUaVECONMIGO (EMI ApriL ASCAF^ LT23 

-W- 

WELCOME BACK Uohn Sebastian. BMO RBH 79 

WE UKE THEM GIRLS i\.P Boyz, BMI /White RNno, 
BMI.'Big P, BMI) RBH 71 

WHAT SAY YOO (Sixteen Stars, BMI/Se^«n Peaks, 
ASCAP/ChunkyStyle.ASCAP] CS 50 

WHATS HAPPNIN! (EMI Blackwood, BMI /Colli Park. 
BMI/EWC. BMI/DdCripplet, BMI/First And Goal. 
BMl/Tnck N-fiick. 6MI|. HL Hioo 56; RBH 37 

WHAT we DO HERE (rarxrlled lunch, ASCAP/Uoiver- 
sal-PolyGram InlemationaL ASCAP) RBH 49 

WHAT YOU WONT DO FOR LOVE (EMI Longitude, 
BMt/Undseyanne, BMI/Thp Music Force. BMO RBH 61 

WHISKEY GIRL (Tokeco Tunes, BMI/Sony/ATVTree. 
BMl/Big Yellow Dog. BMO, HL Hioo 97 

WHISKEY LULLABY (Sony/ATV Tree, BMl/Mr Bubba. 
BMI/Reynsong, BMI/Wha Va Say Music BMI/WrensOfig, 
BMI). HLCS 6:H]0O5i 

WHITE TEE'S (Trght 3 DH, ASCAP) Hioo 90; RBH 39 

WHO IS SHE 2 U (Conjunction, ASCAP/Bread Wmnn. 
ASCAP ,'Virginia Beach, ASCAP/WB. ASCAP/ Berter-hatf, 
ASCAP/ Leon Ware. ASCAP/EMI April, AS CAP/ Universal. 
ASCAP], HLAWBM. Hioo 91: RBH 43 

WHY? (JaeNrons, ASCAP/Pustin Combs, ASCAP/EMI 
April. ASCAP/Tappy WhyteV BMt/Songs Of Universal 
BMl/lirvenile H^ll, ASCAP/BMG Songs ASCAP/EMI Vir- 
gin, ASCAP), HU Hioo 13; RBH 4 

THE WOMAN WITH YOU [BMG Songs. ASCAP/ Mrs, 
Lumpkins Poodle. ASCAP/ CareervBMG. BMI/Asierfra. 
BMI). HLCS 34 

-y- 

YEAHi (TVT. BMI/UI |on 00017 Mus»c, BMI/Christo- 
pber Garrelt. ASCAP/Hitco South, ASCAP/Music Of 
Windswept. ASCAP /Christopher Mathew, BMI/Ludacris. 
ASTAP/EMI April, ASCAP). HI /WBM. Hioo 30; RBH jo 

YOU ARE INashviUe DreamWorks Songs. 
ASCAP/Paper Angels. ASCAP/Sunchaser,ASCAP/Chenv 
Une, ASCAP/Monkey Feel, A5CAP/C»reersBMG. 
BMI/Sitverkiss. BMI/ Warner-Tamerlane. BMI), 
CLM/HL/WBM.CS37 

YOU DONT KNOW (EMI Blackwood, BMI/Rodney 
lerkins. BMI/Fred |eri(rns IM. BM)/EMIApril. 
ASCW/Chrysalls.ASCAP/)aH Nixon. ASCApyfamous. 
ASCAP) RBH 8^ 

YOU DOTOUfl THING [Sony/ATV Acuff Rose. 
BMI/Careers-BMG. BMl/Sagrabe«M Soncs. BMQ. HI, CS 
24 

YOU KNOW MY STYLE (Zomba. ASCAP/Ill Will. 
ASCAP/EMI April ASCAP/Salaam Remi. ASCAP/Rabasse. 
ASCAP/WB, ASCAP/Rush Groove. ASCAF^. HL/WBM, RBH 
69 

YOU'RE MY EVERYTHING (Scootle Music. 
ASCAP/Ridgeway Sisters. ASCAP) Hioo 74; RBH 2; 

YQUEVAASER DE Ml (Rubet, ASCAP/Universal 
Musica. ASCAP/ 3000 Antoi. ASCAP/ Sony/ATV Discos, 
ASCAP) IT 46 

-Z- 

CLZA ZA ZA (MESA QUE MAS APLAUOA) (Edimusa. 
ASCAP/Vander America. BMI) IT 50 
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Charts 

Clara's Got The Goods On Two Charts 



aARA: FIRST UDV 
OF CRUNK & B 



"Goodies" by Ciara Featuring 
Petey Pablo moves to the top of 
The Billboard Hot 100 and Hot 
RcSB/Hip-Hop Singles & Tracks, 
bumping Terror Squad's "Lean 
Back" to No. 2 on both lists. 
Dubbed the First Lady of 

crunk & B. 
a melding 
of crunk 
and R&B. 
the 18- 
year-old 
.Atlanta 
artist is 
truly the 
first female 
to break 

through in this newly realized 
genre. The only other crunk & B 
title to chart, "Yeahl" by Usher 
Featuring Ludacris & Lil Jon, 
also went to No. 1 on the Hot 
100 and R&B/Hip-I lop chart, 
spending 12 weeks atop the for- 
mer list and eight atop the latter 
earlier this year. 

Lil Jon (aka Jonathan Smith) 
produced and co-wrote both 
tracks. He is responsible for the 
genre's sound and for coining it 
"crunk," which he equates to 
high-energy party music. The 
closest a pure crunk title has 
come to No. 1 is "Get Low" by Lil 
Jon Featuring the Ying Yang 
INvins, which peaked at No. 2 on 
the Hot 100 and Hot R&B/Hip- 
Hop Singles & Tracks in the fall 
of 2003, and Damn!" by Young- 
bloodz Featuring Lil Jon, which 
peaked at No. 2 on the R&B chart 
last October. 

"Goodies" vaults past "Lean" by 
a slim margin on both charts. The 
track earns Greatest Gainer/Airplay 
honors on the Hot 100 with a 15 
million-audience jump and sur- 
passes "Lean" by 400.000 listener 
impressions. "Goodie" has a bit 
more room to spare on the 
R&B/Hip-Hop Singles & Tracks 
chart, as 700,000 impressions sep- 
arate the top two titles 

LEAPING UDV: With the chart s 
biggest gain, Canadian cowgirl 
Terri Clark rides her "Girls Lie 
Too" to the summit of Hot Country 
Singles & Tracks, collecting her 
second No. 1 on that chart. "Lie" is 
Clark's first splash into the No. 1 
box since "You're Easy on the 
Eyes" started a three-week stint 
there in the Dec. 26, 1998, issue. 

Much of the momentum for 
Clark's upward thrust is the result 
of significant .spin increases 
between midnight and 6 a.m., with 
287 of her 715-detection gain com- 
ing from that particular daypart. 
That's quite a jump, considering 
"Lie" gained a more moderate 237 
detections last issue. 

Six of our 122 monitored sig- 
nals turn in overall gains of more 
than 20 detections over the prior 



period, including Entercom's 
WGGYWilkes-Barre. Pa, (31). 
and KWJJ Portland. Ore. (23). 
Infinity's WYUU Tampa, Fla. 
(23), and WSOC Charlotte, N.C. 
(221, and Citadel's WGKX Mem- 
phis 128) also posted sizeable 
gains. Archway's WKCN Colum- 
bus. Ga.. is the overall airplay 
leader and biggest gainer with 
1 10 total detections, up 44 over 
the previous week. 

Clark's 5-1 

move is the 
biggest chart- 
topping leap in 
two years and 
the largest by a 
solo female in 
more than a 
decade (see 
Chart Beat. 
page 491. 



enter at No. 29 with "My Boo." 

The last radio-only track to 
enter the Hot 100 higher than 
"Boo " was also superstar collabora- 
tion, with Jennifer Lopez and LL 
Cool J joining forces. The pair's 
"All 1 Have" debuted at No. 25 in 
the Dec. 28, 2002, issue 

"Boo" scoots 41-19 on Hot 
R&B/Hip-Hop Singles & Tracks 
as the Greatest Gainer/Airplay 
winner, increasing its audience at 
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On the Nielsen 
Broadcast Data 

Systems country audience tally. 
Tim McGraw's "Live Like You Were 
Dying" rules for a ninth straight 
week with 36.4 million estimated 
impressions. Clark is in second 
place with 34.2 million. 

'BOO' NEWS: After making the 
second-highest debut of 2004 on 
Hot R&B/Hip-Hop Singles & 
Tracks a week ago (Singles Mind- 
ed, Billboard, Sept. 4), Usher & 
Alicia Keys make an even bigger 
splash on the Hot 100 as they 
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that format by 12.6 million lis- 
tener impressions. 

It is the first airplay-only song on 
the chart to reach the top 20 in two 
weeks or less since — here comes 
another star pairing — Beyonce and 
Jay-Z jumped 26-15 with ""Craz>' in 
Love" in the May 31, 2003, issue. 

On the Rhythmic Top 40 chart, 
"Boo" debuts at No. 22, which is 
the second-highest debut of the 
year, following the recent No. 20 
entry by "My Place" from Nelly 
Featuring Jaheim. 
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Keys also debuts on the Rhyth- 
mic chart at No. 34 with "Diary," 
making her the first female artist 
since Foxy Brown in March 1997 
to debut on the chart with two 



tracks in the same week. Like 
Keys, Brown debuted with her own 
track, ""I'll Be," as well as being a 
featured artist on Mary J. Blige's 
"Love Is All We Need. " 
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Backstage Notas 

Behind The Curtain At The Latin Grammy s 



Latin 
Grammys 

Coatimed from page 5 

Cafe Tacuba's Emmanuel Del Real. 

Valdes and gj'psy singer Diego "El 
Cigala." who performed on the 
show, were expected to take home a 
number of awards for their multi- 
nominated "Lagrimas Negras" 
(Calle 54/BMGI. But the disc only 
garnered one award, for best tradi- 
tional tropical album. 

Separately, Valdes also took home 
the award for best Latin jazz album 
with violinist Federico Britos for 
■■We Could Make Such Beautiful 
Music Together." 

Brazilian singer Man'a Rita Mari- 
ano, who performs as Marfa Rita, 
won best new artist, topping popu- 
lar U.S.-based acts .■\kwid and Obie 
Bermtidez. She also received the 
award for best MPB (Popular Brazil- 
Ian Music! album for her self-titled 
Warner debut. 

".\ Festa," the Milton Nasci- 
mento song performed by Rita, 
won best Brazilian song. 

Cafe Tacuba's Del Real won best 
rock song for "Eres," performed by 
his well-established band. The 
group took home the best alterna- 
tive music album honor for ■■Cuatro 
Caminos" (Universal). Julieta Vene- 
gas snagged the best solo vocal 
album trophy. 

Another perennial favorite, the 
late Celia Cruz, won best salsa 
album for "Regalo del Alma," her 
posthumously released set. The 
single "Rie y Llora, ' written by 
Sergio George and Fernando Oso- 
rio, won best tropical song. 



Buzz 

Continued from 7 



have retained or improved their chart 
positions. In the ca.ses of Good Char- 
lotte. Ludacris, Kanye West and Bey- 
once, the resulting buzz they have 
gained in the past month has caused 
them to re-enter the top 25, 

Avril Lavigne and Switchfoot continue 
to climb the 13-29 chart Each is at an 
important point in the life span of a sec- 
ond single. The better than 10-position 
boost here bodes well for those songs. 

The 13-50 chart shows less MTV 
buzz. But there are a handful of inter- 
esting debuts, one of them being Bon 
Jovi. Jon Bon Jovi has made a name for 
himself recently in the news section of 
ne\vspapers across the United States, 
rather than the entertainment section. 

Bon Jovi is a very visible supporter of 
presidential candidate Sen. John Kerry, 
D-Mass, We'll know better what he did 
for Kerr>''s buzz in Nowmber, but right 
now he seems to have put his band's 
name back in the minds of fans. 

Other 13-50 debuts show how the 
older chart follosvs trends set earlier by 
the faster-moving 13-29 chart. Black 
Eyed Peas and Switchfoot appeared on 



Billboard staffers Leila Cobo and 
Melmda Newman offer a behind-the- 
scenes look at the Latin Grammy 
Awards, held Sept. 1 at the Staples 
Center in Los Angeles. 

LAST TO KNOW: Robi Rosa won the 

best music video award for "Mas y 
Mas," a video he said he and wife/ 
director Angela Alvarado Rosa 
"made out of our own pocket and 
then presented it to the label," The 
singer also commented on the all- 
Spanish collection of his songs 
Sony released the day before, titled 
"Como Me Acuerdo. " The album 
includes some tracks from his pre- 
dominantly English-language 
album, "Mad Love," as well as 
some other songs he said he'd 
been recording along the way, 

IFYOU SAY SO: Paulina Rubio, nom- 
inated for best female pop album for 
"Pau-Latina" (Universal), is in the 
midst of her Paulenque tour in Mex- 
ico, She is taking her show to tradi- 
tional, rustic Mexican venues not 
found in major cities; she says she's 
"playing futuristic folklore." 



The evening's major upset be- 
longed to Colombian singer/ 
songwriter Soraya, a breast cancer 
survivor whose self-titled album 
won the new best singer/song- 
writer album category over such 
stars as Leon Gieco, Juan Gabriel 
and Joan Sebastian, 

"When I received the list of nom- 
inations and 1 saw I was alongside 



the younger chart for the first time last 
month. Here they make similar ad- 
vancements on the 13-50 chart, 

T\\'0 acts are conspicuously absent on 
the 13-50 chart Sarah McLachlan and 
Coldplay have fallen from the top 25 
after long stands there. Each may be a 
case of "out sight out of mind." 

Britney Spears has dropped from the 
13-29 chart after only one month. As 
suggested here last month, the cancel- 
lation of her tour seems to have put a 
drag on her buzz. 



Teen 

Continued from page 6 



"Newlyweds" and "The Ashlee Simp- 
son Show," He will be interviewed at 
What Teens Want in a one-on-one 
session with Billboard West Coast 
bureau chief Melinda Newman, 

Kevin Lyman, founder of the Vans 
Warped tour, and Steve Vandoren, 
Vans VP/head of marketing, will pres- 
ent a session on marketing to teens, 
specifically males. They also will dis- 
cuss the tour's success as a branding 
vehicle since its 1995 inception. 



Backstage, Rubio sported a red 
Kabbalah bracelet. When asked if 
she was a student of the mystical 
branch of the Jewish religion, she 
said, "I'm at a time to learn beauti- 
ful things. At a time to give without 
asking anything in return." 

SO CLOSE, YET SO FAR: Brothers Ser- 
gio and Fiandsco Gomez of Akwid, 

who performed on the show and were 
nominated, "used to watch events at 
the Shrine from our fire escape when 
we were growing up, " Francisco said. 
"So being accepted in this way and 
being here is very special for as." . . , 
Although delighted to perform on the 
Latin Grammys, Ozomatli's Wil-Dog 
Abers admitted he and his tand- 
mates' hearts and minds were else- 
where: "We wish we were in New 
York at the Republican National Con- 
vention, outside, protesting. " 

ALREADY IN PROGRESS: Diego "El 

Cigala" said he and pianist Bebo 
Valdes are already working on 
"Lagrimas Negras II, " the follow-up 
to "Lagrimas Negras." winner of the 
Latin Grammy for best traditional 



those icons. I thought. 'They made 
a mistake placing me here,' " Soraya 
said backstage, "I'm standing here 
as a fighter and representing hope- 
fully the fight for many people who 
are striving to be better and hope- 
fully paving the way for many other 
female singer/songwriters. " 

The evening's lineup underscored 
the dichotomy of the Latin Grammys 



Raids 

Continued from page 6 



Mobile has 65%-70% of the 12 bil- 
lion yen ($109.6 million) Japanese 
mastertone market, which has 
grown rapidly in the past couple 
of years. 

"1 think there is plenty of reason 
to suspect cartel-like behavior on 



Other featured speakers include 
Josh Schwartz, creator/executive 
producer of Fox-TV program "The 
0,C."; Geoff Ammer, president of 
worldwide marketing for Columbia 
TriStar Motion Picture Group: and 
Michael Wood, VP of Teen Research 
Unlimited. 

Billboard Latin bureau chief Leila 
Cobo will moderate a session on 
marketing to Hispanic teens. Pan- 
elists will include Rebecca Leon, 
manager of artist JD Natasha: 
Christy Haubegger of Creative Artists 
Agency: and Danny Crowe, president 
of TV station LATV. 

A panel on alternative marketing 
will feature Roman Kushnir, presi- 



tropical album. The repertoire will 
be "stronger" and will include 
songs by Cuban writers Felix Reyna 
and Rolando Lasetie, among oth- 
ers. El Cigala is also working on a 
solo project featuring flamenco 
greats Paco De Luda and Tomatito, 

A SOCIAL MUSICAL Academy 
Award-winning film director and 
music producer Fernando IVueba 
will premiere his film "El Milagro 
de Candeal" in Spain and Brazil 
Sept. 15, TVueba, who produced 
"Lagrimas Negras" and released it 
on his Calle 54 Records, describes 
the film as a ""social musical" 
about a music school founded by 
Brazilian musician Carlinhos 
Brown in a poor town in Brazil. It 
also features pianist Bebo Valdes. 

OTHER MOVIE NEWS: Sources say 
conversations are under way to 
produce a film based on the life of 
19-year-old Adin Chalino Sin- 
chez, who died last spring in a car 
crash in Mexico. Sanchez s final 
album. '"Mis Verdaderos Amigos," 
is due Sept. 14 on Univision. 



as an award show that honors music 
in Spanish and Portuguese yet airs 
on a mainstream U.S. TV network. 

Many performances, including the 
opening number featuring a dynam- 
ic David Bisbal and Jessica Simpson, 
were bilingual and bicultural and not 
always related to the actual nomina- 
tions. Standouts included urban/ 
regional duo /\kwid, performing with 



behalf of Label Mobile, especially if 
one uses American legal standards. " 
one industry source says. ""However. 
Japan's government often supports 
cartels, in an effort to control con- 
fusion, so it is not very surprising to 
see. It is perhaps more surprising to 
.see a raid." 

Observers say they are not sure 
what prompted the raids. However, 
one source says, "there is a gener- 
al feeling within the industry that 
there is a combined effort by the 



dent of Access Retail Entertain- 
ment: Yoel Silber, president of Teen 
Network Worldwide: Samantha 
Skey, senior VP of Alloy Media & 
Marketing: and moderator Erin 
Patton, president of the Master- 
mind Group. 

Other participants include Steve 
Schnur. worldwide director of 
music/audio at Electronic .Arts: Matt 
Jacobson, co-founder and VP of Quik- 
silver Entertainment: and Laura 
Desmond, CEO of Mediavest USA. 

Early-bird registration through 
Sept 23 is $995. To register or for fur- 
ther information, visit whatteens 
wantcom. For group registration, call 
888-536-8536. 



singer/actress Roselyn Sanchez: and 
romantic Mexican singer Marco 
Antonio Soli's, who won best region- 
al Mexican song for his track "Tu 
Amor o Tu Desprecio," from the 
Fonovisa album of the same name. 

This year's ratings, provided by 
Nielsen Media Research, were a 2.4/4 
share, or 3,3 million viewers. That is 
down from last year's 3.4 rating/6 
share, or 5 million viewers. The first 
Latin Grammys telecast, in 2000, 
provided the show's best ratings, a 
5.2/9 share, or 7,5 million viewers, 

.As always, retailers expected to see 
a sales reaction from acts that 
appeared on the televised program, 

"I'm optimistic about "Lagrimas 
Negras,' " says Monica Ricardez, U.S. 
Latin market coordinator and audio 
buyer for Tower Records. Despite the 
word of mouth and publicity sur- 
rounding the album, she says, sales 
haven't been as brisk as expected. 

Although labels continue to 
view the Latin Grammys as an 
important marketing tool, many 
executives are skeptical about the 
Grammys' capacity to cover all 
Spanish and Portuguese music 
from many countries, 

"I think it's a mistake to attempt 
to cover all territories," one execu- 
tive says. ".Making it a U.S. -only 
award would be much more coher- 
ent and more fair. " 

Winners for the Latin Grammy 
awards are voted on by the nearly 
3,000 voting members of the Latin 
Academy of Recording Arts and Sci- 
ences. Recordings released in Span- 
ish- or Portuguese-speaking coun- 
tries between April 1, 2003, and 
.March 31. 2004, are eligible. 

For a complete list of winners, go to 
billboard.com, 

.Additional reporting by Carta Hay 
in New York. 



majors to tightly restrict the dis- 
tribution of digital material. The 
stated reason for this is to discour- 
age piracy and ensure watertight 
digital-rights management, but 
probably some have (spotted! an 
opportunity to use this to own the 
whole supply chain." 

The raids have implications for 
Japan's nascent download market. 
The country's main legitimate 
download service. Mora, is ope- 
rated by Tokyo-based Label Gate, 
which is owned by 17 Japanese 
labels that are also among the 
backers of Label Mobile. 

Observers predict that Mora's 
pricing and security policies will 
come under scrutiny following the 
FTC action. 

Mora offers Japanese reper- 
toire for 270 yen ($2.50) per 
track and 2,400 yen ($22) per 
album; international material 
goes for 240 yen ($2.20) per track 
or 2,025 yen ($19) per album. All 
tracks are copy-protected, limit- 
ing users' ability to burn and 
transfer downloads. 



For breaking news, analysis. 
Jobs and newsletters visit: 
www.billboard.biz 
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Incubator 

Continued from page 1 



Fred Feldman, owner of Triple 
Crown Records, will head the rock 
label, which has yet to be named. It 
will be distributed by Alternative 
Distribution Alliance. WMG's indie 
distribution arm. 

Moscowitz and Feldman will main- 
tain their respective affiliations with 
Violator and Triple Crown; Spaulding 
will leave WEA for the Asylum role. 

Asylum's initial deal is with the 
Hypnotize Minds label, owned by 
Three 6 Mafia. The Hypnotize 
Minds roster includes Lil' Wyte and 
Frayser Boy. .Asylum also has signed 
Hot Wright in conjunction with 
Atlantic Records. 

The rock operation has yet to sign 
any acts. 

Both labels will be based in New 
York. Each will sUrt with eight to 10 
employees. 

WFA pre.sident John Esposito, who 
will oversee the two labels, says the 
incubator system will "provide ex- 
pertise and services to indie labels. " 

Esposito credits Lyor Cohen, WMG 
chairman/CEO of U.S. Recorded 
Music, with the vision for the opera- 
tion. "He is allowing us to act as 
entrepreneurs, which is exciting." 

FOLLOW THE TREND 

WMG's strategy is part of a trend 
by the majors to get involved in the 
independent sector, which is expect- 
ed to gain strength in the wake of the 
Sony/BMC merger. 

The move also duplicates a .system 
pioneered by Sony Music's indie dis- 
tribution arm, RED. In the 1990s, 



RED created Red Ink (for rock titles) 
and RUMM (for urban titles) to provide 
marketing services for independent 
labels and for the U.S. release of Sony's 
international repertoire. 

Koch Records has also been suc- 
cessful with this strategy, particularly 
on the urban side through Koch 
Entertainment Label Alliance. 




MOSCOWITZ: TAKING CHANCES 



Universal Music Croup appears to 
be moving in a similar direction (Bill- 
board, Aug. 14). The mandate for its 
planned independent distribution 
company, Fontana, is not yet clear, 
but observers expect it will take an 
approach similar to RED and WMG's 
new incubator system. 

Asylum makes the already com- 
petitive urban arena that much more 
intense, according to one executive. 

"Asylum has clearly been designed 
to go after Koch and TVT, which are 
both having successes with urban 
music," the executive says. "But every 
time a major gets into an independ- 
ent area, all they do is drive up the 
coiiLs and fuck it up for everybody." 

However, one independent execu- 
tive says it is already competitive in 



that sector, and even the majors are 
learning to rein in costs. 

KNOW WHEN TO UPSTREAM 

The creation of the rock operation 
will allow ADA to offer three types of 
deals, ADA president Andy Allen says. 
It will continue to offer straight dis- 
tribution deals, but now it can also 
pursue labels that have a strong A<£R 
presence and limited marketing 
skills, and it can upstream to the 
major albums that warrant broader 
marketing. 

"We can look at deals that before 
■.■.^e might have [had to tell] a label 
that without strong marketing from 
them, we don't know how effective 
we can be," Allen says. 

Triple Crown is a case in point. 
When its deal was coming up with 
Caroline in September 2001, Feld- 
man says. "I went to ADA, but Andy 
felt we weren't there yet." 

Instead, Feldman (and his staff of 
one) turned to Razor & Tie for mar- 
keting, promotion and sales. When 
the Razor & Tie deal ends in Decem- 
ber, Triple Crown — still wholly 
owned by Feldman — will switch dis- 
tribution to ADA and use the new 
rock incubator services. 

Triple Crown's acts have included 
Brand New, Hot Rod Circuit and 
Northstar 

Feldman says the division he will 
head is for labels that ""know how to 
sell 10,000 records" but want help 
getting to the next level. 

Candidates for upstreaming — 
which involves switching from indie 
to major marketing and distribution — 
could include acts on Fcldman's label 
or those using his incubator services. 
Or the indie label using the incubator 
services could work in concert with 
Warner Bros, or Atlantic. Or it might 



be a situation where either of those 
labels has an artist they want to put in 
the incubator system, Allen .says. 

Indeed, Feldman says there is 
some discussion about launching 
the rock incubator with a new act 
from Atlantic or Warner Bros. 

Upstreaming has become a hot con- 
cept in the industry, thanks in part to 




Sony's success with Or Music's Los 
Lonely Boys and Columbia's Switch- 
foot, which both came out of RED. 

ONE-STOP SHOPPING 

On the urban side, Moskowitz 
says Asylum will provide " one-stop 
shopping for entrepreneurs." That 
will allow them to retain the eco- 
nomies of the independent world, 
tap into whichever services they 
need from Asylum and get the dis- 
tribution muscle of WEA. 

Asylum will provide an infrastruc- 
ture that labels and artists can tap for 
such functions as purchasing media 
and promoting to video outlets or 
radio. "We will give them a resource 
they never had before to allow them 
to build brands," Moskowitz says. 



The two new labels will share 
back-office functions, including 
financial and legal services. On the 
Asylum side, Dave Sherbow has 
been named head of promotion; 
Chonita Floyd, formerly with 
Island Def Jam, has been named 
head of marketing; and Joie Manda, 
formerly with Funk Master Flex, 
will head A&R. 

Hypnotize Minds' Lil' Wyte sold 
about 130,000 units of his last release 
and Frayser Boy hit 65,000 on his 
first album, according to Moskowitz. 

Lil' Wyte is seen as a potential 
star who needs video and radio 
.support. The label shot a video for 
the artist "in a way that works eco- 
nomically for them," and Asylum 
will handle promotion. 

If it comes to upstreaming, "it 
can be done in a coordinated way 
so that there is no hiccup when it 
happens, since it will stay with 
WEA. " Moskowitz says. 

The incubator labels will allow 
for a longer artist-development 
process, Moskowitz says. 

"We have more room to experi- 
ment and take chances. If a single 
doesn't work, we can go onto the 
next one. We are creating an envi- 
ronment where people can hit 
singles and doubles and don't 
have to hit home runs." 

Moskowitz predicts that ""a lot of 
singles and a lot of pieces of vinyl will 
be coming from this building." 

In addition to working with 
developing acts, smaller labels and 
established acts that have their own 
labels, Esposito says the two labels 
will "handle some of the repertoire 
from overseas that is WMG's, and 
perhaps even outside WMG — if, for 
whatever reason, our two major 
labels decide not to pick it up." 



New Door 

Continued from page 5 



opportunity we've had to aggres- 
sively market and promote their 
entire music catalog while the band 
is working," he says. 

TFF co-founders Roland Orza- 
bal and Curt Smith say that hav- 
ing their catalog as New Door's 
major source of income relieves a 
lot of the pressure found at tradi- 
tional labels. 

"It definitely makes more sense 
to be working with the people who 
are working our catalog." Smith 
says. ' Major labels are always con- 
sidering quarterly results and bud- 
get restraints. You don't have that 
here, and it makes our lives consid- 
erably easier. " 

TFF is receiving airplay at triple-A 
and adult top 40 radio for the new 
record's first single. "Call Me Mel- 
low." The band will perform various 
promotional radio dates through 
September before embarking on its 
official U.S. tour Oct. 21. The group 
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is also scheduled for TV appear- 
ances including "The Tonight Show 
With Jay Leno," "Today" and "Late 
Night With Conan O'Brien." 

New Door — which will be mar- 
keted through UME and distributed 
through Universal Music & Video 
Distribution — has also lined up 
Styx, Nanci Griffith and Joe Cocker 
for releases in the coming months. 

Styx manager Charlie Brusco of 
Alliance Artist Limited says that for 
a band like Styx, which has tried a 
number of traditional methods, 
cross-promoting the band's new 
material with its A&M catalog 
makes perfect sense. 

"If we sell a new record, our cat- 
alog automatically sells big." 
Brusco says. "With the changes 
going on in the business today — 



which [happen] almost daily at 
retail and radio — you've got to 
have a record company that is 
more aggressive when it comes to 
marketing ideas." 

Resnikoff says the reason some 
imprints using this strategy have 
failed in the past is "they went after 
artists who may not have been as 
viable at retail." 

Combining catalog marketing 
with the current releases puts the 
label at an advantage, Resnikoff adds. 

"We generate much more money 
[that way] and can keep a market- 
ing campaign going for a much 
longer time than a traditional label 
can, " he says. "While we anticipate 
significant sales from these releases, 
we're not in a position where we 
have to have immediate sales. " 



Curt Smith, left, and Roland 
Orzabal of Tears for Fears 
like New Door's cross- 
promotional approach 
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Orlando, Fla., where Chrisman 
also serves as music and worship 
pastor at Celebrate Church in 
Celebration, Fla. W/Squared will 
be distributed in association 
with Shelter Records through 



Word Distribution. 

Chrisman says he has consid- 
ered launching a label for several 
years but had been looking for the 
right time and the right people. 

"I went to Orlando about four 
years ago to help start a church 
there," Chrisman recalls. "It just 
awakened something in me that 
had been dormant since I was in 
college. All of sudden, I got this 
new desire to do a solo project. I 



feel like I have something to say." 

"One" was produced by long- 
time Chrisman friend Bill Baum- 
gart. Greg Bieck (Hall & Gates, 
Savage Garden) and Jamie Ken- 
ney (Kim Hill). In addition to his 
signature tenor singing, "One" 
shows off Chrisman's chops as a 
songwriter. 

"It's an explosion of emotion," he 
says of the praise and worship 
album. "It's very pop, because that's 



what I've been doing for so long." 

Chrisman and Pierre share label 
responsibilities and are initially 
outsourcing promotion, marketing 
and publicity functions. Chrisman 
is currently the label's only artist, 
but the operation will sign and 
develop others. 

"We are going to try to make all 
our mistakes with me," Chrisman 
says, ""and figure out what we do 
best as a company." 
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Coming Next: Napster To Go 



BY BRUM GARRITY and SCOH BANERJEE 

In conjunction with the release of the MSN Music serv- 
ice and an updated version of the VVindoiiis Media Player, 
Microsoft is officially rolling out its Janus digital-rights- 
management technology', which allo\vs for the transfer of 
subscription dow'nioads to portable devices. 

MSN is not getting into subscription portability for now. 
(It is opting to focus on full ownership downloads.) How- 
ever Napster, which is powered by Microsoft technology, 
is using the Janus release to preview a new portable sub- 
scription offering called Napster to Co, 

It will be the first portable subscription service to hit 
the market. 

The Napster ser\'ice costs S14.95 per month at launch 
and allows subscribers to transfer any songs in the Nap- 
ster librar>' to a Janus compatible device. However, the 
price is subject to change with the official launch of Nap- 
ster to Go later this fall. 

"We are putting our stake in the ground as the mar- 
ket leader by introducing this highly anticipated and 
game-changing capability in preview and look forward 
to offering music fans its modified and enhanced final 
version in our updated client this fall," Napster chair- 
man/CEO Chris Gorog says. 

At this point, only the Creative Zen Portable Media 



Center and Samsung Portable Media Center — which are 
expected to hit the market in the coming week.s — will be 
Janus compatible. Additional compatible players from 
Creative. Samsung, Rio and IRiver are expected to hit the 
market later in the year. 

Gorog tells Billboard that the pre\'lew pha.se gives Nap- 
ster a chance to do comprehensive pricing studies before 
a full-blown launch. 

"The labels want to see how subscription portability 
works and want to .see how it affects piracy," he adds. 

But Mike McGuire. analyst with GartnerG2. says that 
even if the labels become comfortable with subscription 
portability, consumer acceptance is no sure thing. He 
points out that consumers are paying subscription fees for 
cable or satellite TV, such DW .services as TiVo and HBO, 
cell phones and satellite radio. 

"Subscription fatigue is a real challenge," he says, "and 
you're trying to convert music listeners from buying a 
product to buying a service." 

Still, Gorog says subscription portability "could 
be the catalyst that moves the consumer base into 
mass adoption." 

Napster :i.O, which will launch in the coming 
months, will be accompanied by what Gorog calls "a 
very aggressive rollout marketing campaign relative to 
our current activity." 



Microsoft 
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other ITlines rival: no direct compati- 
hilily with the iP(xi. 

MSN Music users will be able to 
transfer tracks to more than 70 types 
of Windows Media Audio-compatible 
MP3 players and other devices. But 
among such players, only the iPod 
has generated substantial interest 
from consumers. 

MSN faces "the same challenges" as 
anyone taking on Apple." says Mark 
McGuire, analyst with GartnerG2. 

The compatibility issue and relent- 
le.ss marketing have allowed ITunes to 
capture 70% of the U.S. digital down- 
load business. The company has held 
off a growing list of competitors that 
includes Napster. MusicMatch. Music- 
Now, MusicNet and Wal-Mart, all of 
which use Microsoft's Windows Media 
technology. 

Still, the digital music pie is get- 
ting bigger Total weekly digital sin- 
gles sales in the United States topped 
2 million for the first time in Febru- 
ary, according to Nielsen SoundScan. 
This week, they crossed the 3 million 
mark for the first time. 

In May, Apple reported weekly iTunes 
sales of more than 3,3 million tracks 
worldwide. Including album tracks. 

So far this year, 78.6 million dig- 
ital tracks have been sold in the 
United States, according to Nielsen 
SoundScan. 

APPLES AND ORANGES? 

Despite the challenges facing MSN 
Music, analysts and label executives 
see promise in Microsoft's digital 
music strategy. 

MSN claims a catalog of 1 million 
tracks. It is employing the same pric- 
ing scheme as iTbnes: Songs cost 99 
cents; most albums cost $9.99. 

Usage rules are also the same. Users 
can transfer songs to five computers 
and an unlimited number of portable 
de\ices. and they can bum seven copies 
of a playlist. 

Microsoft says some prerelease and 
exclusive tracks, as well as some songs 
longer than seven minutes, will cost 



more than 99 cents — between $1.39 
and S3.96, depending on the wholesale 
price from the label. That differs from 
Apple, which has been adamant about 
offering all tracks for 99 cents each. 

MSN isn't offering any specials 
over $1 yet. Tracks longer than seven 
minutes that cost more than 99 
cents — including select songs from 
Robbie Williams, Pink Floyd and 
David Bowie — generally cost $1.98. 
Some extended classical tracks cost 
close to $4. 

Unlike Apple, which requires that 
all songs be offered as individual 
downloads, MSN allows the artists 
who don't want to do that to sell 
their music as complete albums 
only. The acts offering album-only 
downloads, (who are not exclusive 
to MSN), include Dave Matthews 
Band. Madonna. Red Hot Chili Pep- 
pers, Radiohead and Metallica. Users 
can also link to online retailers 
including amazon.com and barnes- 
andnoble.com for CD purchases. 



Some label executives see Microsoft's 
entry into the market as a threshold 
event for digital music. 

"They have a lot of clout. They 
reach a lot of desktops, and they've 
taken a very studied approach in 
getting into this," says Ted Cohen, 
senior VP of digital development 
and distribution at EMI. "They've 
taken the time to do this right, and 
it should pay off for them. " 

U-or Cohen, chairman/CEO of U.S. 
recorded music for Warner Music 
Group, calls MSN's entrance into the 
market "an exciting addition to the 
growing list of ways consumers can get 
music online in a trusted and conven- 
ient environment." 

More than 94% of the world's per- 
sonal computers use Microsoft's 
operating system, according to 
research firm IDC. Its MSN franchi.se 
claims more than 350 million 
unique visitors globally each month. 
In addition to its U.S. efforts, MSN is 
working with U.K. -based digital 



music provider 0D2 to offer an MSN 
Music-branded service in the United 
Kingdom, France. Germany, Italy, 
Belgium and Australia. 

As part of its digital music push, 
Microsoft will integrate MSN Music 
into the online service's search 
results. Consumers will be able to 
buy music from MSN through a 
Web browser or the Windows 
Media Player. 

"Our goal with the MSN Music 
service is to finally bring digital 
music to the masses," MSN corporate 
VP Yusuf Mehdi said in a statement. 

Most notably, Microsoft is launch- 
ing an updated version of its Windows 
Media Player software that allows 
users to shop for music fi-om a variety 
of merchants, including Napster. Wal- 
Mart, MusicMatch and MusicNow. 

Microsoft may be able to drive 
awareness of iPod/iTunes alterna- 
tives in a way that other Apple rivals 
have not. 

"The marketplace has demanded 



an overarching coordination of 
WMA-based MP3 players and WMA- 
based music stores." IDC analyst 
Susan Kevorkian says. 

Microsoft is also teaming with 
consumer electronics companies 
Creative, Samsung and iRiver on a 
new portable device that integrates 
downloadable music, video and pic- 
tures. The gadgets, which cost 
about S500 each, hit the market 
Sept. 2. They use a Microsoft oper- 
ating system/interface called 
Portable Media Center. 

EASY DOES FT 

To succeed, Microsoft's digital 
music solution must be as attractive 
and easy to use as Apple's, analysts say. 

If it works, "this is what's going to 
help Microsoft carve off part of the 
market from Apple and others that 
are encroaching on digital media 
convergence," McGuire says. 

How much profit Micro.soft can gen- 
erate immediately fi-om digital music 
remains to be seen. The market's 
grm\'th is e.xpected to be relatiwiy small 
during the next five years. Jupiter 
Research predicts that digital music 
will account for only 12% of the total 
music market by 2009. 

Microsoft is not looking to use 
music to motivate purchases of a 
high-margin portable device like the 
IPod. As a result, it will have to be 
content with a gross margin of 10%, 
according to industry estimates for 
an average 99-cent download. 

It is unclear how much this finan- 
cial realit\' affects Microsoft's decision 
not to launch a multimillion-dollar 
ad blitz for Its new service. 

For now, Microsoft will promote 
the service through the MSN Network 
and MSN Entertainment Web pages. 
It will also explore the possibility of 
promotional deals with brand part- 
ners, as Apple has done witli Pepsi and 
Sony with McDonald's. 

However, Jupiter senior analyst 
David Card notes that Microsoft 
does not face the profitability pres- 
sure that smaller, pure-play music 
.services do. 

"The main reason for Microsoft to 
enter the market is not to make 
money," he says, "but to give its tech- 
nology platform more muscle. " 
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continue to steer copyright public 
policy. Precedent is on his side: Judi- 
ciary contained such a subcommit- 
tee well into the '90s. 

Should the Republicans keep their 
majority in the Senate, seniority would 
giw the chair of the full committee to 
Charles Grassley of Iowa. 

But Grassley is already chairman of 



the powerful Finance Committee, and 
veterans say he'll want to keep that 
chair. Insiders say Sen. Arlen Specter 
of Pennsylvania, the next senior 
Republican, will probably get the lead- 
ership nod. 

Grassley and Specter are the only 
two committee Republicans involved 
in re-election bids. Grassley is expected 
to easily win his race. Specter may find 
more of a fight on his hands. Some 
Democrats think their challenger. Rep. 
Joseph Hoeffel. has a chance to upset 
him. The pundits seem to agree. 

It's clear that the entertainment 



industry wants Specter to win. He is 
the third-biggest recipient of the 
industry's Senate contributions. 
According to the latest Federal Elec- 
tion Commission figures, released 
last month and analyzed by the Cen- 
ter for Responsive Politics, Specter 
has received $236,100 from the 
donation sector CRP bundles as "TV/ 
Movies/Music." That includes the 
Recording Industry Assn. of Ameri- 
ca, the performing-rights organiza- 
tions, individual record companies 
and such multimedia entertainment 
groups as Time Warner 



Four Judiciary Committee Demo- 
crats are involved in re-election bids: 
ranking member (and former chair- 
man) Patrick J. Leahy of Vermont, 
Rmsell D. Feingold of WLsconsin. Bar- 
bara Boxer of California and Charles E. 
Schumer of New York. 

If the Democrats take the Senate, 
Leahy would probably return as 
chairman. Leahy is an expected 
shoo-in in Vermont, as is Schumer 
in New York. Boxer's challenger is 
also trailing by a wide margin, as are 
Feingold's challengers. 

The entertainment industry has also 



stepped to the plate big time for I^eahy 
and Boxer The figures list Boxer as its 
No. 2 Senate recipient of contributions 
($350,140) from that quarter and 
Leahy as its No. 4 ($207,950). 

The top recipient from the enter- 
tainment industry is Democratic 
minoritv leader Sen. Tom Daschle of 
South Dakota. ($417,470). 
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'I Was Just Trying To Navigate And 
Survive in A Business Tliat I Loved' 



BY MICHAEL PAOLEHA 

In a career that spans more than four decades, Eddie O'Loughlin 
has worn many hats: CM of Buddah/Kama Sutra Music Publishinfi, 
producer at Next Plateau Productions. A&R executive for Tomm\' 
Boy Records, label owner of Midland International and Next Plateau. 

.Along the way. the native New Yorker had a hand in intro- 
ducing many notable disco, pop. R&B and hip-hop acts to tho 
U.S. market. These include Silver Convention, Gloria Gaynor, 
John Travolta. Carol Douglas, Salt 'N Pepa, Ultramagnetic MCs, 
Sybil and Sweet Sensation. 

In the late '90s, 0'Lx)ughlin .sold the a.s,seLs of his 15-year-old Next 
Plateau operation to PolyGram. Roadrunner and VVamer/Chappell 
Music. He retained the label's name and, two years ago, relaunched 
Next Plateau. 

The label's fourth signing. Nina Sky. is a commercial winner In 
July, the pop/R&B duo's self-titled debut entered The Billboard 200 
at No. 44 and the Top R&B/Hip-Hop Albums chart at No. 21. Last 
month, lead single, "Move Ya Bod>'," featuring Jabba, peaked at No. 
4 on The Hot 100. 

O'Loughlin is also a co-founder of the Dance Music Hall of Fame, 
which will hold its inaugural avi-ards ceremony Sept 20 in New York. 

Robbins Entertainment president/CEO Cory Robbins — who 
also began his career in the disco trenches — credits O'Lough- 
lin's longevity in the business to his knack for remaining 
musically aware. 

"Eddie stays on top of the latest musical trends, beats and 
rhythms." Robbins sa>«. "For more than 40 years. Eddie has con- 
sistently delivered hit records. And he continues to do so with acts 
like Nina Sky. " 

Ql In the '70s. you were closely linked to disco music. 
How did you proceed when the disco bubble burst in 1979? 

Al It was either reinvent myself or fall apart. 1 chose the for- 
mer. I was just trying to navigate and survive in a business that 
I loved. At that time, dance music was becoming more urban, 
more R&B- and hip-hop-based. That was the sound coming 
from the street. That formed the foundation for the original 
Next Plateau Records in 1983. 

Ql IVvo years ago, you relaunched the labeL What made you 
decide to do that? 

Ar I toked at the landscape and saw that a lot of the large com- 
panies were distracted. Several labels had merged, while others 
had closed their doors — something that is still going on today. I 
felt that, with all the downsizing and distraction at the major 
labels, it might be a good time to be looking for great talent. 

Q> All of the label's releases have traveled through Universal 
Records. What is Next Plateau's relationship to the m^or? 

Al We are presently in a nonexclusive partnership, wherein we 
do the A&R and start-up marketing and promotion. Then, when a 
record gets to a certain point. Universal steps in and takes over. 
And while Universal does not own Next Plateau, it does own the 
masters of the recordings that we have released to date. 

Ql Do you see this partnership continuing? 

Al We are actually in discussions to make it an exclusive 

agreement. 

Ql Is that the best way for an indie label to survive in 
today's climate? 

Al I have great concerns about people going out on their own 
and trying to be the new Profile. Priority or Next Plateau — ynu 
know, labels that were successful in the '80s. It's difficult today to 
be successful as a wholly independent label. And here is where it 
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Eddie O'Loughlin: Gireer Highlights 

1971-1974: CM of Buddah/Kama Sutra Music Publishing 
1974: Co-founded Midland International Records 
(later Midsong) with Bob Reno 
1980: Co-founded Plateau Record Productions with Lou DeBiase 
1983: Co-founded Next Plateau Records with lennienc Lcclercq 

1998-2003: Executive VP of AiR atTommy Boy Records 
2002-present: President/CEO of Next Plateau Entertainment 



becomes a major concern, because the smaller companies — the 
ones that give people chances — are typically where tomorrow's 
executives come from. 

That said, 1 see great opportunities for a (smaller label] to act 
more like a production-affiliated company — one that focuses on 
finding and developing talent. 

Ql Have you faced any unexpected challenges since relaunch- 
ing the label? 

Al Well, when you start a new company, you have to be prepared 
for a lot of rejection. And that's hurtful. So you mast work that 
much harder Because you're on new footing with a new business, 
anything you've done in the past really doesn't count. Of course, if 



you've been doing it as long as I have, you get a little bit of a polite 
edge. But the reality is, people want to be with people vAio are 
producing success right now. 

Ql what about start-up costs? 

Al It has gotten more expensive to finance a new company. 1 
started Next Plateau the first time with Sl.OfXI of personal money. 
I was able to piece together another $150,000 from various 
ad\ances from foreign distribution and foreign music publishing. 
These days, such possibilities aren't ak'ays there. 

QlWlQiisthat? 

Al With the recession, depression or whatever you want to call 
it, people are holding back. The budgets are simply not there. So I 
financed everything myself this time to get the label up and run- 
ning. But now Universal is financing us. If you prox* that you can 
deliver hits, labels will follow. 

Ql How much money does it take to get a record noticed? 

Al For me, because I've been in the music industry my whole 
life and know a lot of people, it takes around $25,000. With this 
money, I can hire independent radio promoters who will help me 
find out if I haw a potential hit on my hands. 

Ql How important is it for an indie label to have a catalog? 

Al It's the ultimate dream. But maintaining a catalog 
involves a tremendous amount of pressure. So, eventually, 
indies sell their catalogs to a large organization. You do this to 
keep growing as a company. 

Ql In 1997, you sold assets of Next Plateau to PolyGram and 
Roadrunner. The following year, you sold additional assets to 
WamerChappell. What was your motivation, and what did each 
company get? 

Al We felt that the market was about to hit a rough spoL And we 
thought, at the time, it was very difficult to compete as an indie 
company. Our indie distributors had been going out of business, 
in particular Schwartz Brothers. It was getting more and more 
difficult to get proper placement in the stores and to get records 
on the radio. It was becoming more of a corporate business. So 
we .saw the signs and felt that it would be the right time to sell the 
asset-s of the company. I retained the name. 

PolyGram got the masters of acts like Salt 'N Pepa, Sybil 
and Paperboy. Roadrunner also picked up several acts, includ- 
ing Ultramagnetic .MCs, Tony Scott, Sweet Sensation, C-Bank 
and Red Alert. The music publishing companies were sold to 
Warner/Chappell. 

Ql What's on Next Plateau's plate for the coming months? 

Al We'll be releasing a number of releases from R&B/hip-hop 
acts, including LB from South Africa, Nina Sky co-producer DJ 
Cypher and Jabba, who was featured on "Move Ya Body." We 
also have a young Italian vocalist, Patrizio, who sings Italian 
love songs in English and Italian. He is signed to Universal in 
the U.K. for the world. Next Plateau, through Universal, has 
him for the U,S. 1 am also building a roster of new crossover 
reggae and reggaeldn artists and producers. 

Ql Why did you get involved with the Dance Music Hall 
of Fame? 

Al 1 felt it was important to honor the people who pio- 
neered and created an important genre of music that does 
not always get the kind of respect it deserves from the main- 
stream record industry. 
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DRficE music sumnniT 



GRAMMY-WINNING PRODUCER 

GIORGIO 
MORODER 

THE PIONEERS PANEL 



THE MAN & HIS MUSIC 

JOIN INTERNATIONAL OJ/PRODUCER 

DJ TIESTO 

as he previews brand new material, followed by 
an interview with Billboard's Michael Paoletta. 





A living legend, Moroder is credited for launching the career of DONNA 
SUMMER. His musical stamp is felt on such classic Summer recordings as 
"Love to Love You Baby," "A Love Trilogy," "I Remember Yesterday" and 
"Bad Girls." Over the years, he has wor1<ed with several artists, including 
BLONDIE, BERLIN and IRENE CARA. 



UNION SQUARE BALLRODM 





NYC 



M face to face witti an international assembly of who's who in dance & electronic music, including , 



) Chris Amenita, ASCAP 

1 Richard Bridge, Virgin Megastore 

J Susan Butler, Billboard 

/Victor Calderone, Remixer/ Producer 

^Jol Cardwell, Artist 

] Bill Coleman, Peace Bisquit Productions 

fTamara Conniff, Billboard 

J Lainle Coplcotto, Aurelia Entertainment 

1 Patrick Doddy, Armani Exchange 

] Dana Dynamite, Ben Sherman 

] Debra Eriksen, Oracle Entertainment 

^ Rob Gelick, Motorola 

] Eddie Gordon, DJIntheMix.com 



Hosh Gureli, RCA Music Group 
Eric Hirshberg, Devtsch 
Craig Kallman, Atlantic Records 
Frankie Knuckles, Def Mix Productions 
Howard Marcus. Sirius Satellite 
Morel, artist 

Tom Moulton, Remixer/ Producer 

Kurosh Nasseri, Nasseri Music Business Solutions 

Ultra Nate', artist 

Seth Neiman, Music Choice 

Jason Nevins, Producer/ Remixer 

Eddie O'Loughlin, Next Plateau Entertainment 

Mike Daks, KNRJ Phoenix 



Michael Perimutter, "Oueer As IW Music 
Carmen Rizzo, Carmen Rizzo 
Hector Romero, SAW Recordings 
Brad Roulier, Beatport.com Productions 
Gary SaUman, BIG Management 
Chuck Taylor, Airplay Monitor 
Cary Vance, Promo-Dnly 
Garry Velletri, Bug Music 
Skyy Walker, WKTU New Yori( 
Martha Wash, artist 
DJ Rap, Artist 
AND MANY MANYMDRE! 



Don't miss this one-on-one interview with 
INTERNATIONAL DJ & PRODUCER 

PAUL VAN DYK 



Join us as we examine the industry's most 
timely & relevant topics, including: 

ENDORSEMENTS & BRANDING 

LICENSING IN FILM, TV & GAMING 

REBUILDING CLUB CULTURE IN AMERICA 

MARKETING & PROMOTION 

DIGITAL DISTRIBUTION 

PUBLISHING RIGHTS 

RADIO 

REMIXING 

THE RECORDING ACADAMV 

DISCUSSIONS WITH THE PIONEERS OF DANCE 



VISIT WWW.BILLBOARDEVENTS.COM OR CALL 646.654.4660 



NEARBY HOTEL: THE GRAMERCY PARK HOTEL 212.475.4320 • ROOM RATE: $225 • BASED ON AVAILABIU 





NEW VENTURE CAPITAL, LLC 

in ajjociation H'ith 
Acclaimed Songwriter / Producer 

ROB FUSARI 

(Ikvliny,' lIhLK Will Siiiilh, ./i;:'uti Siiiip.it>n, Wbiliwy lloii.'Um. I 'S I 'K American /Pop Ithb) 
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TOM KAFAFIAN 

Debut CD 
"IN THROUGH THE OUTSIDE" 




With over 1/4 million DOWNLOADS 
of his new single, "Can't Ch£inge Me" 
Playing on over 175 Commercial Alternative/Specialty 
And College radio stations... and GROWING! 

/ 

Produced bv Rob Fusari 

www.GreatEscapeRecords.com 
www .Tomkmuslc.com 
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